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N.Y. Judge to Be 
Comics Arbiter; 
Plans Code, Seal 


NEw York, Sept. 16—Judge 
Charles F. Murphy, a city niagis- 
trate here who has organized a 
number of projects aimed at re- 
ducing juvenile delinquency, to- 
day was named czar of the comics 
book industry. As code administra- 
tor for the recently-created Comics 
Magazine Assn. of America he 
plans “vigorous and forthright” 
enforcement of a code which will 
-ban “horror and terror’ comics. 

Judge Murphy, 44, a Catholic, 
will resign from the bench Oct. 1 
to take over the No. 1 police job 
in the comics field. He said today 
that the 23 publishers, five engrav- 
ers, seven distributors, six print- 
ers and one mat maker who are 
members of the association have 
given him a $100,000 budget to en- 
force the code, currently veing 
drawn up. He will name his own 
staff of comics book reviewers. 

The code, still being mapped out, 
will be the “strongest ever adopted 
by a mass media industry.” It was 
learned the final draft will forbid 
use of the words “horror” or “ter- 
ror” in titles, and will ban all 
“lurid, gruesome or unsavory il- 
lustrations.” The code will also bar 
the portrayal of crime in any way 
that would foster imitation or pro- 
mote distrust of law enforcoment 
agencies. Suggestive scenes and 
salacious illustrations will likewise 
be banned. 


= Judge Murphy, former legal 
counsel to the late Mayor La 
Guardia, said he does not view his 
job as entailing “a big clean up” of 
the industry because “such is not 
needed.” He added that code vio- 
lators will be expelled from the 
association. He said that “crime, as 
a fact of life, may be presented” in 
comics books. Possible objections 
to crime in comics, he added, 
would stem from its “treatment.” 

Comics books which are okayed 
by Judge Murphy and his staff 
will carry a seal of approval. The 
seal will be of a standard size, 
large enough to be easily recog- 
nizable. It will appear in one de- 

(Continued on Page 73) 


THE NATIONAL NEWSPAP 
The FTC Cigaret Ad Code 


It is scarcely debatable that a great deal of cigaret advertising has 
overstepped the bounds of good taste and believability, and that 
thereby cigaret advertising has hurt all advertising. 

For these reasons—and also because the move indicates a new era 
of friendly cooperation between FTC and advertisers—most think- 
ing advertising men will welcome the initiative taken by the FTC in 
suggesting standards for cigaret advertising content. The idea of 
spelling out the rules in advance, and putting all elements in a par- 
ticular product group on notice as to what those rules are, has a 
great deal of attractiveness to advertisers who have heretofore been 
left to stumble around in the darkness, never sure what they can 
do, or what some competitor may try to “get away” with. 

So the idea of spelling out permissible ad content for cigaret mak- 
ers should be welcomed by advertisers, and we hope it will be. At 
the same time, no one will applaud the FTC release of its suggested 
code to the press before copies were delivered to the companies in- 
volved. This smacks too much of “government by publicity.” 

But while we applaud the FTC for its intent in making a forward- 
looking move, we urge the cigaret companies to look hard at the 
actual content of the proposals (which are printed on Page 40 of 
this issue). 

Some of these proposals are mere restatements of existing law, 
such as those covering comparative claims which. cannot be sub- 
stantiated, or false disparagement of competitors. No one can argue 
with these, since to disregard them is clearly a violation of existing 
law. 

But most of the provisions go far beyond the requirements of 
law, and enter areas which, in our belief, may represent a serious 
encroachment upon the right of free expression. Furthermore, they 
might, if rigidly interpreted, prevent any effective advertising at all, 
and permit advertisers to use nothing but innocuous words and 
phrases. 

Specifically: 

1. We do not believe that any advertiser has the right to give up 
the use of “smooth” or “soothing” or any other word under a blanket 
prohibition such as is contained in the FTC’s Point 2. 

2. We do not believe that any advertiser has the right to agree not 
to refer to “the throat, larynx, lungs, nose, or any other part of the 
body,” or to “digestion,” “nerves,” “energy,” or “doctors” under 
any conditions and at all times, as is suggested in Point 4. 

3. We do not believe that any advertiser has the right to agree 
not to “use any word, term, illustration, or combination thereof, in 
such a way as to represent or imply medical approval,” under any 
conditions and at all times, as suggested in Point 5. 

The implications of these provisions go far beyond the existing, 
or any possible future flight from grace of cigaret advertisers. They 
present a spectacle of advertisers fenced in by an arbitrary series 
of prohibitions which may or may not have any relation to reality 
and fact. 

Let us repeat that we are not condoning the activity of cigaret 
advertisers, nor arguing the merit of the principle involved in these 
FTC suggestions. But let us also repeat our belief that it is highly 
dangerous to assume that use of certain specified words, or refer- 
ence to certain subjects, is per se false or misleading. And no such 
statements should appear in any code. 


Other Tobacco Men Wary... 


Reynolds Okays, with Reservations, 
FTC's Proposed Cigaret Ad Standards 


Pullman Confirms 
It: MacF arland 
Is New Agency 


Cuicaco, Sept. 14—Pullman Co. 
today confirmed that it has ap- 
pointed MacFarland-Aveyard as 
its agency, as exclusively indi- 
cated by ADVERTISING AGE last 
week. 

The agency will replace Young 
& Rubicam at the first of the year; 
Y&R has handled the account 
since 1942. 

The successor was picked by 
Buchanan-Thomas, Omaha agen- 
cy, which solicited the account 
(AA, July 12), but was hired to 


How Agency Was Picked 

Next week ADVERTISING AGE 
will present the complete story 
of how Buchanan-Thomas de- 
cided which agencies to rec- 
ommend to Pullman Co. It will 
include the 44 questions asked 
of each of 20 agencies, so that 
they could be evaluated with- 
out, in the words of Buchanan- 
Thomas, “speculative presenta- 
tions, layouts or dog and pony 
shows.” 


pick and screen candidates, when 
Pullman revealed that it wanted 
a Chicago agency. 

The account bills about $750,000 
now and has ranged from $600,000 
to $1,000,000 in recent years. 

Chicago agencies eligible for the 
account (those with no railroad or 
other transportation clients) were 
screened, then narrowed down to 
20 candidates by the Omaha agen- 
cy. These in turn were pruned to 
six, then to three—MacFarland- 
Aveyard, plus two alternates. The 
final selection was made by the 
Pullman Co. executive committee 
at a meeting this week. 


Biggest Part of $1,000,000 Butter 


Last Minute News Flashes 


Philip Morris Makes Marlboro Second Filter Brand 


‘Budget to Go to Network TV, Radio 


Cuicaco, Sept. 17—Following up 
a survey on why people buy but- 
ter, the American Dairy Assn. to- 
day announced it will spend $1,- 
000,000 next year on a_ two- 
pronged campaign. 

Butter marketers were told that 
the ad program will concentrate 
on the “spread” market and the 
“prestige cooking” market—as de- 
fined in an ADA-commissioned 
survey this year by Alfred Politz 
Research Inc. (AA, Aug. 16). 

Television and radio wiil get 
thick coatings of the association’s 
budget (placed through Campbell- 
Mithun). Ladies’ Home Journal is 


the only magazine included in the 
buaget—which as late as last De- 
cember saw Better Homes & Gar- 
dens, Good Housekeeping, McCall’s 
and Woman’s Day sharing a total 
oi 23 pages with the Journal. 


® The association will sponsor the 
“Bob Hope Show” over 161 NBC 
radio stations for 26 weeks, the 
“Bob Crosby Show” over 70 CBS- 
TV outlets for 52 weeks, and has 
bought a new package—‘“Disney- 
land”—to run 43 weeks over 116 
ABC-TV stations. 

As charted by the Politz study, 

(Continued on Page 8) 


New York, Sept. 17—Philip Morris & Co.’s “luxury” brand of cig- 
arets, Marlboro, is entering the king-size, filter-tip, popular-price 
field. The new, long filter-cork-tipped Marlboro will be introduced in 
the Dallas-Fort Worth area Sept. 27. Simultaneously, the new, long 
ivory-tip Marlboro will bow in Rhode Island and Bristol County, Mass., 
while the regular Marlboro ivory tips will continue to be sold in other 
markets. Heavy radio, tv and newspaper advertising will be used. 
Cecil & Presbrey is the agency. Philip Morris, which markets Parlia- 
ment through its Benson & Hedges division, thus becomes the first 
cigaret maker to offer two filter brands. 


Bell & Howell Decides to Stay with McCann 


Cuicaco, Sept. 17—Bell & Howell Co., after talking to eight other 
agencies this past summer, has decided to remain with McCann-Erick- 
son after all. Charles H. Percy, president of the movie camera com- 
pany, told AA that he did not wish to comment on the rift that caused 
B&H to consider an agency change. He said the company decided to 
remain with McCann-Erickson after a series of discussions, both here 
and in New York, with Marion Harper Jr., president of the agency. 

(Additional News Flashes on Page 77) 


New York, Sept. 17—The badg- 
ered cigaret industry is facing its 
latest problem calmly, with at least 
one of the “Big Five” indicating 
that it is willing to go along with 
the Federal Trade Commission. 

The FTC, in an unprecedented 
action, yesterday suggested that 
the industry get together and 
adopt a code defining what ad 
themes it should and should not 
use. 

First official comment on the 
government move came from E. A. 
Darr, president of R. J. Reynolds 
Tobacco Co., maker of Camel, 
Cavalier and Winston. He reacted 
favorably to the general idea, but 
had some questions about the de- 
tails of the proposal. 


= Reynolds could go along with 
mutually agreeable standards if 
they were not of the strait-jacket 
type, Mr. Darr said. “And of course 
we need to know more about how 
certain provisions would be inter- 
preted,” he added. 

He does not feel that a ban on 
mentioning body organs, for exam- 
ple, should be taken to mean that 
“you can’t say something like 
‘Blow the smoke through your 
nose; see how smooth it is.’ ” 

“We think health claims are ob- 
jectionable, that they hurt the in- 
dustry as a whole and that they 
should be stopped,” Mr. Darr said. 
“We haven’t had a chance to talk 
to our lawyer about the legal ef- 
fects of such a move. I suppose it 
would amount to some sort of a 
code of ethics.” 

He added that Reynolds doesn’t 
feel it’s making any claims now 
that would violate these proposed 
standards. 


® Reaction of other manufacturers 
was more cautious. This is what 
they said: 

American Tobacco Co.—“We 
have not had an opportunity to 
study the letter yet and will have 

(Continued on Page 40) 


Control of ‘Science 
& Mechanics’ Bought 
by Curtis Publishing 


PHILADELPHIA, Sept. 17—Curtis 
Publishing Co. has acquired a con- 
trolling interest in Science & Me- 
chanics Publishing Co., Chicago, 
which publishes Science & Me- 
chanics. 

Virgil D. Angerman, who took 
over direction of Science & Me- 
chanics in 1937, when the publi- 
cation was in the doldrums, will 
remain as president and publisher, 
and is the only other stockholder. 
The controlling interest in the 
company purchased by Curtis was 
acquired from Hamilton-Thomas 
Corp., Hamilton, O., a holding 
company for numerous manufac- 
turing and other enterprises. It 
has no other publishing interests. 


= There will be no changes in 
management, personnel or adver- 


(Continued on Page 4) 
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Asks Cigaret Copy Cleanup... 


FTC Takes Major Step in First Bid 
to Curb Ad Claims With Industry Code 


WASHINGTON, Sept. 15—In an 
unprecedented action, the Federal | 
Trade Commission has urged the 
cigaret industry to pledge itself to 
advertising standards which are 
more restrictive than any previous 
commission or court decisions 
have required. 

The proposal was advanced to 
industry leaders today in a letter 
signed by Charles E. Grandey, 
chief of the commission’s newly 
organized Bureau of Consultation. 

While this is Mr. Grandey’s 
project, the commission gave him 
a stout sendoff by issuing a press 
release which says that the com- 
mission itself is proposing the 
adoption of the advertising stand- 
ards. 

Mr. Grandey’s efforts to corral 
the cigaret people under an effec- 
tive set of advertising standards is 
recognized at FTC to be a major 
test of the commission’s ability to 
deal with notorious problems 
through industrywide agreements. 


= For more than 12 years FTC 
has been in endless litigation over 
cigaret ad claims in a series of 
cases involving every major man- 
ufacturer. While the commission 
has notched up an _ impressive 
series of court victories, it is not 
satisfied with the results—and it 
doesn’t think the cigaret people 
should be either. 

The new approach is based on 
the belief that cigaret people want 
to do the right thing, but are under 


|constant competitive pressure to 


extend their claims into doubtful 
areas. Commission people are 
hopeful that the industry will wel- 
come the opportunity to get itself 
under a code which will enable all 
companies to steer clear of ques- 
tionable themes. 


s While FTC has always had an 
active trade practice conference 
program, Mr. Grandey’s plan for 
the cigaret industry represents a 
tremendous break with the past. 

Earlier codes seldom did more 
than rewrite laws and court orders 
which would apply to the industry 
regardless of the existence of a 
code. 

While the cigaret standards cov- 
er the copy themes which FTC at- 
tacked on the basis of law or court 
decision, the draft distributed by 
Mr. Grandey today goes beyond 
legal requirements and proposes 
to limit the industry to copy 
themes considered to be 100% safe. 


= Mr. Grandey’s letter told the 
industry that recent scientific de- 
velopments with regard to the ef- 
fects of cigaret smoking have in- 
creased the commission’s interest 
in advertising claims for such 
products and its responsibility to 
prevent false advertising claims. 
He said: “In our opinion the sci- 
entific developments referred to 
above have likewise increased the 
responsibility of the industry to 
(Continued on Page 40) 


Fellows Says Fight 
on Beer-Wine Ads Is 


Foot-in-Door for Drys 


New York, Sept. 15—Harold E. 
Fellows today called on broad- 
casters to stand up and fight 
against the “unrelenting cam- 
paigns” of the drys to outlaw al- 
coholic beverage advertising on ra- 
dio and tv. 

The president of the National 
Assn. of Radio & Television Broad- 
casters told the Radio & Television 
Executives Society here today that 
the battle lines must be drawn in 
the defense of the broadcasters’ 
“right to do business according to 
the terms of free enterprise that 
is traditional in America.” 

Should the prohibition forces 
succeed, Mr. Fellows warned, “‘oth- 
ers might organize minorities di- 
recting their attention to the elim- 
ination of other imagined ills of 
the media—such as the advertis- 
ing of cigarets or, to carry the 
matter to a ridiculous extreme, 
the advertising of cosmetics.” 

Mr. Fellows detailed his theory 
as to the reasons behind the cam- 
paign of the dry forces as fol- 
lows: 


s “First, those who would hope 
to bring prohibition back to this 
country realize that their ambi- 
tion cannot be accomplished by the 
mere expedient of amending the 
Constitution—for they’d be licked 
hands down. 

“Second, they know that their 
attack must be against the evils 
of alcohol and not against the le- 
gitimacy of manufacturing and) 
selling and distributing an ac- 
cepted product in the accepted tra- 
dition of American free enter- | 
prise. .. 

“And finally, the dry forces, 
normally will step up such cam- 
paigns at the legislative level dur- 
ing election years... 

“In other words, these forces—)| 
whom I do not condemn for their | 


opinion, but frankly must | 


(Continued on Page 75) 


Color Films Will 
Last, but May Not 


Be Worth Trouble 


HOLLYwoop, Sept. 14—Color tv 
films made today will still be 
usable in three or four years, the 
experts agree. 

But making them now may not 
be worth the trouble, because 
there won’t be much need for 
color for several years, some 
insist. 

Speaking at the Hollywood Ad- 
vertising Club meeting yesterday, 
a panel of television film authori- 
ties predicted that numerous tech- 
nical advances will come in the 
next few years. These will help 
produce better color film, though 
they won’t necessarily outmode 
films made today, they said. 

A conservative view was ex- 

(Continued on Page 6) 


ROBERT M. VAN BRUNDT has been pro- 
moted from assistant ad manager 
to advertising manager at Motor- 
ola, Chicago, succeeding Jack Sie- 
grist, who resigned to become ad 
manager at Alien B. Du Mont Lab- 
oratories, Clifton, N. J. Mr. Van 
Brundt came to Motorola in 1952 
from Ivan Hill Inc., Chicago agen- 
cy. 


"| also been elected tr: 
»|company. Harvey S. '::rber, comp- 
>| troller, was named . 
>| Michael J. Murphy, 
‘}sales manager, was named a v.p. 


Advertising Age, September 20, 1954 


by Libby for Fall 


month with what it calls “the 
greatest concentration of adver- 
tising in leading magazines ever 
attempted by a general line can- 
ner.” 

Full-color page ads will run in 
Life every other month, in Look 
every issue, 
Magazine, Family Circle, This 
Week Magazine, Western Family 
and Woman’s Day monthly, four 
times in Ebony and twice in Ex- 
tension between now and the end 
of the year. 

Newspapers and other media 
will get a share of the co-op bud- 
get. 


= Most ads will concentrate on 
one Libby product, with secondary 
space given to others in the line. 


FAMILY PORTRAIT—.\/0ost of the Libby products line up for this color 

spread to appear Scpt. 27 in Life for the packer’s “Harvest of Val- 

ues” promotion, which Libby describes as the “greatest concentra- 
tion’ in magazines attempted by a packer. 


‘Most Concentrated’ Schedule Mapped 


Cuicaco, Sept. 16—Libby, Mc-| 
Neill & Libby is opening up this Sept. 27 in Life, when the major- 


in Everywoman’s | 
“Libby 


and Winier Drive 


Exceptions are color spreads to run 


ity of Libby foods will be spot- 
lighted as part of the annual “Har- 
vest of Values” promotion, and a 
pumpkin pie tie-in spread to be 
shared with Reddi-Wip in the Nov. 
15 issue of Life. 

In addition to “Harvest,” store- 
wide promotions scheduled include 
Week” for September, 
“Hawaiian Week” for December 
and a “Best Buy Days,” for mid- 
winter. Alternate promotions also 
have been drawn up for use by 
grocers at other times. 

Display material will carry out 
the theme of the ads for in-store 
promotion. 

J. Walter Thompson is the agen- 
cy for all products in the cam- 
paign, except pineapple, which is 
handled by Foote, Cone & Belding. 


Chesapeake Buys 
National Transitads 
for About $1,000,000 


CLEVELAND, Sept. 16—National 
Transitads Inc., the nation’s largest 
transportation advertising com- 
pany, has been purchased by 
Chesapeake Industries, a Cleve- 
land holding company, it was an- 
nounced today by William C. Mac- 
Millen Jr., Chesapeake president. 

It was understood the purchase 
price was more than $1,000,000. 

Transitads, which becomes the 
sixth subsidiary to be added by 
Chesapeake in !° months, was 
purchased from the George E. 
Frazer family of Chicago. Mr. Fra- 
zer founded Transiiads 15 years 
ago. No change in management is 


contemplated in th« subsidiary, 
Mr. MacMillen said. George E. 
Frazer will remain 2° board chair- 


man and his son, Edinund J. Fra- 
zer, continues as president. 

In May National Transitads an- 
nounced that Edmun:i Frazer had 
urer of the 


retary, and 
‘ew England 


William Bapst, previously with the 


© | electronics division of the Nation- 
'|}al Production Administration, be- 


came assistant to the president 
and Herbert Genzzier, formerly 
account executive with General 
Outdoor Advertising Co., was 
named director of national sales 
(AA, May 31). 


ws The transportation advertising 
company has headquariers in Chi- 
cago and offices in 20 cities in 
which it has sales contracts for 
|placing car card advertising in 
_ buses and subway and trolley cars. 
It has exclusive franchises for 
transit advertising in over 100 cit- 


ies, including Boston, Philadelphia, 
Richmond, Oklahoma City, Pitts- 
burgh and Cincinnati. 

Chesapeake now has ten subsi- 
diaries, each in a different indus- 
trial or business field. The others 
are V. D. Anderson Co. and Van 
Sweringen Co., both Cleveland; 
Virginia Metal Products, Orange, 
Va.; Pathe Laboratories, New 
York; Allen D. Cardwell Mfg. 


Corp., Plainville, Conn.; Norfolk] : 


Terminal Corp., Norfolk, Va., and 
Lathrop Vandewater Paper Co., 
Television Center Inc. and Chesa- 
peake Printing Corp., all New 
York. 

Chesapeake Industries pur- 
chased Lady Esther Inc., Chicago 
cosmetics maker, last November, 
for a reported $3,275,000 from the 
estate of the late Alfred H. Busiel. 
A month later it sold the Lady 
Esther property to the Lansing 
Foundation, a New York charita- 
ble organization. Lansing then 
sold the cosmetics company to Zo- 
nite Products, which now operates 
it as a division. 


Seeman Research Assn. Bows 

Seeman Research Assn., market 
and consumer research service, 
has been established at 443 Dela- 
ware Ave., Buffalo, by Dr. Stanley 
H. Seeman, formerly supervisor of 
research of Alfred Politz Research 
Inc., New York. 


Fonteese Named N. Y. Rep 

Louis R. Fonteese Associates, 
currently representing Media 
Agencies Clients in San Francisco, 
Seattle and Portland, has been 
named to represent the publication 
in the New York area also. 


Commission Names Riley 
Robert J. Riley has been named 
director of publications for the 
West Virginia Industrial and Pub- 
licity Commission, Charleston. 


Skiatron Asks FCC 
to Okay UHF Test of 
Subscription Video 


WASHINGTON, Sept. 14—Skiatron 
Inc., New York, today asked the 
Federal Communications Commis- 
sion to authorize stations to offer 
35 hours of subscription tv a week. 

The petition said the pay-as- 
you-see tv should be confined to 
u.h.f. stations for a period of three 
years, in order to help the high- 
band stations meet their financial 
problems. 

Skiatron said subscription tv 
would supplement, rather than re- 
place, sponsored tv, and that the 
privilege of offering subscription 
tv service would eventually be ex- 
tended to all stations. 

The Skiatron system is one of 
several plans which have been 
tested in recent months under 
special FCC permits. FCC has re- 
ceived a number of petitions sug- 
gesting that pay-as-you-see tv be 
authorized as a regular service. 

Matthew Fox, president of Skia- 
tron, said cost limitations are pre- 
venting tv from offering many 
types of programs. He cited first- 
run movies, plays and top sports 
events as examples of the kind of 
fare which is kept off the air. 


s “Behind the financing of pro- 
gramming and broadcasting activi- 
ties stands only the advertising 
dollar,” he _ said. “The conse- 
quences of this lead to certain 
limitations in the matter of pro- 
gramming. Costs of programming, 
as well as line costs, are limited by 
the advertiser’s budget. Secondly, 
the content and quality of the pro- 
gram is determined by its sales ef- 
fectiveness. It must have a mass 
appeal and cannot direct itself to- 
ward special groups of the public. 
“There is an essential sameness 
about the types of entertainment 
offered to the public, springing 
less from the cost of programming 
than the constant effort to reach a 
common denominator for the 
greatest mass of people. Thirdly, it 
must be interspersed with com- 
mercials, which make impossible 
continuity of presentation.” 


Radioactivity Used 
to Test Cleansing 


Power of Cold Cream 


NEw York, Sept. 17—Atomic 
research may not yet be able to 
transport man to the moon, but 
Dorothy Gray is using it to make 
him think he’s in heaven. 

A national advertising campaign, 
breaking tonight on the Ray Bol- 
ger tv show, tells how the cosmet- 
ic maker is using the tools of 
this newest science to measure 
the cleansing power of its com- 
plexion products. Through Lennen 
& Newell, New York, the campaign 
will also involve dealer and dis- 
tributor cooperative newspaper 
advertising in 60 to 70 non-tele- 
vision markets where the company 
has effective distribution. Close 
to $2,000,000 will be spent on the 
promotion between now and late 
spring, 1955. 


ws Through Geiger counter tests, 
says Albert Plaut, the company’s 
director of advertising, Dorothy 
Gray is able to measure accurate- 
ly how much radioactive soil re- 
mains in the pores of a woman’s 
skin after cleansing with Salon 
cold cream, as well as with com- 
petitive creams and soaps. These 
tests, Mr. Plaut states, make it 
possible for the company to “de- 
velop and introduce better quality 
creams and lotions based on the 
findings that atomic research has 
made possible.” 

Thus, peacetime use of atomic 
energy is being diverted to abet 
the continuing skirmishes in the 
war between the sexes. 
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Advertising Age, September 20, 1954 


Magnesium Seen 
as Future Boon 
to Plate Making 


CHIcaco, Sept. 


the printing industry within the 
next 10 years, according to a story 
in the October issue of Advertising 
Requirements. 

The publication reviews the de- 
velopment of the fast-etch mag- 
nesium plates which have devel- 
oped in the research laboratories 
of Dow Chemical Co., Midland, 
Mich., and the American Newspa- 
per Publishers Assn., Easton, Pa. 

“Magnesium is not new to the 
photoengraving field,” AR points 
out. “It has been kicking around 
for nearly nine years, being used 
for many different types of en- 
graved printing plates, including 
color work. Only in the past year, 
however, has research produced a 
faster method of preparing photo- 
engravings from magnesium—an 
important milestone along a long 
road of research.” | 


= But the process still has a num- 
ber of kinks to be ironed out be- 
fore it becomes the boon to print- 
ing which some experts in the 
field envision. 

The importance of magnesium, 
when it is developed, is manifold, 
according to AR. Magnesium will 
contribute substantially to provid- 
ing plates for direct printing, spur 

(Continued on Page 74) 


Roblee Invents 
New Shoe Size; 
It's “Spread Length’ 


CuHicaGo, Sept. 15—“Can’t we 
make the shoe a little bigger?” 
This is the standard plea of the 
shoe manufacturer, scanning an ad 
layout for the products he proudly 
sends to market. 

Confronted with this request, 
from the Roblee division of Brown 
Shoe Co., St. Louis, Leo Burnett 
Co., Chicago, agency for Roblee, 
said yes—with a vengeance. 

The November issue of Esquire 
will carry a portrait in four colors 
of a Roblee shoe, the “Forecaster,” 
which measures 2)” from the 
upper left corner of the spread to 
the lower right. 

Burnett affirms that it is the big- 
gest picture of a shoe ever to run 
in a magazine ad. It is, the agency 
declares, “the big shoe to end all 
big shoes in magazine advertising.” 

If the larger-than-life portrait 
were an actual shoe, it would be a 
Size 20. It would fit a well-built 
fellow weighing 380 pounds, about 
12 feet tall in his (large) stocking- 
feet. 

Any foothold in the market ob- 
tained by this ad will be a real 
foothold. 


15—Magnesium 
may bring about a revolution in) 
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CAPITAL HOUSING—The first color spread used by Michnick-iMaio 


in the Washington Post & Times 


Herald sold 78 homes in “pring- 


field, Va., in one day. Average price of homes was $18,000. 


Shopping Center Drug Stores Have Good 
Profit Setup, ‘Chain Store Age’ Finds 


New York, Sept. 14—Chain drug 
stores in shopping centers produce 
higher gross profits at lower vol- 
ume cost than units elsewhere. 

This was the gist of a prelimi- 
nary report of a shopping center 
study being completed for Affilia- 
ted Drug Stores by Chain Store 
Age. The findings will be pub- 
lished next month. 

Affiliated, a merchandising in- 
formation organization, outlined 
the report yesterday to its 60 
member independent chain groups 
at its autumn meeting here. 

The report cautions drug chain 
executives to re-examine tradi- 
tional merchandising for a new 
kind of suburban marketing. 


= There are 1,000 shopping cen- 
ters now operating throughout the 
country and 2,000 more are plan- 
ned or are in early construction, 
according to Chain Store Age, and 
within two years there may be 500 
chain drug stores in these shop- 
ping centers. 

According to the report, the 
merchandising picture of the shop- 
ping center chain drug unit shows 
a lower expense ratio and larger 
sales checks per customer. High- 
gross sundries tend to get a higher 
percentage of total store business 
in shopping center units, including 
hardware, paint, garden supplies 
and lawn furniture. 

Toys, infant needs and children’s 
rides do excellent business, Affili- 
ated told its members. Two Affili- 
ated units reported that kiddie 
rides pay the store rent. 


s Other points disclosed were: 
1. Low-gross tobacco depart- 


|ments get a lower percentage of 


total store business than non-cen- 
ter stores, but that tobacco depart- 
ment sundries (flashlights, play- 
ing cards, combs) help build to- 
bacco department volume. 

2. Candy offers an opportunity 


Hers the amarted grained heugue you ever were im winter weather’ 


The new ROBLEE 
FORECASTER 


#125, 16" 


SIZE 20—This immense shoe will all but fill a color spread in the No- 


vember issue of Esquire, placed for Roblee division, Brown Shoe 
Co., St. Louis, by Leo Burnett Co., Chicago. 


for promotion in shopping center 
units. Family purchases create 
big business in box, bulk and bar 
sizes. 

3. Chain Store Age reports that 
one of the biggest changes in cen- 
ter drug chain units has been in 
store fountains, some chains put- 
ting them in for the first time or 
enlarging their former space. 

4. Personnel from other stores 
in the shopping centers provide 
business with inexpensive lunch- 
eon menus, and family purchases 
of bulk ice cream and on-the-spot 
ice cream consumption have 
brought demands for larger foun- 
tain space. 


= However, cosmetic and toiletry 
volume in shopping center drug 
stores remains the same as in non- 
center units, although there is 
more potential in the shopping 
center. The report says this is be- 
cause cosmetics still are essential- 
ly a luxury item demanding in- 
dividual attention to the customer 
by the store personnel. 


10,000,000 Color 
TV Sets Will Be in 
Use by ‘59: Folsom 


New York, Sept. 14—Looking 
ahead to the day when “every 
American home will have a color 
tv receiver,” Frank M. Folsom, 
president of Radio Corp. of Amer- 
ica, predicts there will be 10,000,- 
000 color sets in use by 1959. 

In an address before the mer- 
cantile section of the New York 
Board of Trade, Mr. Folsom said 
color receiver sales will more than 
offset the declining b&w sales 
curve in the next three years. He 
expects the dollar volume from 
color television sets to reach $264,- 
000,000 in 1955, $767,000,000 in 
1956 and $952,000,000 in 1957. 

The RCA executive said RCA 
and its subsidiary, the National 
Broadcasting Co., spent $50,000,000 
to establish black-and-white tele- 
vision “before a single dollar of 
profit returned.” The companies 
have already invested that much 
in color video, he added. 


# Mr. Folsom pointed out that 
NBC-TV will soon have sufficient 
studio facilities to produce 12 to 
15 hours of live colorcasts weekly, 
with 33 color “spectaculars” as the 
first order of business. 

Sixty-six stations are already 
equipped to carry color shows, and 
16 more will be added by Jan- 
uary, it was stated. 

Mr. Folsom predicted that in- 
dustry will make and sell 350,000 
color sets during the remainder of 
this year and next; 1,780,000 dur- 


ing 1956 and 3,000,000 during 1957. 


Color Spreads Sell 
$18,000 Houses in 
Washington Suburb 


WASHINGTON, Sept. 15—Facing 
color pages which climaxed a 


_teaser build-up are credited by a 


Washington area builder with 
attracting 20,000 people to the 
opening of a new subdivision—and 
the sale in a single day of 78 
homes, at an average price of 
$18,000. 

While the vigorous sales meth- 
ods now being used by builders 
may have attracted larger turn- 
outs to other projects elsewhere, 
the builder, Michnick-DiMaio, be- 
lieves the turnout for its new Lyn- 
brook subdivision, in Washington’s 
Virginia suburban area, repre- 
sents the best ever reported for 
the medium price bracket. 

The build-up for Lynbrook 
actually began early in August, 
when information about the pro- 
ject was included in the half 
page which Michnick-DiMaio 
runs each Sunday in the real es- 
tate section of the Washington 
Post & Times Herald. The ads 
promised Lynbrook was going to 
offer “something far better for less 
money.” They promised full de- 
tails Aug. 29. 

In August, about half of each of 
the builder’s weekly ads was de- 
voted to Lynbrook. The remainder 
of each ad described other Mich- 
nick-DiMaio projects. Each ad 
also pounded away at the theme 
the firm has used for nearly three 
years: “Whichever you choose... 
it pays to know your builder.” 


2 On Aug. 29, the two facing 
color pages offered the “Hotpoint 
House of °55” as one Lynbrook 
model. The ads included color 
sketches of five other house plans 
(Continued on Page 45) 


Census Adds Up 
$3 Billion in ‘54 
Home Improvements 


(For another story on the home 
improvement market, see Page 20.) 


WASHINGTON, Sept. 14—The 
Census Bureau said today that it 
thinks home owners spent about 
$3 billion in the first five months 
of 1954 to improve or maintain 
their properties. 

The bureau pointed out, how- 
ever, that this is the first time it 
has tried to measure expenditures 
for home maintenance, and the 
figures may be a bit different 
when the final results are tallied. 

The report, based on personal 
interviews with about 2,000 own- 
ers in 86 areas, was developed as 
part of a program to improve mar- 
ket statistics in the construction 
field by getting a measure of ex- 
penditures for home modernization 
and improvement. 

Census Chief Robert W. Burgess 
said home owners seemed to have 
little difficulty recalling expendi- 
tures they made in recent months, 
but he said the figures for earlier 
months might be off as a result 
of faulty memories. 


w The report includes “do it your- 
self” as well as contract work, and 
covers additions and alterations 
as well as repairs. 

The report said home owners 
spent $832,000,000 in May. Of this 
amount, $438,000,000 was for re- 
pairs, $270,000,000 for alterations 
and improvements and $122,000,- 
000 for additions. April expendi- 
tures totaled $688,000,000, includ- 
ing $291,000,000 for repairs, $345,- 
000,000 for alterations and $51,- 
000,000 for additions. 

During the first three months 
of the year, expenditures amount- 
ed to $1,484,000,000, including 
$531,000,000 for repairs, $792,000,- 
000 for alterations and $158,000,000 
for additions. 


Mutual's O'Neil 
Defends Network 
Radio s Future 


New York, Sept. 15—Thomas F. 
O’Neil, president and chairman of 
the Mutual Broadcasting System, 
sees no “reason why all the four 
radio networks shouldn’t survive.” 

Mr. O’Neil emphasized the need 
for continuance of network radio 
service in this country during an 
interview on the “State of the Na- 
tion” program yesterday on Mu- 
tual. 

The question of the future of 
network radio arose when report- 
ers asked the MBS executive to 
comment on recent statements by 
NBC Chairman David Sarnoff, 
who is pessimistic about the eco- 
nomic prospects for network radio, 
and CBS President Frank Stanton, 
who thinks the outlook is brighter. 
Mr. O’Neil said this controversy 
has been magnified out of propor- 
tion by “false generalizations.” 

On the subject of survival, Mr. 
O’Neil hinted strongly that net- 
works may have to operate even 
if, in themselves, network opera- 
tions are not profitable. “You’ll 
find that nobody in the network 
business is in the network business 
alone...We own radio stations. 
And the network provides serv- 
ices for our stations which—even 
though they may not be profitable 
for the network itself—still would 
be beneficial to the operation 
of those stations.” 


# The Mutual head indicated his 
belief that a radio network must 
also be “somehow or other in tel- 
evision, on a national basis,” in 
order to survive profitably. But 
the tv operation might be carried 
out through film programming, 
rather than in the “classical” net- 
work manner, he said. 

In an obvious reference to the 
recently-formed Quality Radio 

(Continued on Page 79) 


Duncan Menzies 
Duncan Menzies Is 
New Head of Servel 


EVANSVILLE, Sept. 14—Duncan 
Cameron Menzies, formerly vice- 
chairman of the executive com- 
mittee and a director of Ball 
Brothers Co., Muncie, ind., has 
been elected president, general 
manager and a director of Servel 
Inc. He succeeds W. Paul Jones, 
who becomes vice-chairman of the 
board. 

Born in Scotland, Mr. Menzies, 
52, began his business career in 
Winnipeg. Before going to Ball 
Brothers he was assistant to the 
president of Johnson & Johnson, 
New Brunswick, N. J. He is a di- 
rector of Kent Plastics Corp., Ari- 
dor Co., Fansteel Metallurgical 
Corp. and Ball Department Stores. 


Norma Pencil Names Lewin 

Norma Pencil Corp., New York, 
has named Lewin, Williams & Say- 
lor to handle its advertising, suc- 
ceeding William G. Seidenbaum & 
Co. Both agencies are located in 
New York. 
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Control of ‘Science 
& Mechanics’ Bought 
by Curtis Publishing 


(Continued from Page 1) 
tising representation for the mag- 
azine, and headquarters will con- 
tinue in Chicago. Science & Me- 
chanics is currently published bi- 


ended June 30, 1954, of 563,050 per 
issue; 533,777 of this is news- 
stand circulation. 

With the acquisition of control 
by Curtis, three Curtis men will 
join Mr. Angerman as officers and 
directors. They are Ben Allen, v.p.| 
of Curtis and president of Curtis. 
Circulation Co., who becomes v.p.| 
of Science & Mechanics Publish- 
ing Co.; Robert Gibbon, Curtis 


and G. B. McC 
single copy sale 
lation, who bec« 
retary-treasurer 


F&S&R Appoir 

John C. Nich 
play director of 
land, has been 
new position o! 
play merchandi: 


monthly, and had an average ABC secretary and assistant treasurer,|land office of | 
paid circulation for the six months|who becomes secretary-treasurer; Ross. 


Ss, Manager of 
Curtis Circu- 
: assistant sec- 


‘ohn Nichols 
formerly dis- 
2ee Co., Cleve- 
»0inted to the 
rector of dis- 
in the Cleve- 
er & Smith & 


reveals 


*Conducted as an 
independent study 
by the Bureau of 
Business Research, 
of The University 
of Houston, 

March, 1954 


_ The Survey Report Shows _ 


~ A recent independent survey* 


37% of all Houston subscribers 


who have their paper carrier-delivered 
read the Chronicle EXCLUSIVELY! 


the Chronicle has more EXCLUSIVE 
subscribers in Houston,who have 


their paper carrier-delivered .than 
BOTH other newspapers COMBINED! 


FOR THE READER—the Chronicle has such a well rounded, complete 
newspaper that 37% of all subscribers in Houston who have their 


paper carrier-delivered, find that the Chronicle alone fills the bill 
completely. 


FOR THE ADVERTISERS—if by chance you run an ad that is not in 


the Chronicle you automatically exclude 37% of Houston's carrier- 
delivered circulation. 


Al THE HOUSTON CHRONICLE 


of Leadership in 


- Advertising and JESSE H. JONES, Publisher 
Circulation. JOHN T. JONES, Jr., President 


R. W. McCARTHY, Advertising Director 
M. J. GIBBONS, National Advertising Mgr. 


THE BRANHAM COMPANY —National Representatives 


Advertising Age, September 20, 1954 


Cigaret makers are wary of FTC’s 
proposal for an industry code 
to define which ad claims can be 
used, but R. J. Reynolds indi- 
cates it might accept the 
Ee ee ee ee Page 1 


Pullman Co. appoints MacFarland- 
Aveyard after hiring an Omaha 
ad agency, Buchanan-Thomas, 
to screen possible candidates and 
analyze operations of the agen- 
eee Page 1 


Broadcasters urged to fight propos- 
als to curb beer and wine adver- 
tising as NARTB’s_ Fellows 
warns that such bans are part 


National Transitads, largest trans- 
portation advertising company 
in the U.S., has been purchased 
by Chesapeake Industries, a 
Cleveland holding company, for 
about $1,000,000 ........ Page 2 


Drug chains have best opportuni- 
ties in shopping centers, where 
higher gross profits are produced 
at lower volume costs, accord- 
ing to a survey by Chain Store 
YE errr ree Page 3 


Optimistic note is sounded by Mu- 
tual Broadcasting’s O’Neil, who 
says Sarnoff is wrong ane there 
is no reason why all-four radio 
networks cannot survive .Page 3 
Quantity approach to creative 
ideas works, says Motorola’s 
Robert Galvin, citing operation 
that produced 620 suggestions, of 
which 132 were used within a 
| eer ere ree Page 14 


Million-dollar market awaits 


that’s needed, now that Congress 
has passed the new housing 
law, is more promotion, says 
Time Inc. research man . Page 20 


Easy-mix dry milk is introduced 
on the West Coast by Carnation 
ahead of schedule after Borden 
and Pet begin test marketing 
new products of their own in 
OUNGF SPORT Fir iki 66s Page 22 


Broadway theater may go on the 
theater tv cables now that Box 
Office Television and Actors 
Equity have reached an agree- 
ment on wages ........ Page 30 


Supermarket deals, promotions, 
and gimmicks are praised, blast- 
ed and evaluated by merchan- 
dising consultant LeRoy M. 
King, who lists good and bad 
CEES 6 86 88s 6 4008555 Page 51 


Christmas shopping, if it equals 
predictions, can push 1954 retail 
sales ahead of those of last year 
—$171.5 billion—Standard Fac- 
tors Corp. reports ..... Page 60 


Cut-rate radio may apply to net- 
works, but not to at least some 
local stations, asserts KEAR’s 
Stephen A. Cisler in rebuttal to 
comments of an ADVERTISING 
Acs columnist ......5. Page 62 


Cheesecake sells both shirts and 
packaging, thereby starting a 
controversy over who—Hartog 
or Cellu-Craft—has the better 
art and model ........ Page 69 


Safeway asserts it will stay away 
from trading stamps, use com- 
petitive prices to hold its place 
in the markets it serves, tells 
stockholders that it plans to 


builders and lenders and all build 222 stores ........ Page 72 
REGULAR FEATURES 
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Coming Conventions ........ 58 On the Merchandising Front . .54 
Creative Man’s Corner ...... 54 Photographic Review ....... 70 
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WAKES THE DIFFERENCE 


What a tremendous difference there can be in 
the quality of engravings! 

Improper depth of etch, imperfect dot struc- 
ture, or any carelessness would quickly show up 
in a poor reproduction that’s disappointing, time- 
consuming and costly. 

At DO1, “precision” is a working word. And we 
combine it with “speed” to give you quality 
engravings in the shortest time possible. 


s 
OT Sreprcvers, Inc. 


600 W VAN BUREN ST-CHICAGO7 TELEPHONE STATE 2-5367 
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Whenever men are deeply stirred, whenever 
they are moved by grandeur or awed by 
mightiness of spirit, there is a God-given 
instinct to write down what they feel and 
see. And these become words to live by, 
whether they are commandments engraved 
on a tablet of stone, or verses written on the 
back of a letter in the dawn’s early light. 


The lines scrawled by Francis Scott Key in 
the dim gray hours of September 14, 1814, 
140 years ago, formed a message written 
out of commingled pride, courage . . . and 
faith. That same week, with the stunning 
victory against mighty Britain thrilling every 
American heart, Key’s words were pub- 
lished. Matching exactly the cadences of an 
old song, they were sung, joyously, boister- 
ously, by the men of embattled Baltimore. 
And this message of pride and courage 
found its way to other printing presses, and 
to other lips to make “The Star-Spangled 
Banner,” finally, the soaring anthem of this 
great nation. 


Yes, the written message is the one that lives 
. . . the sights and the sounds fade away. The 
voices are stilled and forgotten. The parade 
appears and is gone. But the written word, and 
chiefly the printed word, endures. 


Your messages in This Week 


This Week Magazine, one of America’s 
most widely read publications, asks you to 
weigh and remember the value of the printed 
word in the shaping of ideas, in the molding 
of influence. 


It is a far, far step from our national anthem 
to an advertisement. And This Week makes 
the comparison with humility, fully conscious 
of the boundaries of taste. 


That is why This Week asks only that you 
re-evaluate in your own mind the impor- 
tance of the written word. As man pro- 
gresses, he finds marvelous new ways to 
communicate sights and sounds, but it is the 
written word that lives. 


Whenever you have something important to 
Say, put it in print. For the printed message 
can and does last. It can be referred to again 
and again. It can be studied. It can be used as 
a basis of comparison. It can be clipped out 
and consulted. But most important of all, it 
can be absorbed freely and willingly for as 
long as the reader wishes. 


The printed page, rich in detail, exact in its 
message, continues to be a primary force in 
the field of communications. Therefore, 
This Week wishes to remind you of the basic 
wisdom of building your advertising cam- 
paigns around visual, printed media. In 


other words, if you want your message to 
work and to /ast, put it in print first. 


* * * 


A written advertisement that lived — brought 
forth this fine comment from Carl D. 
McWade, Advertising Manager of Skil Cor- 
poration, Chicago, Illinois: “Our field sales- 
men and dealers have always been im- 
pressed with the responsiveness of leads se- 
cured from our advertising in THIS WEEK 
Magazine. Cutting across all classes and 
buying types, our 2/5 page insertion of 
December 8, 1952, produced many thou- 
sands of inquiries the first week. One year 
later, returns from potential tool buyers 
were still being received from this one inser- 
tion—proof of the significance of the printed 
word when conveyed by a publication such 
as THIS WEEK, reaching deeply into the 
interest of Americans everywhere.” 


in 10,900,000 homes throughout America ! 


This Week Magazine 
shares the power and prestige 
of these 34 great newspapers 

which distribute it. 


The Baltimore Sunday Sun 

The Birmingham News 

Boston Sunday Herald 

The Charlotte Observer 

Chicago Daily News 

The Cincinnati Enquirer 
Cleveland Plain Dealer 

The Dallas Morning News 

Des Moines Sunday Register 

The Detroit News 

The Houston Post 

The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 
Minneapolis Sunday Tribune 

The New Orleans-Times-Picayune States 
New York Herald Tribune 

Norfolk Virginian-Pilot 

The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 
The Pittsburgh Press 

Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 

The Salt Lake Tribune 

San Antonio Express and Sunday News 
San Francisco Chronicle 

The Spokane Spokesman-Review 
The Washington Sunday Star 
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Tom Press Joins Shields 

Tom Press, formerly v.p. and 
national sales manager of Swank 
Inc., has been appointed exec. v.p. 


grades of pape 
tected by tariffs 
petition. 

_ Before citing 


Rep. Celler Urges 
End of Existing 


of Shields Inc. New York manu-| Tariffs on Paper pulp and paper 
sj for a general 

facturer of men’s jewelry, a new 

position. WASHINGTON, Sept. 14—Rep. schedules. He s: 


Emanuel Celler (D., N. Y.) based on the : 
charged today that existing tariff of 1930, no lon: 
schedules “distorted” the normal sense in many c 
production pattern of the pulp and) His remarks 
paper industry on the North Amer- a meeting with 
ican continent, and caused the egation which 
U. S. to become dependent on|shortly in the n... 
Canada for about 80% of its news- |General Agreen 
print supplies. Trade. 

Because newsprint can be ship-| As chairman 
ped into this country duty-free, ciary committe: 
American firms maintain Canadian | Rep. Celler con 
subsidiaries devoted almost wholly | investigations i:. 
to the production of this product, newsprint shor 
he said. Meanwhile, facilities in| today he argued 
the U. S. are devoted to other'of tariffs on al! 


Callaway Associates Moves 

Callaway Associates, Boston 
sales and advertising promotion} 
consultant, will move to 420 Boyl- 
ston St. in October. 


New ENGLAND HOME 


QUIPMENT 


8,676 PER MONTH 
IN NEW ENGLAND & N. Y. 
Only Regi Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 
AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. « Est. 1947 


DEALER 


iich are pro- | 
a foreign com- 


record of the 
stry, he called 
sion of tariff 
xisting tariffs, 
t-Hawley Act 
iake economic 


» delivered at 
American del- 
to participate 
session of the 
om Tariffs and 


e House judi- 
recent years, 
da series of 
‘he causes of 
. In his talk 
.t the removal 
des of paper 


Advertising Age, September 20, 1954 


would restore a balance to the in- 


dustry by eliminating the incentive | — 


Yes x 


to confine the higher grades of pa- 


per to this country. - 


Willard Buys Station Slice 


A. D. (Jess) Willard, president 
and general manager of WGAC, 


Augusta, Ga., for the past five 
years, has purchased one-third | 
interest in the station. Other own- | 
ers are Glenn R. Boswell, pub-| 
lisher of the Auguste Herald, and 
Willwee Owens, editor of the Her- 
ald. 


Carol Sawyer Joins Agency 

Carol Sawyer, formerly with 
Campbell-Ewald Co., New York, | 
has been named media, production | 
and traffic coordinator of Brudno 
& Bailey, Newark. 


launched 


In 1947 The New Yorker carried the first of a series 

of advertisements for a sleek, free-wheeling, 

“featherlight” bicycle. It was the Raleigh, a British 

import. Here, too, was introduced an exciting new concept in 
cycling. Off with the fetters of gimmicks and gadgets. 

On to the open road, effortless as a zephyr. 


Sporty English bikes soon caught the American 


public’s fancy. Sales leaped from 16,000 units in 1949 to 
593,000 in 1953. 


Since 1947 The New Yorker has carried more than 
double the advertising space run by Raleigh in any other 
magazine. It has received better than 40% of all 
Raleigh magazine dollars. 


Raleigh likes The New Yorker because New Yorker readers, 
young and not-so-young, are inquisitive about new ideas 

... acquisitive for new products. 

Have you an idea to launch? 


' an idea 


NEW YORKER 


2s WEST 43rpv STREET, NEW YORK 36, N.Y. 


MRS. DENNY GRISWOLD, who with her 
late husband, Glenn, founded Pub- 
lic Relations News, received con- 
gratulations on the publication’s 
tenth birthday in a 17” by three- 
column ad in the Sept. 13 Wail 
Street Journal. The ad was signed 
by 100 p.r. and other business men. 
“Public Relations News” is a week- 
ly p.r. newsletter. — 


Color Films Will 


Last, but May Not 
Be Worth Trouble 


(Continued from Page 2) 
pressed by William Broidy, presi- 
dent of William Broidy Produc- 
tions, Hollywood, veteran theater 
and tv film producer. He asserted 
that color tv will not be “com- 
mercially feasible” for from seven 
to ten years. This point will be 
reached for advertisers, in his 
opinion, when there are 25,000,000 
color tv sets in homes. 


= Mr. Broidy reported that he is 
shooting in color and finds it 
costly. Citing “not final’ cost fig- 
ures for the recent shooting of 13 
“Wild Bill Hickok” films in color, 
he said color added from $5,700 to 
$5,800 to the cost of a half-hour 
film. 

A b&w work print is used. The 
cost of a color print would be 
extra. (Another speaker, Sidney 
P. Solow, v.p. and general manag- 
er of Consolidated Films, said a 
color print would cost about 
$1,500.) 

Mr. Broidy pointed out that costs 
other than those for film and 
processing are increased when 
shooting color film. These include 
lighting, equipment, time, and 
attention to make-up and ward- 
robe. He said that today it just 
isn’t practical for advertisers to 
take on these added costs and, 
based on color receivers in homes, 
it won’t be sooner than three to 
five years. 

Answering a question on why 
he is shooting in color, he said he 
regards his extra costs for shoot- 
ing in color as an investment in the 
future. By plowing profits back 
in to shoot better film—in color— 
he feels he is protected no matter 
what future developments may be. 


® Strong exception to the “seven 
to ten years away” viewpoint was 
expressed from the floor by John 
West, NBC v.p. He recalled that 
seven years ago there were 100,000 
sets when the first World Series 
was telecast. This year there are 
31,700,000 sets and estimates are 
that from 45,000,000 to 50,000,000 
people will view the World Series 
telecast. 

Mr. West says his company ex- 
pects 10,000,000 color receivers 
within five years. “We are now in 
a transition period from publicity 
to performance and nothing is im- 
possible,” he said. He asserted 
that color commercials are so 
superior that they can be a factor 
in speeding up color tv. It would 
be poor public relations to have a 
b&w program and color commer- 
cials, he pointed out. 
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Friedwald Joins Mogul Co. 
Ronald S. Friedwald, formerly 
with Grey Advertising Agency, 
has joined Emil Mogul Co., New 
York, as a media space buyer. 


Heffernan & McMahon Moves 


Heffernan & McMahon, New 
York agency, has moved to new of- 
fices at 1 East 42nd St. 


: How fo Sell the 
Fishing Tackle and 
Outdoor Sports Market. 


25,000,000 Americans enjoy fishing and 
other outdoor sports. Write for new bro- 
chure giving complete information on this 
fabulous market. 


hing Tackle 
Wilmette, Illinois TRADE 


NEWS 


Biggest Part of $1,000,000 Bi 
Budget to Go to Network T\ 


(Continued from Page 1) 
this is what the butter marketers 
are shooting at: 

More than 95% of consumers use 
butter as a spread, but the market 
must be reinforced continually. 
Butter buyers use two-thirds of it 
as a spread; less than half of mar- 
garine is put on bread. 

The biggest opportunity for in- 
creasing sales of butter is in the 
cooking market. The “prestige 
cooking” part of the campaign is 
intended to do just that. 


= Moreover, as the butter mar- 
keters see it, there are these en- 
couraging signs: 


e Food sales are at an alltime high 
—$60 billion, three times that of 
1941. 


e Population is up 25% since 1940, 


ax 
Radio 


increase pre- 
ext six years. 


with another ~ 
dicted within 1 


e People have 
spend—40% mo. 
and seem to spe: 


re money to 
han in 1929— 
on food. Con- 


sumption of sta: foods is down 

21% and cons’ ion of dairy 

products and m. s up 10%. 
And, says th« aerican Dairy 


will is at an 
butter profit 
‘Ss More and 


Assn., “retailer ; 
alltime high as 
contribution be: 
more important.” 


> will be fea- 
and in a col- 
.gust issue of 
il. In January 
color ad will 


= Butter sandwi 
tured in commerce! 
or: spread in the ~ 
Ladies’ Home Jour 
a “Back to Butter” 
run in the magaziic¢ 
The cooking approach will be 
tied to Politz findings that major 


uses of butter are in roasted food 
and pastries. 

Butter frostings, butter-baked 
turkey and butter cookies, there- 
fore, will get the broadcast-plus- 
color-spread treatment in Feb- 
ruary, November and December, 
1955, respectively. 

“How to Use Butter” ads will 
carry the cooking theme and will 
run in a six half-page b&w series 
scheduled for April through Octo- 
ber. 

Not included in the budget are 
“Spread & Flavor,” “How to Use 
Butter,” “Butter-Baked Turkey” 
and “Butter Cookies” promotions 
scheduled to run this year. The 
same three broadcasts, and ads 
in Better Homes & Gardens and 
Ladies’ Home Journal, are being 
used. 


Dodge Steel Names Michener 

Dodge Steel Co., Philadelphia 
manufacturer of steel castings, has 
appointed Michener Co., Phila- 
delphia, to handle its advertising 


and promotion. 


FRE 407 8D AA 
Highway Advertising 


reaches 90% of the 
trading area! 


NATIONAL Highway Advertising exposes your brand name and dealer's name to 90% of your 
prospects each month. This high coverage is obtained in trading centers of 100,000 and less, 
which represent 70.6% of U.S. population. Surveys by National Quality Interviewers, Princeton, 
N.J., prove you get this extensive trading area coverage when you use NATIONAL maintained signs 
with SCOTCHLITE ® brand reflective sheeting. Write NATIONAL Advertising Company today! 


Ni 4A TION ZA. E. 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


W 19 Sales and Service branches serving the entire nation. 


Copyright 1954, National Advertising Company 
NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


Advertising Age, September 20, 1954 


NEW MODEL—This is the new 20¢ 
special delivery stamp which the 
Post Office will issue Oct. 13 in 
Boston at the Direct Mail Adver- 
tising Assn. convention. The spe- 
cial delivery stamp design has not 
been changed since 1925. 


FCC May Allow Some 
TV Stations to Run 


Own Relay Facilities 


WASHINGTON, Sept. 16—The Fed- 
eral Communications Commission 
said today that it is considering a 
rule which will enable tv stations 
to operate their own relay facili- 
ties in order to avoid costly line 
charges. 

Under existing rules, the FCC 
said, stations are expected to use 
common carrier facilities. But the 
FCC has petitions from stations 
which contend that the cost of 
these facilities may be so high that 
tv stations in remote areas are un- 
able to obtain network service. 
The commission said the rule 
now being considered would en- 
able individual stations to apply 
for authority to operate their own 
relays. Approval would be based 
on a showing that the cost of 
common carrier service is too 
high. 


ws In general, the FCC said, sta- 
tions should depend on common 
carriers for network service. “It 
is becoming increasingly evident, 
however, a problem is presented 
with respect to television stations 
located in relatively small com- 
munities at a distance from pro- 
gram service points on existing 
common carrier routes. 

“Because of the distance of these 
communities from such service 
points the monthly common car- 
rier mileage charges for the tele- 
vision transmission facilities which 
are required to connect the sta- 
tions to the established networks 
may not be commensurate with 
the economic prospects of the sta- 
tion for profitable operation. Fur- 
thermore, the construction of fa- 
cilities for interconnection by the 
common carrier in such instances 
represents a _ substantial invest- 
ment, and in some instances the 
greater portion of such investment 
may be unrecoverable upon the 
financial failure of such television 
stations.” 

Comments are solicited until 
Nov. 8. 


Wilson Elected President 

Arthur W. Wilson, an organi- 
zer of the five-year-old Assn. of 
Publishers Representatives, New 
York, has been elected president of 
the group. Each association mem- 
ber represents two or more pub- 
lishers of business, agriculture or 
consumer publications. Mr. Wil- 
son succeeds Walter C. Elly. 


NEWS ITEMS 
on any subject | 


From newspapers and magazines 
published throughout the country. 
Write for booklet... 


PRESS CLIPPING BUREAU 
165 Church St., New York 7 


BA 7-5371 
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Ssipe 


Ma rx has mil ions of followers 


right here in the United States! (Aren’t 


you a Groucho fan yourself?) And this 


week they’ll be gloating over the son’s 


shameless exposé of his old man’s life. 
It starts today in the magazine that 
always produces the most stories for 


Hollywood, the most books for publish- 


ers, the most hours of reading pleasure | 


~, OLD MAN 


for millions of families- F* i a Se 


The Saturday Evening 
Post. It gets to the 


heart of America. 


A CURTIS MAGAZINE ; 
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: halos lark Newsweek is the first magazine _ analysis of the factors behind the happening 
Ue +. achieve a circulation of and appraisal of the likely outcome. 

---505,000 1,000,000 so tightly compacted 

: (95.5%) among people of influ- 

ence and decision in business, 

industry, the professions and government. 


Isolating the news significance is the service 
uniquely provided by Newsweek. It’s 
equipped to do the job because of its great 
editorial team,unmatched for experience in 
And during the past five years Newsweek’s ___ the profession of news interpretation. 
powerful 30% rise in total circulation has 
been outdone almost two to one by its rise 
in executive circulation. 
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Its audience—America’s most significant 
million families—indicates its impact on the 

nation’s thought and purchasing power. 
Fills an important need 


Mature minds realize that in today’s tre. SERVING AMERICA’S MOST 
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“He says he’s working on a new product called ‘Instant Copy: You simply add 
blood.’ “ 


Traumatic Agency Experience 

Through the years the editorial staff of ADvERTISING AcE has pub- 

lished a great number of stories which have been fun to handle, and 

’) thrilling to print. But it is doubtful if any story we have ever printed 
has given us as warm and pleasant a feeling as the story about Jack 
Scott and the traumatic experience of Schwimmer & Scott which we 
published last week. 

As you may recall, Schwimmer & Scott, a not-too-big Chicago 
agency, got caught in the wringer three years ago, when American 
Vitamin Associates, its client, went into bankruptcy. Before all ad- 
vertising commitments could be canceled, Schwimmer & Scott was 
on the hook for $407,000—and no credit insurance. 

This sort of thing has happened before, although we don’t recall 
an instance in which an agency has been caught short for quite so 
large a sum. What makes the Schwimmer & Scott situation unusual, 
and perhaps unique, is that it apparently never entered Jack Scott’s 
mind to do anything but pay off the debt the agency had developed 
on behalf of American Vitamin Associates. And ApvVERTISING AGE is 
proud to have had the opportunity to spell out the details of that 
experience, as frankly supplied to us last week by Mr. Scott. 

By cutting his own salary to a miniscule $6,000 a year, and by 
operating his agency as though he were a penniless widow with half 
a dozen small children to put through school, Scott has cleaned up 
practically all of this enormous debt, kept his agency together, and 
is now once again facing the future with confidence—and with the 
sincere respect and admiration of a lot of people in the advertising, 
publishing and broadcasting businesses. 

The going, obviously, has not been easy. The super-economy re- 
gime under which the agency has operated has not only prevented it 
from getting any important new business, but was also rather direct- 
ly responsible for the loss of a considerable volume of business which 
was on the books when the axe fell. And, of course, there is no ques- 
tion that Mr. Scott’s business judgment in letting the agency get 
caught for this enormous sum is open to considerable question. 

But it is heartening to see a man and an organization take a knock- 
out punch like this and get up off the floor, without whimpering, 
and go on to win the fight. It would have been much easier—and 
more usual—to abandon the struggle. 


A Place for the Physically Handicapped 

The National Conference of Business Paper Editors reminds us 
that the tenth celebration of National Employ the Physically Han- 
dicapped Week will be observed Oct. 3-9, and that it has been the 
policy of the National Conference to cooperate with President Eisen- 
hower’s Committee on Employment of the Physically Handicapped. 

As a rule, promotion of special “weeks” and “days” leaves us cold. 
But this is an exception. The work that is done in advertising de- 
partments, and in advertising agencies, and in the advertising de- 
partments of media and suppliers, is generally the type of work that 
can be as well done by a physically handicapped person as by any- 
one else, and for that reason we'd like to see the advertising business 
give special thought to the possibility of employing more than its 
share of physically handicapped individuals. 

The U. S. Department of Labor reports that rehabilitation of the 
physically handicapped has moved on apace in the past 10 or 12 
years. For example, in the 12 years from 1940 to 1953, placement of 
physically handicapped workers through the public employment 
service has increased from 28,000 to more than 275,000 annually, and 
more than 960,000 disabled veterans have been placed in jobs through 
the Veterans’ Employment Service since the end of World War II. 
Yet the same source reports that America has 2,000,000 handicapped 
men and women who can be added to the nation’s labor force. 

The advertising business is a small one, in terms of jobs. But we’d 
like to see it a big one in terms of accepting its responsibility to em- 
ploy the physically handicapped. 


What They're Saying 


Good Advertising 
Sells Goods 


There has been a tendency in 
recent years to discount the abil- 
ity of advertising to sell. It has 
been said that advertising paves 
the way, that it facilitates selling, 
that it does this, that and other 
things, but there is a tendency to 
deprecate advertising as a seller 
of goods. One of the dangers I see 
today that should concern all of 
us in this field is the misuse of ad- 
vertising, or perhaps it should be 
called the disuse of advertis- 
ing, in its primary and fundamen- 
tal function of selling goods and 
services. It is not enough to use 
advertising simply to promote 
premium offers, consumer deals 
and to bring about better store 
displays. If the role of advertising 
in selling is limited to that, it is 
a poor role indeed. Advertising 
should sell goods, and good ad- 
vertising does it! 

—Thomas D’Arcy Brophy, chairman, 

Kenyon & Eckhardt, speaking before 

the Advertising Assn. of the West 

in Salt Lake City. 
Oh Happy Day 

If anybody anywhere recognizes 
that our motives are not ulterior or 
selfish, but quite the contrary, it 
will be the Canadians. They un- 
derstand what makes us tick. We 
feel good. We are growing. We are 
going places. We are happy, and 
we want everybody else to go 


places and be happy too. 
—Clem D. Johnston, president, Cham- 
ber of Commerce of the United States, 
speaking at a conference on Canada- 
U. S. economic relations at Rochester 
University. 


‘Twas Ever Thus 

There isn’t an ecitorial man or 
woman on any pape’ on earth who 
doesn’t look down his or her re- 
spective nose at the ‘lowly” adver- 
tising salesman... 

It is the advertising staff which 
regulates the size of newspapers. 
You have more news to read on 
the days that the advertising sales- 
men make more space available. 

It would be most interesting to 
be able to establish for sure 
whether it is the classified sections 
of some big dailies which sell the 
most papers or whether it is the 
news stories the editorial staff 
writes. 

For the most part, I believe an 
advertising salesman on -every 
daily paper (which isn’t in first 
place in circulation) uses more in- 
genuity in the covering of his beat 


than does the editorial writer... 

Too often, the editorial writers 
fail to realize the reader interest 
which advertising creates in the 
papers they think they make 
MUST reading for the subscribers. 
I am sure that the ads are more 
fully read and digested and pro- 
duce more of an impact on our 
daily way of living than do the 
editorial contents of any paper... 

Most advertising men know 
news when they see it, but for the 
most part they are unwelcome vis- 
itors in many news rooms. Most 
editorial writers gladly accept 
handouts from all sources but from 
advertising agencies. I have long 
thought the combined brains of our 
leading advertising agencies are 
the actual controlling factors of 


our very existence... 
—From Paul M. Bruun’s column in 
the Miami Beach Sun. 


Constant Problems 

Since all retailers have the con- 
stant problem of adequate display 
with a minimum of inventory, the 
trend in 1955 appliance lines seems 
to foretell action by manufacturers 
that will give dealers some relief. 
It looks like shorter lines will be 
offered by most makers. .-Many 
manufacturers are studying re- 
visions in trade policies because 
of uncertainties brought about by 
discount houses and the publicity 
they have received. Generally 
speaking, several lines with good 
consumer acceptance seem to favor 
(1) cutting back on dealers, (2) 
keeping or getting dealers capable 
of mass merchandising techniques, 
and (3) turning on the pressure 
to get volume under retail pricing 
policies that may be established 
largely by the retailer himself... 
According to reported retail 
sales, averaged from uttiity month- 
ly reports, it appears as though 
1954 sales on quite a number of 
products can easily surpass the 
1953 unit sales. But increased unit 
sales, in many cases, are expected 
to be offset by lower dollar vol- 
ume—largely because of selling 


price weaknesses. 
—from Woman’s Home Companion’s 
“Trade Topics,” an external house 
organ. 
How to Win and Influence 
Sponsors and Agencies 
It’s not hard to sell sponsors on 
this show. A bottle of Scotch, get 
’em half loaded and they’ll sign 
up. 
—Ernie Kovacs on his 
WABD, New York. 


show on 


Advertising Age, September 20, 1954 


Rough Proofs 


Jack Scott reduced his salary 
80% while his agency was paying 
off a big debt inherited from a 
bankrupt client. 

That’s one way to avoid wor- 
rying about the income tax. 

* 


“To a woman,” says LHJ, “shop- 
ping is a challenge to be faced 
cheerfully, eagerly, adventurous- 
ly.” 

All she needs is time and a 
charge account. 

. 


Test shows hotel guests will 
watch promotional movies, the 
story says. 

Of course, they were guests at 
resort hotels, where a lot of things 
are classified under the head of 
“activities.” 

s 

It’s just possible the agency’s 
belief that you can’t sell a Pack- 
ard to a man who wants a Cadil- 
lac had something to do with the 
decision to appoint a new agency. 

+ 


Vergil Reed notes that 30,000,000 
people in the United States move 
their homes each year. 

And of course the carpets and 
the draperies from the old place 
never fit the new. 


. 

“Most business men don’t think 
business giving commercializes 
Christmas,” reports the world’s 
greatest advertising journal. 

Of course not; you just can’t 
keep a sales manager from loving 
his customers. 


* 

Alfred E. Lyon, starting a world 
tour, told ship reporters there will 
be a boom in cigaret sales. 

That was no time for pessimism. 


e 
Sam Gold says the stork is 
bringing you 4,000,000 new sales- 
men every year, and adds, “Let us 
help you put them to work.” 

In this case the child labor laws 

don’t apply. 
@ 

Only one out of four people in 
the country now owns a flash- 
light, Olin Industries reports. 

And three out of five of those 
who own them need new batteries. 

* 


“TV center, the new show place 
of your home,” is the theme of an 
eight-page color layout in Life. 

But it didn’t show the oasis 
from which all those tv beers and 
ales must be dispensed. 

a 


“If the thought of another ap- 
proaching northern winter ap- 
palls you,” is the intriguing open- 
ing of an invitation to a copy- 
writer to move south. 

Tne fuel oil and coal people 
would like to be appalled in the 
old-fashioned way once again. 

« 


“Good ideas are like freckles— 
you get ’em or you don’t,” says an 
agency man willing to listen to an 
offer. 

And of course some people get 
more freckles than others. 

. 


In spite of the untoward hap- 
penings in the ’54 season, Casey 
Stengel is prepared to start an- 
other drive for five straight 
American League pennants and 
world’s series victories, in 55. 


Copy Cus. 
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man with 


ALL 


inds of shirts! 


When Philadelphia 


merchants have shirts or 


chamois to sell...and sell 


fast...they invariably select 
THE INQUIRER. Hence: 
THE INQUIRER is FIRST 


in retail advertising in 


America’s 3rd Market. And 


... FIRST in national adver- 


tising, classified advertising 


and total advertising. 


For THE INQUIRER 
has a proven record of sales 


performance —in every 


retail classification. If 
your goods sell through 
retail stores, your adver- 
tising belongs in THE 
INQUIRER. 


Retail Sales Top 
National Average in 


DELAWARE VALLEY, U.S. A. 


Retail sales among Delaware 
Valley's 1,250,000 families aver- 
age $164 more than the national 
family average. 


he Philadelphia Inquirer 
The Voice of the Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 4 West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 

Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Galvin Tells How Motorola Used a Creative 
Meeting to Give Birth to Fresh Sales Ideas 


Cuicaco, Sept. 14—If a company | 
creative ‘thinking in business today,’ he and will listen : 
thinking talent within its organi- | said. “Busin2ss papers should teach plain how to use 
managers to use creative ees | 


properly utilizes the 
zation, it will have a constant flow 
of new ideas to stimulate custom- 
er demand and profits. 

To illustrate this thesis, Robert 
W. Galvin, exec. v.p. of Motorola 
Inc., told the Chicago Business 
Publications Assn. yesterday how 
he created additional customer de- 
mand through a creative meeting 
of 16 members of Motorola’s man- 
agement. 

Mr. Galvin said he sent personal 
letters to the 16 men whom he 
wished to have attend the meeting. 
These men represented Motorola’s 
engineering division, its two ad 
agencies, its public relations agen- 
cy and the heads of its advertis- 
ing and sales departments. 

In the letter, Mr. Galvin said 
the meeting would be held within 
three weeks and the ticket of ad- 
mission would be a written list 
of 100 new ideas on how to cre- 
ate customer demand for Motor- 
ola’s consumer products. 

“I didn’t care where they got 
he new ideas,” Mr. Galvin said. 
“I was interested mainly in the 
quantity of new ideas.” 


s During the first day of the meet- 
ing, Mr. Galvin pointed out, it 
was discovered that there were 
620 unduplicated new ideas. Mr. 
Galvin said he appointed a steer- 
ing committee which spent the 
evening digging out the best ideas, 
and the next day they were used 
as the subject for a general dis- 
cussion. 

According to Mr. Galvin, many 
improvements were made in the 
ideas during the discussion period. 

At the close of the two-day 
meeting, Mr. Galvin put 20 of the 
best ideas into operation at once, 
and before the end of a year, 132 
of the suggestions were adopted 
by Motorola. 


® Turning to business publica- 
tions, Mr. Galvin said their most 
important function is to stimulate 
industry to employ new ideas. 

Business publications, he con- 
tinued, should aid industrial man- 
agers in the development of an 
open-minded, unprejudiced ap- 
proach to problems through the 
adoption of new ideas and process- 
es. 


NATION'S LARGEST TRADE TERRITORY 


EL PASO 


Key city and distribution center 

of the largest trade territory of 

any city in the Nation — more 

than 600 miles from any other 

city of equal size or larger. 
Covered Exclusively at 
one LOW Cost by — 


Che Zl Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howord Newspoper 
Evening 


“TWO Separate Newspapers 
- 30¢ Line BUYS BOTH! 


“There is too much judicial 


techniques. By creative thinking, | 


I mean that new combinations Marsh Wal] in 


should be formed of both new and 

old ideas. 
“By using 

techniques, 


creative thinking | and ceiling par. 
a business will not its fall drive w: 


only improve it- 1 position, but 


will aid the Arman economy in 
general.” 
Mr. Galvin s: _—susiness leaders 


have faith in bu. ss publications 


em if they ex- 


‘eative thinking 
techniques. 


‘ll Drive 
Marsh Wall P. cts Inc., Mar- 
ion, O., maker o ‘efinished wall 


g, will launch 
color pages in 
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Better Homes & Gardens, Family 
Handyman, Home Modernizing, 
Homecraftsman, Homecraft & 
Homeowner, Living for Young 
Homemakers, Popular Mechanics, 
Popular Science Montily, Small 
Homes Guide and Sunset Maga- 
zine. Howard Swink Advertising 
Agency, Marion, handles the ac- 
count. 


Gardner Named Partner 
MacAlan Gardner, formerly a 
v.p. in the San Francisco office of 


Foote, Cone & Belding, has joined 
the management consultant firm 
of Chase & Ward, San Francisco, 
as a partner: The new company 
name will be Chase, Ward & 
Gardner. 


Walton Heads Colorado PR 

Goodrich Walton, formerly with 
the Colorado State Employment 
Service, Boulder, has been ap- 
pointed publicity writer and editor 
of the Colorado State Planning 
Commission. 


C423) 


Wy, THE FINALS FEET OF SALE 


This year lumber 
& building products 
dealers store counters 


will he THE FINAL FEET OF SALE. 


for $3 billion of 
building p:aducts 


to con’ actors 


eS <3 ae 


PROMPT DELIVERY oF naa TO THE BUILDING sire ON aidiins 
by R. L. Sweet Lumber Co., Kansas City, Kansas, shows one of the essen 


EDUCATION ON NEW PRODUCTS, NEW IDEAS, AND NEW METHODS, as 
exemplified in this contractor show of the Ebenreiter Lumber Co., sane 


dealers give contractor customers. 
000 to $300,000. S rd 


boygon, Wis., is another of the essential services American Lumberman 


Subscriber—7 years, rating—$200, 


This year, their $3 billion in sales to contractors 
will account for about 37% of retail lumber and 


building products dealers’ $8 billion total sales vol- 
ume. This is an important segment of dealers’ busi- 
ness. It will equal their volume of “direct to consumer” 


sales, and will exceed their sales to farmers and In- 


dustry. 


homes. . 


Their contractor sales are to the 119,000 commercial 
builders who are erecting 70% of the nation’s new 
. 95% of whom build fewer than 25 houses 


per year, with the average contractor erecting only six 


houses annually. 


Naturally, therefore, the amazing 


amount and variety of the lumber dealer's services 


are absolutely essential to the average contractor. 
For contractor customers the dealer acts as local 

purchasing agent, warehouseman, salesman, expediter, 

delivery agent, and guarantor for over 


2,000 different 


building products of wood, metal, plastic and masonry 


grade. 


—not including the differences in size, quality and 


Retail lumber and building products dealers also 


AMERICAN 


& BUILDING PRODUCTS MERCHANDISER 


Editorial & Executive Offices: Twentieth Floor, 139 North Clark Street, Chicago 2, Illinois 
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Caples Co. Adds 2 Accounts 

Caples Co., San Francisco, has 
been named to direct advertising 
for the California Mission Trails 
Assn. Media plans include news- 
papers, outdoor and consumer 
publications. The agency also has 
been named by the Casa Munras 
Hotel in Monterey to handle ad- 
vertising and publicity. 


Wrong Title tor Roberts 
In the Sept. 13 issue of AA, Har- 
ry R. Roberts was reported as 


having been promoted to assistant 
director of the Toledo Blade. This 
was in error. Actually, Mr. Roberts 
was named assistant advertising 
director of the newspaper. 


Langlais to McCann-Erickson 

McCann-Erickson has appointed 
Gabriel Langlais director of the 
French department in its new 
Montreal office. Mr. Langlais for- 
merly was manager of the Mon- 
treal office of Baker Advertising 
Agency Ltd. 


Now Distillers .‘an 
Spend More Fr: -ely 


on Retail Disp] ys 
WasHincTton, Sept. —Recog- 
nizing that the dollar i: « what it 
used to be, the Bureau [Internal 
Revenue has given th Distilled 
Spirits Industry per ssion to 
spend as much as $30 display 
materials which are rer -d. loaned 


or sold to retailers. 


The ruling came as a resuit of a 
hearing which was held last Octo- 
ber, when industry members pro- 
tested that the $10 ceiling which 
has been inforced in the past 
would not buy as much in 1953 as 
it did in 1932. 

The new policy says distillers 
may rent, loan or sell window dis- 
play material valued at $15, and 
other types of interior displays 
valued up to $30. 

The wine and beer industry, 
which was not a part of last Octo- 


PLAN BOOKS, DRAFTING, OFFICE AND WORKSHOP FACILITIES, QUI 


ACCURATE ESTIMATING AND GUARANTEE OF PRODUCTS SUPPLIED are 
services provided by American Lumberman dealers which are essential to 
their contractor customers. Above, the sales counter of the 


HUGE YARD, LARGE INVENTORY OF MATERIALS IN DIFFERENT SIZES AND 
GRADES, PROTECTIVE WAREHOUSING AND RAILROAD SIDING LOCATION 
of Hixon-Peterson Lumber Co., Toledo, Ohio, is exemplary of American 
Lumberman dealer facilities essential to contractor customers. 


—56 years, rating—over $1,000,000. 


provide their contractor customers with plan and 


drafting services, assistance with financing, customer 
conference facilities, new products and methods in- 
formation, estimating, cutting material to size to save 
on the job, custom millwork 
handling, scheduling and de- 
the building site, equipment, 


hand labor and time 
fabrication, materials 
livery of materials to 
jig and tool rental, ete. . 


In fact, dealers’ iiedit, equipment, facilities and 
services are so vital to the average contractor, opera- 
tive builder and building mechanic, that the dominant 
merchandising factor in this part of the building 


products market is the dealer. 


American Lumberman: FIRST IN THE FIELD—1873 © BIGGEST 
DEALER CIRCULATION—over 23,000 retailers © BIGGEST WHOLE- 
SALER CIRCULATION—more than 2,300 © TIMELY—published 
every other Monday, 26 issues per year © MAXIMUM VISIBIL- 
1ry—readable, news format, flat opening saddle-stitched bind- 
ing © HIGHEST ABC SUBSCRIPTION RENEWAL RATE—77.98% e@ 
RESULTFUL—the prestige, authority and usefulness of its edi- 


torial services increases believability, impact and effect. 


Co., Cincinnati, Ohio, .is representative of the many 
Americon Lumberman deolers Provide to contractor aust 
38 eanen, acini" 000 to $750,000. 


LUMBER 


Published every other Monday 


Financial 6-5380 Other Offices: ATLANTA, CLEVELAND, NEW YORK and the WEST COAST 


ee EN rg mg Be 
oe ie ens oe 


ards, Inc., Reading, Pa., is typical of heavy snushenien! equ 
bought and used by-American Lumberman dealers to service contr 


‘customers. Subscriber—55 years, rating— $500, 000 to robe ie 


Renrat SERVICE. ON TOOLS AND EQUIPMENT, of the Hyde Park Luener 


ntial services 


For guidance with their contractor sales and serv- 
ice problems, dealers turn to American Lumberman 
& Building Products Merchandiser—their bi-weekly 
business magazine. And there they find exactly the 
kind of case history editorial help they need to profit- 
ably serve and control contractor business. 

As a result, the pages of American Lumberman 
give advertisers prompt access to the interested atten- 
tion of the over 23,000 dealers who control the final 
3 feet of sale for more than 80% of the lumber and 
building products sold to contractors. 


15 


WESTINGHOUSE 
GUARANTEES 


Every Flash Bulb Fires 
or You Get a New Bulb! 


Why only Westinghouse 
makes this offer 


4 Sure-Fire Features Meon 
“One Shot” Photos every time 
1 Prececoncur Bumnnwm fort mnaeres full Meshing: 

poser 


2 Erire-fine Moment provides were fre operanon 
en wah weak Batters 


3 Saper semis Lercomum inggiring stement get 


Dowghi es Nothengto sign, mathomg to ead am ay 


vou can 8s SURE...10 rs 


Westinghouse 


TUNE IN TV'S TOP DRAMATIC SHOWS... WESTINGHOUSE STUDIO ONE AnD BEST OF S8OAOWaT 


puD DEAL—Westinghouse Electric 
Corp., lamp division, Bloomfield, 
N. J., has scheduled this ad in 
Modern Photography, Photography 
and U. S. Camera in November 
and December. Fuller & Smith & 
Ross, New York, is the agency. 


ber’s hearing, remains under the 
$10 ceiling for the present. A wine 
industry spokesman told ADVER- 
TISING AGE that his industry will 
probably ask for an adjustment 
soon. 

(Under the Federal Alcohol Ad- 
ministration Act, Internal Reve- 
nue’s alcohol and tobacco tax di- 
vision is authorized to determine 
the kinds of promotion assistance 
distillers can give retailers. The 
restriction was provided in order 
to guard against “commercial 
bribery” which would enable one 
firm to obtain more favorable 
treatment from dealers than its 
competitors receive.) 


McAskill Leaves Miami Paper 

Leon C. McAskill has resigned 
as publisher of the Miami Beach 
Sun, owned by Storer Broadcast- 
ing Co., to enter a private business 
in Miami. He will continue active 
direction of the newspaper until 
his successor can be chosen. 


Permutit Names Freeman 

A. McLean Freeman has been 
appointed advertising manager of 
Permutit Co., New York. He has 
been in charge of the advertising 
department of the chemical divi- 
sion of Borden Co. since 1941. 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUN’S REVIEW 
nd Modern Industry 


99 Church St., 


New York 8, W. Y¥, 
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¢|Norwich Names Distributor, | 
Agency for Canadian Market 


to increase sales...and decreas: -osts Norwich Pharmacal Co. Nor-| we RE LAZY! 
eeoeeeeeeeoeeeeeeeeeeeeeeee eee FFF eeeeeeees wich, N.Y., has named John A. 


Huston Co., Toronto, to be its sole 


: : - on distributor in Canada for all its ? 
-»§ BAVESFHSS TOKE FI Pera onic “Movers ) 
a FS 


Agency, Toronto, to handle its 


9 advertising there. Magazine and 
os — al 7 4 newspaper advertising for Pepto- 
Bismol, A.S.A. tablets and Nor- 

forms has begun. 


: + The agency has added Douglas 
E Because in newspapers: P. Loney to its Toronto office as 
manager of the radio and tv de- WILL GIVE YOU 
f 1. You can star your product. partment. He succeeds. Ernest THE USE OF: 
: ie Allen, who has been promoted to : 
2. The reader desires and welcomes your advertising. account executive. W. W. (Bill)|| © JOE ROSS’ PREMISES 
inet : Givens has joined the agency as * ° 
3. Your 1954 advertising dollar still buys an awful lo: of real manager of the media departmcat Hse: ROSS’ TOOLS 
value, as newspaper millines have only increased a very in Toronto. a corpses. 
A ROSS’ TEXT-BOOKS 
small amount during the past 10 years. Brennan Joins Kudner © JOE ROSS’ ADVICE 
Thomas F. Brennan, formerly : 
Published in the interest of all newspapers by copy director at Ruthrauff & Ry- © JOE ROSS’ EXPERIENCE 
MOLONEY, REGAN & SCHMITT an, New York, has joined Kudner ® JOE ROSS’ SUPERVISION 
: REPRESENTING NEWSPAP&RS ONLY Agency, New York, as a copy- 
‘ : e! writer. WORK ON YOUR OWN CAR 
my If you can't do the work we also have mechanics 
We said the premises. ' 5 
it in 
b JOE ROSS Motors 
November Shin vedi piatnr 


“CALL OR COME IN AND FIND OUT FULL DETAILS.” 


of 49... sana 


GIMME A SCREWDRIVER, JOE—A new 


dimension in self-do promotion 
0 a appears in the current issue of the 
Park Forest News, Chicago subur- 


ban weekly. For 75¢ an hour, Joe 


: | Ross Motors will make his numer- 
| S more ous facilities available to custom- 
ers who want to be their own 


mechanics. 


Timely Two Generals 


(Mills and Foods) 
t all Join in Promotion 
WHITE Ptarns, N. Y., Sept. 14— 
General Mills and General Foods 
evel Corp. will join forces during Octo- 
ber in a national pancakes and 
syrup promotion for Bisquick and 
Log Cabin syrup. 
National advertising will be 
\ highlighted by color pages in Octo- 


ber issues of American Home, 

\ Ladies’ Home Journal, McCall’s 

and Woman’s Home Companion 

\ plus four consecutive right hand 

\ pages in the Oct. 30 issue of The 

\ Saturday Evening Post. In addi- 

Se tion, 100 newspapers will be used 

in major cities, and local radio 
spots in major markets. 


ws General Mills’ “Valiant Lady” 
and General Foods’ “Bob Crosby 
Show,” both on CBS-TV, will be 
used. November issues of store- 
distributed magazines have also 
been scheduled. 


co. nen During the campaign Bisquick 
will push a new recipe for Puff 
pancakes. As a_ special _ sales- 
builder, the promotion will include 
a consumer premium offer of a hot 
i syrup and melted butter server set 
weer gen WT ‘ R for $1 plus either a Bisquick box 
ae Leading four-eolor advertisers top or a Log Cabin cap. 
= : ihe *77, Knox Reeves Advertising, Min- 
° know fi _— years of Cxper ence thata Reilly typ e - neapolis, is handling for General 
is the only truly identical duplicate of an original, and costs Mills and Young & Rubicam, New 
60% to 75% less. With today’s keener competition and sharper Work, for General Foods. 
cost-consciousness, it makes more sense than ever to investigate DuMont Signs 3 Sponsors 
the many ways in which Reilly’s constant pioneering of scientific improvements , Pascenncusticnl Int Newark, ¥ 
in plate making can help you protect your investments in advertising space. will sponsor “One Minute, Please” ; 


over DuMont Television Network, 
starting Sept. 24 at 8 p.m., EST. 


« PLASTICTYPES | Gulls aio tas ded tie 
e REILLYTYPES gional sponsors for a 30-minute | 
You can Really Rely on y » TREATED ELECTROS sie Oa: Greatest Pro Football 


: Hamm Brew- 
| 


e BISTA MATS ing Co., St. Paul (Campbell-Mith- 

un), for 10 West Coast stations, 
Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, and Drewry’s Ltd., South Bend, | 
Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. ind. (MacFarland, Aveyard & Co.), | 


for five midwestern stations. 
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the Largest Grculation in Texas 


DAILY (orninc-eveninc comsinens) 246 393. 
SUNDAY 230,401. 


"ABC Publishers Statement March 31, 1954 


ier Woats STAR- TELEGRAM 


AMON G CARTER, Publisher 


OM G. CARTER, MH. President dad Werionsl. 


LARGEST CIRCULATION IN TEXAS 
Without the Use of Contests, Schemes or Premiums — “Just a Good Newspaper” 
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City Weeklies Given 
Choice of Annual or 
Biennial ABC Audits 


Italian Charities to Landi 
Erberto Landi Advertising Co., 

New York, has been appointed to 

handle public relations and pub- 


America Inc., Elmhurst, N. Y. The 


New York, Sept. 14—The Audit 


biggest fund drive in the charities’ 


Bureau of Circulations directors; 15-year history, with a goal of 


last week (1) elected two new di- 


$100,000, is being planned. 


licity for the Italian Charities of | 


Fisheries Nam. 

O’Donnell-Us« 
Boston, 
Dwyer, former] 
Miniter Co., B 
and sales promo 
company marke 
sticks and fresh 


_cooked frozen fis 


has ap. 


wyer A. M. 
sheries Corp., 
ted Fred D. 


»p. of Ingalls- 


, advertising 
manager. The 


iste O’Sea fish 


zen and pre- 
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Ward Heads Hoag-Blair Oftice 

Hoag-Blair Co., new television 
station representative for stations 
outside major markets, has ap- 
pointed Don Ward manager of its 


Chicago office at 737 N. Michigan, 


Ave. Mr. Ward has been an ac- 
count executive in the Chicago of- 
fice of Blair-TV Inc. since 1951. 


Blumenthal Names Agency 

Blumenthal Bros. Chocolate Co., 
Philadelphia maker of Goobers 
chocolate covered nuts, Raisenets 
and other confections, and supplier 
of chocolate coatings to the candy 
industry, has appointed Feigen- 
baum & Wermen, Philadelphia, to 
handle its advertising. 


rectors to fill short terms; (2) | 
added a small agency classification | 
(annual billings less than $250,-. 
000); (3) set up an optional basis | 
for metropolitan weekly newspa- 
per audits; (4) rejected a change 
in rules on magazine selling re- 
ports which would have lumped 
independent and catalog agencies, 
and (5) announced that Vice- 
President Richard Nixon would 
address the 40th anniversary meet- 
ing of ABC Oct. 20 in the Drake. 
Hotel, Chicago. | 

The two new directors, both) 
elected to serve terms ending in 
October, are G. A. Shallberg, ad- 
vertising director of Borg-Warner 
Corp., elected to finish the term 
of L. H. Crites, General Mills, who 
resigned, and William C. Sproull, | 
advertising director of Burroughs) 
Corp., who succeeds the late Har- 
vey H. Noyes, of Oneida Ltd., who 
died in March. 


: The new advertising agency 

mm -- membership classification for 
agencies with less than $250,000 
annual billings carries a member- 
ship fee of $25, for which mem- 
bers will receive ABC reports on 
any 25 publications. For a $50 
membership in the same classifi- 
cation, members will get reports 
on 100 publications. 

R ABC estimates this will double 

its agency membership within two 

years. There are now 197 agency 

members. 

Country weeklies are audited 

every two years, but weeklies in 
metropolitan areas have been au- 
dited annually. The board ap- 
proved a resolution permitting the 
managements of metropolitan area 
weeklies to decide whether to con- 
tinue to be audited annually or 
take the biennial audits of their 
rural brothers. There are now 193 
weeklies with annual audits, 520 
with biennial audits. There are 1,- 
249 daily newspapers with annual 
audits. 
i In the magazine division, a pro- 
e posal to group independent and 
catalog agencies, now reported 
separately, was rejected. 


D’Arcy Advertising Moves 
D’Arcy Advertising Co. 
hi moved to 430 Park Ave., 
= York. 


has 
New 


‘This is the big draw for the more 
than 1,000,000 visitors to the 

Los Angeles County Fair (September 
17th to October 3rd). It is the 
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Hunt Foods Elects Drayton 

Whitney Drayton, chairman of 
the management committee of 
Hunt Foods, Fullerton, Cal., has 
been elected v.p. Mr. Drayton, a 
Southern California management 
consultant until joining Hunt, will 
assist Frederick R. Weisman, pres- 
ident. 


| Frank Duffy Joins Basford 

| Frank Duffy has joined G. M. 
Basford Co., New York, as a 
copywriter. He formerly ran his 
own agency in Wilmington, Del., 
and earlier had been with three 
Philadelphia agencies: Gray & 
Rogers, A. E. Aidridge Associates 
and Geare-Marston. 


\Lois Winston Leaves ' &S&R 


Lois Winston has rc igned as 
publicity and promotio director 
of the radio-tv departme | of Ful- 
ler & Smith & Ross, New York, to 
go to Mexico City to Work in the 
advertising and tv fielcs. No re- 
placement will be nam: at this 
time. 


Crosley Uses Radio 
to Push New TV Line 


CINCINNATI, Sept. 14—The Cros- 
ley division of Avco Mfg. Corp. 
will use radio to spearhead the 
drive for its tv line this fall. 

The division will sponsor the 


What do you make of this ? 


Why did the two biggest Fairs in the United States, with a conibined, mass 


attendance of 3,000,000, ask House Beautiful—the leading class magazine 


—to do the Big Feature, the big draw, for their 1954 card of events? 


The Los Angeles County Fair asked House Beautiful to create a 22-room 


Exhibition showing the best in today’s living. More than 1,000,000 people 


will see these rooms. (Our October issue is devoted entirely to it.) 


The State Fair of Texas asked House Beautiful to build its 1955 
Pace Setter House in Dallas, where it will be seen by more than 2,000,000 


people. (More millions will see it in our February 1955 issue. ) 


How come? Why didn’t these Fair officials prefer to work with a mass 


magazine? Could it be that those whose business it is to be in close 


contact with the buying millions are recognizing House Beautiful’s 


influence not only with the class market but also in the great 


over-all American market place? 


Isn’t it true that to have influence you have to be ahead of the 


people in their own thinking? You have to be headed in the same direction 


they are going—but ahead nevertheless. And isn’t it true that 


House Beautiful had been consistently leading the American people as 


they aspire to a life above and beyond the one they have? 


Could it be that the time has come to reformulate ideas about the class 


market? For all kinds of evidence show that the class market is on a 


remarkable increase brought about by the great rise of income per capita 


and simultaneously by the development and education of 


higher-reaching attitudes among the consuming millions. (We estimate 


an all-time circulation high this fall at House Beautiful.) And as 


more and more millions join the class market and plan spending major 


sums to really improve their standard of living, they look for 


guidance to the authority who is leading, who is ahead. 


Ask anybody which magazine is the authority. They will tell you it is 


House Beautiful 


This is the big draw for 
the more than 2,000,000 
visitors to the State 


Fair of Texas (October 


9th to 24th). 


Itis 


House Beautiful’s Pace 
Setter House for 1955. 


| 


i9 


football “Game of the Week” over 
NBC Radio. Tied into this sponsor- 
ship will be a weekly contest to be 
handled through dealers. The con- 
test will be based on selection of 
game winners. First prize, each 
week, is a black four-door 1955 
Cadillac. 

In addition to radio, a magazine 
campaign will be kicked off with 
a spread in the Sept. 25 Life. 
The fall television line consists 
of six models. All will use.the Su- 
per V vertical chassis and the 90- 
degree deflection picture tube. 
One model is a combination tele- 
vision and phonograph with a 
three-speed record changer and 
high fidelity sound system. 
Batten, Barton, Durstine & Os- 
born is the agency. 


Cramer-Krasselt Adds One 
Waukesha Foundry Co., Wauke- 
sha, Wis., has appointed Cramer- 
Krasselt Co., Milwaukee, to han- 
dle advertising for its fluid pumps, 
metal alloys and industrial cast- 
ings, effective Oct. 1. 


Pick the 
GREENVILLE, S. C. 


iene Market _ 


ot mole 
for your 
money! 


IN GEN. MDSE. SALES! 


With population of 494,212 in 
City & Retail Trading Zones, 
(ABC 9-30-53) the Greenville 
market leads all others in South 
Carolina in Effective Buying In- 
come. 


Here’s the Comparison: 


GREENVILLE $48,141,160. 
Columbia 43,490,310. 
Charleston 26,954,800. 


Sales Figures from Sales Manage- 
ment May 10, 1954, Survey. City and 
Retail Trading Zones from Audit 
Bureau of Circulations’ latest figures. 


The Greenville Market also leads 
all others in South Carolina in 
Population, Incomes, Retail 
Sales, Autos & Trucks, Wages 
and Employment. It's your first 
market in South Carolina. 


Che Greenville News 


MORNING ond SUNDAY 


GREENVILLE PIEDMONT 


Daily Circulation—99,099 
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New Housing Law 
Is Pot of Gold 
for U.S. Builders 


New York, Sept. 14—A multi- 
billion dollar market for home ex- 
pansions and refurnishing— 
stretching through thousands of 
communities across the country 
and involving even the smallest 
building contractors—is waiting to 
be cracked, following passage of 
new housing rules by Congress this 
summer. 

All that’s needed, according to 
Arthur S. Goldman, market re- 
search director for Architectural 
Forum and House & Home, is pro- 
motion—by banks, home loan as- 
sociations and contractors. Mil- 
lions of homeowners, he is con- 
vinced, need only to learn about 
new Veterans Administration and 
Federal Housing Administration 
rules, made possible by passage of 
the Housing Act of 1954, in order 
to embark on now-permissible 
open-end mortgage financing to 
fix up their homes. 


Mr. Goldman estimates that at 


Aa 50% of the 6,500,000 houses 


built since the war under VA or 
FHA-backed financing, are more 
than five years old. They need re- 
pairs, in many cases, or—in more 
—additional rooms for growing 
families. Figuring that improve- 
ments would average $300 per 
house, which is conservative, he 
estimates the total market opened 
up by the law at about $2 billion. 

Prior to enactment of the new 
legislation in the final hours of the 
session of Congress, holders of 
FHA or VA mortgages could make 
improvements on their properties 

y through personal loans or 
through Title I modernization 
loans. These are available on a 
short-term basis only. They also 
entail heavy repayment schedules 
and comparatively large initial 
costs. 


= The new regulations, however, 
now make it possible for a home- 
owner to make repairs or improve- 
ments simply by re-borrowing all 
or part of the mortgage payments 
previously made on his property, 
at the existing interest rate, and 
tacking the newly borrowed money 
on the end of his long-term mort- 
gage. 

This practice was always pos- 
sible, of course, on privately ne- 
gotiated mortgages. But now, with 
FHA and VA in position to guar- 
antee the loans, widespread appli- 
cation is practicable. 


SPARK EVERY PROMOTION J 


GLOSSY PHOTOS 


The PHOTOMATIC Co. 


$3.59 E. Illinois St. * 11, 14. 
Phone Wiliehall 42990. 


Enactment of the new legislation 
comes as the climax of a long cam- 
paign on the part of building con- 


and business publications in the 
field. For example, as far back as 
1943, Architectural Forum was 
promoting the use of open-end 
mortgages at an industrywide con- 
ference held at the Waldorf- 
Astoria hotel here. 


Germain‘s Names Strahan 
Germain’s Inc., Los Angeles 
marketer of seeds, plants and 
bulbs, has appointed James Stra- 
han advertising manager. Former- 
ly assistant manager of the Na- 
tional Landscape Institute, Los 
Angeles, Mr. Strahan succeeds Au- 
gust Pieters, who has retired after 
31 years with the company. 


Shohet-Meyer Adds One 
Adventurers Inn, Yonkers, N. 
Y., has appointed Shohet-Meyer 
Advertising, Yonkers, to handle 
its advertising and promotion. Car 
cards, newspapers, radio and tv 
spots will be used. 


tractors, banks, home loan groups | 


Old’ -TV 
“Televisio ay one day 
be used as a as of helping 
mentally ill le get well,” 
Says the Cali _ia State De- 
partment of ‘tal Hygiene. 
The Depa: nt says San 
Jose State (  °ge psychol- 


ogists, study’ patients at a 


State hospi! found that 
“uncommun: ve patients 
sometimes t.. back to the 
tv set.” 

Gene Thomas |. 1s McCarty 


Gene Thomas, ‘“merly with G. 
M. Basford Co. aii Fuller & Smith 
& Ross, has joine’ McCarty Co., 
New York, as dir. or of merchan- 
dising and an acc..int executive. 


Lux Clock Boos's Paul Lux 

Lux Clock Mfg. Co., Waterbury, 
Conn., has. promoted Paul Lux 
from sales manager of its industri- 
al division to assistant to the pres- 
ident, Fred Lux. 


Advertising Age, September 20, 1954 


llth Annual Food 
Editors Conference 
Scheduled for Oct. 3 


NEw York, Sept. 14—The 11th 
annual Newspaper Food Editors 
Conference, sponsored and pro- 
moted by the American Assn. of 
Newspaper Representatives, gets 
under way here at the Waldorf- 
Astoria hotel on Oct. 3... 

Attendance of food editors is 
expected to exceed that of previ- 
ous years and more than 30 food 
manufacturers and processors will 
participate in the program. 


= The conference opens Sunday 
afternoon with a reception at 
which C. A. Swanson & Sons will 
be host. Sessions are scheduled 
from the Sunday afternoon recep- 
tion to Friday afternoon. 

Paul S. Willis, president of the 
Grocery Manufacturers of Ameri- 
ca, will deliver the opening ad- 
dress on Monday morning. 

The 1954 newspaper food editors 


conference committee is composed 
of Charles D. Buddle, chairman of 
the conference; Peter Benzinger, 
chairman, and president of the 
New York chapter of the repre- 
sentatives group; Kenneth Den- 
nett, vice-chairman of the Chicago 
chapter, and Albert J. Marucchi, 
vice-chairman of the New York 
chapter. Agnes M. Beck is con- 
ference secretary. 


Sweetow Joins Livingston 

Alan R. Sweetow, formerly with 
Olian & Bronner, Chicago, and an 
independent television producer, 
has joined Livingston & Associates, 
Chicago public relations counsel. 
He will head the company’s new 
Milwaukee office. 


Instant Oxo in Test Drive 


Oxo (U. S. A.) Ltd., Boston, 
plans a three-month test campaign 
to introduce its new Instant Oxo 
Flavoring in New England. News- 
papers, radio and tv will be used, 
through Platt, Zachary & Sutton, 
New York. 


PUCK , the Comic Weekly 


SELLS the U.S....note 


HANS, THIS | 
MILWAUKEE 


SURE ISA 


/ 
BIG PLACE,’ 


r 


SMART KIDS, NEIN? 
THEY KNOW THE 
SENTINEL GIVES 20% 
OR BETTER COVERAGE 
IN 33 OUT OF THE 
71 WISCONSIN 
t COUNTIES. 


DID YOU REALIZE THAT 
THE AVERAGE MILWAUKEE 
FAMILY HAS AN EFFECTIVE 
BUYING INCOME OF OVER 
| 6.400 A YEAR! ———~ 


JA! IN RETAIL 
SALES IT'S l6TH 


IN THE 
COUNTRY. 


AND RETAIL SALES PER 
FAMILY ARE 35% ABOVE 


THE U.S. AVERAGE. 


AND THEY SPEND 
OVER $4,400 OF 


© King Features Syndicate 
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Dinner date? But she hasn‘t a thing to wear... Exquisite Form will let her wear that soft, clinging gown. .. Such exquisite form, with floating action. 


HAPPY ENDING—Exquisite Form Brassiere hired a trio of Broadway ballerinas to star $25,000 filming the bra romance, with a live model to demonstrate the product. Grey 
in its first commercial for “Stop the Music” (ABC-TV). The company says it spent Advertising, New York, is the Exquisite Form agency. 


Machinery Maker Reorganizes 


Proctor & Schwartz, Philadel- 
phia manufacturer of drying 
equipment and textile machinery, 
and other appliances, has consoli- 
dated its drying machinery and 
textile machinery divisions. Har- 
mon B. Riehl, v.p., will direct all 


sales effort, and John H. Senior, 
v.p., will handle all advertising, 
publicity, public relations and ex- 
hibits. 
a WMGM Promotes Three 
or eXallip e As a part of the realignment 


following his appointment as di- 
rector of WMGM, New York, Ar- 
_ thur M. Tolchin has named three 
associate directors: Frank Roeh- 
renbeck, formerly general man- 


§ ager of the station; Raymond Katz, 
ac eee PRACTICALLY Every-| previously program director, and 


Sam Faust, account executive. 
OF THE KIDS READ 


They will be in charge of station 
SUNDAY COMICS,/ (S ADS IN PUCK. PUCK management, programming and 


—= sales, respectively. 
IS THE BUY FOR 


Ss 


Brown to Kogos Publishing 
Kogos Publishing Co., New York, 
publisher of Apparel Manufactur- 
- ' er, Suppliers’ Register Directory 
a poAy - and Worth Street Journal, has ap- 


i “3 ® ? 
PUCK ADVERTISING GETS —" hy enreagher ge 8 a wssiadieraoe 
3% TO 5 TIMES MORE ( A 5 auuae of mae Wea 


READERS THAN MATCHED . ¢ News. 
ADS IN NATIONAL 


WEEKLIES, | Bs sig . | in tee Data | 


tHE PUCK Group's | 63 IMPORTANT 


NATIONAL CIRCULATION INDUSTRIAL AND 
is oveR 9,833,000! 


IC WEEKLY 


© King Features Syndicate 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


Refer First to the 


| Averages 44% coverage in 55 markets 1965 MARKET DATA & 


DIRECTORY NUMBER 


accounting for 42% of all U.S. retail sales Industrial Marketing 


| 200 E. ILLINOIS ST. CHICAGO 11, ILL 
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Offer Course in Editing 

The evening division of North- 
western University will offer a 
course at its Chicago campus on 
business publication editing for the 
first time. Classes will meet start- 
ing Sept. 27. The course is offered 
in cooperation with Associated 


Business Publications and is a| 
companion of the business paper 
publishing course. Bert Enos, as- | 
sociate editor of Advertising Re- 
quirements, will chairman the 
course and will be assisted by edi- 
tors of other Chicago business 
‘publications. 


ett A UR 
WHEBF - tv 


CBS for the Quad-Cities 
is now operating on 
100,000 watts 


This maximum power covers 

the Quad-Cities and 

the surrounding trade area 

for a look-see by a 

total 264,800 TV set owners 
Les Johnson, V. P. and Gen. Mgr. 


| 


| 


tT 
TELCO BUILDING, ROCK ISLAND, TLLINOIS 


i. ‘Represented ‘by Avery Knodek Inc 


Carnatic 
Dry Mil: 


Los ANGELEs 
tion Co. jumpe: 
Thursday and — 
stant” dry, non 
schedule to be 
tition. 

A two-color » 
‘new miracle » 
in morning anc 
pers—well ahea: 
ment press con’ 
been scheduled ‘ 


In a joint ann 
nation and We: 


Co., Petaluma, 
nounced that the 


Co., owned equi! 


companies, will 


under the Carn. 
idry milk is said » 
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Speeds Introduction of New 
s Borden, Pet Begin to Move 


pt. 14—Carna- 
; own gun last 
duced its “in- 
milk ahead of 
ut the compe- 


hearalding the 
product” ran 
ening newspa- 
an announce- 
ace which had 
previous week. 
‘neement, Car- 
‘n Condensing 
il, later an- 
new Instant Milk 
iv by the two 
sell its product 
‘ion label. The 

the developers 


to mix easier anc iaste better than 
previous milk powders. 
Instant milk was launched ahead 


of schedule last week in Southern 
California, apparently to head off 
two other companies, Borden and 
Pet Milk, which have recently in- 
troduced an “instant milk” in a 
few areas. 


# In revealing advertising plans 
for the new product, it was said 
the campaign will be the strong- 
est in Carnation Co.’s history. With- 
out revealing details, it was an- 
nounced Instant Milk will be plug- 
ged on the CBS-TV “Burns and 
Allen Show” in 1i¢ cities, and on 
ABC’s radio soaper, “When a Girl 
Marries,” aired over 338 stations. 

Television spots will supple- 
ment “Burns and Allen” in all 
markets where the program is 
aired. Additional radio support 
will come over the Keystone net- 
work, and via programs directed 


£0 


George T. Baum, Construction and Service Manager of Carrier Corporation, tells why he’s . . . 


The man who raced the thermometer! 


“This summer really put 
ration’s George Baum. 


the heat on us,” says Carrier Corpo- 


“Take a phone call we got from Chicago: refrigeration 
machinery stopped — and the mercury going up on 70 tons 


of expensive beef! Or a 


theatre is without its air condition- 


ing; a laboratory's vital supply of penicillin is in danger. 
We raced those rising thermometers — and beat them — 


with Air Express! 


“To back up our local stock depots, we maintain one 
complete inventory of over 15,000 different parts in Syracuse. 


. = 


___ & AirExpress 


From May to September, Air Express handled 15 to 20 ship- 
ments a day for us, from a 1 oz. gasket to a 900 Ib. rotor. 

“With more Carrier air conditioning and refrigeration in 
service than any other make on earth, Air Express plays an 
indispensable role in preventing emergencies — and in meet- 
ing the inevitable few. 

"Yet the average shipment costs /east by Air Express. 25 
pounds from Rochester to Chicago, for instance, is $5.65. 
That's $1.20 /ess than the next best price for any air service 
—and Air Express service can’t be beat!” 


—y— 


GETS THERE FIRST via US. Scheduled Airlines 


CALL AIR EXPRESS ... divisionof RAILWAY EXPRESS AGENCY 


Never before a Milk like this! 


Carnation Instant Milk 


A new form of nonfat dry milk solids 


GOOD MIXER—Carnation Co. intro- 
duced its new dry milk with two- 
color pages like this in Southern 
California. National distribution is 
planned. 


to Negro audiences in several 
large cities. Newspaper ads will 
run both in color and b&w. 


= The same ad will be repeated 
throughout the introductory cam- 
paign to “achieve maximum cum- 
ulative impact through repetition 
of the salient features of the prod- 
uct.” 

Carnation originally intended to 
introduce an instant milk product 
of its own last spring. Company 
officials said that previous non-fat 
dry milk solids, a product un- 


changed over many years, had 
‘many disadvantages. It is diffi- 
‘cult to reconstitute, requires 
whipping, beating or shaking, and 
has a distinctive odor and taste. 
| The new Carnation product was 
believed to eliminate many of 
‘these disadvantages, but the com- 
|/pany abandoned it when a study 
/was made of a new instant milk 
|being tested in Sacramento by 
Western Condensing Co. Coming 
to the conclusion the competitive 
product was superior to its own 
/product, Carnation then initiated 
the formation of a joint venture 
that could capitalize on the ac- 
ceptance of the Carnation name 
and distribution. 


/@ Even before the introduction of 
the new instant milks, the market 
for non-fat dry milk had been sub- 
stantial and growing. During the 
past six years, consumption for 
‘dietary and economy reasons has 
jumped from 2,500,000 pounds an- 
‘nually to 100,000,000 pounds. 
| However, tests made during the 
introduction of the product in Sac- 
ramento showed that among 1,000 
purchasers in 292 outlets, more 
than half had never used dry milk 
| before. When the 13-week test was 
completed, it was learned that the 
instant milk was accounting for 
56% of total dry milk sales. Tests 
in Fort Wayne and Los Angeles, 
| not yet completely evaluated, indi- 
_cate the same results. 
| In advertising and promotion, 
‘major emphasis is given to “spec- 
_tacular and exclusive advantages.” 
‘According to Paul H. Willis, gen- 
eral advertising manager for Car- 
/nation, the new product is not just 
another dry milk, but a new form 
of a basic commodity. For that 
|reason, advertising will appeal not 
‘only to present users of non-fat dry 
milk, but to all milk consumers, he 
said. 
| Erwin, Wasey & Co., Los An- 
| Seles, is the agency. 
| 
Ferguson Joins Swanson 
Thomas P. Ferguson has joined 
C. A. Swanson & Sons, Omaha, as 
a member of the company’s head- 
quarters executive sales staff. Mr. 
Ferguson, formerly a supervisor 
in the merchandising department 
of Armour & Co., Chicago, will 
integrate the sales and promoticn- 
al activities of the Swanson canned 
goods division. 
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On August 23rd Family 
Weekly’s four-page ad in 
Advertising Age announced 
these 63 distributing news- 
papers with 1,459,661 total 
circulation. 


HOT SPRINGS (ARK.) SENTINEL-RECORD 
AND NEW ERA 

SACRAMENTO (CALIF.) UNION 

COLORADO SPRINGS (COLO.) FREE PRESS 

GRAND JUNCTION (COLO.) DAILY SENTINEL 

PUEBLO (COLO.) STAR-JOURNAL AND SUN- 
DAY CHIEFTAIN 

NEW HAVEN (CONN.) SUNDAY REGISTER 

DAYTONA BEACH 4FLA.) NEWS-JOURNAL 

SARASOTA (FLA.) HERALD-TRIBUNE 

ROME (GA.) NEWS-TRIBUNE 

POCATELLO (IDAHO) SUNDAY JOURNAL 

CHAMPAIGN-URBANA (iLL.) NEWS-GAZETTE 

LASALLE (ILL.) DAILY NEWS-TRIBUNE 

QUINCY (ILL.) HERALD WHIG 

SPRINGFIELD (ILL.) ILLINOIS STATE JOURNAL 
AND REGISTER 

NEW ALBANY (IND.) LEDGER AND TRIBUNE 

COUNCIL BLUFFS (IOWA) NONPAREIL 

DAVENPORT (IOWA) SUNDAY DEMOCRAT 
AND TIMES 

DUBUQUE (IOWA) TELEGRAPH-HERALD 

WATERLOO (IOWA) SUNDAY COURIER 

BOGALUSA (LA.) SUNDAY NEWS 

LOWELL (MASS.) SUNDAY SUN 

JEFFERSON CITY (MO.) CAPITAL NEWS POST.- 
TRIBUNE 

LAS VEGAS (NEV.) REVIEW-JOURNAL 

NEW BRUNSWICK (NEW JERSEY) SUNDAY 


TIMES 
TRENTON (NEW JERSEY) SUNDAY TIMES- 
ADVERTISER 


SANTA FE (NEW MEXICO) NEW MEXICAN 
CONCORD (NORTH CAROLINA) TRIBUNE 
SALISBURY (NORTH CAROLINA) SUNDAY POST 
FARGO (NORTH DAKOTA) SUNDAY FARGO 
FORUM 
COSHOCTON (OHIO) TRIBUNE 
LIMA (OHIO) NEWS 
ZANESVILLE (OHIO) SUNDAY TIMES SIGNAL 
DUNCAN (OKLAHOMA) BANNER 
HURON (SOUTH DAKOTA) HURONITE AND 
PLAINSMAN 

RAPID CITY (SOUTH DAKOTA) DAILY JOURNAL 
ABILENE (TEXAS) REPORTER-NEWS 
AUSTIN (TEXAS) AMERICAN STATESMAN 
BIG SPRING (TEXAS) HERALD 
DENTON (TEXAS) RECORD-CHRONICLE 
GALVESTON (TEXAS) DAILY NEWS 
GREENVILLE (TEXAS) MORNING HERALD 
KILGORE (TEXAS) NEWS HERALD 
LUFKIN (TEXAS) DAILY NEWS 
MARSHALL (TEXAS) NEWS-MESSENGER 

ee ; i res MIDLAND (TEXAS) REPORTER-TELEGRAM 
Gather around, advertising boys and girls, and make your we can’t make our advertising rate come anywhere near catch- PARIS (TEKAS) NEWS, 

\ 


estimate On FAMILY WEEKLY'S circulation as of the January 2, ing up with circulation delivery. But we don’t really mind | SAN ANGELO (TEXAS) STANDARD-TIMES 


1955 issue and the number of Sunday newspapers that will dis- giving advertisers a big bonus while we are building FAMILY Trier (Texas) COURIER TIMES TELEGRAPH 
. . ° . . . . WA (TEXA IBUNE-HERA 

tribute this fastest-growing magazine. A total of 25 lucky WEEKLY into an even more important selling force. PROVO (UTAH) SUNDAY HERALD 

guessers are going to win valuable book prizes merely by filling You see, this thing has started to snowball and heaven knows | LYNCHBURG IVA) NEWS |. 


out the coupon below and mailing before October 15th midnight. where we will be January 2, 1955—to say nothing of a year from | MExter tw. va) eaten ReCieTER 
’ ° . ° ° CASPER (WYOMING) TRIBUNE-HERALD AND 
We don’t know the winning answer. Nobody does. FAMILY now. So we have decided to let you fine people in on a contest aps 
WEEKLY is growing so fast it’s hard to print an up-to-the-minute to find out if yow can estimate how fast FAMILY WEEKLY is 


list of distributor-papers. Before the ink is dry our lists are going to grow. These 15 newspapers Reve 


been added just since this 


obsolete because new publishers are signing the FAMILY WEEKLY Get that thinking-cap on. Peer into your crystal ball. Fill | August 23rd ad. 
contract almost every week. That makes it tough for us because out coupon. Mail today! Win a prize January 2, 1955. MLORENCE-SHEFFIELD-TUSCUMBIA (ALA.) 


TIMES AND TRI-CITIES DAILY 
] GREENVILLE (MISS.) DELTA DEMOCRAT-TIMES 
e re S | cl rT] & to he | 0 T] HATTIESBURG (MISS.) AMERICAN 
LANCASTER (PENN.) SUNDAY NEWS 
MARION (IND.) CHRONICLE TRIBUNE 
A recent record of circulation and number of markets reveals: A PLUG FOR OURSELVES RACINE (WISC.) BULLETIN 


RENO (NEV.) NEVADA STATE JOURNAL 


what's your guess? 


5 sets of ENCYCLOPEDIAS with 
bookcase. $189.50 value each 


10 sets of $25.00 DICTIONARIES 


Will the circulation be 1,875,000, 1,920,000 or maybe 2,000,000~— & 


hee see —s 


by January 2, 1955. 


(number of papers) and be 


' MAIL TO: ami 


WEEKLY 


My guess is that FAMILY WEEKLY circulation will be distributed through 


the list of newspapers which 
have contracted to distribute 
FAMILY WEEKLY totals 77 with 
1,759,028 circulation! 


153 N. Michigan Avenue 
Chicago 1, Illinois 


(total circulation figure) 


Janvary, 1954 32 newspapers 610,000 circulation FAMILY WEEKLY'S big bonus cir- TUPELO (MISS) JOURNAL 

April, 1954 38 newspapers 937,000 circulation culation is growing every week. anirevais taunt tsa 

June, 1954 46 newspapers 1,044,000 circulation For the balance of 1954 there is DOTHAN (ALA.) EAGLE 

August, 1954 64 newspapers 1,457,000 circulation a bonus of over 400,000 with GAINESVILLE (FLA.) SUN a 
September, 1954 77 newspapers 1,759,028 circulation rates of only $3.40 per line based P 
January 2, 1955—will it be 80 newspapers, 100, 110—or what's your guess. on the GUC,SS9 queranten. NOW 


(each set in 2 volumes) NAME 

10 $25.00 INTERNATIONAL STANDARD WORLD FIRM ex 

ATLASES a 
ADDRESS : 


This $1500 contest open to anyone connected with a national advertiser or advertising 
agency. (Employees of Family Weekly and associated companies not eligible). 


CITY 


STATE 
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Boyle-Midway 


Drive for Easy 
Boyle-Midwa; 
will combine te! 
magazines in th 
vertising campai 
for Easy-Off o. 
magazine sched: 
this month, in 
Home, Better H 
Everywoman’s, 
Good Housekee; 
Journal and Wo 


MORE SUBSTANTIAL INCOMES 


In the Fort Wayne Metropolitan Area, FORT WAYNE 
57.6% of consumer spending units have 
incomes of over $4,000—as compared 
with a national average of 43.7% and 
a state average of 46.9%. 


(Sales Management 5-10-54) 
For more information on this rich market write for the Golden Zone Market Book 


panion. 
The company 
Life” 


FORT WAYNE NEWSPAPERS, INC. 
agent for 


The News-Sentinel THE JOURNAL- eka 


show, 


Represented by Allen-Kiapp Co. ¢ New York - Chicago - Detroit spot-booked stati 


itn = 


(CBS-TV | 
schedule early 1‘): 
Off has been sp 
“Secret = 


( 


ary. Starting Oct. 


nches Big 
Cleaner 


», New York, 
on, radio and 
cgest fall ad- 
ver conducted 
cleaner. The 
which begins 
es American 
s & Gardens, 
nily Circle, 
Ladies’ Home 
s Home Com- 


ed “Love of 


.o its video 


month. Easy- 
coring a film 
m,” over 83 
since Febru- 


». the company 


Advertising Age, September 20, 1954 


will sponsor “The Romance of 
Helen Trent” over 187 CBS radio 
stations. Boyle-Midway reports | 


that sales of Easy-Off have dou- 


bled since it acquired the product 
in January. Geyer Advertising is 
the agency. 


Heublein BW in Western Drive 

G. F. Heublein & Bro., Hartford, 
has introduced its new Heublein 
BW blended whisky on the Pa- 
cific Coast with ads in Los An- 
geles, San Diego and San Francis- 
co newspapers and West Coast 
liquor business papers. The copy 
emphasizes that the whisky is 
charcoal-filtered for taste im- 
provement and is made with the 
“Smirnoff breathless process.” 
Harry B. Cohen Advertising Co. is 
the agency. 


ComerHing Miggine... 


WITHOUT THE 
BILLION DOLLAR VALLEY OF 


Inland California is a big, self-contained market, isolated 
from distant coast cities by mountains. Two million peo- 
ple live in this metropolitan market, and they spend over 
$2 billion annually at retail. You can’t reach them by 
relying on coast newspapers. To cover them in depth, 
you need the Valley’s strong local papers, the three... . 


*Sales Management’s 1953 Copyrighted Survey 


THE SACRAMENTO BEE 


THE MODESTO BEE 
THE FRESNO BEE 


Mc CLATCHY NEWSPAPERS 


NATIONAL REPRESENTATIVES . O'MARA & ORMSBEE 


“at" LEW YT 


een 


(emus Wwe beset actin commbonat © 


wae Action the wary lates doveiopments in tor 


1,200 FOR ONE—This_ half-page, 

placed by McKim Advertising in 

the Toronto Daily Star, ran one 

time and sold 1,200 Lewyt cleaners 
in the ensuing two weeks. 


Industry Should 
Use Consumer Ad 


Techniques: Walter 


CuicaGo, Sept. 14—Too many 
business men and sales promotion 
managers are satisfied with static 
success. They should adopt the 
techniques used in the consumer 
field so they can tell their sales 
training story dramatically. 

This was the message that J. 
R. Walter, Westinghouse Electric 
Corp.’s sales promotion manager 
of the mid-America region, de- 
livered last night to members of 
the Chicago Industrial Advertisers 
Assn. 

In an illustrated address, titled 
“Dramatize to Emphasize,” Mr. 
Walter said dramatic sales train- 
ing techniques have paid off for 
Westinghouse. He added, however, 
that such sales training practices 
demand more work and enthusi- 
asm from those planning programs. 

Among the dramatic sales train- 
ing devices shown by Mr. Walter 
were: 


e A totem pole, consisting of col- 
ored hat boxes mounted on an iron 
pole. The message which the de- 
vice dramatizes is that no sales- 
man wants to be the “low man on 
the totem pole.” 


e Dramatic direct mail advertis- 
ing, which contains gimmicks to 
drive home the sales message. 


e Transvision booklets and titles 
which are dramatic, such as 
“Cornerstone or Tombstone” for a 
booklet on modernization. 


e A Cinerama-type of strip-film 
process, which includes three 
screens and three projectors. A 
different picture may be shown on 
each individual screen or the en- 
tire €xpanse may be used for a 
large, panoramic picture. Mr. Wal- 
ter showed how this device can 
be used to enliven such a dull 
subject as “Market Information 
for Statistics.” 


e Silhouettes of three salesmen 
who are placed behind a screen 
to dramatize a tape recording on 
“How to Sell the Whole Line.” 


e A movie based on “Dragnet,” 
in which a salesman solves a 
mysterious case and finds “the al- 
mighty dollar.” 


Decor Publication to Bow 


To the Trade, a monthly report 
of supply sources in the field of 
interior decoration, will begin pub- 
lication in October. According to 
Robert A. M. Booth, its editor- 
publisher, the publication will be 
distributed to 5,000 interior design- 
ers throughout the U. S. and will 
promote New York sources of sup- 
ply. Offices are located at 167 E. 
53rd St., New York. 
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The group with the Sunday Punch 


New York Sunday News 


Coloroto Magazine 


Chicago Sunday Tribune 


Philadelphia Sunday Inquire 
“Today” Magazine 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 


Heavier advertising effort is necessary in the 3 concentrated 
City and Suburban areas of New York, Chicago and Phila- 
delphia (which account for 18% of all U. S. Retail Sales) 
because in these areas the family coverage of General Mag- 
azines, Syndicated Sunday Supplements, Radio and TV thins 
out. In these far-above-average markets there is no substitute 
for FIRST 3 MARKETS’ nearly 74 coverage of all families. 


And, FIRST 3’s TOTAL “Sunday Punch” Circulation of over 
6,400,000 reaches 49% of the families in 1,440 Cities and 
Towns which ring up 34% of Total U. S. Retail Sales. To 


make your advertising sell more where more is sold... it’s 
FIRST 3 FIRST. 


Chicago 11, Ill., T bune Tower, SUperior 7-0043 
e Boulevard, DUnkirk 5-3557 


San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 Los Angeles 5, Calif., 3460 Wils! 
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Shown on the left is a greatly magnified view of a “memory” unit in 
IBM’s fabulous new 702 electronic data processing machine. 

The network of ferrite magnetic cores in the foreground (actually 
no bigger than a postage stamp) electronically transmits 

data to a lightning-fast calculating section which makes 


mathematical decisions at the rate of 10,000,000 operations an hour. 
(PHOTO BY EZRA STOLLER) 


Direct line to Decision 


“Decisions leading to the use of IBM equipment,” writes H. T. Rowe, 
Director of Advertising and Information for IBM, ‘are made at the highest 
executive levels. Thus, it is inevitable that FORTUNE should play an 
important role in our advertising program.” 


FORTUNE’s ability to reach — and influence — decision-makers in business 
and industry is well documented.* In many cases, these decision-makers are 
the management men salesmen can’t reach. 


They are to be found among the key executives who subscribe to FORTUNE 
—the 33,000 company presidents, the 36,000 other company officers, the 
44,750 owners and partners, the 11,750 general managers 


Advertising is not a substitute for direct selling. But by reaching executives 
your salesmen can’t see, FORTUNE — with its “direct line to decision” — 
becomes an invaluable supplement to your sales program. 


And that’s a function FORTUNE has been proud to perform for International 
Business Machines uninterruptedly for the past 18 years. 


FORTUNE Magazine, 9 Rockefeller Plaza, New York 20, N.Y., JUdson 6-1212 


FORTUNE’s new “Results Case Book” is full 
of examples of how current advertisers are 
achieving their objectives through FORTUNE. 
Ask your FORTUNE representative to 

review his copy with you, 
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Elgart Joins Sines-Vernor : 

David F. Elgart has resigned | offices at 291 Geary St., San Fran- 
from the marketing staff of the cisco. The new company was 
San Francisco Examiner to be-| formed by the recent merger of 
come a media and account repre- Raymond L. Sines & Associates 


How to Get Things Done Quicker and Better 


%& BOARDMASTER Visual Control 
Saves You Time, Money. 

*% Gives Graphic Picture of Your 
Operations at a Glance. 

*% Simple to Operate, Type or write 
on Cards, Snap in Grooves. 

*& Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc 

*® Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price *49” with card: 
et] See 


Write Today for Your Copy 


, ai 


GRAPHIC SYSTEMS, SS West 42nd St., New York 36 


BOOKLET No.V-300) | 


_Sines-Vernor Advertising Co. with Wel] Strike le Pink! | 


Women Gei ‘eir 


Own Shav x Cream 


sentative with the newly formed with Vernor Advertising Agency. | 


OAKLAND, S« 


‘cream for wom«e 


Yep, a new ict, named | 
“Pink,” package: ‘rosol “‘pres- 
sure foam” cor ‘'s, will be 
marketed throi © the San. 
Francisco Bay A.« ginning this | 
month, accordin ‘© William J.) 
McGuire, head o i :uire & Co.,) 
| which makes the »! ct. 


s perfumed 
Retail price 


The shaving c°1n 
and is pink in c (or 


will be $1.50 for . 5 2. can. 
Helen A. Ken -\ Advertising| 
will handle the ody rtising and 
promotion. Sales agent will be 
Phillips & Co., Sin I ancisco. 


\Hildebrandt Heads KEAR 
| commercial | 
radio station | 
\KYA, San Francisco, since 1948, | 


Ken Hildebranat, 
sales manager 0! 


|has been appointed general man- 
‘ager of KEAR, San Francisco. 


4—Shaving | 


Advertising Age, September 20, 1954 


——— - + 
“ORCHIDS AREN'T 


EVERYTHING, GENTLEMEN” 


. 7 
“EIGHT OUT OF TEN MEN 
ARE BORING TO LOOK aT” 


a TIME NE} LTHES cose ne 


oo MED CLOTHS ae 


BORING, EH?—Timely Clothes is telling the boys what the girls think 
about men’s clothes. Patrice Munsel of the Met says, “Eight out of 
ten men are boring to look at.’ Deborrah Kerr says, “Orchids aren’t 
everything.” These messages both in color and b&w are now ap- 
pearing in Esquire, Newsweek and Time. Lawrence C. Gumbinner 
Advertising Agency is handling the series. 


ae 
Pi 


~— WOW OW THE MIR! 


THE MOST POWERFUL 


STATION IN NORTH 


CHA 


DUMONT 


AME 


325,000 WATTS 


National Representative: Adam Young Television Corporation 


i CIK(EW aii DETROIT 


GUARDIAN BUILDING 


KLW-TV 


and CBC 


Early Rating Check 
Shows Sullivan Way 


| Ahead of NBC Spec 


NEw YorkK, Sept. 15—There are 
still a lot of counties to be heard 
|from, but early returns show the 
|every-week brand of television 
ahead of the spectacular variety by 
a wide margin. 

Realizing that NBC-TV hoped 
Hollywood’s Betty Hutton would 
\give “Toast of the Town” (CBS- 
'TV) a knockout blow, Ed Sullivan 
| was ready with a counter punch 


4 1") ‘of his own. He hit back with a 


| Hollywood-originated show packed 
with as much movie glamor as 
| could be crowded into a studio. Us- 


jing asa theme a “Salute to Darryl 
| Zanuck,” the telecast featured ex- 
‘cerpts from old Zanuck movies. 

The Sullivan strategy apparent- 
ly paid off handsomely, with his 
‘sponsor, Lincoln-Mercury, getting 
a much higher rating at a much 
‘lower cost than Hazel Bishop and 
Sunbeam. 


a A special Hooper rating for 
| three cities showed: 


“Toast of ‘’Satins 

| the Town’ & Spurs’ 
|New York area 38 16 
Chicago area 35 17 

| Philadelphia area 30 20 


Results of a special 10-city Tren- 
dex study were being celebrated 
even more jubilantly by CBS-TV. 
|This survey showed “Satins & 
Spurs” fighting a losing battle to 
hold its share of audience from the 
outset. 


a “Satins & Spurs” started off 
ahead of ‘Private Secretary” 
(American Tobacco), with a 19.7 
rating and 46.1 share of audience, 
against a 13 rating and 30.3 share. 
But the switching started with the 
first hour of ‘“‘Toast of the Town,” 
which drew a 28.1 rating and a 54.4 
share, against 18 and 34.9 for the 
NBC-TV color spectacular. 

The last half-hour was even 
more of a romp for “Toast,” with 
a rating of 41.1 and a share of 71.5, 
-against 14.9 and 25.9 for the color 
/super show. 

Commented NBC-TV: “Let’s 
wait for the report on the country 
/as a whole. We always do better 
on the Nielsen ratings than the 
| 10-city Trendex.” 


J. E. Campecu 


President Grant Names Lenehan 


J. Raymond Lenehan, former- 
ly v.p. of Ruthrauff & Ryan, New 
York, has been named v.p. and 
manager of the San Francisco of- 
fice of Grant Advertising. Mr. 
Lenehan succeeds Jack Early, who 
resigned to become v.p. and gen- 
eral manager of PFC Inc., an Oak- 
| land travel service organization. 
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Now Ed Schaughency 
throws his weight into 
afternoon programming 


o ADKA 


Yes ... the “Old Getter-Upper” has moved into an 
afternoon slot. In line with KDKA’s policy of providing 
best programming all through the day, he has set up 
shop from 1 to 3 P.M. in his bigger, all-new 5-day a 
week show “Afternoon with Schaughency.” It’s the 
best in recorded music with the best-known radio 
personality in the rich Pittsburgh area. 

Ed Schaughency is better known by more people 
than any other personality on the air in Pennsylvania, 
West Virginia and Ohio. During the twenty years he 
has been featured on KDKA, Ed has built a tremendous 
following. And millions have seen him on his many 
personal appearances throughout KDKA’s area. 

Ed has sold drug and food products, cigarettes, gaso- 
line, air travel, toiletries, cereals, soaps, insurance— 
*most anything else you can name... He has sold them 
all to the big audience—-KDKA’s huge 108-county 
market. And he has racked up some of the most fabu- 
lous success stories in radio. 

Whatever you have to sell in this vast Pittsburgh 
market you can sell it on “Afternoon with Schaughency.”’ 
Call John Stilli, KDKA Sales Manager, Grant 1-4200 
or Eldon Campbell, WBC National Sales Manager, 
Plaza 1-2700, New York. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


" KOKA, Pittsburgh; wez- 

; ‘ WBZA ¢ wWBZz-TV, Boston; 
i KYW © wPTZ, Philadelphia; 
\ aes wowo, Fort Wayne; KEX, 
7 Portland; KP1x, San Francisco 


National Representatives, FREE & Peters, INC. 
KPIX represented by THE Katz AGENCY, INC. 
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EGG OR AGG— When Helene Curtis 
egg shampoo is advertised in 
Sweden, the copy, by Wilh. 
Anderssons agency, Stockholm, 
comes out like this, featuring 
Christopher Columbus’ famous egg. 


Florida to Spend $325,000 
to Lure Winter Tourists 


Florida’s advertising commission 
plans to spend $325,000 in the 
next four months to attract win- 
ter visitors and new farm and in- 
dustrial business. Some $75,000 
will be spent in newspapers, $100,- 
000 for color ads in magazines, 
$50,000 on agricultural promotion 
and $100,000 for industrial promo- 
tion. 

This will leave $75,000 of the 
commission’s budget to spend on 
spring and summer promotion. 
The exact disposition of next 
year’s advertising is unknown 
since Florida will have a new ad- 
ministration starting January. 


Routledge Named PR Manager 


John Routledge, formerly direc- 
tor of the Chicago office of Julius 
Klein Public Relations, has been 
named public relations manager 
for Brunswick-Balke-Collender 
Co., Chicago maker of bowling 
and billiard equipment and school 
furniture. 


SELL THE 


ee Market” 
@ DM 10 AMERICA'S 


NEGRO POPULATION 


WDIA-- 
50,000 WATTS 


Here is a new “golden market” 
of 1,466,618 negroes! 37% of the 
total area population . . . one- 
tenth of the entire negro popula- 
tion of America! And it can't be 
reached except with WDIA, the 
first and only 50,000 watt station 
to broadcast exclusively to the 
rich negro market. 


Telecast Shows New 
Lewyt Cleaner to 
‘Salesmen, Public 


NEW YORK, 


model. The pro. 
WAAM, Baltimo 
Host on the : 
Zamoiski Jr., 
Baltimore distri 
He introduced 
Corp. yesterday used an unusual | president of th 
technique to introduce its new) 
vacuum cleaner to the public and 
to retail salesmen. 
The company staged a 15-min- 
ute telecast from WTTG, Wash- 


company, who sp 
activities for ap 
minutes. This pc 
cast was picked 
The rest of 


Advertising Age, September 20, 1954 


ate the new, was taken up with a one-minute 
was fed to spot demonstrating the new clean- 


er at work and a nine-minute 


was Joseph training film showing dealers what 
hington and points to stress when selling it. 
c for Lewyt. 
, their salesmen, within range of 
‘uum cleaner WTTG and WAAM, were alerted 
‘bout Lewyt’s ‘to be at their tv sets at 12 noon. 
imately three 
1 of the tele- 
in New York. 
quarter hour 


Local appliance dealers and 


Two Join Warwick & Legler 
Robert C. Olson, formerly with 
G.M. Basford Co., has joined the 


contact department of Warwick 
& Legler, New York. Vincent J. 
Curry, previously with Batten, 
Barton, Durstine & Osborn, has 
joined the agency as an account 
executive. 


Tradeways Opens in Chicago 

Tradeways Inc., New York mar- 
keting consultant, has opened a 
Chicago office at 208 S. LaSalle 
St. under the direction of Harold 
L. Winje. 


TOP HOOPER AND 
PULSE RATED STATION 
IN THE MEMPHIS MARKET! 


WDIA—scnems, rev. 


REPRESENTED BY 


JOHN E. PEARSON CO., 


DORA-CLAYTON AGENCY, SOUTHEAST 
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Advertising Age, September 20, 1954 


Masonite Sets Fall Drive 

Masonite Corp., Chicago, from 
September to October will use 
American Home, Better Homes & 
Gardens, Fortune, Home Moder- 
nizing, House & Garden, House 
Beautiful, House Beautiful’s Main- 
tenance & Building Manual, Living 
for Young Homemakers, Popular 
Mechanics, Popular Science, Small 
Homes Guide and Sunset Maga- 
zine. Buchen Co., Chicago, is the 
agency. 


Pfarrer Co. Names Barlow 
Barlow. Advertising Agency, 
Syracuse, has been named to han- 
dle all advertising and sales pro- 
motion for W. H. Pfarrer Co., 
Chicago maker of _ Agipeller, 
dredge suction nozzle agitator. 


Clark to Join Metro 

James G. Clark, now with Ta- 
tham-Laird, will join the Chicago 
| magazine sales staff of Metropoli- 
tan Sunday Newspapers on Oct. 1. 


Punch Joins Warne & Todd 
Maurice C. Punch _., formerly 

a member of the cre: ve staff of 

Westheimer & Block St. Louis, 


has joined Warner & Todd, St. 
Louis, in an account — -vice capa- 
city and as a member f the plans 
board. 


BAB Adds 17 Men. ers 
Broadcast Advert’: ng Bureau 

has added 17 new me: .»ers, bring- 

ing its total membe ship to 860! 


stations, networks, station repre- 
sentatives and affiliated companies. 
New station representative mem- 
bers are Grant Webb & Co., New 
York, and Radio & Television Sales, 
Toronto. 


Tide Water Sponsors Games 
Tide Water Associated Qil Co. 
has contracted for the broadcast of 
eight major Pacific Coast college 
football games over KNBC this 
coming season, beginning Oct. 9. 


Gee 


Local Units Drop 
Agency Commission 
on Phone Book Ads 


New York, Sept. 14—Reports 
that companies of the Bell Sys- 
tem are cutting out commissions 
to agencies for local telephone 
book advertising were confirmed 
but called “grossly exaggerated” 
by Harry W. Wilcox, advertising 
manager of American Telephone & 
Telegraph Co. today. 

Mr. Wilcox told AA that of the 
17 operating companies of the Bell 
System “about ten do not pay 
commissions on local advertising 
and about seven do.” 

Each operating company, he 
said, sets its own policy on local 
matters. Some of the operating 
companies have decided not to pay 
commissions on local advertising 
in 1955, Mr. Wilcox said. The only 
one that has taken action, he said, 
is Southwestern Bell Telephone 
Co. in Houston. It has its own 
sales staff and provides local ad- 
vertisers with copy and art work, 
if desired. 


= All Bell System companies pay 
commissions on national advertis- 
ing in telephone directories, Mr. 
Wilcox said, and, so far as he 
knew, always have. No change has 
been made in this respect or is 
contemplated, he said. 

This applies, however, only to 
advertisers who buy trademark 
headings throughout the system, 
and in some instances to purchas- 
ers of trade name listings where a 
list of dealers, or a special section 
heading is devoted to an advertis- 
er’s products. 

Southwestern Bell has _indi- 
cated that it considers most agen- 
cies have been doing little to earn 
their commissions. The majority 
do not understand the peculiar re- 
quirements of directory advertis- 
ing, according to some sources. 

Also, the company reportedly 
feels that its salesmen can do a 
better job—and bring in more 
money to Southwestern Bell—than 
agencies that tend at best only 
to repeat the previous year’s ad. 


Roy Rogers ‘Life’ Ad Set 

Roy Rogers Enterprises, Holly- 
wood, whose branded merchandise 
reached a $30,000,000 retail gross 
last year, has scheduled four ad 
pages for its Christmas promotion 
in the Nov. 15 Life. The Bogerts, 
Hollywood, is the agency. 


Corporate City 2 
and City Zone Market 
in Wisconsin 

North of Milwaukee! 


Served only 
APPLETON ( 
Post-CRESCENT 


APPLETON + NEENAH » MENASHA 
WISCONSIN 
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HOW TO HIT HOME IN CAR 
A $500 Million Mark 


ON 
t! 


Canton Ohio: A 500 million dollar market whose & |3 fami- 
: lies have two significant characteristics: their buyi  2ower is 
: consistently and outstandingly higher than the natio _—verage. 
Ee Their expenditures in retail sales are at a far high _—-vell than 
= the national average. 
. The Canton Repository: Traditionally first in retail ¢ ery line- 
is age in Ohio! Why? Results! 100% city zone cove 2, 76% 
. metropolitan market coverage—all at a sensibly _milliline 

rate. 

Get the whole story. It can change your schedule . __ for the 


better! 


Ask for our Food Brand Distribution Study: Write Dep! \-9, The 
Canton Reposiiory. 


The CANTON (0.) REPOSI!: ORY 


A Brush-Moore Newspaper represented 
nationally by Story, Brooks and Finley 


Advertising Age, September 20, 1954 


CBS Radio Signs 3 Sponsors 
Glamorene, New York (Hicks & 


|Greist), signed to sponsor a 15- 


minute segment of “Arthur God- 
frey Time” on alternate Fridays 
over CBS Radio, starting Sept. 17. 
Pillsbury gave up one of its peri- 
ods on the show. The same net- 
work also has signed Calgon Inc., 


Pittsburgh (Ketchum, MacLeod & | 


Grove), for 10 minutes of talk | Wai 


by Galen Drake on _ Saturday 
mornings and Tasti-Diet Foods, 
Stockton, Cal. (Sidney Garfield & 
Associates), for a five-minute Gal- 
en Drake commentary on Saturday 
afternoons. 


Geyer Appoints Egleson 

James D. Egleson, free lance 
art director and tv consultant, has 
been named television art direc- 
tor of Geyer Advertising, New 
York. 


Swink Names Lord A. E. 


Howard Swink Advertising 
Agency, Marion, O., has appointed 


John K. Lord, formerly a creative | 


writer, to be account executive. 


putitin 


Cowmerciar Appear — Press-Scimitan 


cities of all the nation in sales of merchant wholesalers. 


Proud . . . we were a long while ago of our wholesale market 
standing—prouder last year when we climbed to ||th place na- 
tionally and proudest of our present rank—10th among all the 


Come to think of it, however, maybe the fact thot we are over- 
whelmingly Ist in the new, growing, bustling, re-born Southland 


is honor enough for Memphis. 


Two Dailies and the South’s Greatest Sunday Newspaper 


SCRIPPS-HOWARD NEWSPAPERS 


MMERCIAL ss = MEMPHIS es: Roane 


ville, Tenn., is held by Eileen 
Barton, singer, at the New York 
showing of the Advertising Spe- 
cialty Institute, Philadelphia. 


New Book on Color 
by Overprinting Is 
Due Out Next March 


PHILADELPHIA, Sept. 14—Perhaps 
one of the keenest advocates of 
printing color by the process of 
overprinting is Donald E. Cooke. 
In March, 1955, John C. Winston 
'Co. will bring out a book, “Color 
by Overprinting,” which repre- 
sents the fruits of many years of 
study and research by Mr. Cooke. 
The tentative price is $25 for the 
256-page volume. 

Mr. Cooke advocates color by 
overprinting both as a cheaper and 
‘simpler method to print color art 
_and also as a new art form in print- 
ing. He is a firm believer that our 
present processes for reproducing 
color faithfully, useful and accu- 
rate as they are, have taken away 
from the printing press its pres- 
tige as an art tool. 


= Mr. Cooke’s book will be, in a 
sense, a part of the tool of the new 
art, for it will offer to the artist 
and the printer a color guide for 
using this method. One important 
point Mr. Cooke makes is that 
artists and art directors will have 
to learn to create art suitable to 
this process. 

Mr. Cooke’s publisher, John C. 
Winston Co., has prepared a 16- 
page brochure which is a sampler 
of the book which will be pub- 
lished next year. Copies may be 
obtained by writing the publish- 
er’s trade advertising department, 
1010 Arch St., Philadelphia 7. 


Michigan Bank Names Agency 

Michigan National Bank, Lans- 
ing, has appointed Zimmer, Keller 
& Calvert, Detroit, to handle its ad- 
_vertising, effective Oct. 1. The bank 
also has offices in Battle Creek, 
Flint, Grand Rapids, Marshall, 
Port Huron and Saginaw. 


Pepper Joins Hitchcock 

| Oliver S. Pepper has joined 
Hitchcock Publishing Co., Wheat- 
on, Ill., as assistant to Vincent C. 
Hogren, exec. v.p. Mr. Pepper for- 
merly was with Standard Rate & 
‘Data Service. 


MONSTER MEMENTO—The “world’s 
largest pencil,” made by Shelby- 
ville Pencil & Novelty Co., Shelby- 
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A thousand miles 


in one rant step 


Irs no easy thing to pick up a publishing plant, 
its pieces and its people, and move them a thousand 
miles. This is what Fawcett did in 1935... one giant 
step, Minneapolis, Minn. to Greenwich, Conn. 


All this during Fawcett’s first big growth period. 
The number of Fawcett publications had multiplied 
from the original “Capt. Billy’s Whiz Bang” to more 
than sixty. Readers now numbered in the many mil- 
lions. Fawcett was no longer small business. 


But make no mistake. Fawcett was then, and still is, 
very much a family business. It was a daring deci- 
sion to pull up a successful provincial business by the 


roots, and move it all those miles. But it was a family 
decision. So, too, a daring decision to pioneer a new 
kind of man’s publication, or to cut sixty-eight maga- 
zines to fourteen, as Fawcett did in the early *40’s. 
Again — a family decision. No outsiders or bankers 
to answer to. 


If Fawcett decisions have seemed daring, it is because 
they have always been made with clear-eyed realism. 
If a magazine doesn’t earn its keep after reasonable 
time and investment — cut it out. If circulation isn’t 
paying its way — bring it to a point where it will. If 
you make money from a market — plant an equitable 
amount back into that market in service and research. 


Realism is basic company policy. Fawcett manpower 
is growing. Fawcett’s financial picture is sound. 
Faweett’s position is solid. Fawcett’s plans for the 
future are long term and dynamic. And Fawcett 
strength is stabilized over a diversified group of 
operations—a magazine publisher, a book publisher, 
and one of the country’s most modern printing plants. 
Heed this thoughtfully —in this day when high pro- 
duction costs are plaguing many a magazine maker. 
The “big squeeze” is on in publishing. Newer, 
stronger leaders will emerge. Keep your eyes sharp... 


WATCH FAWCETT! 


THE FAWCETT FAMILY INCLUDES ... True, the Man’s Magazine ... Mechanix Illustrated .. . True Confessions 
. . - Motion Picture . . . many other magazines, books and annuals ... The Fawcett Distributing Division — the 
Fawcett-Dearing Printing Co. and Fawcett International ...... with plants at Greenwich, Conn. and 
Louisville, Ky. . . . offices in New York, Detroit, Chicago, San Francisco, Hollywood and Los Angeles. 
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Drama Telecasting 
by Closed Circuit 
Okayed by Equity 


Television, which for some time 
has been angling to bring Broad- 
way hits into movie _ theaters 
across the country by way of 
closed circuit tv, has cleared the 
way for the project by reaching 
an agreement with Actors Equity 
Assn. 

“Seven Year Itch,” one _ of 
Broadway’s oldest hits, will be the 
first show to get the theater tv 
treatment, if present plans mater- 
ialize. William P. Rosensohn, 
exec. v.p. of Box Office, has start- 
ed preliminary discussions with 
theater operators throughout the 
US. 

One of the provisions of the 
agreement with Actors Equity, 
which represents actors in the le- 
gitimate theater, requires that the 
“audience be so arranged as to 
allow free movement of the cam- 
eras to give due regard to the ar- 
tistic results.’ The shows will 
come from the New York theaters 
in which they are being staged, 
with no change in dialogue, set- 
tings, etc. Special lighting will be 
required, however. 

The contract calls for: 

1. A minimum of $342.50 or the 
contractual weekly salary _ in- 
volved, whichever is higher, to 
each actor for a telecast to 40 or 
fewer theaters. 

2. A maximum of 20 hours free 
rehearsal within 10 consecutive 
days; after that, $5.60 per hour. 

3. A minimum of $83.50 to each 
extra, as defined by Equity, for 
a telecast to 40 or fewer theaters. 

4. Each member of the com- 
pany will receive extra payment 
per theater on a pro rata basis 
for each theater over the mini- 
mum of 40. (This provision, how- 
ever, will be waived for the first 
three telecasts.) 


WFAA-TV Boosts Power 
WFAA-TV, Dallas, has been 
oh granted permission by the Federal 
Communications Commission to 
operate with 274,000 watts power 
at its present site, pending com- 
pletion of a 316,000 watts power 
plant at Cedar Hill. WFAA-TV, 
which as KBTV was the first tv 
station in Dallas, has been oper- 
ating with 27,100 watts power since 
a — on the air in September, 


General Paint Names McNutt 

George C. McNutt Advertising, 
Oakland, has been appointed to 
direct advertising of industrial 
paints and coatings of General 
Paint Corp., San Francisco. 


(Advertisement) 


New Title for 
Fuller Company’s 
Western Chief 


The George A. Fuller Company has 
announced a promotion for William 
V. Lawson, chief 
of its western op- 
erations. He was 
recently elected a 
vice president and 
director. He will 
make final deci- 
sions for the com- 
pany on all of its 
many western 
building construc- 
tion jobs. As part 
of his duties he 
will see that an- 


nual requirements of equipment and 


materials—which run into sizeable 


volume—are met. 


Mr. Lawson is a reader of The Wall 
Street Journal. This habit he shares 
with 295,367 Journal subscribers (and 
nearly twice that many total readers). 
What an advertising medium! 


New York, Sept. 14—Box Office |month. WCAX Broadcasting Co. 


Advertising Age, September 20, 1954 


‘onstantine & 
o handle its 
Oct. 1. Bots- 


Vermont TV Station to Bow (appointed Botsfo: 
The first television station in Gardner, Portlan 
Vermont, WMVT-TV, Montpelier- advertising, effec 


‘Ledger’ Adds ‘Parade’ 
The Clarion-Ledger & Daily 
News, Jackson, Miss., will dis- 


Lewis Advertising, New York, to 
handle its advertising. 


Burlington, began test patterns ford had previo handled this|tribute Parade beginni 
, | ginning Oct. 3,|Salzman, 

last month and is scheduled to be- | account between 7 and 1950./1954. The Clarion-Ledger recently; Hal ie ae pet a d 
operations the end of oe Sony - B. Burkitt/purchased the Daily News and|with Maybruck Associates both 
rey ager Rag ani ~ Bead gency, Portland Oct. 3 will see publication of the|New York public relations con- 
o1 : 7 first combined Sunday edition of |sultants. Accounts of the combined 
general manager. —— Names kheim the papers. operation will include Vitamin 
obern Shoe | Corp., New Corp. of America, Kaywoodie Pipe 


Goes Back to Old Agency 
Tillamook County Creamery 

Assn., Tillamook, Ore., producer of 

Tillamook natural cheese, has re- 


York, maker of 
Skyscraper shoes 
appointed Ben Sa 
York, to handle i 


\ntonio and/ Aula to Richard-Lewis 

women, has}: Aula Chemicals Inc., Elizabeth, 
‘im Inc., New|N. J., manufacturer of textile 
ivertising. colors, has appointed Richard- 


Co., Ronson Corp. and others. Of- 
fices will be maintained also in 
Philadelphia, Chicago and Los An- 
geles. 
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Advertising Age, September 20, 1954 


7 The seventeen visitors toured 
Hong Kong IS Packed, food markets, drug stores, hard- 
But There's Room ware stores, bookshops and other 


serve-self operations in Chicago, 
for a Cash Register Columbus, Springfield, O., 


New York, Sept. 14—Overseas!New York. Theme of the intensi- 
representatives of National Cash fied course in modern selling 
Register Co. from 13 countries last |methods was “You can’t do busi- 
week wound up aé_seven-city,/ness today with yesterday’s meth- 
three-week tour of more than 200 ‘ods and expect to be in business 
self-service stores, during which | tomorrow.” 
they studied American merchan- 
dising and selling methods. 


# Included in the training program 


version problems, meat labeling 
and advertising and promotion. 


s Representatives, wo came here 
from Australia, New Zealand, Ger- 
many, South Africa, Japan, the 
Netherlands, Great Britain, Jamai- 
ca, France, Switzerland, Egypt, 


Belgium and Hong kong, indicated | 


on such’ 


were classroom sessi.ns at NCR’s | they had learned much from the, 
headquarters in Day'«n, with lec- course and the tour. Typical of the 
tures and discussions 
topics as prepackagi‘s and price. 
St. Louis, Washington, Cincinnati, | marking, establishing control, con- representative: 
and 


comments was the statement made 
by Arthur Lum, NCR’s Hong Kong 


s “Our colony is crowded—the | 
most crowded city I have ever 
known. We do not have room for 
giant supermarkets. But now that 
I have seen small self-service 
stores, I shall be able to teach our 
merchants how to utilize self-serv- 
ice in our very limited space.” 


NEW STUDY* in 33 neighborhoods around supermarkets where Family Circle 


is sold shows Family Circle bought and read by— 


TWICE as many households as Ladies’ Home Journal! 


TWO and ONE-HALF times as many households as McCall’s! 
TWO and ONE-HALF times as many households as Companion! 
THREE times as many households as Good Housekeeping! 


4,000,000 shoppers —all in the market to buy everything for their families and homes —buy Family Circle in 
7.750 supermarkets of these 14 leading chains in all 48 states and Canada: Safeway, Kroger, American, First National, 
Jewel, Winn & Lovett, Grand Union, Bohack, Red Owl, Albers, Weingarten, Dixie Home, Butt, H.G. Hill 


*Conducted by independent research firm James M. Vicary Co. The complete study may be obt.ined by writing to Family Circle, 
New York: 25 W. 45th St.; Chicago: 360 No. Michigan Ave.; San Francisco: Russ Bldg.; Los Angeles: 6399 Wilshire Blvd. 


This is the German phrase 
for smart people. Today 


If you speak English—you 
can speak any language! 


BERLITZ 


SCHOOL OF LANGUAGES 


30 N. Michigan Ave. * FR 2-4341 
518 Davis ye * eanenes 


s 
NEW SERIES—Berlitz will use ad 
like this in Chicago, New York and 
Philadelphia papers, in up-coming 
drive that will also use magazines 
and radio spots. Berlitz school di- 
rectors will give spot plugs. Cal- 
kins & Holden is the agency. 


Walbridge Named Manager 
Willard E. Walbridge, formerly 
exec. v.p. and general manager of 
WJIM Inc., Lansing, Mich., has 
been named general manager of 
the Houston Consolidated Televi- 
sion Co., licensee of Channel 13. 
The station is expected to begin 
telecasts in late fall or early win- 
ter. 


McDevitt Boosts Dougherty 
James J. Dougherty, with the 
Philadelphia office of George A. 
McDevitt Co., publishers repre- 
sentative, has been named mana- 
ger of the Philadelphia territory. 
He succeeds John F. Skelly, exec. 
v.p. of the company, who will 
make his headquarters in the New 
York office. 


Blake Heads ANPA Committee 


John L. Blake of Scripps-How- 
ard Newspapers, New York, has 
been named chairman of the traf- 
fic committee of the American 
Newspaper Publishers Assn. 


Ca ici 
FASTER SEEING 


FASTER SELLING— 


oe Specify sales-building, 
super-bright DAY-GLO® 
Daylight Fluorescent 
Colors—the Brightest 
Colors in the World. 
They just won’t let a 
buyer’s eye go by! Ask 
us about the 8 wonderful 
ways to use them. 


SWITZER BROS., INC. 


FIRST NAME IN FLUORESCENT COLORS 


4732 St. Clair Ave. + Cleveland 3,Ohie 
IN CANADA: STANDARD SALES COMPAN 
ee ed rc 8, Coils 
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...more than a a | 
fraternal-minded Elks and g 
their families. ae 
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_ family incomes double the 
“Shag national median. 
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Elks spend liberally 


and give preference to products 
advertised in their magazine. ...# 
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New York e Detroit » Chicago « Los Angeles [the Chicago office of Traffic 


Motor-Veh e 
Registrati Hits 
Peak, Rise ’.3% 


WASHINGTON, t. 14—Motor- 
vehicle registra in the U. S. 
/are expected to n alltime high 
of 58,129,000 in ‘, a 3.3% gain 
over 1953, accor to the Depart- 
‘ment of Comn ’s bureau of 
public roads. Th partment’s es- 
timate is based . reports from 
state registratio: encies. 

Passenger car: | total 48,087,- 
000, a 3.5% incr: over 1953 fig- 
|}ures. Trucks a} suseS are ex- 


pected to increa: 3% over 1953, 
and the estimat:.. otal should be 
| 10,042,000. 

Twenty states» | exceed 1,000,- 
000 registrations «lifornia leads 
with 5,685,000 «: New York is 
\second with 4,33:.0. 

Following is a ¢.»:parison of mo- 
tor-vehicle regisi: ‘ions by census 
regions: 


| % % Persons 
Increase Population per 

Over Gain vehicle 

1953 1950-53 registered 
Northeastern a7 3.2 - 
«| Southern 3.6 4.8 3.0 
Western 3.0 11.6 22 
North Central 2.9 4.1 2.5 


Walker to ‘Traffic World’ 
| Traffic Service Corp., Washing-| 
|ton publisher of Traffic World, 
Daily Traffic World and Traffic} 
| Bulletin, has appointed Robert F. 
Walker a midwestern advertising | 
‘representative. Mr. Walker, for-| 
_merly western ad representative of 
|Ahrens Publishing Co., will be in| 


| World. 


KTHS 


can even sell 


INSURANCE 


in Arkansas! 


he 


rt Lee ec 


Wuen you buy time on KTHS—the only 
50,000-watt station in Arkansas—you naturally 
expect real results—even if you are selling 
such difficult “products” as auto and fire in- 
surance. Hence we’re proud of this quote from 
W. Judd Wyatt, Advertising Director of the 
MFA Mutual Insurance Company, proving 
that KTHS delivers—and then some! 


“During our first year with KTHS and Bill Neel's 
noontime news, the volume of MFA Mutual's 
new business increased 195%! An expanded 
agency force contributed to this increased 
volume, but a large share of the credit is 
justifiably deserved by KTHS and Bill Neel.” 


KTHS delivers primary daytime coverage of 
more than a million people—interference-free 
daytime coverage of more than 3% million 
people! 


Ask your Branham man for all the KTHS 
facts. 


a young fan 


KTHS newscaster, Bill Neel, chats with Carrol Fenton, 


while W, Judd Wyatt, MFA Mutual 


Insurance Company Advertis: ng Director, looks on. 


000 Watts... CBS Radic. Te 


MS 
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Advertising Age, September 20, 1954 


Getting Personal 


Joe Ottenstein, “dean of distributors,’ Washington, D. C., was 
feted Sept. 8 at the annual dinner of the Newspaper and Magazine 
Publishers & Distributors Division, United Jewish Appeal of Greater 
New York. A feature of the evening in the Hotel Pierre was a pre- 
sentation in screen form of “The Life and Times of Joe Ottenstein,” 
a series of 60 picture siides showing incidents in Joe’s career. 
Paging Ralph Edwards. .. 

Ray Austrian’s daughter Caryl Ann and Bernard Barnett Levin- 
son were married Sept. 9 in the Ambassador, Trianon Room, New 
York. Ray runs Ray Austrian & Associates, sales promotion, and 
his son-in-law is a space rep with Haire Publishing... 


a 


VOYAGER—Henry T. Sjogren, assistant general manager of WNBQ- 

WMAQ, Chicago, took 21 sailing days in his cutter, Hula Kai, which 

he sailed the 1,200 miles from his former home in Port Washington, 
L. I., to Chicago. He’s a former New York executive of NBC. 


Mr. and Mrs. C. A. Patterson flew to Bermuda Sept. 9 in celebra- 
tion of their 25th wedding anniversary. Pat is publisher of Ameri- 
can Restaurant and American Motel, Chicago... 


Herb Vance, president of Vance Publishing Co., was presented 
with a handsome desk set Sept. 13 by the Chicago Business Pub- 
lishers Assn., in appreciation of four years’ service as treasurer... 

Paul Abbott Jr., Sweet’s Catalog Service of the F. W. Dodge 
Corp. in Cleveland, was married Sept. 8 to Lucretia Leland Bogert 
of New York and Watch Hill, R. I., in St. James Church, New 
TOPE. <« 

Pat Morrisey, longtime sales promotion and p.r. head at Science & 
Mechanics, and the daughter of Dick Morrisey, western sales man- 
ager of New York Subways Advertising Co., will marry Julius Ed- 
wards, Chicago stock broker, at the Sands Hotel in Las Vegas, on 
Oct... 13.«s 


“af 


OHIO TRIO—Chalk up a total of 79 years’ service with the same firm 

for these execs of Bayless-Kerr Co., Cleveland ad agency. Left to 

right, observing the occasion, are prexy Walter Butcher (29), board 
chairman H. D. Kerr (30) and Neville Bayless (20). 


John Sudarsky, v.p., treasurer and business manager of The 
Courant, Hartford, Conn., is marking his 50th year with America’s 
oldest newspaper of continuous publication. He was hired as an 
office boy.. 

Manning Slater, v.p. in charge of sales, WICC-TV, Bridgeport, 
Conn., and Mrs. Slater are parents of a baby boy, born in New 
Haven... 

Edward L. Bernays, New York p.r. specialist, and his wife, Doris 
E. Fleischman, left on the United Fruit boat, S. S. Santo Cerro, Sept. 
11, for a three weeks’ trip to Cuba and Guatemala... 

John S. Knight, publisher of the Chicago Daily News and other 
Knight newspapers, will receive the La Prensa prize of American 
fellowship in Rio de Janeiro, Brazil, on Oct. 12, with Dr. Alberto 
Gainza Paz, exiled publisher of the Buenos Aires newspaper, 
making the presentation. Mr. Knight is being given the award, first 
of its kind, for his role in the fight for inter-American press free- 
dom... 
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(ADVERTISEMENT) 


NAHB Rings Bell for Builders 
School on PB Management Series 


Going back to school in Septem- 
ber is something school children 
anticipate (happily or otherwise) 
... but for the more than 100,000 
building men who read Practical 
Builder, the experience this month 
was both novel and much needed, 
as well as an event that will have 
a far-reaching effect on the stabil- 
ity of the booming building in- 
dustry. 

Practical Builder’s ‘‘back to 
school” movement was presented 
to the industry in August with an 
announcement describing the Busi- 
ness Management series to begin 
in its September issue. In outlining 
the need for this newest in a long 
series of illustrious editorial cam- 
paigns, PB predicted it would 
prove to be the most important 
project of all. That prediction 
was given a strong push toward 
fulfillment when the National As- 
sociation of Home Builders an- 
nounced their plans, earlier this 
month, for sponsoring a series of 
5-day seminars to take Practical 
Builder’s Management Course to 
their builder members all over the 
country on a_ person - to - person 
basis. 


Builders to Get College-Level 
Credit... 


The NAHB schools will be con- 
ducted by the authors of the Prac- 
tical Builder series, beginning this 
November and lasting for a full 
year. Far from a “little red school- 
house” type of instruction, PB’s 
Business Management Course is 
to be directly sponsored by local 
NAHB chapters and will feature 
actual working demonstrations and 
visual aids prepared by the Uni- 
versity of Denver. Builders who 
complete the 5 full days of in- 
tensive instruction (at a cost to 
them of around $160) will be given 
college-level credit in the form 
of a certificate authorized and 
signed by the University of Den- 


ver, Practical Builder, and the 
National Association of Home 
Builders. 


Recognizing the desperate need 
among the nation’s builders for 
specialized business management 
information and instruction, Prac- 
tical Builder’s editors have been 
making the extensive and involved 
preparations for the Management 
Series for many months. The arti- 
cles and the field-tested business 
forms that are a part of the Man- 
agement Instruction have been in 
preparation for over three years 
by six eminent building authori- 
ties . . . each of whom puts a 
unique combination of talents to 
practice (building, business con- 
sulting and university teaching). 
With the valued cooperation of 
the University of Denver and the 
National Association of Home 
Builders, PB’s vital series promises 
to help thousands of builders all 
over the country, both large and 
small, to operate their business 
more efficiently, and profitably. 


Praise Pours in, 
from Builders . . . Advertisers 


PB has acknowledged con- 
gratulatory messages from build- 
ing products manufacturers and 
builder readers from every section 
of the nation since the series was 
announced, but this letter, written 
by Frank Cortright (Director of 
Builders Research for Youngstown 
Kitchens, formerly Executive Vice 
President, N.A.H.B.) sums up the 
impact of the project on the in- 
dustry: 

He writes, “I have heard of your 
better Business Management proj- 
ect in our NAHB Executive Com- 
mittee Meetings, and I want you 
to know it is most necessary and 


important. Somehow or other, you 
of Practical Builder always seem 
to take up those things that are of 
the greatest interest to the grass 
roots average home builder. Con- 
gratulations on the way you are 
moving in on this subject!” 


How the Need for Such Help 
Grew... 


Due to the extensive publicity 
that has been circulated in recent 
years deliberately calculated to 
victure the “typical builder’ as a 
businessman who sits at a glass- 
topped desk, this new Practical 


Builder series May seem incon- 
gruous. And if the large operative 
builder were either “typical” or a 
major consumer of building prod- 
ucts, it would be. Bu’ such is not 
at all the true situation, as Practi- 
cal Builder has repeatedly em- 
phasized. 

The builder, by the very nature 
of his business, is inherently a 
craftsman turned ma:.ufacturer. In 
his tremendous haste io keep pace 
with the building bc m that con- 
tinues year after \car, he has 
had neither the time nor opportu- 
nity to “set his hou-« in order.” 
Almost before he could realize 
what happened, he h:.: found him- 
self surrounded by . “big busi- 
ness” operation with all its red 
tape, government regulations, etc., 
that engulf and confuse him. All 
too often, this confusion eventual- 
ly extends to his profit and loss 
picture. 


(ADVERTISEMENT) 


“Experts” Hard to Find 
in Small Towns... 


The October article in the Man- 
agement Series is a typical ex- 
ample of what this PB project 
means to the builder, This install- 
ment is the first and only inter- 
pretation and explanation of the 
new tax legislation, and its ap- 
plication to the builder. Such in- 
struction is nowhere else avail- 
able to the typical builder unless 
he can employ the services of a 
tax consultant. This he could do, 
of course, except for the fact that 
such “experts” are far from prev- 
alent in communities of less than 
2500 population, where 40% of all 
home building and related light 
construction is done! 


The Difference Between Profit 
and Loss... 
As all who know the building 


business well have agreed, the one 
ingle phase of business in which 
aost builders need the most help 
‘n an efficient procedure for pur- 
chasing, scheduling and cost ac- 
counting. In these operations rests 
the key to profits and PB provides 
the key. In taking this vital in- 
formation to the more than 100,000 
building men who will see and 
study the Management Series, and 
in cooperating with the National 
Association of Home _ Builders’ 
seminar program to further spread 
this vital information, Practical 
Builder is doing more than provid- 
ing the difference between profit 
and loss for thousands of builders. 
For, in helping them become bet- 
ter business men, PB also helps 
them become better and more 
stable customers for building prod- 
ucts manufacturers and their deal- 
ers everywhere. 


Says a reader in California 


(name on request): ‘‘You and 
your staff certainly deserve a 
vote of thanks from all who 
read your magazine. I’ve just 
finished reading the ‘Data and 
Specification Issue. 
day and a half, but the time 
lost on the job was worth the 
time spent studying this issue 


from cover to cover.”’ 


’ It took a 


more and 


profit and pi 
In short: wh 


It is easy enough to fill a building magazine 
with pictures and plans. A publisher 

has to do something ite He has to be 

a living guide, a daily counselor, a 
practical solver of problems, to his readers. 


This explains the peculiar and priceless hold 
practical! builder jas on its readers. 
And, in the game swift breath, it explains why 

e “choosy” advertisers find 
restige in its pages. 


en you’re in PB, yow’re in... 


... Of the light 
construction industry 
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makes all other 
fountain pens 
out of date! 


|Two Join Russel Seeds 


._| Daniel W. Foster, previously a 


director and senior v.p. of Henri, 


Hurst & McDonald, Chicago, has|has named D, | 


joined Russel M. Seeds Co., Chi- 
|cago, aS a v.p. and account execu- 
‘tive. Donald Barker Lockett, for- 


_merly television director and 


Kellogg Names ” -;istants 
to Advertising »!anager 
Kellogg Co., B: Creek, Mich., 
3rown, A. J. 
erce as assis- 
ing manager. 
the company 
in charge of 
production; 


‘Finley and W. Vv 
'tants to the adv 

Mr. Brown, w 
since 1945, will 


_through the holidays. New poly- 


q developed Instant-Flo ink contain- 


The revaiutionary new Carndge Fitec ‘contaia pe 


| copywriter of Harold Walter Clark package adverti 
'Inc., Denver, has joined the Seeds | Mr. Finley, who 
|copy staff. 


ied Kellogg’s 


in 1930 as an ace. ant, has been 


placed in charge of media, and 
Mr. Pierce, on the company’s staff 
for 30 years, will handle display 
material production. 


lowa Mfg. Co. Boosts Two 
Iowa Mfg. Co., Cedar Rapids 
maker of Cedarapids road machin- 
ery, has promoted Joe A. Wicke 
from assistant advertising mana- 
ger to advertising manager. Wil- 


? 


Advertising Age, September 20, 1954 


liam E. Yount Jr., formerly a 
member of the advertising staff, 
has been named assistant adver- 
tising manager. 


Cornish Joins Doyle Dane 
Dayton A. Cornish, formerly 
with Hirshon-Garfield and Young 
& Rubicam, New York, has joined 
the account staff of Doyle Dane 
Bernbach Inc., New York. 


CARTRIDGE-FILLED—Waterman Pen 
Co., Seymour, Conn., will use tele- | 
vision and national magazines to. 
introduce its new C/F (cartridge-. 
filled) fountain pen next month. 
Schedule starts with color ads in 
New York Times Magazine (Oct. 
10) and The Saturday Evening 
Post (Oct. 23). Collier’s and Sun- 
set will be added in November. TV 
spots on participating programs 
will be used in about 30 markets 


thylene cartridges contain recently 


ing agent to prevent ink from con- 
gealing without interfering with 
quick-drying. The pen will retail 
for $15; cartridge refills at 8 for 
50¢. Fletcher D. Richards Inc., New 
York, is the agency. 


Keim Joins Ad Council 

Robert P. Keim has joined The 
Advertising Council, New York, 
as account executive on the Better 
Schools, Stop Accidents, National 
Blood and Crusade for Freedom 
campaigns, succeeding Miss Helen 
Crabtree, who has resigned to be} 
married. Mr. Keim, as a lieutenant 
colone! in the Air Force, was di- 
rector of the N. Y. Office of In- 
formation Services, Office of the 
Secretary of the Air Force. 


CBS Shifts Oppenheim 

Charles Oppenheim, formerly | 
administrative manager of adver- 
tising and sales promotion for CBS 
Radio, has been named director of 
press information for CBS Tele- 
vision, New York. He _ succeeds 
Dave Jacobson, who resigned to 
form his own company, Public Re- 
lations International. 


Buffer Joins WPEN Sales 

Joseph R. Buffer, recently dis- 
charged from the U.S. Marine 
Corps and producer of the Marine 
network radio show (ABC), has 
joined the sales department of 
WPEN, Philadelphia. 


Now! 


NEW COLOR IMPACT 
with 
Daylight Fluorescent Inks 


for letterpress printing 


Original 


INK OF LIGHT 


INCOLITE is different,—has no rival. 
Prints in ONE IMPRESSION like con- 
ventional inks. No special equipment 
needed. 

Write us today for free color proofs 
and quotation, or order trial kit of 
Y% |b. each of five different colors 
for $5.00 (color proofs and quota- 
tions included). 

*patent pending no license or royalties. 


THE INCO CO. 


2372 W. 7th St., Cleveland 13,0. | 
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TZ delivers 


picture to more people 


any other station in 


foveen Bow Be ol 


Penns Crea 
SNYDER 


LEGEND 


WPTZ 
WCAU-TV —---— 
WFIL-TV —-——- 


4 POPULATION WITHIN GRADE “B™ 
FIELD INTENSITY CONTOURS: 


0 Lan esee 
Vineland a 


MON OFFICIAL 1954 ESTIMATE,* 
1950 CENSUS U.S CENSUS BUREAU 
| WPTZ 6492,000 6,914,000 
WCAU-TV 5,996,000 6,360,000 
oj WRL-TV 5,957,000 6,344,000 GRADE "B" FIELD INTENSITY CONTOURS 
>. ae J 
An estimated increase of 6.5% above the 1950 Census PHILADELPHIA TELEVISION STATIONS ‘ 
. : ail = frem Copyright American Map Co. 
Werner [— a WP, \ ta | orm Pec ruse ‘" 
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food freezers. 
The store is operating a contest 


If You Don’t Like 
Freezer Plans, You | continue the phrase: “I don’t like 
Could Win a TV Set food freezer plan because...” 


The grand prize is—not a freezer 
Rocuester, N. Y., Sept. 15—An —a tv set. 
odd reverse-English plug is being) 
used on its WHAM-TV show by Levittown Gets a Daily 
Sibley, Lindsay & Curr Co., de-| The Bucks County Press, a semi- 
partment store here, in promoting weekly, has changed its name to 


_in which contestants are asked to | 


ithe Evening Press, Levittown, Pa., 


and will appear as a daily begin- 
ning Sept. 20. 


Margules Named Ad Head 
Seymour Margules has been 

promoted to the new position of 

director of advertising of Western 


Union Telegraph Co., New York. 


He has been advertising manager 


since July 1953. 


_& Belding to Bryan Houston Inc. 


Heads Four A’s Committee | 

J. Davis Danforth, exec. v.p. of 
Batten, Barton, Durstine & Osborn, 
New York, has been appointed 
chairman of the American Assn. of 
Advertising Agencies committee 
on media relations. He succeeds 
H. H. Dobberteen, chairman since 
1951, who recently resigned fol- 
lowing his move from Foote, Cone 


a clearer, stronger 


over a wider area than 


Pennsylvania 


In TV-as in radio - 
the lower the 
channel number 
the greater 

the coverage 
..the better 
the reception 


WPT 


PHILADELPHIA 
WESTINGHOUSE BROADCASTING COMPANY, Inc. 


WPTZ + KYW, Philadelphia; WBZ-WBZA + WBZ-TV, Boston; KDKA, 
Pittsburgh; WOwWo0, Fort Wayne; KEX, Portland; KPix, San Francisco 


National Representatives, FREE & PETERS, INC. 
KPIX represented by THE Katz AcGENcy, INc. 


If every day 


| seem to have more 


| 


| 


ae 


ij fo? 


ANGE 


seems dark and 


cloudy and you 


than your share of 2 
problems—let us 
help chase your 
gloom. We've made 
a business of helping 
busy production men ¢ 


and advertising 


executives; and 

whether 

you use one 

service, or all six, 

you'll be pleased with 

the help and assist- 

ance you'll receive. s 
Write or phone and : 


let us tell you more. 


unified |: 
services |.: 


PONTIAC 
ng t- 


wuss Co, 


812 WEST VAN BUREN ST. 
CHICAGO 7, ILLINOIS 


call 
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for AUDIENCE RESPO) SE 


—Here’s your Market- 
100% women subscribers . . . buy, read « | use 
The WORKBASKET . . . depend upon its neec  vork, 
food, flower and garden sections . . . resp od to 
WORKBASKET advertising because they be! -ve in 
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ANPA Urged to Form 
BofA Division to | 


Promote Classified 
READING, PA., Sept. 14—Estab- | 


division in the American Newspa- | 
per Publishers Assn.’s Bureau of | 
Advertising was urged yesterday 
by Irvin S. Taubkin, promotion 
manager of the New York Times. 

He told the Pennsylvania News- 
paper Publishers Assn. here that 
newspaper managements. should 
give greater support to classified 
departments. He pointed out that 
this advertising was worth $600,- 
000,000 last year—about 23% of 
the $2.6 billion spent for all news- 
paper advertising. 

He added that classified ac- 
counted for more than 1,025,000,- 
000 lines out of the 4,403,000,000 
lines of advertising of all kinds 


their favorite magazine. 


Me NEW YORK 489 Fifth Avewe The WORKBASKET rasavena, cau, 23: © Colo. St. 


Bs CHICAGO, 360 N. Michigan Ave. 543 Westport Rd., Kansas City 11, Mo. OEFLAND, FLA. 202 Conrad Building 


that papers carried in 1953. 


= “Classified advertising,” said 


THE MOST 
IMPORTANT CORNER 
IN THE U.S.A. 


SAN DIEGO 
CALIFORNIA 


SAN DIEGO, caurorna $58,880,000 


Data Copyrighted 1954 Sales Management, Survey 
of Buying Power; further reproduction not licensed. 


RESTAURANT SALES 


Atlanta, Ga. . . . . »« $55,369,000 
Dayton, Ohio. . . . . 55,755,000 
Indianapolis, Ind. . . . 58,716,000 
San Antonio, Texas . . 37,105,000 
Syracuse,N. Y. . . . . 42,491,000 
Tampa - St. Petersburg, Fla. 45,595,000 


You get more for your advertising 
dollar with the “SATURATION” circu- 
lation of these two great newspapers 


| ... complete, authenticated, “asked- 
for” coverage of over 90% of the 


fi 73 NIN G Tr BUNE Billion Dollar San Diego Market. 


REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY CO., INC. 


Diego Union 


lishment of a classified advertising | J 


MICHAEL O’CONNOR, formerly mer- 
chandising manager on a number 
of General Mills products at Ta- 
tham-Laird, Chicago, has been ap- 
pointed to the new post of director 
of merchandising for the agency. 


Mr. Taubkin, “is a big enough bus- 
iness today to deserve greater at- 
tention by the Bureau of Adver- 
tising.”” He proposed “an adequate- 
ly staffed and supported division 
of its own” in the BofA. 

Mr. Taubkin said the net profit 
from classified advertising “must 
surely be greater’ than the net 
newspapers receive from national 
linage. National advertising last 
year produced $643,000,000 gross 
for newspapers. “Before you get 
even close to net revenue from 
national advertising,” he said, “you 
have to subtract 15% agency com- 
mission and then subtract the fur- 
ther commission you pay your 
reps. In very few instances is 
classified advertising subject to 
agency or rep commission.” 


JOSEPH STILES HUBBARD 


CHICAGO, Sept. 14—Joseph Stiles 
Hubbard, 87, who retired in 1949 
as editor and publisher of the 
Free Press and editor of the Daily 
News, both of Beloit, Wis., died 
here Sept. 13. He had been living 
in suburban DesPlaines, IIl. 


Clinton Frank Boosts Mercer, 
Blackburn, Grinstead; Names 3 
Clinton E. Frank Inc., Chicago, 
has named Guy Mercer, formerly 
a v.p., exec. v.p. He joined the 
agency in March, 1952, after serv- 
ing with Fuller & Smith & Ross 
and Buchen Co. 
The agency also 
has named M. W. 
Grinstead, an ac- 
count executive, 
and Robert E. 
Blackburn, cre- 
ative director, 


V.p.s. 

Hill Blackett _ 
Jr., formerly with , ‘ 
Grant Advertis- 
ing, Chicago, has Guy Mercer 


joined Frank as | 

an account executive. Louis E. 
Schueler, previously with Toni Co., 
has been named research director, 
and William J. Maloney, formerly 
with Foote, Cone & Belding, has 
been appointed an assistant ac- 
count executive. 


Waterman Pen Elects Howse 

Waterman Pen Co., New York, 
has elected Robert D. Howse pres- 
ident. Formerly exec. v.p., Mr. 
Howse succeeds Frank D. Water- 
man, who was named chairman. 
Mr. Howse, who joined Water- 
man in 1952, was president of Ar- 
gus Cameras Inc. from 1940 to 
‘1949 and president of Electro- 
Physical Laboratories from 1949 to 
1952. 


Beef Council Names Agency 
California Service Agency, 
Berkeley, has been named to han- 
dle the initial phases of the mer- 
chandising, research and adver- 
tising program of the California 
Beef Industry Council. Funds for 
the program will be raised through 
voluntary contributions of 10¢ per 
head on all cattle and calves sold 


in California. 
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Kit esc? lh AR Si ot Die: 


Advertising 


 * it Se eae 5 


new basic tool 


evolves a 


TIME’s Study of Executive Audiences 
is the first broad, penetrating survey of the 
2,348,676 men who manage U. S. industry 
today—a group which has just about 
doubled in number since 1940. 


The questions of advertising men over 
the past thirty years are responsible for 
this measurement of the entire execu- 
tive population of industrial America— 
large in scope, rich in detail, solidly 
grounded. 


It offers industrial advertisers for the 
first time the kind of detailed informa- 
tion about their market which consumer 
advertisers have had for years. 


TIME’s Study of Executive Audiences 


a2 


It answers such important questions 
as: What industries pay executives best?. .. 
At what age do executives earn most? .. . 
Who’s got the engineers? . . . What job 
titles pay best? 


From 6,250,000 listings in 31 city di- 
rectories, Erdos and Morgan Research 
Service has surveyed 53,000 executives 
—will examine 100,000 in all! 


P. S. Executives were asked to name 
their first-choice magazine. The first 
seven magazines scored in this order: 
TIME - LIFE - POST - NEWSWEEK .- 
U.S. NEWS & WORLD REPORT. BUSI- 
NESS WEEK « FORTUNE. 


Care ak So ae 
Le IE, PG RL IME eS 


The first results are ready now. For your copy 
of TIME’s Study of Executive Audiences, 
write Thomas E. Ryan, Research Director, 
TIME, The Weekly Newsmagazine, 9 Rocke- 
feller Plaza, New York 20. 
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of 250,000 stores will attend! 


Retail 
industry 
SHOW 


JANUARY 7-11 
MADISON SQUARE GARDEN - NEW YORK 


America’s Biggest Equipment Show 
for America’s Biggest Business 


HDQTRS. — 20 E. 55th ST., NEW YORK 22, N. Y. 


This Week in Washington... 


High Tariff Group Guns for ‘ce 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Sept. 16—The next 
session of Congress is still a long 
way off. But “protectionists,” who 
expect to make tariffs a major 
issue in 1955, met this week to de- 
velop strategy for an all-out fight 
against the Administration’s plan 
for a 15% cut in tariff levels. 

Some 60 manufacturing, agri- 
cultural and trade union groups 
attended the meeting, including 
representatives from such fields as 
glassware, textiles, pottery, cattle, 
bicycles and motorcycles, chemi- 
cals, wines, coal, lead, fisheries 
and lumber. After the meeting 
they issued a statement warning 
that “the threat of cheap im- 
ports, made possible by poorly 
paid labor and low standards of 
living abroad, is growing steadily. 
And apparently the present Ad- 
ministration is unwilling to face 


the facts and ce an effort to 
bring relief to ¢ hundreds of 
companies and: isands of work- 
ers who are be: seriously hurt.” 

The group is rticularly dis- 
turbed about ti. ‘act that Presi- 
dent Eisenhowe: «s rejected five 
of the last six iariff increases 
proposed by th: Tariff Commis- 
sion. In conver:.\.ons with Com- 
merce Departm:: officials, pro- 
tectionists have bccn told that the 
President is not ikely to okay a 
tariff increase .\cess he feels the 
survival of the industry is essen- 
tial to defense. - gave a tariff 
increase to the ..‘ch industry on 
this basis. But bi. cle people, who 
have a petition »«<fore the Tariff 
Commission, rep :tedly got little 


encouragement ‘0m the Depart- 
ment of Comme: e. 
° . * 
Assistant Secretary of Com- 


merce Lothair Teetor says the 
Administration ought to go to bat 
for a tax cut for the upper brack- 
ets. He blames recent business 
mergers on the fact that small 
business men want to sell out in 
order to escape punitive tax rates. 
“It’s the only way to cash in on a 
lifetime of work without giving 
the bulk of one’s life savings to 
the tax collector,” he says. 

Mergers are bad for business, 
labor and the nation as a whole, 
says Secretary Teetor, but they 
won’t be stopped by government 
loans or other aid programs. The 
solution, he says, is to permit re- 
tention of sufficient profit to al- 
low growth and encourage invest- 
ment. 

“This is one of the important 
economic problems with which 
Congress must come to grips. It 
can’t be side-stepped. It will 
bring forth a howl from the so- 
cialists and fellow travelers, and 
education will be necessary to 
bring about the reform. It will 
take political courage to explain 
the age-old economic fact that 


‘ 


MLADY WEARS 
| Lica et 


The South’s Prosperous Piedmont is a world center of the textile 
industry. It’s the home of Cone Mills Corporation, world’s largest producer 
of denim; Blue Bell, Inc., giant converter of denim; Burlington Mills Cor- 
poration, world’s largest weavers of man-made fibers; Dan River Mills, Inc., 
and many others. Employees of these textile empires spend many hours 
daily viewing WFMY-TV. 

Textiles team with agriculture «nd other expanding industries to furnish 
2 billion dollars of spending money to eager buyers in WFMY-TV’s North 
Carolina and Virginia viewing area. 


WFMY-TV covers the Prosperous Piedmont’s 31 county gold mine where 


1,700,000 people live, work and buy. To get your share of sales in this 
wealthy market, call your H-R-P man today. 


Basic Affiliate 


GREENSBORO, N. C. 


Harrington, Righter & Parsons, Inc. 


Represented by 


New York — Chicago — San Francisco 
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Advertising Age, September 20, 1954 


there will be employes only 
where there are employers, and 
there will be employers only 
where the reward for success is 
sufficient to warrant the risk of 
savings,” he said. 

s * = 

New rules which prohibit broad- 
casters from charging premium 
rates for political broadcasts have 
stirred a fuss in the industry. 
Broadcasters cry “discrimination” 
because other media—such as 
newspapers—remain free to de- 
mand whatever the traffic will 
bear. They contend politicians 
ought to pay premium rates be- 
cause collections are uncertain. 
Broadcasters say they have an un- 
usually high percentage of loss 
from this class of business. , 

Under the circumstances, Fed- 
eral Communications Commission- 
er John Doerfer has struck a pop- 
ular note with the industry by 
challenging the “equal time” con- 
cept which Congress has written 
into the Communications Act. 
Commissioner Doerfer says the re- 
quirement that all candidates 
must be treated equally may in- 
duce broadcasters to treat them 
equally by keeping them all off 
the air. He says the equal time 
doctrine should be replaced by 
general standards requiring only 
that breadcasters “be fair” to all 
competing candidates. 

a 2 

Census officials responsible for 
starting the new censuses of busi- 
ness, manufactures and mineral 
industries on schedule next Janu- 
ary are manfully facing up to the 
job of piecing together a mailing 
list of some 3,000,000 firms which 
will receive reporting forms in 
the mail. 

Because of the wrangling over 
appropriations for the work, cen- 
sus preparations are months be- 
hind schedule. Other government 
agencies, however, have come for- 
ward with know-how and equip- 
ment to help Census Bureau to 
meet the deadline. 

Internal Revenue Service and 
Social Security Administration. 
are each providing Census with 
complete lists of all the businesses 
in their files. This data will be 
put on punchcards and sorted ac- 
cording to industry, in order that 
each company receive the report 
fcrm best suited to its needs. Spe- 
cial machines will be used in 
order to paste addresses on pre- 
sealed envelopes. 

“ * * 

George C. McConnaughey, 
chairman of the Renegotiation 
Board, is supposed to be the lead- 
ing candidate for the Federal 
Communications Commission post 
which became vacant this week 
when George Sterling decided to 
retire. Thcugh his term runs until 
1957, Sterling, an engineer, de- 
cided 31. years in government was 
enough. Reports are that he will 
continue to do some engineering 
consultant work. 

Mr. McConnaughey, an Ohio 
Republican and former chairman 
of the Ohio Public Service Com- 
mission, is a good friend of Sen. 


John Bricker (R., O.), who is 
chairman of Senate interstate 
commerce committee, the com- 


mittee which processes FCC ap- 
pointments. This figures to be 
quite an advantage. However, 
there are Republicans here who 
are inclined to give Senator Brick- 


‘er as little patronage as possible. 


They say his fight last winter for 
the Bricker amendment, and the 
impending renewal of this fight 
next year, did not do the Repub- 
lican party much good. 


Stevenson Co. Names Parker 

Stevenson Co., Dayton and 
Wellsville, O., manufacturer of 
blending, mixing and agitating 
equipment for the chemical proc- 
essing industry, has named Parker 
Advertising Co., Dayton, to handle 
its advertising. Trade publications 


‘and direct mail will be used. 
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New York 


488 Madison Avenue 
Plaza 9-7770 


AMERICA’S GREATEST SHOWMEN... 


is the source of all TV information for 
the 2,000,000* families who do the most 


viewing, who are most interested in 


are the sponsors of network television 
programs. Like all successful showmen, 
they know that advance promotion is 


essential in building an audience. fine entertainment. And they know 


For the most effective audience promo- 
tion, network sponsors advertise in TV 
GUIDE. They know that TV GUIDE 


that with TV GUIDE, there is no 
waste circulation. Every reader is a 


television viewer. 


*Publisher’s Interim Statement, ABC, First Quarter 1954: 2,209,218 


a or oat 
The list of TV sponsors who have thus far scheduled : 
advertising in TV GUIDE for this fall includes: SN 
Ve . NS —_~ OY ia 2 Moll EEE. I mittee ae iS” a . 


,/| AMERICAN ToBacco COMPANY 


LANOLIN PLus 
if BorpDEN CoMPANY LIEBMANN BREWERIES, INC. | 
/ CHRYSLER CORPORATION MiLes LABORATORIES, INC. \ 
/ Dow CHEMICAL COMPANY ParKER PEN COMPANY 


Y FLORIDA CiTRUS COMMISSION Puitco CORPORATION 
GENERAL ELECTRIC COMPANY Rapio CORPORATION OF AMERICA 
] GENERAL MILLS SINGER SEWING MACHINE COMPANY 
| GENERAL Motors CORPORATION STANDARD OIL OF NEW JERSEY 
GREEN GIANT COMPANY Texas Or, COMPANY 
LN HOUSEHOLD FINANCE Corp. UniTED STaTEs STEEL CORPORATION | 


WHITEHALL PHARMACAL COMPANY 


To provide this same low-cost audience insurance for your program, contact your nearest TV GUIDE Office. 


TV GUIDE Advertising Offices 


Philadelphia Detroit Chicago 
302 N. 13th Street 76 W. Adams Avenue 6 N. Michigan Avenue 
Lombard 3-5588 Woodward 2-5115 Wabash 2-0366 


AMERICA’S TELEVISION MAGAZINE 


Los Angeles 
1540 N. Vermont Avenue 
Normandy 2-3101 
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Reynolds Okays, with Reservations, 
FTC's Proposed Cigaret Ad Standards 


(Continued from Page 1) !profession reciting actual experi- 
nothing to say until we have done ences or it should be made appar- 
so.”’ ‘ent from the presentation itself 

Philip Morris & Co.—‘We are that the portrayal is dramatized.” 
still studying the legal, ethical and 
commercial 4 rg 
proposal. At first glance it doesn’t “a cheap attempt in advertising 
seem applicable to us because we Circles” to mislead audiences by 
have been using the vintage tobac- | Using stethoscopes, white coats and 
co story for several months now.” ‘medical claims. The AMA’s protest 

U. S. Tobacco Co.—(AA called | was echoed by Rep. Charles A. 
before the government’s letter on | Wolverton (R., N. J.), chairman of 
the proposal was received.) “We the House committee on interstate 


| In June, 1953, the Journal of the | 
implications of the American Medical Assn. charged 


Advertising Age, September 20, 1954 


Will] [C ‘Code’ Make These Ad Motifs Obsolete? 


i 
| 


| 


| 


haven’t received any letter yet. 
Early this year the Better Business 
Bureau proposed some standards. 
We would go along, we met the 
BBB standards.” 

Liggett & Myers—‘‘We have no 
comment to make.” (A spokesman 
said the company had received the 
letter.) 


CIGARET AD MEDICS 
CRITICIZED YEAR AGO 


of pseudo-medical men in tv com- 
mercials for cigarets last year 
sparked one of the most touchy 
Le problems placed before the tv code 
review board of the National Assn. 
of Radio & Television Broadcast- 
ers. 

The industry code states: “When 
dramatized advertising material 
involves statements by doctors, 
dentists, nurses or other profes- 
sional people, the material should 
be presented by members of such 


WASHINGTON, Sept. 16—The use| 


and foreign commerce. After con- 
ferences with the AMA, the 
NARTB ccde review . board 


adopted a resolution last October 
urging code subscribers to abide 
rigidly by the restrictions on med- 
ical impersonations. The tv code 
also states: “A television broad- 
caster should, in recognition of his 
responsibility to the public, refuse 
the facilities of his station to an 
advertiser where he has good rea- 
son to doubt the integrity of the 
advertiser, the truth of the adver- 
tising representations, or the com- 
pliance of the advertiser with the 
spirit and purpose of all applicable 
legal requirements.” 

| In its discussion of medical 
/products, the code says: “Because 
‘of the personal nature of the ad- 
vertising of medical products, 
claims that a product will effect a 
,cure and the indiscriminate use of 
such words as ‘safe,’ ‘without 
| risk,’ ‘harmless’ or terms of similar 
| meaning should not be accepted.” 


(Continued from Page 2) 
eliminate voluntarily from its ad- 
vertising all claims and implica- 
tions which are questionable in 
the light of present-day scientific 
knowledge.” 

In an apparent reference to the 


FTC Takes Major Step in First Bid 
tc Curb Ad Claims With Industry Code 


| proposal; (2) suggestions concern- 
|ing the proposed standards; and 
(3) indication of whether each 
company would subscribe to and 
abide by such standards. 


. FTC’s quarrels with the cigaret 


COPYWRITER’S DILEMMA—Prescription of some appeals 
in cigaret advertising and proscription of others by 
FTC’s list of sugyested do’s and don’ts could be the 


cause of many a furrowed brow, as these excerpts 
taken from magazine advertising in recent months 
make clear. 


Complete Text of 
FTC Letter Sent 
to Cigaret Makers 


The complete text of the letter 
sent to cigaret companies by the 
FTC is as follows: 

The commission, as you know, 
has for many years been con- 
cerned about and with cigaret ad- 
vertising generally, and specific 
claims and implications which 
have appeared therein. 

Recent scientific developments 
with regard to the effects of cig-| 
/aret smoking have increased the 


|/commission’s interest in advertis- 


ing claims made for such products 
and have increased its responsi- 
bility under the law to prevent the 
use of false or misleading claims. 

In our opinion the scientific de- 
velopments referred to above have 
likewise increased the responsibil- 
ity of the industry to eliminate 
voluntarily from its advertising 
all claims and implications which 
are questionable in the light of 
present day scientific knowledge. 


@ The spirit in which the industry 
has entered into the effort to re- 
solve the scientific questions cur- 
rently presented leads us to the 
belief that the industry also is ap- 
preciative of its added responsibil- 
ity in the matter of advertising 
under the circumstances, and for 
that reason will consider this an 
especially propitious time to effect 


| 


| 


technical work now being spon-| industry began in earnest in Aug- 


research group, he continued: |Sued complaints against 


sored by a newly formed industry | ust, 1942, when the commission is- | 

h Philip | 
“The spirit in which the industry Morris & Co. (Philip Morris); R. J. 
has entered into the effort to re-| Reynolds (Camel); American) 


solve the scientific questions cur- 
rently presented leads us to the 
belief that the industry also is ap- 
preciative of its added responsibil- 
ity in the matter of advertising 


that reason will consider this is an 
especially propitious time to effect 
voluntary cessation of every ques- 
tionable claim and implication in 
its advertising, providing appro- 
priate means to this end are avail- 
able to it.” 


a While FTC can cite legal prec- 
edents for most of the other in- 
hibitions it proposes, a require- 


‘ | 
under the circumstances and for) 


Cigarette & Cigar Co. (Pall Mall); 
and American Tobacco Co. (Lucky | 


|Strike). In March, 1943, the cam- 


paign was extended to include P.. 


Lorillard (Old Gold). 
The orders against Came! and 


Old Gold were issued in 1950, 


and subsequently approved by the | 


courts. The Lucky Strike order 


came down in 1951. An order was. 
in 


issued against Philip Morris 
(1952, but the case has subsequent- 


ly been reopened by the commis-_ 
Sion to take additional testimony. | 
The Pall Mall case was dropped | 


‘for lack of prosecution. 


tising orders FTC has issued in contained less tar or harmful in- 
either the cigaret or any other in- gredients. In the Philip Morris 
dustry. | case, however, the commission has 

Mr. Grandey’s letter told indus-| still to decide as to effectiveness of 
try members that the adoption of 


ment that the industry confine |# The earlier orders held that no| 
itself to “matters of opinion” has| brand of cigaret is significantly 
not appeared in any of the adver- Jess irritating than any other, or | 


FTC Suggestions for Cigaret Ads 


e 1. Should not represent directly or by implication that cigaret 
smoking in general or the smoking of any brand of cigaret is 
beneficial to health in any respect. 


e 2. Should not represent directly or by implication that cigaret 
smoking in general or the smoking of any brand of cigaret is 
(a) not harmful! or (b) non-irritating. (The use of words which 
do not have a clear and well understood meaning to the public 
in connection with cigaret smoking, such as “smooth” and “sooth- 
ing,” are deemed to imply lack of harmful or irritating effects.) 


e 3. Should not represent directly or by implication, including 
illustrations, that by virtue of its ingredients, method of manu- 
facture, 'ength, added filter, or for any other reason the smoke of 
any brand of cigaret contains less nicotine, tar, resins or other 
deleterious substances unless such representation is supported by 
impartial scientific test data, which are current at the time of 
dissemination of the claim, and which conclusively prove the ex- 
istence of the claimed differences to a significant degree. and the 
‘| claim is limited to the particular deleterious substance or sub- 
stances. 


e 4. Should not refer to (a) the throat, larynx, lungs, nose, or 
any other part of the body, (b) digestion, (c) energy, (d) nerves, 
or (e) doctors. 


e 5. Should not use any word, term, illustration, or combination 


the standards will not mean the 
elimination of any of the cease- 
and-desist orders which have been 
issued in the past. 

He said, however, that “it would 
be our thought, if acceptable 
standards for advertising can be 
developed, that individual mem- 
bers of the industry could advise 
us of their intention of complying 


a special de-moistening agent. 
| Early last year FTC took on 
Liggett & Myers Tobacco Co. for 
advertising that Chesterfields are 
“always milder,” “better tasting,” 
“cooler smoking,” “leave no un- 
pleasant after-taste.” 

In July FTC Examiner William 
L. Pack issued a decision which 
rejected most of these FTC charges 
on the grounds that these claims 


fied current information. 


thereof, in such 2 way as to represent or imply medicai approval. 


e 6. Should generally be limited to the subjects of quality, 
taste, flavor, enjoyment and other similar matters of opinion. 


e 7. Should make no comparative claim regarding the volume 
of sales of competitive brands or the purchase of particular types, 
qualities or graces of tobacco unless such claim is based on veri- 


e 8. Should contain only genuine testimonials which represent 
the current opinion of the author who currently smokes the 


with them. We would then ar-|are matters of opinion which can- 
range a date by which the mem-|not be settled through tests or 
bers will be expected to have ef-| other measurements. 
fected a discontinuance of any | His ruling has been challenged 
claim not in conformity with the|by FTC attorneys pressing the 
standards.” Chesterfield complaint, and is now 
Mr. Grandey requested (1) (being reviewed by the commis- 
comments on the feasibility of the sion. 


brand named. Note: By publishing any testimonial the adver- 
tiser makes all of the direct and implied representations con- 
tained therein and all of the standards herein listed apply there- 
to. 


e 9. Should not contain claims amounting to false disparagement 
of other cigaret manufacturers or their products. 
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voluntary cessation of every ques- 
tionable claim and implication in 
its advertising, providing appro- 
priate means to that end are avail- 
able to it. 

With those thoughts and that 
end result in mind, we have pre- 
pared suggested standards for 
cigaret advertising and enclose a 
copy thereof with the request that 
your company give them serious 
consideration. 


@ Similar letters are being ad- 
dressed to each of the cigaret com- 
panies. 

I am sure it will be understood 
that subscription and adherence 
to such standards as may finally 
be developed would not modify 
the provisions of any existing 
cease and desist order or alter the 
responsibility of any party to such 
an order to comply with its pro- 
visions, and would not necessarily 
affect the disposition of any for- 
mal or informal matter now pend- 
ing with any bureau of the com- 
mission or with the commission 
itself. 

It would be our thought, if ac- 
ceptable standards for advertising 
can be developed, that the individ- 
ual members of the industry could 
advise us of their intention of 
complying with them. We could 
then arrange a date by which the 
members will be expected to have 
effected a discontinuance of anv 
claim not in conformity with the 
standards The purpose of this sug- 
gestion is, of course, to enable al! 
industry members to effect dis- 
continuance of claims not in 
harmony with the standards. rea- 
sonably simultaneously. 


@ May we have: 


e Your comments regarding the 
feasibility of our proposal. 

e Your suggestions concerning the 
proposed standards. 

e An indication as to whether 
your company would be willing to 
consider subscription to and abid- 
ing by such standards as may be 
developed. 

Your cooperation with us in 
this endeavor will be greatly ap- 
preciated. 

Very truly yours, 
Charles E. Grandey, 
Director, 

Bureau of Consultation. 


How FTC Has Ruled in Past 

For a roundup of how the FTC 
has ruled over the years on cases 
involving cigaret makers, see 
Page 76. 


Nancy Hughes Inc. Moves 
Nancy Hughes Inc., specialized 

advertising, has moved from New 

York to Williamstown, Mass. 
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WHERE YOU 
WANT IT : 


With the tremendous coverage which National Magazines afford, 
no national advertisers vital market areas are left vulnerable to 
the onslaughts of competition. 


There are no limiting factors, no blind spots, no sections of the 
country which a national magazine advertiser cannot reach. 
National Magazines circulate freely the width and breadth of 
the land, carrying the advertisers message into 82.5 per cent of 
the nations’ homes in every village, town and city. 


WHEN THE COMPETITION GETS ROUGH THERE IS NO BETTER 


PROTECTION THAN THE VITAL COVERAGE OF NATIONAL 
MAGAZINE ADVERTISING. 


PRODUCING 
30 Million 
MAGAZINES 
A MONTH 


Kawcett eatin? Ainting Co 


BROADWAY AT ELEVENTH ST., LOUISVILLE, KY. 


' ma, 


see 
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To the winning team, flaunting its pennants and 
ribbons, the colors are merely symbols of the group— 
but color in National Magazines carries a far greater 
impact. The uses of color in National Magazine 
advertising are manifold—for gripping attention 
value—for brilliant faithful reproduction of the actual 
color of the product —for sure identification of pack- 
age and trade mark through color. And the cost of 
adding the power and drive of color to National 
Magazine advertising is surprisingly low —based on 
primary circulation only, a full black and white page 
in the average magazine costs less than 1/3 of a cent, 
a four color page well under 1/2 a cent. 


IN NATIONAL MAGAZINES COLOR WINS SALES. 


Fawcett Dearing Pinting Co 
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90 YEARS O 


The Fawcett-Dearing craftsman of ninety years ago, capable as he 
was, would stand agast before our modern multicolor presses 
pouring out hundreds of thousands of national magazines a day. But 
ninety years is a long time and each generation of Fawcett-Dearing 
craftsmen learned from those who went before...and improved 
upon it. That is why the Fawcett-Dearing publications of today 
are better than they were yesterday and why they will be better 
tomorrow than they are today; for, a long time ago the will to 
achieve perfection was « ngrained upon us. TODAY NINETY YEARS 
OF FAWCETT-DEARING KNOW-HOW IS AT YOUR SERVICE. 


30 Million 


MAGAZINES 
A MONTH 


Fawcett Dearing Ainting Co 


BROADWAY AT LEVENTH ST., LOUISVILLE, KY. 
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Advertising Aye, September 20, 1954 


Department Store Sales... 


Hurricane Blows Hard: Sales Off 5% 


WASHINGTON, Sept. 16—Depart- 
ment store sales in the U. S. de- 
clined 5% during the week ended 
Sept. 11, compared with the corre- 
sponding week of 1953, according 
to the Federal Reserve Board. 

The board reported that the 
over-all decline in sales through- 
out most of the country reflected 
the big eastern drop which re- 
sulted from the hurricane which 
ripped much of the Atlantic Sea- 
board. Of course, sales suffered 


Department Store 


Sales Barometer 
Change from 1953 


—5% —2% 
Week Jan. 1 
Ended to 


Sept. 11, 1954 Sept. 11, 1954 


most in the Boston district where 
a 21% decline was recorded. 
Three districts, all far removed 
from the hurricane area, showed 
an increase in sales during the 


GR MONI iiss cis dociecoasicssnsocss — 6 
Albuquerque ..........:.cccccee + 5 
Oklahoma City «0.0.0.0... r+1l1 
Tulsa —18 
City 
Mee ON on cece — 5 
Dallas District .................c.0::00. +1 
Metropolitan Areas 
Dallas — 3 
Sn Re —1 
| SSE eS —9 
POs site viciatiersieiadasiesitins + 6 
San Francisco District ....... r+ 1 
Metropolitan Areas 
Tel IIE pei citterscccccseconnin +1 
Downtown Los Angeles — 3 
Westside Los Angeles +7 
UE CIEE ihsidcsideticncisenes — 5 
San Francisco-Oakland . + 5 
San Francisco City ......... + 6 
COIR CHG cnvcscsceseciccessse + 4 
SE NIE Gi scedineet bes ancaccntinies + 3 
PIED « *  Rrcsksisarateacinectannted —7 
Salt Lake City ........00.000...... —1 
oo, EE ee +1 
Spokane — 5 
ND | Sesareiteenieocinantins + 4 
r-Revised. 


*—Data not available. 


There’s MORE THAN MEETS 
The “I” in ILLINOIS 


HIGH Buying Power is another hidden asset that advertisers 
like in the PEORIArea. 


SAVINGS DEPOSITS in metropolitan Peoria alone totaled 
$155 Million on Jan. 1, 1954... a gain of 32.6% in two 
years. In the 250M to 400M population group of metro- 
politan cities, Peoria ranks 26th in Population . . . but 3rd 
in Eff. Buying Income per capita.* It's a honey of a market 
for your advertising dollars. 


*S.M.'s Survey of Buying Power 


sos TP 
Pepuletion 4) 


Journal Ster 
Coverage Matic te Memes 


98% 
E 


PEORIA JOURNAL STAR 


Daily Circulation Exceeds 100,000 , 
Covers All Peoriarea 


Represented Nationally by WARD-GRIFFITH CO.., Inc. 


Sept. 11 week. They were Minne- | 
apolis (6%), Kansas City (4%) 
and San Francisco (3%). 

Sales from Jan. 1 to Sept. 11 
were 2% behind the correspond-| 
ing period of 1953. 


% Change from ’'53 


Week Ended 
Federal Reserve Aug. Sept. 
District, Area, and City 28 4 


UNITED STATES ............... +1 +13 
Besten District ...................... + 8 +10— 
Metropolitan Areas 
Eee eee +23 | 
Downtown Boston ....... + 4 +-27 | 
Suburban Boston ......... +20 +13 | 
CRIES isvncsssiesisceesss } + 4 — $| 
Lowell-Lawrence ............. + 2 +15 | 
Cities 
poy oe): + 9 +16 
PO VEIND hcttticrinniincmnnn + 8 ¢) 
New York District ............ + 9 +31 
Metropolitan Areas : 
Buffalo ak ae ceiaiss ‘ - 1 ld 
New York-N.E. New 
IIS iinaktadesictsabategeben r+ 7 4.33 
Newark I 9 +52 
New York ae +31 
I oo aoa sacs cdurctaasedeiosee r+35 +40 
Le +31 
Philadelphia District ......... —I5 +19 
City 
Philadelphia _...................... —17 +20 
Cleveland District ................ —4 +17 
Metropolitan Areas 
nee —l11 +7 
Cincinnati —10 +16 
CHIE lantcicencaizinndicereaive —4 +24 
a EL oe +2 +18 
Toledo : + 3 +29 
WORE aasisacctrionsncsesetisnwiensinszgiiots —16 + 9) 
City 
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Richmond District ................ + 5 +20 | 
Metropolitan. Areas 
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Downtown Washington r-+10 +16 | 
Baltimore wanes eS £26 | 
i eee + 1 +15 | 
Atlanta District 0.0.0.0... + i + 5) 
Metropolitan Areas 
Birmingham , —l1 4+ 7] 
TACKSONVINE — ...cccccrccccsrsrreeeess <= F bd 
I Fc hitetnccweiiceswepnsdiantaneatios + 3 of 
REE sidcinucenabadnds 4+ § + 5) 
PAOD seiscorissrcsessidnrsrerineren . —6 +11 | 
ae eee — 5 —1 
TID = sissscostirincicinesenittrnien +1 +11] 
City 
OE. sibel bine eeenriechvcsmteus + 3 0) 
Chicago District ...........0....... +1 +12) 
Metropolitan Areas | 
SII « tasshedabsshptseienectnssvnatts + 2 +16 | 
Indianapolis _ ................000 —3 +11 | 
EE, citi nincranitinnadinensndits — 1 +m) 
Milwaukee o......ccccccccceeeeee + 6 4-17 
St. Eowis Wistetet ......00:6....... —3 + 6) 


Metropolitan Areas 
Little Rock 


Louisville 
I Pee 
SIE | cciieninisnemncon 
Minneapolis District ............ +4 +16 
Metropolitan Areas 
Minneapolis-St. Paul ...... ° ° 
Minneapolis City _........... + 2 +19 
9. ok eee * * 
Cities | 
Duluth-Superior a 4+ § 
Kansas City District ............ + 3 + 3 
Metropolitan Areas 
pT RE +12 +3 
OIE cdeviesvcnsssvctnetpenicoceastene +1 —1 
NPIL © sesecsscccces mescarsdysioctiortin r+1l1 +7 


They all look in the ‘yellow pages’ when they’re ready to buy! 


ALL?— well, almost all. To be exact about 
it, surveys show that 9 out of 10 people 
who are ready to buy something (and want 
to find who sells it) just naturally turn to 


SOME LIKE 


the ‘yellow pages.’ 


That’s why Honeywell, International 
Harvester and so many, many more makers 
of nationally advertised products find Trade 
Mark Service in the ‘yellow pages’ of tele- 


Sapete 4- +--+ + -+02 = 


th “d/ 2 7 SURI ~ 


T HOT! 
SOME LIKE IT COLD! 


te) LA j 


phone directories so valuable. You can buy 
Trade Mark Service nationally to reach 
some 40 million homes, offices and factories 
—or you can buy it in key markets. 


Call a Trade Mark Service representative 
at your local telephone business office. He’ll 
show you how the ‘yellow pages’ can help 
make advertising work harder by making 
dealers easy to find. 
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plants in California produced about | 
/9,000,000 gal. of the export beer; 
‘local breweries produced the re- 
mainder. The state’s seven local 


of Beer More than 
* breweries produced a total of 122,- 
Doubled in a Year 000,000 gal. in fiscal 1953. 


San FRANCISCO, Sept. 15—East- | 
ern beer centers face growing Dr, Ireland Rejoins B&B 
competition in the West, figures on| Dr. Frank Ireland has returned 
California brewery production in-|to Brown & Bigelow, St. Paul ad- 
dicate. 'vertising specialties firm, as direc- | } 

The State Board of Equalization tor of research and laboratories for | 
reports that six eastern breweries | the company and its subsidiaries. | 
set up plants in California in the He was technical director and | 
past year. The amount of beer chemical laboratory superintend- | 
shipped from the state jumped ent at Brown & Bigelow from 1943 
from 7,225,000 gal. in the ’52-’53 to 1953 and supervisor of the new 
fiscal year to 19,650,000 gal. in | productions division of printing 
the year ending last June 30. products of Minnesota Mining & 

The eight eastern firms with) Mfg. Co., St. Paul, this year. 


California Exports 


Blitz Moves, Adds Three 

Blitz Advertising has moved its 
| Seattle office to larger quarters at 
2519 Fifth Ave. The office has 
/been named to handle advertising 
for three companies: Morris & 
-Guedel, insurance broker; Par T 
Pak Bottling Co. and Jack Moss & 
Associates. 


Market Facts 
About Lawyers 


Lawyeis earn way above the average, 
have more to J 


ae. ae 


en 
millions 


Guaranteed controlled circulation —- 100. - Mowat Beeby Cassidy Young 
000. Actual 6 mos. average — gl 

/ to lawyers, judges, law professo 
: libraries. Plus a bonus of 22,693 bulk. “to 
law students. Gives you more than double 


the circulation of the next legal maga- 


O’Brien Advertising Moves 

O’Brien Advertising Ltd., Van- 
couver, B. C., has moved into its 
own building at 1455 W. Georgia 
St. 


Ww Aqueduct Building, 


Y., or National Publish- 


ers eeemiven” Inc., 114 EB. 47th 
New York 17, Plaza 3-5171. 


St.. 


UTILITY ADFIELDERS—/‘ s early, but plans for the May, 
1955, national convention of Public Utilities Adver- 
tising Assn. are already under discussion by the 
Chicago host committee. This group of gas and 
electric ad and p.r. men includes Dan Mowat, Ray- 
/mond Fenton, Clayt Cassidy and Tony Young, Peo- 


Pershall Lietz Fenton 


ples Gas Light 


lic Service Co. 
president, J. R. 


Illinois Gas Co. 
West Service Co. 


Winsborough 


& Coke Co.; 
Pierce, Commonwealth Edison Co.; Phil Atlas, Pub- 


Atlas Pierce 


Hal Beeby and Bill 
of Northern Indiana; Bob Pershall, 


Pershall Co.; Frank Lietz, Northern 
, and Robb Winsborough, Middle 


PARENTS’ MAGAZINE 
separates the cream of the 
women’s market from the 
milk...the women who buy 
the most from those 

who buy less. 


Mothers with growing children 
are the cream of the women’s 
market. Mothers do the biggest 
buying of almost everything! 


THE CREAM 


ahs eae ree 
Beas sa Pat Nene es 


THE MILK 


Unmarried women, 


, bes ; childless married women, 
ot we ovtehs older women with all 
. Growing Children children grown up 


Only PARENTS’ MAGAZINE 
4 gives advertisers 


all cream! More than 1,625,000 young 


mothers with well over 
3,250,000 growing children 
read PARENTS’ MAGAZINE. 
The second ranking magazine 
reaches only 60.3% families 
with children, while the 

four leading Women’s 
magazines average only 
55.8% among families 

with children! 


Among all magazines, 
PARENTS’ MAGAZINE gives 
you the highest percent of 
married women 18 to 35; 
and nearly double the percent 
of families with children— 
America’s biggest buyers! 


hts 


HOME GUIDE 


Ek ees: 


yet Reames 2 


BORGER tacos 


MAGAZINE & FAMILY 


‘Department Store 
‘Methods of Europe 


and U. S. Contrasted 


PITTSBURGH, Sept. 15—Alterna- 
tives to present day U. S. depart- 
ment store commercial functions 
are offered in a monograph, “The 
Organization of Commercial Func- 
tions in European Department 
Stores,” by David Carson of the 
school of retailing of the Universi- 
ty of Pittsburgh. It is published 
by the university and sells for $1. 

Mr. Carson points out that be- 


™icause different economic condi- 


tions and restrictive laws prevail 
in Europe, department stores have 
developed their buying and sell- 
ing functions along different lines 
than in the U.S. A study of these 
differences, he believes, can be 


= He describes the organizational | 
structures of five selected Europe- | 
an department stores. Thése vary. 
from a single store in which top' 
management attempts to handle 


jall store functions without func- 
tional chiefs to a large group of 
|stores in which buyers for the 
parent store are relieved of most 
selling and customer service func- 
tions. These are contrasted with 
the American system in which the 
buyer is responsible for all activi- 
ties in his department with the ex- 
ception of some phases of cus- 
tomer service. 

Mr. Carson’s field work in 
Europe was financed by a grant to 
the university from E. Hans Mah- 
ler, executive head of the Globe 
Department Stores of Switzerland. 


Williams Joins Seattle Agency 

Grover Williams, formerly pres- 
ident of Northwest Advertising, 
Portland, Ore., has been appointed 
v.p. in charge of merchandising of 
Standard National Advertising 
| Agency, Seattle. 


instructive to American retailers. | 


Denver Stations Boost Two 

| Harold W. Storm has been named 
‘promotion manager of KLZ and 
‘KLZ-TV, Denver, succeeding Bill 
Day, who has been named publici- 
ty director. 


motion, 


Write for large marketing 


[0] 


A typical NBC-TV 


Commuter Card 


JOHN PORTER, Manager, National Sales Pro- 


National Broadcasting Company says 


—“We reach a large and influential audience 
when we announce important new, National 
Broadcasting Company shows like “Tonight” 
premiere September 27 on the NBC.-TV net- 
work—with giant car cards in New York 
Commuter trains”. 


map of Greater New York Market and 


population and sales statistics for Commuterland. 


TRANSPORTATION DISPLAYS, INC. 


GRAND CENTRAL TERMINAL BUILDING + NEW YORK 17 


MU 6-3456 


STATION POSTERS » CAR CARDS + SPECTACULARS + TIMETABLES 
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LOVE. The American Weekly serves this basic human enthusiasm with another BETTER COOKING. Shishkebab out of a can? This wonderful 4-color spread 
of the most moving stories of our time. Married in a Communist prison, John Hvasta, shows how simple it is to provide foods that are different, and delicious. Another 
now free, fights for his wife's release from Red captivity. way The American Weekly caters to enthusiasms for better living! 


“Entertain Wonderfully” 


(September 19, 1954) 


“The Commies Stole My Wife” 


(September 26, 1954) 


ENTHUSIASM moves people...moves products 


The superior value of The American Weekly lies Enthusiasm is contagious, carries over from the 
in an editorial philosophy. which says: be modern, editorial to the advertising pages. This, plus circu- 
dramatic, serviceable, entertaining — and more, lation bigness and low cost, is the key to The 
capture the enthusiasms of the American family. American Weekly’s consistent effectiveness. : 


Lhe : 
AME RICAN WEEKLY 


63 Vesey Street, New York 7, N.Y. 


Beamed to the Enthusiasms of the American Family 


“The Names Have Not Been Changed” | 


(Started September 12, 1954) 


“Murder At The Meine” | 


(September 26, — 


ADVENTURE. Everyone's enthusiastic for faraway places—and excitement. ENTERTAINMENT. Who isn’t intrigued by celebrities? Especially those 
Ellery Queen, master of mystery, takes readers to Morocco with another of his who start life at the bottom of the ladder, and reach the top. Jack Webb, star 
true adventure-crime stories written especially for The American Weekly. of Dragnet, is profiled in a great series by Maurice Zolotow. 
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Hiddleston Assists Governor 
Joe Hiddleston, a partner of the 


former Seattle agency, Hiddleston, | 


Evans & Merrill, and later with 
the Washington State Liquor Con- 
trol Board, has been appointed ad- 
ministrative assistant 
Arthur B. Langlie, Olympia, with 


particular responsibilities for pub-— 


lic relations. 


maker of a mechanical draft in- 
‘duction unit, has appointed Rowe | 


Barber Adds ‘Journal’ Duties 
The American Home Economics 
Assn. has appointed Walter E. 
Barber Co., New York, as liaison 
manager of advertising, sales and 


to Gov. 


‘fall and winter campaign. 


/promotion of the Journal of Home | 
|Economics. The Barber organiza- 
tion has been representing the 
publication in the eastern region | 
and now will coordinate the activ-_ 
ities of all the magazine’s pub-| 
lishers’ representatives. 
Quickdraft to Rowe & Wyman | 

Quickdraft Co., Hamilton, O.,. 


& Wyman Co., Cincinnati, to han- 
dle its advertising. Trade journals 
and direct mail will be used in a 


3rd ADVERTISING 
ESSENTIALS SHOW 


THE HOTEL BILTMORE, NEW YORK 
November 15th, 16th, 17th, 1954 


ADVERTISING TRADES INSTITUTE, INC. 
Thomas B. Noble, Chairman 


270 Park Ave., N. Y. C., 17 MU 8-0091 


OVER 9,700 ATTENDED LAST SHOW! 


The newest in Displays of 
All Kinds @ Graphic Arts 
@ Packaging @ Premiums @ 
Visual Aids @ Photographic 
Services @ Art @ Paper @ 
Signs @ Allied Products 
and Services @ Films. 


Write Evelyn Owen on business 
letterhead for guest tickets 
or exhibitor's information. 


SANDWICH MEN—TI: se three KYA salesmen took to the streets of 


San Francisco in »:dwich boards to dramatize the station’s plea 
for sanity in stativ merchandising claims. “This joke,” says Sales 
Manager Irving Pi::llips, “is no more ridiculous than many of the 


exaggerated claims made by some Bay Area stations.” In the pic- 
ture are (left to right) Wallace Brazeal, Deane Banta and Jerry 
Friedman. 


Advertising Age, September 20, 1954 


Fawcett Tells of Plan 
to Capture Magazine 
Industry Leadership 


CuHIcaco, Sept. 16—Roger Faw- 
cett, general manager of Fawcett 
Publications, served notice on the 
magazine publishing world today 
that his company is aiming at lead- 
ership and is making plans to 
move rapidly toward that posi- 
tion. 

Speaking at a luncheon attended 
by advertisers and agency execu- 
tives, similar to one held earlier 
in the week in Detroit, Mr. Faw- 
cett emphasized the financial sta- 
bility, growth and production fa- 
cilities of the company, as well as 
the strengthening of the organi- 
zation through the recent addition 
of key personnel. 

James B. Boynton, v.p. and ad- 
vertising director, explained the 
character of the markets served 
by Fawcett through True, Mechan- 
ix Illustrated and the Fawcett 
Women’s Group, composed of True 


Club 


Five KVTV spots. promoting a special offer, 


recently sold 120 sets of golf clubs for Schindlers’ 
Jewelry Store. Nine members of our staff fell 
in line, bought clubs themselves. How’s that 


for merchandising support? 


Rather unexclusive itself, the KVTV club is 
limited to advertisers exercising their right to join 
a wealthy market. (Last year, Sioux City Sue-land 
produced $653 million in annual retail sales.) 
For membership details call on The Katz Agency, 


our national reps. 
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CBS, ABC & DuMont 
Represented by The Katz Agency 


SIOUX CITY, IOWA 


KVTV. a Cowles Station, is under the same management 
as WNAX-570, the radio station that for 30 years has 
successfully served one of the world’s major agricultural ’ 
a regions, the five-state area known as Big Aggie Land. 
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Confessions and Motion Picture. 


# Ralph Daigh, v.p. and editorial 
director, announced that the Jan- 
uary issue of True will be devoted 
to new cars, and that Motion Pic- 
ture will shortly have Hedda Hop- 
per, Dorothy Kilgallen and Earl 
Wilson as exclusive columnists. 
Fawcett is publishing a book, 
“Smoke Without Fear,’ develop- 
ing the other side of the health 
|controversy over supposed ill ef- 
fects of cigaret smoking. The book 
| will go on the newsstands shortly, 
and Mr. Fawcett said that demand 
for copies for distribution by the 
trade has already assumed large 
proportions. The book is written 
iby a medical authority and gives 
smokers reassurance as to the ef- 


‘fects of cigaret smoking on health. 


La Rosa Adds Radio, TV 
Schedule to ‘54-55 Program 


V. La Rosa & Sons Inc., Brook- 
'lyn, maker of macaroni products, 
| has launched a radio and television 
campaign through Kiesewetter, 
|Baker, Hagedorn & Smith, New 
| York, to support its newspaper and 
car card advertising. Included are 
|52 half-hour television shows in 
|New York, Philadelphia, Boston 
‘and New Haven, 30 weekly tv spots 
in New York, Baltimore, Washing- 
|ton, Schenectady, Pittsburgh and 
Providence and 25 weekly radio 
|spots in about 10 eastern cities. 

_ Car card coverage in New York 
'will be expanded, and a special! 
\Italian language market campaign 
‘is being planned. Eduardo Verga- 
ra, Italian Language Advertising 
Agency, is handling the special 
drive, which will include weekly 
full-page ads in Il Progresso, fea- 
|turing a $15,000 prize contest, and 

a six-day weekly half hour drama 
‘over a network of eastern radio 
| stations. 


‘Foster & Kleiser Boosts Two 

' Foster & Kleiser Co. has ap- 
|pointed A. A. Hayden, formerly a 
|New York representative, mana- 
ger of its Chicago office. The out- 
|door advertising firm also has pro- 
/moted Reed Springer from an art 
staff member in its San Francisco 
office to art director of its Los An- 
geles branch. W. F. Stevens, for- 
merly western representative of 
the company, has resigned. 


McGraw-Hill Boosts Carberry 

Peter S. Carberry has been 
named promotion manager of Pe- 
troleum Processing, a McGraw-Hill 
publication. He has been on the 
magazine’s advertising sales staff 
since 1949. 


St. Louis Jr. Adclub Elects 

Dave Barnes Jr., sales repre- 
sentative of Wiese-Barnes Print- 
ing Co., has been elected president 
of the Junior Advertising Club of 
, St. Louis. 
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| WORLD'S GREATEST WASHER VALUES | E 
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EPTEMBER SAL 
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WHOOPS—This page by Television 

Appliance Mart ran in the Sept. 14 

Chicago Sun-Times without box 

copy on Whirlpool washer fea- 

tures. The error was caught in la- 
ter editions. 


Color Spreads Sell 
$18,000 Houses in 
Washington Suburb 


(Continued from Page 3) 


available in the Springfield, Va., 
project. About $1,000 was in- 
vested at the same time in radio 
and tv spots calling attention to 
the homes and to the ads. 

On-site merchandising of the 
project had been as _ carefully 
planned as the advertising. Sales 
were handled directly by the 
builder, with sales representa- 
tives stationed at each of the six 
furnished models. 

Because of the crowds, no ef- 
fort was made to make on the spot 
sales. Instead, salesmen merely at- 
tempted to answer questions. 
Prospects were given an _ intro- 
duction card from the salesman, 
and referred to a central sales 
office where plots were on display, 
and facilities were provided for 
closing deals. 

Visitors were given a portfolio 
cover as they entered the first 
house in the project. At each sub- 
sequent house a hostess distrib- 
uted prepared leaflets summariz- 
ing the features of that particular 
house. 


= Special facilities were provided 
for children, including a roped- 
off supervised play area, with a 
merry-go-round. A ‘“‘chuck wagon” 
was operated, which sold Pepsi 
and other refreshments at nominal 
prices. 

The merchandising plan and 
the advertising were developed by 
the builder in cooperation with its 
agency, Alvin Epstein Advertising, 
Washington. Mr. Epstein bought 
space in the Post & Times Herald 
Aug. 28, to call attention to the 
project. The ad read, “Tomorrow 
...in the Washington Post, a first 
in the history of advertising in the 
entire East..a two-page, full- 
color advertisement for Michnick- 
DiMaio’s spectacular development, 
Lynbrook. 

“We are proud to have played a 
part in the preparation of this im- 


Advertising Age, September 20, 1954 


jularly pleasing to the Epstein 
| Agency, because the agency serves 
‘the Hotpoint distributor in the 
area, as well as the builder. 


Woodward & Byron Adds One 

Boots Aircraft Nut Corp., Nor- 
walk, Conn., has named Woodward 
& Byron, Westport, to handle its 
advertising. The shift from de- 
/'Garmo Inc., New York, is effec- 
tive Dec. 1. 


| The tie-in between Michnick-;Holmes Names Fairley A. E. 
'DiMaio and Hotpoint was partic- | 


Jack T. Holmes & Associates, 
Fort Worth agency, has appointed , 
Bill Fairley, formerly with a bi-| 
cycle trade publication, an account 
executive. 


Jackson How Joins Lupton 
Jackson How, formerly adver- 


tising account supervisor for 
Worthington Corp., has joined) 
John Mather Lupton Co., New 
York industrial advertising agency. 


America's 


_ FOREMOST 


TOY TRADE 


| Magazine 


Only ABC Toy Paper 
Oldest in Field 
leads in Lineage 

Write for New Market 
Dato Folder 


| McCREADY PUBLISHING 
71 W. 23rd WN, ¥. 10 
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Dealer’s Advertising 
Preferences 


portant message.” 
a Mr. Epstein said Howard and .) 
T. Michnick and Sal and Robert) 
DiMaio purposely set out more | 
than three years ago to achieve) 
public recognition as a reputable | 
builder. The continuous use of) 
the Post & Times Herald was a 
calculated step in the program. | 

“By the use of one newspaper 
on a regular basis, we felt confi- 
dent we could count on publicity 
support at a time when we had 
something to offer,” he said. The 
firm also designed its own trade- 
mark, which has been used in its! 
advertising, on its trucks and cars, 
and on signs near its developments. | 


Wallaces’ Farmer 


DANTE M. PIERCE, Publisher 


Some facts about markets and media are pretty obvious—like 
Iowa being the top farm market in the nation and the dominance 
of Wallaces’ Farmer and Iowa Homestead in that market. We’re 
human and like talking about ourselves. Thanks for listening. 


But right now, let’s talk about you—what you’re doing and can 
do to sell Iowa. Would it help to know more about the readers of 
your Iowa ads—their sources of information, their buying inten- 
tions, what gets their attention? Would you like to know what your 
Iowa dealers think of your advertising? Do you want a reliable 
estimate of your Iowa sales potential? 


Nothing needs to be left to guesswork in selling Iowa 
because the research facilities we can put to work for you are 
complete, scientific, unbiased. So, if you have pinned any 
questions on Iowa as a sales territory, let us give you a hand 
in digging up facts especially for you. Drop us a line. 


and Jowa Homestead | 
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‘"YONNE SAYS:— 


A LITTLE GETS 
THROUGH 


? a 
We don't have a Dyke, but if we did, you 
can be sure ‘Yonne would be on the spot. A few 
popers trickle in from the outside, but they can't 
get anywhere because ‘Yonne is on the job every 
day delivering up-to-the-minute local and world 
news into 76% of ALL the homes in Bayonne. 

‘*Bayonne cannot be sold from the outside’’ 


THE BAYONNE TIMES ‘copy supervisor, has been pro- ANPA Names M-Mullen 


‘moted to copy chief of Cecil & | Joseph E. McMullen of the Mil-| mittee of the American Newspa- 
|Presbrey, New York. 


BAYONNE, NEW JERSEY 
BOGNER & MART.N 


Nationally 
represented 


Gottlieb Rejoins FC&B 

Edward D. Gottlieb has rejoined 
Foote, Cone & Belding, New York, 
as an account executive on the In- 


ternational Latex Corp. account. | 


Mr. Gottlieb, who was an account 
executive at FC&B from 1947 to 
1952, since has been group account 
executive at Grey Advertising 
Agency and advertising manager 
of International Latex. 


Mauter Joins Diamond Match 

William J. Mauter has been 
named marketing manager of the 
Diamond Match Co., handling 
product development, marketing 
research, advertising and _ sales 
promotion for matches, clothespins 
and toothpicks. Mr. Mauter joined 
the Diamond organization recent- 
ly. 


Promotes Erwin Levine 
Erwin A. Levine, formerly a 


Spot TV Shows* 


Aug. 1-7 1954 


Copyright by V ‘eodex Inc. 


Homes % of 
Rank Progro™ (000) Homes 
1 1 Led Three Lives (2! 
ea sv8,575 23.9 
_ 2 Badge 714 (123 Cis) ....6,266 20.1 
| 3 Liberace (113 Citic _ ........ 6,236 19.7 
4 Life with Elizabeth -7 
GOMES toshteiei.... ssseeeeedfOO7 16.7 
5 Favorite Story (88 - ities) ..4,693 16.2 
6 Mr. District Attorne. (87 
RR gta, ........-..seaye 5,628 15.9 
7 Annie Oakley (64 Cities) ..4,407 15.8 
8 The Lone Wolf (34 
es eee 1,273 15.5 
9 Cowboy G-Men (37 
RE EER Ls,........-censeses 2,434 15.4 
10 Janet Dean, R.N., 20 
CONGR cisatiasss... ore 
“Programs appearing » a minimum of 
20 markets. 


Advertising Age, September 20, 1954 


Videodex Top Ten National Nielsen-Ratings of Top TV Shows 


Two Weeks Ending Aug. 21, 1954 
| All figures copyright by A. C. Nielsen Co. 


PROGRAM POPULARITY* 
Homes 
% 


Rank Program 

1 Olson & Castellani Bout (Gillette, 
NBC) 
_ 2 Dragnet (Liggett & Myers, NBC) ..41.7 
| 3. All-Star Football Game (Miller Brew- 


Public Defender (Philij Morris, 
CBS) aan 38.9 
Pabst Blue Ribbon Bouts (CBS) ....38.9 


4 
5 
De Pe CUI)  kivcsccensctscaecess 33.4 
7 
8 
9 


Toast of the Town (Lincoln-Mercury, 
CBS) 
Best of Groucho (DeSoto-Plymouth, 
NBC) 3 
What's My Line (Remingtox. Rand, 
MNS racceibsbibighs covshasthasethoadlasaciatane 30.1 
Arthur Godfrey's Talent Scouts 
ING SED. asncasisalivesscconssssuaes 29.9 
*Percentage of homes reached in are 
where program was telecast 


ing, Atlantic Refining, DuMont) ..39.0° 


TOTAL HOMES REACHED 


Homes 
| Rank Program (000) 
| 1 Olson & Castellani Bout 
(Gillette, NBC) o....... 12,815 
2 Dragnet (Liggett & Myers, 
NBC) 12,322 


3 All-Star Football Game (Miller 
Brewing, Atlantic Refining, 


BONNIE * daicsbicaisvencetanstavceiewe 11,583 
| 4 Public Defender (Philip Morris, 

EIEN sakes, Nitec ecsucanaeduetieadtas 11,382 
| 5 Pabst Blue Ribbon Bouts (CBS) ..10,713 
| 6 Ford Theater (NBC) uu... 9,355 
| 7 Toast of the Town (Lincoln-Mer- 
WT, | KEPUD csscseassintciercionc seeanaee 9,043 
| 8 Best of Groucho (DeSoto-Plymouth, 
| WUE | cantbadeiicssstinteacsccvcricanstaanel 9,042 

9 Robert Montgomery (S. C. John- 

Gs EE akckdsititoiccssietsvccdetobaat 8,476 
10 I’ve Got a Secret (R. J. Reynolds, 

MED irtotcudintssChikacacbsecetiecel 8,369 


chairman of the mechanical com- 


; waukee Journal has been named|per Publishers Assn. 


\ 
\ 


Oregonian 
Daily Lead 


Sources: ABC Publishers’ state- 

31, 1954; Media Records total 

advertising, less AW, TW and re) * 

Comics, 1953. regonian 
Leadership 


ments for 6 mos. ending March | 


Year: 1953 


THE PICTURE 
IS BRIGHT . 
IN OREGON 


with $158 million ear- 

marked for new civic 
and business 
construction. 


J 


Over 2nd Paper 


Over 2nd Paper 


\ : 
the Oregonian... 


KWISPY KWUNCHY 
DEMONSTRATION 


WITH CIRCULATION LEADERSHIP 


8,508 City Carrier Lead 

4,354 ABC City Zone Lead 

4,715 Retail Trading Zone Lead 
40,726 = Total Circulation Lead 


1,148,624 lines 

796,467 lines 
3,264,751 lines 
5,431,792 lines 


WITH ADVERTISING LEADERSHIP 


Retail Advertising Lead 
Generul Advertising Lead 
Classified Advertising Lead 
Total Advertising Lead 


Portland, Oregon 


Largest Circulation in the Pacific Northwest | 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


229,132 Daily 
292,332 Sunday 


Washington Schools 
Sign Sponsor for 
(Educational Video 


WASHINGTON, Sept. 14—Com- 
‘mercially sponsored educational 
television became a reality here 
_this week, as Perpetual Building 
Assn. bankrolled two of the five 
15-minute programs beamed each 
| week by WNBW into classrooms of 
‘District of Columbia public 
| schools. 

_ Now in its fifth season, the 
series is produced jointly by 
/WNBW and the District of Colum- 
bia public schools system. While 
‘it has a large home audience, the 
|series is written to fit into class- 
}/room curricula. Over 35,000 chil- 
‘dren in the third, fourth and fifth 
grades watch during class-time, 
‘using the telecasts as a basis for 
|classroom projects. 

| In a memorandum to all Wash- 
ington public elementary school 
teachers, Associate School Super- 
intendents Elizabeth A. Lyons and 
Carl F. Hanson noted: “The series 
begins this year with a sponsor for 
two of the programs, making a 
— in the development of 
educational television everywhere. 
‘Through dignified sponsorship, 
|educational telecasting will be- 
come stabilized and assured 
through the years ahead.” 

Kal, Ehrlich & Merrick Adver- 
tising Agency, which handles Per- 
petual’s advertising, is under in- 
structions by the client to prepare 
short messages for use before and 
after each program pointing up 
the importance of thrift as ex- 
emplified in the lives of great 
Americans. Perpetual’s president, 
Edward C. Baltz, said his firm is 
anxious to instill habits of thrift 
in young people. There is no mid- 
dle commercial. 


‘Food Service’ Names Lyons 

Food Service, Madison, Wis., has 
appointed Larry Lyons as Chicago 
manager. Mr. Lyons, who has been 
a publishers’ representative in 
Chicago for a number of years, 
will direct advertising sales for 
Food Service in Illinois, Indiana 
and western Michigan. 


Huber Heads Oil Group 


W. R. Huber, general manager 
of public relations for Gulf Oil 
Corp., Pittsburgh, has been elected 
chairman of the National Oil In- 
dustry Information Committee for 
1955. He succeeds G. Stewart 
Brown, manager of public rela- 
tions for Standard Oil Co. of Cal- 
ifornia. 


Lynch & Hart Adds Two 

Robert S. Robison, head of com- 
mercial art instruction at Wash- 
ington University, St. Louis, has 
been appointed art director of 
Lynch & Hart Advertising Co., St. 
Louis. Walter A. Yung has been 
named a member of the art de- 
partment staff. 
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Advertising Age, September 20, 1954 


|he said. “In 1939, 6% of the fam- 
ilies in the U. S. had an income of 
$3,000 or more. Now, more than, 
60% of the family population has 
an annual income of more than, 


‘Pierce Co. Boosts Marshall 

| Donald P. Marshall, midwest- 
“all lern sales representative of C. S. 
| Pierce Co., Brockton, Mass., maker 
of shoe display forms, shoe trees 


| 
| 


and finishes, has been appointed 
general sales Manager. He also 
will direct the company’s adver- 
tising. 


} 


MAKE YOUR CLIENTS BUDGET HAPPY with 


McInerney Joins Distributors 


Frank N. McInerney has been 
appointed director of sales promo- 
tion for Distributors Group, New 
York, sponsors of the mutual funds 
of Group Securities. He formerly 
was associated with J. Walter 
Thompson Co., Foote, Cone &| 
Belding and Paris & Peart. 


\ flashes, wipes, etc., at this low price 


10 SECONDS $10 Aq 


PLUS SMALL COST ae ae 
| OF REPRODUCING YouR art ‘92% Se Wabash, Chicago, 


Send For A 
Sample Reel Today 


HOW’S THAT?—Morris Bronner 


(left), exec. v.p. of Olian & Bron- | 
ner, Chicago, looks over plans for 
Beltone Hearing Aid Co.’s new 
campaign—which will top $1,000,-. 
000—with David H. Barnow, Bel-| 
tone’s exec. v.p. Ads in Life and) 
The Saturday Evening Post, plus | 
network radio newscasts, are 

planned. a 


Whitney Sees Easier | 
Selling for Those 
Who Are Prepared — 


CHICAGO, Sept. 14—Selling is go- 
ing to be easier this fall—for those 
sales executives who have put 
their house in order—Robert A. 
Whitney, president, National Sales 
Executives, told the opening fall 
meeting of Chicago Sales Execu- 
tives Club yesterday. 

Selling won’t be easy, Mr. Whit- 
ney said, but there is plenty of op- 
portunity, and the organizations) 
which take advantage of better 
selling and advertising methods) eee 
will find selling easier than those . 
“hard 


who ares still 
times.” 

The change from a producing to) 
a consuming economy has actually | 
made a depression or a recession | 
impossible, he asserted. “We are. 
experiencing,” he said, “the great-| 
| 
i 


decrying 


est economic revolution in the his-| 
tory of the world. 


s “Karl Marx dreamed of doing 
this and predicted it could be done. 
only by class warfare and violent. 
revolution. But we in America, 
have had a peaceful economic rev- | 
olution that has out-Marxed Marx. | & 
We have made it possible for most | . 
of the population to make suffi- | 
cient money to buy the finer things 
of life. 

“The American economy today 


is a true ‘workers’ capitalism’, | 


pons Raa 


CoNSOLIDATED. 


TAKES THE PULSE of the 
nation’s news. The beat means 
little—the count means much! 
...We read practically all daily 
and over 6000 weekly English 
language newspapers for per- 
sons and establishments whose 
names are a Blue Book of Who 
and What. Let us serve YOU. 


CONSOLIDATED ffrrinc cuscnus 


431 SOUTH DEARBORN STREET, DEPT. 12 
fof EOS CHICAGO 5. ILLINOIS 


170 FIFTH AVENUE, NEW YORK 10, ~. Y. 


John McDonald 


A SPECIAL ANNOUNCEMENT 


For the first time in its nine-year history, WSM’s famous daily farm 
program, “Noontime Neighbors” is now being offered for sale. 


“Noontime Neighbors” (12:30-1:00 p.m. Mon.-Fri.) has been saluted 
repeatedly in the trade press and elsewhere as the biggest and best 
noontime farm show in American radio. 


Now WSM has decided to take a limited number of Grade A 
accounts on a highly selective basis — selective because on this show 


_the products will automatically carry the powerful endorsement of 


WSM’s Farm Department, headed by John McDonald, around whom 
the show is built. 


Also featured regularly on “Noontime Neighbors” are Owen Bradley 
and his band, Announcer Tom Hanserd, and regular Big Name guest 
stars from the Grand Ole Opry. 


Contact Tom Harrison at WSM or any Petry Man for further details. 


A S M, Nashville ie 
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Leonard Elliott Forms Service 
Leonard B. Elliott, tv and radio 
producer-writer, has formed a new 
creative, consultation and business 
service, Leonard B. Elliott, Adver- 
tising, at 15 W. 44th St., New York. 
| Mr. Elliott formerly was with 
- Donahue & Coe. 


SERVING U. S. IN 
CANADA 


Our knowledge of Canadian markets 
F is enabling us to serve many U. 
Direct Mail advertising users effi- 
ciently and economically in the pro- 
duction of Mailing Lists — Printing 
— Letters — Addressing — Mailing 
, —Shipping. Write or telephone our 
New York Sales Office. 
3 Herbert A. Watts Limited, 
8th Floor, 421 Hudson Street, 
NEW YORK 14, N. Y. 

Telephone. ORegon 5-0220 
or our Head Office — 

Herbert A. Watts Limited, 
ii 177 King Street West, 
é TORONTO, Canada 
: Telephone: EMpire 6-1108 


| 


| 
| 
| 
| 


| 
| 
| 
} 
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Current Deals and Offers 


Listed below are a variety of offers made by advei 
the Thursday, Sept. 9 issues of newspapers in ten 
cities are widely scattered geographically and are us: 
vertisers as test markets. For that reason, ADVERT! 
that the offers listed here give a fairly representativ: 
deals that are being offered by advertisers. 

The newspapers used here are the San Francisc: 
San Diego Tribune, Hartford Times, Louisville Ti 
Post-Dispatch, Grand Rapids Press, Cleveland Pr 
Press, Dallas Times-Herald and Madison Capital Tin 
of these offers are national and tend to appear in 
newspapers on the same day, where an offer is list: 


time all the other cities in which it appears are give: 


are not listed again for the newspapers in those cities 


Product Ad Size Offer 

San Francisco Call-Bulletin 
Sweetheart Soap and 3x 95 One cake of Sweetheart s. 
Blu-White Blueing of Blu-White for 1l¢ with 


Same offer appears in Sa 
and Grand Rapids. 


sers in ads in 
ties. The ten 
| often by ad- 
ING AGE feels 
sample of the 


Call-Bulletin, 
es, St. Louis 
s, Pittsburgh 
‘s. Since many 
any of these 
‘ for the first 
. These offers 


p or one package 
surchase of three. 
Diego, Louisville, 


Seattle’s Greatest 
FOOD PROMOTION 
Value! 


e “A good example of the pulling power of The Post-Intelligencer!” ex- 


RECORD SALES IN 
RE AFTER STORE 


claims a Seattle store manager after experiencing the super selling power 
of Prudence Penny’s House of Values program. In food mercha: ‘ising 
promotion it’s the biggest thing to hit town... geared to brisk! take 
your food product right into the city’s greatest food stores and ¢ ¢ it a 


sensational sales-push. Call your Hearst Advertising Representatix now! 


Greatest Morning and Sunday culation in Washingto: State 


Post-In | 


REPRESENTED NATIONALLY § 


. 


a ‘ 


RST ADVERTISING SERVICE 


Product Ad Size 
Listerine Antizyme toothpaste 4x 86 


Advertising Age, September 20, 1954 


Offer 
Back to school offer. $1.15 Parker mechanical 
pencil and 79¢ tube of toothpaste for 98¢. Same 
offer appears in San Diego. 
20¢ off regular price of 5 oz. jar, 10¢ off on 
2 oz. jar. Same offer appears in St. Louis. 
A “space saver” to hold blades and razor on 
cabinet shelf. Offer made by two drug com- 
panies, Weinstein Co. and Owl Drugs. Same of- 
fer made in St. Louis in omnibus ad for 
Gasen Drugs. ‘ 


Borden’s instant coffee * 2x200 
Gem blades Varies 

San 
Flakorn corn muffin mix 2x 55 
Chase & Sanborn 4x 100 


instant cofffee * 
Towne Pride pure fruit ade 2x 75 


Diego Tribune 

Special introductory offer, 5¢ off regular price. 
10¢ off on regular-size jar, 20¢ off on double- 
size jar. 

Mail ad with number from can top, price will 
be refunded. Similar offer appears in Dallas 
and Madison for the company’s butterscotch 
topping. 


Blue Bonnet margarine 3x129 


Nescafe instant coffee 5x200 


Chase & Sanborn coffee 4x 85 


Food Saver supermarkets 8x225 


Hartford Times 


A Scotchlite safety reflector offered in special 
package of margarine. Offer also appears in 
Louisville, St. Louis, Cleveland, Madison, Dal- 
las and Grand Rapids. 

Send in inner seal from jar with $1 for Silex 
coffee maker valued at $2.85. Same offer ap- 
pears in Louisville, Cleveland, Grand Rapids, 
St. Louis, Pittsburgh, Dallas. 


o¢ off regular price with special can marked 
with offer. Also appears in Pittsburgh, Madison. 
As inducement to join Christmas Club lay 
away plan, bring in cash receipts totaling $195 
after joining, choose free any gift on display. 


West Pine disinfectant 4x240 
Rapp’s supermarkets Page 


IGA Food Stores Page 


St. Louis Post-Dispatch 


Return coupon on back of label and 25¢ will 
be refunded. 


Coupons good to purchase Dining Car or Old 
Judge coffee for 89¢. 
Part of omnibus ad, $24.95 Celanese comforter 


for $6.95 plus $24.95 worth of cash register 
receipts. 


Ohio Furniture Co. 5x147 


General Tire Co. 3x175 


Cleveland Press 


Seven-piece breakfast set of table and chairs, 
worth $99.50, with purchase of Crosley Shelva- 
dor. 


One tire, four tubes free with purchase of 3 
General Tires. Also, free wheel alignment check 
without obligation, free shuttle service to town 
while car is being checked. 


Sears, Roebuck stores 7x275 
Capitol Contracting Co. 1x 85 
Troy Lumber Co. lx 57 
Verscharen’'s food store Page 


Pittsburgh Press 


Buy Broadloom carpeting, get rug padding free. 
Free atuomatic hot water tank with furnace 
purchased. 

Free chance for drawing with every purchase. 
With each grocery purchase, receive ‘‘bonus 
bucks’’ worth 50% of purchase at store’s gift 
or garden center. 


Western Auto store Page 


Rennebohm drug stores 7x275 


Dallas» Times-Herald 


Free $9.95 steak knife set plus $13 to $50 dis- 
counts on Wizard appliances. 


Special bargain section in omnibus ad lists four 
offers: Trial size of Vitalis hair tonic with pur- 
chase of 53¢ size; 242 oz. Creme Rinse with 
purchase of 8 oz. bottle of Breck shampoo for a 
$1; $1.98 size of Rybutol vitamins with pur- 
chase of $5.95 size; 40¢ bottle of Hazel Bishop 
nail polish with purchase of Hazel Bishop lip- 
stick for $1.10. 


| 
| 


Madison Capital Times 


| noodle soup 


| Wyler’s chicken 2x 35 Return back of package, full purchase price 


refunded. 


ins, Miller & 
Hutchings 


INC. 


America’s 
FINEST 
photoengraving 


plant 


207 N. MICHIGAN AVE, 


CHICAGO 1 
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Hiunk.vf the Marnatian Company, Bulova Wot Ce 


$4.00 for a 1-minute TV spot in the Number 1 U.S. market! That was what our first 
advertiser, Bulova Watch Company, paid, based on the very first television rate card in America 
— issued by WNBT, NBC’s key station in New York. The year was 1941. 

Today — in 1954 — a 20-second station break costs $350 AND IS A BETTER BUY! Here’s why: 

Thirteen years ago there were 3,000 TV homes in the New York area. A 5.0 rating meant a 
$4.00 spot gave a cost-per-thousand-homes of $26.67. 

Today, with 4,327,000 TV homes in the WNBT area, the same rating of 5.0 means a 
cost-per-thousand of only $1.62. 

For collecting customers, today’s WNBT rate card is really the precious collector’s item. 

But economy isn’t the whole story. WNBT is first by many standards. 
FIRST IN NET BILLINGS 
During the month of August, WNBT sold $214-million in television advertising — 
more than any other New York T'V station. 
FIRST IN ADVERTISER-SERVICE 
WNBT made a clean sweep in the 1954 Billboard Competition for excellence in 
merchandising, promotion, and advertising. 3 out of 3 first prizes! 
FIRST IN NEWS 
The 11th HOUR NEWS, with John K. M. McCaffrey, is by far New York’s highest-rated 
daily local TV news program. 
FIRST IN COLOR 
WNBT schedules more color television programs than any other New York television station. 

No doubt about it, in the 13 years since WNBT’s historic Rate Card #1, almost everything 
about television has changed except the basic superiority of WNBT. 

If you'd like a souvenir copy of television’s first rate card —a fascinating collector’s item and 
useful conversation piece — call or write WNBT, 30 Rockefeller Plaza, New York 20, New York. 


W N B T Channel 4 in New York + a service of ) Represented by NBC Spot Sales 
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All of you sales and advertising managers—as well as agency executives 
—have seen supermarkets expand. 


Thousands of products are competing for the supermarket operator’s 
attention. Selling supermarkets today means overcoming super compe- 
tition in the battle for limited shelf space. Every week supermarket 
operators add new products and drop others to make way for them. 
They continuously expand and contract space in every product classi- 
fication. They constantly realign brands within each classification. 


Supermarket operators conduct an unending search for “the right com- 
bination” that will boost sales, profit, and turnover. They make deci- 
sions that affect thousands of products every week. To get better retail 
cooperation, you've got to sell them—and keep them sold—on your 
products and promotions. To withstand competition in this changing 
market, it will pay you to protect and strengthen your supermarket 
franchise. But, before you set out to accomplish your trade objectives, 
evaluate all industry publications because 


THE SUPERMARKET OPERATOR HAS CHANGED HIS READING HABITS 


Today's high speed and volatile supermarket business emphasizes the 
need for complete, up-to-date, timely news information. suUPERMARKET 
News—The Industry’s Only National Weekly Newspaper—is the 
supermarket operator's answer to this need. 


GROCERY 


BUSINESS! 


HERE ARE THE FACTS! 


e More supermarket executives 
¢ More independent and voluntary supermarket operators 
* More wholesale grocers 


in more different companies are paid subscribers to SUPERMARKET 
News than any other industry publication. Every week more than 
29,000 paid readers depend on SUPERMARKET NEWS for information 
that can not be found anywhere else. 


SO DON’T RELY ON LAST YEAR’S MEDIA SCHEDULE TO DO THIS YEAR'S SELLING JOB. 


Your supermarket customers have changed to SUPERMARKET NEWS. 
Have you? Your supermarket customers get more out of SUPERMARKET 
News... and so will you. 


Supermarket News © The Industry's Weekly Newspaper 


A Fairchild Publication e 7 East 12 Street, New York 3, New York 


Times have changed in the grocery business: -— | 


21,500 STORES DO 50% OF BUSINESS 
IMPROVED COMPANY SELLING METHODS 
EXPANSION-ADDITION OF NEW LINES 
SELF-SERVICE SUPERMARKETS 

TWICE AS MANY ADVERTISED BRANDS 
MORE “DECISION MAKING” EXECUTIVES 
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Feature Section 


Advertising Age 


Advice on Grocery Promotions 


Security Plices a ‘Factor: Weiss 
Partial Readership Vital: Woolf 


Football TV Lineup—How and Why 


The Man in the Supermarket Cracks Back... 


Some Tough, But Sound Advice on Grocery Promotions, 
Deals and Premiums, and W hat Not to Do 


The first thing I want to do is put ona 
grocery jacket. I want you to consider 
now that we are talking from the floor 
of a store, and I am a grocer. This is my 
money you are going to be dealing with. 

The first thing I’d like to say is that 
the normal large size chain or large vol- 
ume independent does business with 
some 400 major suppliers and probably 
300 or 400 local and regional outfits— 
wholesalers, jobbers and downright ped- 
dlers. Everybody has got merchandise to 
sell. Everybody is looking for the buck— 
my buck, the buck of the A&P, the buck 
of Stop & Shop. It doesn’t make any dif- 
ference because when you count it up at 
night it all looks the same. All they 
want is money. 

Now, I would say that in the course 
of a year’s time we don’t just go in for a 
few promotions. We go in for maybe 365 
promotions a year, because every day 
something is being promoted in the super- 
market. We’re offered maybe three or 
four times that many deals, either in the 
form of merchandise, in the form of 
money, in the form of couponing deals 
or what have you. 


ws I would like to give you my definition 
of what a store promotion actually is. 
Generally, I consider a promotion to be 
any extra effort expended on the part 
of the retailer and the manufacturer, or 
by the retailer on his own, in order to 
push merchandise off the floor or the 
shelf of the store, over and above the 
normal sales. That would constitute a 
promotion. A promotion would also con- 
stitute anything from extra point of sale 
material to any extra financial induce- 
ments on the part of the manufacturer. 

Not too long ago, I was sitting in the 
offices of Sam Bromberg out at Hunting- 
ton. We were discussing insurance. Jack 
Nitabach, general buyer for Stop & Shop, 
stuck his head in the door and asked me 
if I would like to sit in on one of his buy- 
ing sessions. A General Mills man was 
there. I said, “Sure,” so we went in and 
listened to this General Mills man. This 
boy came in off the road, and he had what 
he considered the hottest deal that ever 
came down the pike and was breathless 
with excitement when he arrived at Stop 
& Shop and couldn’t wait to tell us about 
it. 


s He’s got this item over here—Betty 
Crocker cake mix half price sale. Na- 
tional advertising for everything, local 
support, going to flock to the stores. We 
don’t know how you can open up without 
it. O.KK. An extra 50 cases, and it was 
like taking his lifeblood because he made 
a big deal out of this. He was going to 
give us some extra merchandise. So, all 
set to say good-bye to him when he said 
that it just so happens that I have some- 
thing else in mind for you. I am not of- 
fering this to everybody, but you, being 
who you are, you could use it—half-price 


Here is one of the roughest, toughest discussions of supermarket promotions, 
deals, premiums, etc., which we have ever read. It is the text of a talk to the 
Merchandising Executives Club of New York by LeRoy M. King, merchandis- 
ing counsel to Food Topics, consultant to Stop & Shop, and formerly operator 
of a supermarket on Long Island. This talk won't win a prize for literature, 
but we have made no effort to change its style or flavor, because what Mr. 


King has to say—with plenty of specific examples—comes through with 
crystal clarity and plenty of forthright emphasis. 


Brownie cake mix. Splendid! I mean this 
is calculated, you understand, to increase 
the over-all cake mix department sales, 
not only for Betty Crocker, but for ev- 
erybody. We are going to expand the 
market. Can’t do without it. Another 50 
cases. That’s fine. Jack was ready to 
shake hands with him, and it seems he’s 
got just one more deal he’s got to tell us 
about. And it’s this deal here—Betty 
Crocker pie crust mix with the daisy 
shakers. 

Gentlemen, that’s 1, 2, 3 deals being 
offered by the same manufacturer. The 
average store contains some 3,200 to 4,000 
odd items. Here comes the guy with three 
of these things. He’s got an offer on three 
deals, and we haven’t yet taken into con- 
sideration Pillsbury. We haven’t taken in- 
to consideration Dromedary. We haven’t 
taken into consideration Expert, Swans- 
down, or the other half dozen cake mix 
suppliers who supply us with merchan- 
dise. Here it is. It’s enough to make you 
want to cancel the whole thing. But what 
I am trying to bring out here is that some 
of these companies just have too many 
promotions going at the same time. We 
just haven’t got the money for all of them. 
I mean, after all, they’re not loaning this 
to you. There’s Pillsbury with the same 


= Pe. . 


ie # 


identical deal. Whose are you going to 
take? 


a I recently walked through the metro- 
politan store of one of the larger chains 
here in the city, and I noticed that he 
had these deals. Now, over and above 
these three packages that he had on the 
shelf, I’d like to show you what else he 
had in that cake mix department. The 
first thing I found, he had bought this 
deal, the Honey Spice cake mix and the 
Yellow cake mix, the half-price deal. 
Then, sitting right next to it is this pack- 
age of Honey Spice cake mix, save 10¢ 
with coupon inside. This is being offered 
to the consumer along with these other 
things. I looked along the shelf, and here 
we find another deal, 7-Minute Pie Crust 
mix deal with a baking pan, also sitting 
on the shelf. That wasn’t all. So that no- 
body is left out (same store, mind you) 
Dromedary half price sale. And sitting 
by its lonesome was this package, broken 
in half like this, with one of these premi- 
ums—because you get one of these salt 
and pepper shakers in each package— 
sitting by itself right on the shelf. Here 
you are. This is what is being offered to 
us. And then they expect us to go ahead 
and promote these things. 
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GOOD, BAD AND CONFUSING—Here is Roy King with the assortment of packages he 
discusses in this article—some good, some bad, some adding up to confusion. 


Now, which one should we promote? 
Should we promote them all? How many 
gondola ends of the store do you want 
to use up? Every end of the store, and 
make your store headquarters for cake 
mixes? I’d like you gentlemen to really 
inspect these packages carefully. When 
you stop to consider that this is only a 
fraction of what is being offered to the 
average supermarket operator today, and 
yet you walk along that cake mix depart- 
ment in one of the metropolitan outlets 
and you are going to find a very peculiar 
thing—that the cake mix department is 
one of the few departments in the store 
that is normally relegated to one facing. 


= Other items there normally have two 
facings. This particular department is 
relegated, because of the physical con- 
struction of the package being offered to 
the consumer, to one facing. So, every 
time this has to go on the shelf it isn’t 
simply a matter of making room for one 
item. It means moving an entire depart- 
ment to make room for one item. When 
you stop to consider also that labor costs 
in this area run about $1.90 an hour, and 
that space costs run about $1.65 a square 
foot, I’m just wondering, “Are these deals 
really so profitable when you consider 
the use of time, effort and space?” 


s I don’t want to stick specifically to the 
cake mix manufacturers either. I have 
another pet. They are known as the soap 
manufacturers. I have some good friends 
in the soap companies. 

The first thing that comes to my atten- 
tion in one of the stores is the soap pack- 
age—Surf. Save 50¢ with the coupon 
packed inside. And it says on the face 
of this package, “To introduce you to 
some new, some old Lever Brothers pack- 
ages.” This is it, 50¢ worth of coupons 
in this package. That would be all right 
except there is one problem. The same 
store has got this package—same soap, 
same contents, same everything. On this 
one they’ve given you 10¢ off on the 
regular price. Now, how do you sell this 
with 10¢ off when you have this to offer 
with 50¢ off? You tell me. 


= Surf isn’t the only offender. Lever 
Brothers isn’t the only offender. I’d like 
to show you something on the Fab pack- 
age. Same store. Save 10¢ on your next 
purchase of Fab, coupon inside. Here 
you are. Now this reminds me of that 
pitch man who. used to work on Milton 
Berle’s program. 10¢ off not enough? I’ll 
tell you what I’m going to do. I’m going 
to give you an extra package. That’s not 
enough? I’m going to give you an extra 
package free too. 


= I understand there’s one major manu- 
facturer right now who, instead of giving 
three packages at once, he’s going to at- 
tach one at each side and one on the 
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front. See? That way he’s sure that he’ll 
stop his competition. 

Now look, gentlemen, I’m not here to 
blow my top about manufacturers, and 
believe me I didn’t single out the cake 
mix people and the soap manufacturers. 
There are plenty of others who are just 
as guilty. But I do want to say this: 


ws I understand why these deals are be- 
ing made and why these deals are being 
offered, and in the final analysis the man- 
ufacturer wants to push his merchandise 
out in volume, and be believes that this 
is one of the ways of doing it. I think 
in essence he is probably correct, and 
certainly we must say this, that if noth- 
ing else, he is certainly trying to give the 
consumer value. Were you offered any 
of these packages, you have got nothing 
to be ashamed of because the consumer 
is getting value in your store, but there 
are problems from the retail standpoint 
of displaying, of stacking, of using up 
expensive space that are almost beyond 
comprehension. And we wish, frankly, 
that you advertising agency people that 
are here, and the merchandising people 
that are here, and the manufacturers’ rep- 
resentatives that are here will try to un- 
derstand what this means to me as a re- 
tailer in order to handle this thing. I 
have got some very, very tough problems. 


= Now obviously I can’t take everything 
that comes along because I would need 
a store from Huntington, Long Island 
to Los Angeles in California. We have 
got to figure out what’s best for us. We 
would like to participate in everything, 
and we are just as interested in volume 
as you are. We are interested in turn- 
over, and we are interested in the tre- 
mendous advertising story you have to 
tell. But there are just too many deals; 
they come too frequently. 

And one of the major problems—out- 
of-stock—is induced by the manufacturer 
who follows one deal on top of the old 
deal that hasn’t been played out yet. 
What am I supposed to do with this pack- 
age here? How do I account for buying 
this package when I haven’t gotten rid 
of that one? So you see, some of them just 
don’t make sense. 

There is another type of promotion that 
I like to talk about, and that’s the cou- 
pon promotion. Well, what do we have 
when it comes down to coupons? First 
of all, we have the standard coupon. You 
all recognize what that coupon is. It’s 
the normal 10¢, 20¢, 25¢ coupon or 13¢ 
or 16¢ coupon put out by the soap com- 
panies, the cake mix companies, the flour 
companies, the cereal companies and 
others. 


w There is a new type of animal around 
lately. It is known as cross-product cou- 
poning. No longer are they content to 
give you 10¢ off their own product. They 
have suddenly gotten altruistic, you see, 
and they are concerned about somebody 
else’s product. Lever Brothers in the past 
few years came out with a coupon on 
Rinso and they said, “It’s a shame the 
bread companies don’t sell more merchan- 
dise.” And they said, “I’ll tell you what 
we're going to do. We're going to put a 
10¢ coupon on Rinso, good on any loaf 
of bread you buy. We want them to do 
a little business.” 

Good Luck margarine, another division 
of this famous company, said, “Poor fel- 
lows, the coffee people over there, they’re 
suffering. We are going to put a 10¢ cou- 
pon in margarine and make it good on 
any can of coffee you buy. We want to 
help the coffee companies out.” Now I 
notice in Life magazine, the Quaker Oats 
company has got a 10¢ coupon on Nes- 
cafe. 


s Now, again I want to point out that 
the purpose of couponing is to stimulate 
volume sales. I understand that. I under- 
stand also the idea of glamorizing your 
coupon sales by making it good on a loaf 
of bread, a bottle of milk, a pound of 
butter, or a pound of coffee or something 


. sR | 
WITH COUPON INSIBE PACKAGE 


’ 


WHAT'S THAT AGAIN?—A deal on every 
package, all competing with each other 
on the soap shelves. 


else. But the glamor in your coupon, or 
in the coupon of these companies, is not 
necessarily profitable to me. 

If they are so much interested in sell- 
ing somebody else’s product, for Pete’s 
sake, why not give me a break? If you 
want to coupon something else besides 
your product, why don’t you make it 
good in my produce department where 
there is a gross profit of anywhere from 
281%4% to 3314%? Why don’t you make 
it good in my meat department where I 
can make a few bucks? Why don’t you 
make it good in my health and beauty 
aids department where I can turn a dol- 
lar? I’ll take care of the bread and coffee. 
Don’t worry about that. I don’t need to 
coupon 84% gross profit items. You’re 
not doing me any favors. 


# But just in the event that you think 
that all this is negative thinking, I want 
to point out to you a promotion that I 
consider one of the best from the stand- 
point of cross-couponing, and that was 
a promotion undertaken about six months 
ago by the June Dairy Cheese Co. where- 
by they had a coupon in one of their 
cheese packages good on Melba toast. 
This is a horse of another color. Here, 
June Dairy Cheese couponed a fast mov- 
ing, pretty good profit staple item and 
they made it good on Melba toast, a 25% 
gross profit item. They understand the 
fundamental principle of balanced sell- 
ing. They understand that if I sell soap 
all day long, I go out of business! I could 
be doing a $2,000,000 a year business, but 
if I sell the wrong products, Stop & 
Shop is going to rent themselves out to a 
dry cleaning establishment because we'll 
be dry cleaned. Soap—8%4%, coffee 844% 
to 10%, baby foods—10% to 12%, cereal 
department—(oh, they’re doing so much 
for us in the cereal department. I don’t 
know how we would get along without 
Kelloggs and Post)—812%. If I sell those 
products all day long, I’ve got to go. Good 
supermarket practice depends upon bal- 
anced selling, traffic and impulse. We 
want to sell more of the impulse, the 
stuff that gives us the wherewithal. 


= There is one other thing I would like 
to say about coupon redemption and cou- 
poning. But just in case somebody thinks 
I’m picking on Lever Brothers, I haven’t 
started on Procter & Gamble yet, or Col- 
gate Palmolive: P&G is very famous for 
this: they will issue a 10¢ coupon. And 
you buy two boxes of Tide, or you buy 
two boxes of Cheer, or you buy two boxes 
of Ivory Snow, or some other stuff, and 
when you purchase that, you are entitled 
to buy two small bars or two medium 
bars at 10¢ off. And then they piously 
say, “Why don’t you be honest and re- 
deem our coupons honestly?” 

Now just picture this. A woman comes 
up to a checkout with $15 to $20 worth 
of groceries. She unloads the stuff, and 


then a girl has got to see that she has the 
two boxes of Tide, and that she has got 
the two bars of small Ivory. And let me 
see, we normally sell Ivory soap three 
for a quarter, but this is only good on 
two. You figure it out. 

Now mind you, if that transaction is 
to be done several hundred times a week, 
and of course we’re getting the phenom- 
enal price of 1¢ on these coupons—they’re 
really breaking their hearts, all the soap 
companies—how do they expect us to 
stay honest? (Note: P&G and Colgate 
have raised coupon redemptions to 2¢; 
AA, Aug. 23.) The average reaction is, 
“Give the dame the 10¢ and get her out 
of here.” And that is what’s going to 
happen. It’s got to happen. 


= So, added to these complexities now, 
we have got a 10¢ coupon on Quaker Oats 
good on Nescafe, and another 10¢ coupon 
on Nescafe good on God knows what, and 
finally that 10¢ coupon good on something 
I don’t even carry. So there you have 
pretty much the coupon story. 

Incidentally, if you think that this was 
all I found on the shelf, I just want to 
point out to you that Kirkman’s (they 
didn’t fall behind) were right up there. 
This stuff never sells. Now it won’t sell 
twice as much! And here you are, 5¢ sale. 
Let’s not forget. 

This, mind you, represents a fortune of 
two departments, the cake mix depart- 
ment and the soap department, two of 
our big traffic departments. Look at the 
space taken up, boys. $1.65 a square foot! 
Look at this. You are supposed to put it 
in. You can blow your brains out. 


= I want to go into another type of pro- 
motion that’s very near and dear to my 
heart. That’s premium promotions, and 
I like to classify premiums into two cate- 
gories. The first one is the consumer pre- 
mium. You know this kind of premium 
here where you get two shakers, one in 
each package, and, of course, you get that 
package at half price. And if that isn’t 
enough, we’ll tell you what we’re going to 
do. We’ve got a coupon on the back here 
good for a sterling silver spoon. 

What happens six months from now 
when Betty Crocker wants to sell this 
without any inducements? Or Pillsbury? 
Or Lever? Or Procter & Gamble? Or 
Quaker Oats? Or Colgate Palmolive? (It 
doesn’t make any difference.) When do 
we get back to normal selling practices? 

This is what I mean by the consumer 
premium. It’s all right. Once again, I say 
you are giving tremendous value to the 
customer. But I have to think six months 
in advance. Are we going to be able to 
sell this package, by itself, without any- 
thing added? Your guess is as good as 
mine. 


e Here’s another delightful premium— 
this pie pan. Now I want to tell you some- 
thing. I didn’t take this pie pan out of a 
group of 20 or 25 of these deals. This is a 
typical pie pan that I found in the store. 
Do you know where I found this? I found 
this on display all right, shoe leather dis- 
play! It was down on the floor with a doz- 
en or 18 packages. So I went over to the 


IT SELLS, BUT—This mix and baking pan 
deal is a terrific seller, but how do you 
display it to do justice to both product 
and premium, Mr. King asks. 


Advertising Age, September 20, 1954 


LOVE THOSE PACKS—Grocers 
packs because of their effective display 


love these 
possibilities—especially the Rheingold 
six-pack, with its chance for bigger unit 
sales. 


manager of the store and asked him, 
“What are you doing with the stuff on the 


floor?” So he said to me, “What the hell 


would you do with it?” So I looked at it 
and saw what it was. If I display it this 
way, what is the package? If I display it 
that way, what is the premium? Now, if I 
display it this way, I don’t know what it 
is. This is value, boys. 

The other thing is: We are interested in 
your expensive labor costs; we are inter- 
ested in your expensive shelf costs. I’ll 
tell you what you do with this. You make 
a dump display. You take a shopping 
wagon, and if you get a dozen or 18 items 
in there, you’re getting a whole lot. That’s 
supposed to be mass appeal, you see. Now, 
assuming that the thing is going to sell 
(and incidentally I want you to know 
something—they sold a lot pie pans), the 
mass appeal is gone, but if I have to keep 
replenishing that basket with a half dozen 
or a dozen packages every couple of hours, 
you are adding to my cost of doing busi- 
ness, friends. It no longer costs me $1.90 
an hour. It costs me more, and boy you 
are taking away from the gross profits on 
that sale. 

If I want to put it on the shelf, I defy 
anyone to tell me how I can stack a case 
of this merchandise, which comes packed 
20-24, two layers high so that it has maxi- 
mum sales appeal. This guy could go to 
work for the A&P for $100,000 a year and 
stay out on the golf course (so they know 
where he is) if he knows how this can be 
done. So much for the consumer premi- 
ums, and I want to say that we just 
touched briefly on these. 


= Now we come to the dealer premium, 
and this I love. They’ve got something for 
me, see. They’re going to put my kids 
through school. They’ve got a 10-case or 
a 12-case deal because they’re going to 
offer me an alarm clock. Or better yet, 
the Morton Salt Co. sends in a super 
duper salesmen and he says, “My boy, I 
want you to buy ten cases of salt. (And 
boy, can this guy sell salt.) You build me 
a floor display, and I’ve got this beautiful 
$5 shirt for you.” That’s very nice of him. 
He wants to put the shirt on my back in- 
stead of taking it off. 

But there’s only one problem. Imagine 
this guy coming in to see me, a store that 
does $825,000 a year. The guy comes into 
a storekeeper doing that kind of business 
and he says to him, “We want to give you 
a shirt.” They gave plenty of shirts away. 
But they didn’t give them to A&P, mind 
you! They didn’t give them to Food Fair! 
They wouldn’t dare offer that to Mr. 
Bromberg out at Huntington! But with 
me, as an independent storekeeper, they 
figure they can get away with it. Well 
they can’t get away with it! 


a Look, every year I spend $4,000 worth 
of hard earned cash for supplies in my 
store. It costs me $4,000 each year. Let a 
guy come into my store and say, “I’m not 
giving you any shirts, radios, refrigera- 
tors, alarm clocks or what have you. I 
don’t even want to give you cash.” By 
God, I'll listen to him. He says, “Look, 
you buy three sets of price tickets every 
year. They cost you $16% a set. You buy 
so much cash register paper. You buy a 
new meat block. You buy NCR marking 
stamps. We want to offer you that as a 
premium. We want to help you with your 
supplies.” Gentlemen, when you help me 
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with supply costs, you are picking up a 
buck off the floor and putting it in the 
cash register, because you are adding to 
the gross profits of the item that you want 
me to handle. That’s the way I want to 
hear people talk. They want to help me 
with my business. I’ll take care of the 
shirts on my back. You help me with my 
business. 

There’s a guy up in New England right 
now. This fellow is a good friend of mine, 
and I hate to talk behind his back. I hope 
I’ll be able to tell him this and we’ll still 
be friends. This guy has a product known 
as Vanish. Have you heard of it? He’s got 
the hottest thing yet! With a 10-case dis- 
play of this product he wants to give me 
a pair of loafers. I’ve got flat feet walk- 
ing around my store, and he wants to give 
me a pair of loafers! I don’t need loafers. 
I need a chair to sit on. This is what he’s 
got cooking, and he wants to know what 
I think of it. I told him. 


= So, gentlemen, you see I want to make 
one more reference to this consumer deal, 
and that’s this: You recall the Wheaties 
license plate deal where they attached 
license plates on the front of the package 
—one of the smartest promotions that 
ever came down the pike. I don’t know 
what they sold, but it went into the mil- 
lions! But I’ll tell you something else, 
their returns went into the millions too! 
A kid got into the store, and ripping off 
these license plates, defacing the pack- 
ages so that we had to give them back to 
General Mills. They sold a pile. There’s 
no question about that. But boy oh boy, 
what goes on with those kids’ premiums 
on the face of the package is nobody’s 
business. 

While we’re on the subject of kids’ 
premiums, I want to show you another 
one. This one always intrigues me. I’m 
going to start collecting this stuff myself. 
Here we have on this cereal box a pic- 
ture of Guy Madison. (I never heard of 
him, but the kids did.) Now on the back 
of this package is a promotion advertised 
on television. Now, you get a case of Kel- 
loggs. You might have Guy Madison, or 
you might have Andy Devine. But, no, 
the kid with his mama who comes into 
the store, he’s already got Andy Devine. 
All you have on the shelf is Andy Devine, 
but he wants Guy Madison. Down comes 
your cereal department! 

I wouldn’t mind, you understand, if it 
were just Kellogg. But here’s Quaker Oats 
people with free trading cards, the same 
deal you see. It’s either the same kid or 
another kid, so that on a Saturday morn- 
ing all you have to do is employ three 
boys to do nothing but straighten out your 
cereal shelf, at $1.90 an hour because I 
want you to know that Kellogg is bring- 
ing people into your store. There you are. 
It doesn’t make any difference. They’re 
wrecking the store. 


w There are a few other things I want to 
talk to you about. I don’t want you to feel 
that I’m knocking every manufacturer be- 
cause there are plenty of manufacturers 
who really, I think, have got my interests 
at heart as much as they’ve got their own. 

One of the people I like to talk about 
and commend particularly is the Kraft 
people, and I speak in particular about the 
Kraft Carousel. Are you familiar with 
that? Now, there’s a deal on the surface 
of it, it looks beautiful. I mean it’s an en- 
tire store deal where they decorate the 
entire store for you, give you appropriate 
point of sale material. But this above all 
else: they will take their mayonnaise and 
tie it in with your tuna fish; they will take 
their cheese and tie it in with something 
else so that you have a store-wide promo- 
tion. 

You’re not interested in pushing out one 
item when you can push out two. You’re 
not pushing out two items when you can 
push out five. And you’re not interested 
in pushing out five when you can push 
out the whole store. They will decorate 
your store from meat department to soap 
department. Everything gets labeled. It’s 
a store-wide promotion. These are the 
kinds of promotions that a retailer can 
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COMPLETE—Here’s a premium offer that 
leaves nothing to the imagination and 
creates no confusion on the shelf, says 
King. 


really enjoy. And above all else, I don’t 
have to do a thing! They do it all for me! 
Of course, I have to buy it. But the labor 
and the space required—they do things 
economically. 

They don’t even waste a whole gondola 
end with Kraft mayonnaise. They know 
that on a 48” end which most gondolas 
are—48 to 50”—half of it’s devoted to the 
mayonnaise and the other half to a bin of 
salmon or tuna. I like that because they 
are interested in the other products in 
my store. They are interested in me. Prof- 
its are a two-way street, gentlemen. If you 
want me to do something for you, I’ll do 
it. There’s only one thing I want to know. 
What'’s in it for me? That’s all, because we 
are in this business for one reason and one 
reason only—profit. 


# The other promotion I like is the Won- 
der Bread promotion, same idea. They 
decorate your whole store, streamer from 
end to end, balloons on the ceiling, and 
they don’t forget the kids. I like kids, got 
one of my own. I like them except when 
they come into a store and do this to the 
streamer and get everything on the floor. 
Wonder Bread keeps the kids out of 
mischief. They hand out little samples of 
Wonder Bread. They’ve got extra bal- 
loons for the kids. They do something to 
create an atmosphere in my store that I 
don’t normally have. That’s important to 
me—keeping the good will of my com- 
munity. 

I also want to commend to you the 
efforts of the Carnation Milk Co. Carna- 
tion also knows the value of a fiesta 
atmosphere in the store. With a direct buy 
of Carnation milk, particularly in this 
area, you can get for the store a complete 
public address setup which will play 
music, and on weekends you can call 
attention to certain products that you are 
pushing. They not only install that for 
you, but they put a man there to mer- 
chandise for you, not only their own 


une 


products, but the other products that you 
are interested in moving out. 


® The other thing I would like to com- 
mend to you is Carnation’s attempts to 
do some real down-to-earth merchandis- 
ing, not only at the store level, but 
through the use of the trade paper. They 
have given us suggestions in their trade 
paper copy that have been absolutely in- 
valuable. By calling a spade a spade and 
recognizing their product for what it is, 
they have a traffic item. They have made 
the suggestion of putting Carnation milk 
extra displays in the wax department, in 
the health and beauty aids department, 
over near your specialty cheeses. They 
know that Carnation draws traffic, that 
the customer is also stimulated by the 
impulse of the item in that particular 
section of the store. Good balanced sell- 
ing, so it is!) Common sense. We need 
lots of it. 

I would finally like to call your atten- 
tion to this Rheingold package. Here’s one 
of the new package designs. I’m sure you 
have seen it. I picked this up to bring to 
you to show what this can mean to the 
retailer. Rheingold beer has spent a lot 
of money designing a package like this. 
Frankly, I don’t know anything about 
aesthetics or anything like that, but to 
me that’s a smart package. That’s as close 
as you can come to a container where you 
believe you are seeing the actual product 
because what they’ve done is shown the 
beer. But the importance of this container 
is that you can display it in so many dif- 
ferent ways on your shelf. You can dis- 
play it flat, standing up, front or back. 

Consider the 3-pack. Even on the floor, 
and this goes fer any 6-pack package. It 
wouldn’t make any difference if it were 
Rheingold or anybody else. I prefer the 
6-pack to the 3-pack. Why? Because for 
the same amount of labor I can pack out 
faster because I’m handling six units at a 
time instead of three, and the economy of 
space because of this neat package is also 
a saving for me. These things are impor- 
tant to me from the standpoint of why I 
will support the different kinds of promo- 
tions. 


= I want to particularly draw your atten- 
tion to this package—the chocolate chip 
pecan cookies of National Biscuit Co. 
and what it means to the retailer. The 
retailer doesn’t care about the pack- 
age. Every package looks the same. It’s 
attractive. But look at this. This has been 
on the market now a couple of years. 
Notice the economy of space. You have 
still got the full effectiveness of the dis- 
play, but you don’t have to use up as 
much space. Do you follow me? It’s im- 
portant to me. There are other companies 
that do it, but they don’t bother telling 
anybody about it. They don’t do any trade 
advertising. Their salesman comes in 
with a deal on an alarm clock, or a shirt, 
or a radio! 

Post cereal came into my store not too 
long ago. The salesman didn’t have a 
shirt. He didn’t have loafers. This guy 
had some jewelry. I was to take this home 
to my wife. You should have seen that 
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TOO MUCH AND TOO OFTEN—Too many deals, pushed too frequently, compete with 
themselves, says Mr. King, citing this variety of mix deals as an example. 


DOUBLES UP—Two-way display packages 
like this, says the author, mean maximum 
use of expensive shelf space—horizontally 
or vertically. 
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EASY ON SPACE—Here, says Mr. King, is 
good point of sale material that does a 
real selling job without creating shelf 
space problems. 


junk. It’s a disgrace. How often do you 
think you can walk into the store and 
insult the storekeeper? And then you 
wonder why he’s so nasty, why he’s cross 
and why he hasn’t got time. And then you 
continue to take him, day after day, all 
the stuff he can’t use. Well, you’re not 
telling him the whole story when you’re 
disturbing his profit picture. 


a I want to point out to you again French- 
ette non-fattening dressing for salads. 
Now here is a piece of point of sale ma- 
terial that I particularly want to com- 
mend. Here they get across their message 
—98% less calories. Now this would be 
normally a two facing item. Put them 
together and you see that there is no 
clash. In other words, the point of sale 
material doesn’t push the other bottle 
away so that you waste space. This is 
important to me. This I like. You give me 
a maximum amount of display with a 
minimum amount of space. It’s important. 
It’s a way you can get me to promote. 


= The other package I would like to 
commend to you is the twin pack. The 
twin pack package is one of the finest 
advances that has ever come down the 
pike from the potato chip and snack in- 
dustry because they have converted a 
25¢ sale into double its dollar volume 
return, a 49¢ sale, and they’ve gone one 
step further. They’ve designed racks for 
them. This is a rack operation, that can 
hold this larger package. This is worth 
promoting because they have maintained 
the gross profit on the item and they have 
upped the dollar volume return to me in 
a sensible fashion! That I can understand. 
I don’t want to make a 25¢ sale when I 
can make a 49¢ sale. This is a fine pack- 
age and worth promoting. That goes for 
any of the major potato chip manufactur- 
ers that have followed suit, and many of 
them have. 


= I just want to say this. Come in to me 
with a deal. Come in to me with a promo- 
tion. Come in to me with a coupon within 
the next six months. I want to know, first 
of all, what I can expect in turnover on 
your merchandise. Don’t tell me about the 
A&P. I’m not interested. Tell me about 
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me. I’ve got 3,000 customers in the store. 
How many do I move? That's all. Give 
me a sensible answer. I am entitled to it. 
It’s my store. Don’t tell me a story about 
how the A&P turned over 500 carloads 
of this stuff. It just irritates me. Re- 
mind me again about the consumer value 
of this package. I’ve seen many, many 
packages every day. I can’t remember all 
the points. Tell me about that. 

I’m interested in your advertising mes- 
sage, up to a point. But I don’t care how 
much money you spend in Life magazine. 
Everybody else is spending too. As long 
as my customers know about it, I don’t 
care who reads it in California, just that 
it’s going to be well supported. Those are 
the important things. And one final word 
about what to say is this: If there is an 
economy in your package from the stand- 
point of expensive labor, like Betty Crock- 
er and the cake carton, remind me of it 


On the Merchandising Front... 


again, the savings in time and the savings 
in space. 

I am going to conclude with these few 
remarks. There’s a little bar down the 
street, and one day a kangaroo walked 
in and he ordered a martini. The bar- 
tender was amazed, but he didn’t say 
anything. And when the kangaroo fin- 
ished up with the martini, he said, “How 
much?” And the bartender said, “A buck 
and a half.” The kangaroo dipped into his 
pouch and gave him a buck and a half. 
Finally, the bartender couldn’t stand it 
any longer and he said, “You know, I 
don’t see many kangaroos come into this 
bar.” And the kangaroo said, ‘You’re 
damn right, and at these prices you are 
going to be lucky if you see any more.” 

So this is what I’m trying to tell you. 
Don’t make it too expensive for us to buy. 
Give us the facts we need, and keep the 
cash register in mind. 


Security Prices Are a Factor 


in the Retail Economy 


By E. B. Weiss 


(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 

Among the welter of business statistics 
—some of them quite useless and even 
misleading (as a Congressional investi- 
gating committee has been finding out 
lately)—I rarely see any reference to 
security prices and their impact on the 
public’s shopping. Yet here is a hugely 
potent factor in our retail economy 
which, of course, is eventually reflected 
in our total economy. 

Early in August, as I write this, the 
stock averages have been making new 
highs going back for some 25 years. So 
far this year, many billions of dollars have 
been added to the value of securities held 
by millions of families. Economists, who 
apply presumably precision scales to other 
indices, seem to ignore almost completely 
the relationship of these new highs in the 
stock averages to the satisfaction of so- 
called deferrable wants by the millions 
who hold securities. Yet I have a notion 
that a sustained rise in security prices 
very likely is of more significance, shop- 
per-wise, to most hard-goods manufac- 
turers (to cite an example) than most 
of the statistical doodles with which 
economists play. 

I am not attempting any estimate of the 
economic justification for the jump in 
security prices; I am not suggesting that 
this rise will continue indefinitely; I am 
not referring to its reflection of and im- 
pact on business plans. I refer exclusively 
to how the American shopping public 
responds, in the retail store, to strongly 
advancing stock prices. 


w Here are my conclusions: 

1. Millions of families own securities; a 
commonly used figure is 15,000,000. The 
total today is unquestionably at an all- 
time high. Many more families own se- 
curities today than at the peak of the 
1929 boom, with the difference that today 
the public owns its securities outright 
or nearly outright. 

2. These families that own securities 
actually represent the lion’s share of the 
market for all merchandise representing 
deferrable purchases. This is a vital point. 
In other words, although they may include 
only one-third of our total families, they 
probably account for from 50% to 75% 
and even more of deferrable purchases. 
In the case of new cars, I dare say that 
these security-owning families will this 
year buy at least 60% of all new cars 
sold and, among the higher-priced cars, 


they will buy from 90 to 100% of new 
cars sold this year. I believe the unexpect- 
edly good June experienced by the auto- 
mobile industry traces back in some de- 
gree to the rising stock market. 

3. A sustained rise in security prices 
clearly gives the owner a powerful psy- 
chological lift. Indeed, the psychological 
lift is apt to be all out of proportion to the 
security profits for the medium to small 
investors. Weigh this point carefully—it is 
an important one. 

4. Security profits, actual or paper, rep- 
resent windfall or “easy” extra income 
to most of these families. Easy come—easy 
go. That, too, is an important point. (Some 
thousands of families, to be somewhat 
more specific, felt much more like buying 
luxuries and semi-luxuries when General 
Electric common stock doubled in value 
earlier this year.) 


a 5. We hear a good deal of talk about 
how a reduction of some $50 annually in 
income taxes for millions of low-tax 
families will stimulate buying. A profit 
of $100, actual or paper, among the fewer 
millions of security-owning families does 
vastly more to stimulate buying. 

6. Security profits take a lower tax 
rate than ordinary income. That, too, 
stimulates buying. Moreover, on paper 
profits, it is almost always customary to 
figure them as though no tax at all were 
involved. 

7. Our economists love to juggle dis- 
posable income statistics, although no- 
body really knows what is disposable 
income. In any event, there is little doubt 
that this is really disposable income; no 
other income is rnore readily disposed of 
than security profits, actual or paper. (1 
keep on saying “actual or paper” because, 
if anything, paper profits do more to 
stimulate retail buying than profits that 
are taken; among other reasons, the paper 
profits, as I have previously remarked, 
are usually figured as though they were 
tax free.) 

8. There is something about a profit on 
security holdings, particularly for the 
medium to small investor, that will en- 
courage the family to spend from two to 
ten times the profit, and that goes for 
paper profits as well as realized profits. 

9. Of course, a strongly rising stock 
market creates a vast amount of good 
cheer even among many who do not own 
securities. 

For these reasons, and I presume others 
could be cited, I take the view that a 
sustained rise in security prices and, up 
to the time of writing, the security mar- 
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vent the law. 


Feathers—by showing unfilled dresses. 


Feminine Appeal 
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Advertising-wise, the liquor industry operates under so many restrictions, 
we cannot blame the agencies it hires for doing what they can to circum- 


One of the principal restrictions, of course, has to do with women. Women 
cannot be shown in liquor ads. Women do not drink. Women should not even 
be associated with liquor. There is something special about women—which, 
you bet, we are quick to admit. But it ain’t got nothing to do with liquor. 

Golden Wedding was one of the first distillers to get around this particular 
restriction by using dolls under a glass bell. Calvert also got by with it by 
using cartooned animals, both male and female. Schenley, if we remember 
correctly, tried it for one of its many brands—we seem to feel it was Three 


Now Gilbey’s Spey Royal tries it—by building a female out of artificial 
flowers and draping the result in a dress by Ceil Chapman. 

Does this have feminine appeal? We think it has. Does it get by the law? 
We suspect it does—or it would not have appeared in Town & Country. Will 
it sell women on quaffing Gilbey’s? This we would rather leave unanswered. 
Most of the females we know think Scotch is chiefly for weatherizing wooden 
blocks, like creosote. When they drink, they like a sweet gin drink or bour- 
bon with ginger ale. Far as we are concerned, we get sick just thinking of 
such drinks. But, then, we are not a woman. And women, as we are all too 
well aware, outlast us males by several years. 

Sic semper tyrannis. Or something like that. 
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kets have been bouncing along at the top 
of a powerful three-year rise, will in- 
evitably mean a powerful public demand 
for that broad range of merchandise that 
comes under the heading of “deferrable 
purchases.” Inasmuch as the whole trend 
of the times has been in the direction of a 


Tips for the Production Man... 


growing percentage of our total retail 
volume being represented by deferrable 
purchases—I’ve seen figures as high as 
60% quoted but of course these are 
guesses—anyone who enjoys predicting 
the future can take it away from here and 
indulge in prophecy to his heart’s content. 


Hobbies Linked to Production 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Assoctates, Mendota, IIl.) 


When pressures and deadlines are 


about to drive you mad, don’t take to the 


woods. Take to a hobby. 

At least dozens of production men are 
finding surcease from bread-winning by 
developing an off-hours interest in some 
hobby in the general field of their work 
but not so closely linked that they are 
chained by a bus-driver’s holiday. 

One production man I know watched 
his silk-screen supplier at work and went 


right home and started to develop a little 
shop in his basement. He is having a bar- 
rel of fun doing pictures, stenciling win- 
dow shades, and even creating wallpaper 
designs and papering rooms with works 
of his own creation. 


s Another collects books on type and 
typography. He not only enjoys collect- 
ing, but he’ll talk your arm off about 
type designs and the craftsmen of old. 
But it’s enjoyable talk and he says the 
hobby hasn’t hurt his creative talent 
either. 

Then there’s the markup man who has 
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Wy wl big? 
Goat UT wath Matis Kaun 


Nation’s Business has impressive coverage in 
Washington, D. C. But Nation’s Business also delivers all the 
country’s 11 Washingtons,—all its 5 Akrons, all its 9 
Hartfords . . . the bigger cities as well as the 16,340 important 
business markets under 25,000 population . . . the “profit- 
areas” that do 40% of all manufacturing, 30% of all business 
transactions. Here you will find 60% of NB’s circulation— 
449,767 businessmen subscribers, dominantly more than any 
other executive book. You cover ALL the business 

market when you buy Nation’s Business. 
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turned to Saturday Evening Post covers. 
He’s way back beyond the Leyendecker 
era now, and all his friends have rum- 
maged their attics for old Posts so that 
his collection can increase. Surprising 
how long ago the staid old Post went in 
for whimsy and humor and human inter- 
est on its covers. Beat The New Yorker 
by 30 years or more. 

Not a few men apply the de-ulcer 
treatment by collecting antique type 
faces. They spend their Saturdays and 
vacations around country weekly print 
shops, like Aladdin, exchanging new types 
for old. Country weekly shops are al- 
ways open on Saturdays. Then there’s a 
hobby within a hobby: got anything in 
exchange for one font of 24-point Boston 
Breton? 

One of the oldest and most satisfying 
is that of operating a private press—home 
print-shop to you. John Averill, Chicago 
artist, has such a shop, which he calls the 


Molehill Press. He gets out a house or- 
gan called “Seed Corn,” which he sends 
to friends, hangers-on, and potential cus- 
tomers for the Averill brand of art work, 
which is very good. He also has a deli- 
cious sense of humor. In his house organ 
he tells about the last illness of his dog, 
Corny, and of the momentous events that 
led up to adoption of a new one. Or cf 
the lady who ate her lunch on their front 
steps. 

His house organ is illustrated in color 
with drawings by John Averill. Bad pros- 
pect for engravers. He cuts his own. He 
doesn’t neglect business. He recounts that 
Daughter Liz will soon be off to col- 
lege, making their telephone free of eve- 
nings. “We would appreciate a lot of 
calls,’ writes John, who concludes: “We 
especially like calls ordering JA draw- 
ings.” 

Any more production-linked hobbies 
to report? 


Looking at Radio and Television... 


The Football Bargain—and 
How It Came About 


By the time this article goes to press 
the shouting will be all over and football 
will appear partially sponsored on ABC 
and DuMont. That will not be news. What 
is news is the fact that the final football 
deals will represent one of the best bar- 
gains in television when compared to the 
asking prices. So, how did it happen, and 
why? 

Spurred on by the success of NBC in 
selling the National Collegiate Athletic 
Assn. to General Motors last year for a 
reported $3,000,000, all networks set out 
to corner some rugged sportsmen. NBC 
got sore at the NCAA because it wanted 
to set the games before the strength of 
the various teams became clearly estab- 
lished and, perhaps more important, they 
had sounded out some fellows with the 
big chips and weren’t getting anywhere 
with a presale. So ABC moved in and 
cornered the NCAA for a reputed $1,500,- 
000 for the rights alone. DuMont got the 
professional teams, and NBC, suddenly 
realizing that a lot of its best stations 
were going to be lost on Saturday after- 
noon to the ABC college games, scram- 
bled around and discovered that all that 
was left were four Canadian teams, pros, 
who played a slightly different brand of 
football, but used former U. S. players. 


= Before you could say “Frequency dis- 
count” the salesmen were out beating the 
bushes for customers. At first, the asking 
prices were $3,575,000 for the full spon- 
sorship of the NCAA; $2,700,000 for the 
pro games and $1,368,000 for the Canadi- 
an pro games. Every salesman had the 
heat on. Weeks passed and nothing hap- 
pened. Nothing happened because there 
were very few big-money boys around 
who wanted to shell out that kind of 
dough for 12 weeks of television—not 
even in color. 

Then came the “Make me an offer” 
stage. Then the breakdown into minute 
spots, single game sales, regional sales, 
pre and post game summaries, half spon- 
sorship, quarter sponsorship, eighth spon- 
sorship, etc. Still no takers, except for a 
quarter of the DuMont pro games, and 
a West Coast and Texas sponsorship of 
the NCAA games. The Canadians went 
on with no sponsor. 


= Despite the ‘sales resistance to these 
deals it well behooves the cold, objective 
advertiser to take a look at these games 
to determine whether or not they repre- 
sent a good advertising buy and at what 


point he can exploit them. To start out 
with, too many advertisers formerly used 
an emotional base rather than a statisti- 
cal base to evaluate this kind of advertis- 
ing. The automotive companies, notori- 
ously bad buyers of advertising from a 
scientific standpoint (probably because 
their advertising departments consist of 
fine automotive engineers), bought the 
games because they sounded good. Actu- 
ally they represented one of the highest 
cost-per-thousand homes (average audi- 
ence) ever recorded in television because 
of the in-and-out characteristics of the 
audience and the tendency of said audi- 
ence to run like a panther when the com- 
mercial came on. 


= The current crop of games cannot be 
counted on to deliver more than 2,000,000 
television homes, using the Nielsen aver- 
age audience base. It must be emphasized 
that only AA ratings should be used be- 
cause that measurement represents the 
total audience seeing the commercial. 
(And after all, fellows, why do we use 
television?) At $200,000 a game that 
comes to $100 a thousand homes per 
game and with 15 minutes of commercial 
time, $6.66 a commercial minute, or about 
three times as much as a good tv buy. In 
addition, the asking price of the games 
came to the same price as a 52-week 
campaign stretched to one half-hour a 
week with three minutes of commercial 
time. 


The football games attract guys who 
like football and a small number of wo- 
men and children. The cumulative audi- 
ence is lower than a general entertain- 
ment program and is concentrated on the 
fall season—even missing the immediate 
Christmas buying. If the weather is good, 
many families are not available on Sat- 
urday afternoons because they go out of 
doors. Sets-in-use are half or less what 
they are in the evening. 


= Taking all these facts together, the 
football games can never be used as the 
sole advertising venture of any company. 
They must be complementary to a con- 
tinuing advertising schedule in television. 
The only fellows who can afford them 
are, therefore, the giants who rely on men 
to buy their products. 

What, then, is the future of these 
events, so important to television in their 
variation of tv programming fare? First, 
get the rights down to a nominal fee. 


Second, throw away the rate cards and 
get a realistic base for the total cost that 
will make the cost-per-thousand come to 
a reasonable figure. Third, break the 
games into spot chunks and let local 
sponsors cut in, or let national buyers in 
on a spot basis. This buyers’ strike which 
so scared the networks should be the be- 


Employe Communications... 


Advertising Age, September 20, 1954 


ginning of a new era of softening of tel- 
evision prices. The caveat has emptored. 
Let us hope this is only the beginning 
and that the buyers will continue to turn 
their backs on the irresponsible rate in- 
creases which are tending to drive po- 
tential television clients back to maga- 
zines. 


The President Puts It on Tape 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

How did the company make out in the 
fiscal year 1953-54? How about our com- 
petitors? How did our increased produc- 
tion come about? Has there been a large 
building program throughout the com- 
pany? We’ve all read in recent months 
about a business slump; did this have any 
effect on our industry? What’s our outlook 
for the coming year? 

A few weeks ago, four young men in 
shirtsleeves gathered around a table with 
another young man in shirtsleeves. The 
four young men were Stewart Jones, edi- 
tor of “The Log,” the employe magazine 
of Champion Paper & Fibre Co., and three 
editorial assistants. The fifth young man 
in shirtsleeves was Reuben B. Robertson 
Jr., the company’s president. 

The questions posed were put to 
“Reuben Jr.” via the tape recorder. The 
answers were complete, to the point, easy 
to understand. They were printed verba- 
tim in the current issue of “The Log,” 
where all employe readers (they call the 
employes “Champions” instead of em- 
ployes) might find out what they want to 
know, in the right way, from the right 
source. 

This shirt-sleeves interview with the 
boss is another streamlined technique of 
communication in use at Champion, where 
verbal communication comes first but 
where no good” avenue—verbal or writ- 
ten—is overlooked. When Reuben B. 
Robertson Sr., one of America’s truly 
great industrialists and an elder statesman 
of human relations summa cum laude, 
stepped up to the board chairmanship, he 
left his son more than the presidency and 
the ability to assume it. He left him an in- 
heritance of understanding of people. 

The revelations of Reuben Jr. at his 
press conferences with his employe maga- 
zine staff are refreshing. The practitioner 
in communications is invited to weigh 
Champion’s candor with employes against 
the “no comment” attitude of so many 


G. D. Crain jr. Says... 


SHIRTSLEEVES SESSION—Reuben B. Robertson 
Jr., right, president of Champion Paper & 
Fibre Co., in a tape recorded interview 
with editors of the Champion employe 
magazine. Standing is Stewart Jones, edi- 
tor; others (left to right), are associate 
editors Stan Newkirk, John Walker and 
Jimmy Deaton. 


concerns. Survey after survey reflects the 
natural, healthy interest of employes in 
how the company’s doing, but pitifully 
few employes get the answers they seek. 


# The Champion president, in his inter- 
view, actually executed a verbal transla- 
tion of the company’s annual report to 
stockholders. He recognized that the nor- 
mal shareholder report isn’t always with- 
in the grasp of the average employe 
reader, and felt that it wouldn’t be a bad 
idea to spell it out. His editor Jones had 
already humanized, pictorialized, drama- 
tized and otherwise streamlined the stock- 
holder report for employe consumpticn, 
packaging it in a neat “Report to Cham- 
pions.” But—in the company’s view—one 
telling may not be enough. These reports 
are fortified by a quarterly letter from the 
president to employes; they are informal, 
friendly affairs that read as though they 
had been spoken over a jug of coffee in 
the cafeteria. 

There is an infinite amount of gab 
about the need for human relations. 
Champion’s president is too busy practic- 
ing human relations to waste time in 
preaching about them. 


Here's What Happens to News Releases 


An up-and-coming agency executive 
was recently complaining about the 
treatment accorded a news release which 
he had sent to a business paper in a field 
in which one of his major clients is in- 
terested. The item got published, all right, 
but not in the form in which it had been 
submitted. 

For one thing, the names of the princi- 
pal executives of the account, who were 
quoted as making the announcement 
which was the subject of the release, were 
omitted, and the whole story was greatly 
condensed. Some additional facts, not in- 
cluded in the original story, had been 
added on the initiative of the editor, and 
one or two of them were unpalatable to 


the client and the agency. Altogether, the 
account man was very unhappy about the 
whole thing. 

His chief emphasis was on the fact that 
he had contacted the publication, which 
had expressed interest in getting the 
story, and hence he felt that it was obli- 
gated to run the news as submitted rather 
than doing a rewrite which from his 
standpoint resulted in a less satisfactory 
item than the one submitted after okay by 
the client. 

The only thing that this advertising 
man. overlooked was that publications in 
both the business and general fields must 
write for the information of their readers 
rather than to please their advertisers. If 
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they follow the policy of accepting hand- 
outs, without further investigation, as 
some lazy correspondents in Washington 
are often accused of doing, they will soon 
be labeled as lacking in originality and 
enterprise. And the appearance of the 
same news release in several publications 
likewise tends to discredit the idea of 
using publicity stories “as is.” 

In addition, sources of good news sto- 
ries often overlook the space limitations 
confronted by editors, especially if they 
are nearing a deadline and have a limited 
amount of time and space in which to edit 
and set a story. Thus some of the data 
which. might be acceptable otherwise is 
eliminated solely for the purpose of sav- 
ing space and enabling the item to fit the 
exact number of column inches which 
may be available in the issue just going to 
press. 

While it is true that an agency man 
handling a news release for a client likes 
to get the names of his principals into the 
story, this is in most cases strictly win- 
dow-dressing, to inflate the ego of the 
client and to make him feel that his name 
was used because of his established pres- 
tige and authority. “Mr. So-and-So an- 
nounces” may be an essential part of the 
news story, but in most cases it is un- 
necessary and irrelevant. 

Then the question of whether an editor 


Salesense in Advertising... 


should accept a news release as contain- 
ing 100% of the facts is likewise deter- 
mined by his knowledge of the situation 
and his ability to get the additional infor- 
mation which his judgment tells him be- 
longs in the story. If there are obvious 
holes in the news release, which can be 
filled by obtaining additional data, an 
editor is to be commended if he employs 
his facilities to obtain information he con- 
siders to be an essential part of the story. 


# There are occasions, of course, in which 
news releases are rewritten so carelessly 
as to misstate the facts, or to emphasize 
unimportant details at the expense of the 
real story. This sometimes happens in the 
best of editorial families. There is no ex- 
cuse for the rewrite man who garbles a 
plain statement in trying to condense the 
story to conform to the publication’s re- 
quirements. 

But the business man who wants to be 
sure that a news release is printed cor- 
rectly, though with variations conforming 
to the special interests of the publications 
concerned, can do much worse than talk 
personally to the editor or editors to 
whom he wishes to release the news, and 
by thorough discussion make sure both 
that the facts are understood and that 
their special significance is properly em- 
phasized when the stories are written. 


Partial Readership Is 
of Supreme Importance 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

There has never been a time, at least 
as far back as I can remember, when 
there has been so much worriment about 
readership ratings. 

It seems many advertisers believe that 
high readership scores 
are absolutely essential 
to the success of ad- 
vertising as an instru- 
ment of salesmanship. 

Dr. Daniel Starch, 
if I understand him 
correctly, tends to be- 
lieve that quantity of 
readership is a more 
important desideratum 
than quality of reader- 
ship. According to this theory, if one ac- 
cepts it wholly, an indiscriminate “read 
most” rating of say, 20%, will sell more 
gasoline, life insurance, or piston rings 
than would be sold if the ad had a dis- 
criminate rating of, say, 11%. “Read 
most,” according to my understanding of 
the term, means attentive readership of 
most of the advertisement—headline, sub- 
heads, body text, captions, etc. 


James D. Woolf 


= Many times, in this column and else- 
where, I have held that advertising, at its 
best, is salesmanship in print. The ob- 
jective—ideally—is to make a sale. 

But I have never contended that im- 
mediate sales, resulting from high read- 
ership of a single ad, determine success 
or failure. I have a notion that, as a rule, 
only a very small percentage of people, 
including the Read-Mosters, devour an ad 
from top to bottom and then rush off to 
the nearest store to buy the product. I 
believe that most people most of the time 
consume and digest advertising in small 
mouthfuls. 

The fact is, I suspect, that, usually the 
average ad is not read, step by orderly 


step, in the logical sequence plotted so 
carefully by the copywriter. Most people 
will assure you, if you ask them, that they 
read very little advertising, and I think 
they are quite sincere when they say this. 
What they really mean, I’m sure, is that 
they are not habitual Read-Mosters. Ac- 
tually, though they may scarcely be 
aware of it, they read parts of a great 
many advertisements. 


s Not long ago, I bought a Schick 20 
electric razor, and I feel sure that adver- 
tising was the sole impelling force. Cer- 
tainly the almost inarticulate order-taker 
behind the counter did nothing to pro- 
mote the sale. And yet I have never “read 
most” of any Schick advertisement. But I 
have read parts of perhaps a dozen 
Schick ads, and it was the total impact 
of all this partial readership that even- 
tually effected the sale. 

But I do not want to be misunderstood. 
High read-most ratings are of great val- 
ue—when they are obtained legitimately. 
Obviously a high read-most score, when 
the appeal is legitimate, means more sales 
—both immediate and long-haul—than 
readership ratings obtained with rollick- 
ing puppy dogs, trumpeting elephants, 
and the doin’s in Dogpatch. 

Many a fine campaign has been killed 
because its read-most rating averaged 
two or three percentage points lower than 
the rating of a competitive campaign. Not 
taken into account, very often, is the fact 
that the higher rating was obtained with 
silly entertainment devices, aptly called 
“left-field ideas” by George Gallup. 

Actually, a discriminate readership 
rating of, say, 10%, is nothing to be 
sneezed at. Suppose, for example, that the 
magazines on your list have a paid cir- 
culation of 20,000,000 and a possible read- 
ership of 50,000,000. Your 10% rating 
means that each of your ads is read by 
5,000,000 persons. If you run six pages a 
year, your copy story will have close at- 
tention 30,000,000 times. That’s a lot of 
impact. 

But that 10% is not the whole of it. 


Your copy story will also be partially 
read by a much larger per cent of your 
total magazine audience. It’s unfortunate 


that so many advertisers sacrifice so 
much salesmanship for abnormally high 
read-most ratings. 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 
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Recently this sacred space was de- 
voted to a lamentation that gimmicks 
had taken the place of intelligent selling 
over much of our opulent economy. No 
sooner were those words out of my 
mouth than I encountered the ad. shown 
herewith. 

It was a matter of some months ago 
that we awarded Firestone a mounted 
skunk cabbage here for weasel advertis- 
ing that pretended to offer tires at half 
price when actually the reduction was 
only one-fourth. We offered the “award” 
to this advertising because it built up 
in huge size “one-half off” but you got 
one-half off only on a second tire—not 
each tire you bought. 

Now here is Firestone with the latest 
version of a gimmick that attempts to 
look like twice as good a deal as it 
actually is. 


s Now the deal is: You buy the first 
tire at $20.60 which is the list price 
(meaningless in tire business) and have 
to trade no tire in. You buy the second 
tire at $10.30 plus your present two 
tires (or four?) “if they are recappable.” 

I would like to bet that the weasel ad 
of this type does not sell more mer- 
chandise than an honest ad. 

Tire business is tough, competitive 
business. And tire buyers, who are not 
suckers, know it. On vacation recently 
I discovered small radial cracks devel- 
oping in my U. S. Royal equipment tires. 
I had time to investigate four makes of 
premium tires—U. S. Royal, Goodrich, 
Firestone and General. I wound up 
trading in my four U.S. Royals with 
only about 14,000 miles on them for 
four Generals, paying $230, to boot. 

Not one of the four tire outfits—all 
big agencies—tried to sell me with 
tricks, devices, sleight of hand plus mir- 
rors, lies or slicker doubletalk. If I had 
not bought General I would have bought 
the Firestone tubeless on the basis of a 
highly intelligent and forthright sales 
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talk. But there stuck in my mind the 
weasel Firestone advertising approach 
of a year ago. I am especially glad I did 
not buy Firestones since I have seen this 
ad. As it was I had a sneaking suspicion 
that management that will attempt to 
mislead in white space might be willing 
to mislead within the dark interior of 
an automobile tire. 

No doubt tire advertising is run by 
manufacturers to help their distributors 
and dealers. I wonder if the distribu- 
tors and dealers are not instead, in a 
great many instances, hurt by the fac- 
tory advertising approach. 


= Every good tire has a lot that may be 
said in its favor. This ad has not one 
good thing to say about the tire offered. 
It simply hopes to suck readers in on a 
weasel price deal. “Used as original 
equipment on America’s finest cars” 
may be an exaggeration. Even if it isn’t, 
it is not necessarily anything particu- 
larly favorable about a tire. 

When Cadillac Motor Car Co. puts 
U. S. Royal grade tires on a heavy 
Fleetwood that tire men generally say 
are too light for the car, it is probable 
that manufacturers choose equipment 
tires for reasons other than their pecu- 
liar suitability to the cars they equip. 
So “original equipment” is not high 
praise. 

Today it is old fashioned, I suppose, 
to assume that a truly grand piece of 
selling copy could sell automobile tires 
as well as a shenanigans with mislead- 
ing price emphasis. Nevertheless, it is 
likely that the solid and substantial core 
of our economy is solidly grounded on 
the old fashioned principles of forth- 
rightness and integrity. 

Fortunately, there is enough of that 
in this country so that we may bear, 
though it be with distaste, the efforts of 
the short-cut artists who walk tight- 
ropes outside the moral but within the 
legal law. 
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Milwaukeeans Sell 


Columbia TV Sets by 


Plugging Wrestlers 


MILWAUKEE, Sept. 14—A tv set 
distributor here this week tallied 
up the results of a promotional ef- 
fort last Friday which consisted of 
plugging a wrestling match in or- 
der to sell tv receivers, and pro- 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,850 publications we 
read are listed in the 224-page 
Bacon’s Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
¢ Price $6.00 —it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343,50. Dearborn St., Chicago 4 


nounced the results good. 

In the four-week free wrestling 
| promotion, Standard Electric Sup- 
ply Co., a CBS-Columbia distribu- 
‘tor in Wisconsin since July, spent 
four or five months’ advertising 
allocation, and thus far has sold 


‘at least a 60-day supply of sets, 
‘with beneficial results still com- 
ing in. 


The company’s August sales vol- 


/ume was more than three times the 
‘level normally expectable, Leon- 


ard Siegel, v.p. in charge of sales, 
reported. 


= About 18,000 persons attended 
the wrestling match on tickets giv- 
en away in the promotion (rain 
held the attendance below the ac- 
tual number distributed). The 
event had been featured in page 
newspaper ads and in more than 
700 radio and tv spots, the cam- 
paign worked out by Siegel and 
Erv Merer, who is in charge of ma- 
jor plant sales for Standard. 

They believe it is the first time 


such a promotion technique has 
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sons who picked up tickets, they 
feel, thousands of other persons 


were pre-sold on CBS-Columbia in 
‘the course of the drive. 
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to 60 CBS-Columbia dealers in 
Wisconsin, with most of the pro- 
motion concentrated within one 
hundred miles of Milwaukee. The 
show, presented in the Milwaukee 
Stadium, featured Vern Gagne, 
who claims a world’s wrestling 
title, and Hans Herman, who 
claims the German title. Joe Louis 
refereed the match; Gagne won. 
“Costs of the show and adVertis- 
ing were high, but not in relation 
to the amount of merchandise 
sold,’ Mr. Siegel declared. “The 
results were good enough so that 
we will follow up with similar 
promotions in the future.” 


Sherman Shoe Names Small 
Sherman Bros. Shoe Mfg. Corp., 
Lowell, Mass., maker of Judy’n 
Jerry infants’ and children’s foot- 
wear, has appointed Wiiliam J. 
Small Advertising Agency, Boston, 
to handle its advertising. An ex- 
panded schedule in newspapers, 
trade and consumer publications 
| will be used to promote the line 


been used. In addition to the per-'# In the promotion, Standard of- in 1955. 


The Farmer-Stockman 
Sells the Rural Southwest! 


the Farmer-Stockman 


Ldted te Help Rurel Femilies Grow Better Crops, impress Thew Livestech, Enjoy Medern Equipment end Achieve Finer Living 


Jim Streeter, Associate Editor of the Farmer-Stockman is figuratively two persons. 
There’s a Jim Streeter for Texas and a Jim Streeter for Oklahoma. Each one packs the 
two editions of the Farmer-Stockman full of stories . . . pertinent stories for Texas and 
timely stories for Oklahoma. 


Working with the Oklahoma Editor, the first Jim pin-points specific problems of 
Oklahoma farmers and ranchers in the Oklahoma edition. He fills the Farmer-Stockman 
with editorial material that Oklahomans read . . . and follow. Texas Jim then starts with 
a different idea, when working with the Texas editor. Texas is his interest, and the Texas 
edition is slanted to the great Texas agricultural scene. All in all, more than one-third of 
each edition is changed to fit the needs of its region. 


Exclusive separate editing for Texas and Oklahoma is why each issue of the Farmer- 
Stockman is read just as eagerly as you read your hometown newspaper. It is one of the 
many reasons why the Farmer-Stockman is your advertising buy when selling this rich 
rural Southwest market. 


409,357 
SUBSCRIBER FAMILIES 
TI © adh bdrdickxhcnisuk oubcax ee 
Oklahoma .............. 118,317 
IE oes. cnki cctssbohends 24,309 
Arkansas .................. 23,082 
New Mexico ............ 4,374 
TE tctariiacisasomnnce 3,782 
Other States ............ 5,830 

EE ésthdnaiptvesitied 409,357 


Lean 
BS — 


Serving the Rural Southwest for 43 Years 


the Farmer-Stockman 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, 


TEXAS 


Owned and Operated by The Oklchoma Publishing Company @ The Daily Oklahomon, Oklohoma City Times @ WKY and WKY-TV © Represented by THE KATZ AGENCY, INC, 


fered the free tickets through 55° 


Coming 
Conventions 


Sept. 18-21. Advertising Specialty Na- 
tional Assn., fall specialty show, Palmer 
House, Chicago. 

Sept. 19-21. Advertising Federation of 
America, 7th District, Biltmore Hotel, At- 
lanta. 

Sept. 20-23. Premium Advertising Assn. 
of America, New York premium show, 
Hotel Astor, New York. 

Sept. 22-25. National Assn. of Photo 
Lithographers, 22nd annual convention 
and exhibit, Hotel Statler, New York. 

Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an- 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-28. Advertising Federation of 
America, 10th District, San Antonio. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Sept. 27-29. Life Advertisers Assn., an- 
nual convention, Hotel Sheraton-Gibson, 
Cincinnati. 

Sept. 30. Magazine Publishers Assn., 
one-day fall meeting, Westchester Coun- 
try Club, Rye, N. Y. 

Oct. 3-7. Affiliated Advertising Agen- 
cies Network, annual meeting, Glades 
Hotel, North Redington Beach near St. 
Petersburg, Fla. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-10. Advertising Federation of 


America, 3rd District, Hotel Roanoke, 
Roanoke, Va. 
Oct. 9-12. Mail Advertising Service 


Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 11-13. American Photoengravers 
Assn., annual convention and machinery 
exhibition, Hotel Jefferson, St. Louis. 

Oct. 12-13. Second annual Dixie pub- 
lic relations conference, sponsored by 
Atlanta chapter, Public Relations Society 
of America, Emory University, Atlanta. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 14-15. American Assn. of Adver- 
tising Agencies, central region, Drake 
Hotel, Chicago. 

Oct. 18-19. National Newspaper Pro- 
motion Assn., western regional clinic, 
Hotel Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers 
Assn., annual convention, Chicago Ath- 
letic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 22-24. Midwest Inter-City Confer- 
ence of Women's Advertising Clubs of 
the Advertising Federation of America, 
Chase-Park Plaza Hotels, St. Louis. 

Oct. 28-29. National Conference of Bus- 
iness Paper Editors, Hotel Statler, Wash- 
ington, D. C. 

Oct. 30-Nov. 2. Screen Process Printing 
Assn., annual convention and _ exhibit, 
Hotel Jefferson, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 5lst annual convention, 
Boca Raton Hotel and Club, Boca Ra- 
ton, Fla. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 

Nov. 15-17. Advertising Trades Insti- 
tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 


‘Tempo’ Adds ‘Quick’ Title 

Tempo, a magazine started by 
former editorial members of 
Quick, will now be known as Tem- 
po & Quick, according to Pocket 
Magazines Inc. The title Quick had 
in recent months been used on a 
nationally distributed newsletter 
published by O’Connor & Gordon, 
management company, represent- 
ing R. Eugene Damon, president of 
Pocket Magazines. 


Two Name Miami Agency 


Brazilian International Airlines 
has appointed Roland-Bodee & 
Flint, Miami Beach, to handle its 
account in the U. S. The Miami 
agency has also been appointed to 
handle advertising for a new real 
estate development in Sebring, 
Fla., by the East Coast Realty & 
Construction Co., which has its 
headquarters at Bayside, Long 
Island, N. Y. 
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IoNDPONS 


PRECIOUS SETTING—Eaton Paper 
Corp., Pittsfield, Mass., has sched- 
uled this four-color page in 
November Vogue. The _ Ladies’ 
Home Journal and The New York- 
er will carry Eaton ads in the same 
vein this fall and winter, featuring 
art and photography by artist Wil- 
liam Ward Beecher and photo- 
grapher Roy Pinney. The agency 
is Anderson & Cairns, New York. 


Bostitch Aim: Make 
Products a Staple 


in Home and Office 


WESTERLY, R. I., Sept. 15—Bos- 
titch Inc. is starting the year’s last 
quarter with an advertising pro- 
gram that calls for a series of page 
ads in 41 magazines and business 
publications. 

The advertising, prepared by N. 
W. Ayer & Son, is aimed at the in- 
dustrial market, specifically for 
production and shipping opera- 
tions which do or could involve 
fastening with staples. In addition 
to the business publications in 
these fields, Bostitch will use Busi- 
ness Week, Newsweek, Popular 
Mechanics, The Saturday Evening 
Post and Time. 

All ads will use illustrations of 
races between workers using Bos- 
titch fastening equipment and oth- 
ers using “some slower, usually 
costlier and frequently less effi- 
cient fastening method.” 

These illustrations are based on 
case histories reported to the com- 
pany by its 350 salesmen. Selec- 
tion of the newest and most inter- 
esting fastening applications with 
staples is done by Sherman L. 
Smith, advertising manager. 


# Mr. Smith is convinced that only 
by taking on-the-spot photos, us- 
ing as models men and women 
who actually perform the fasten- 
ing operations, can the Bostitch 
story be presented in a way that 
readers will accept. 

“Believability was a problem,” 
he said. “Many stapling economies | 
are so startling—savings up to 
90% have been reported—that ev-. 
ery precaution is taken to docu-| 
ment claims and present them in 
a reasonable and convincing man- 
ner.” In addition to careful selec- 
tion of subject material for the 
ads, Mr. Smith uses “realistic il- 
lustrations and_ straightforward, 
factual copy.” 

He said a special program pro- 
moting Bostitch staplers for home 
and office use will run concurrent- 
ly with the industrial advertising 
program. The company will use a| 
series in The Saturday Evening 
Post, supported by advertising in 
publications in the stationery and 
office fields. 


David Names Nieland A. E. 


David Advertising Agency, St. 
Paul, has appointed Eugene A. 
Nieland, formerly with Russell 
Miller Milling Co., Minneapolis, 
an account executive. The agency 
has appointed Quentin J. David 
Jr. production manager. | 


Underwood Slates Magazine | 
Drive for Deviled Ham | 
| 
| 


William Underwood Co., Water-_ 
town, Mass., which introduced re- | 
gionally in July a family size, 44%- 
oz. deviled ham, now distributed 
throughout the country, has sched- | 
uled half-page ads in full color in 
six magazines to support the prod- 
uct. 

Featuring the theme, “Glorify 
plain foods with deviled ham,” 
with photographs and recipe sug-| 
gestions, the ads will run in No-. 
vember issues of American Home, | 
Everywoman’s, Good Housekeep- | 
ing and Woman’s Day and Decem- | 
ber issues of Better Living and 
Family Circle. Batten, Barton, | 
Durstine & Osborn is the agency. 


Holtz Leaves DuMont Network | 

Merriman H. Holtz Jr. has re- 
signed as manager of cooperative 
programs and film sales of Du-| 
Mont Television Network, New. 
York, effective Sept. 30. His re- 
placement has not been an-, 
nounced. | 


like the “grand slam” 


goes with eee oe 
baseball... a Patel san Saoe fal°/oc a") 


Electros and Typography 
pack a real “wallop” together at 


BERTSCH « COOPER 


for tops in both 
leagues —electros and 
typography — order 
both at once from B&C! 


TYPOGRAPHY 
THAT SELLS 


BERTSCH & COOPER, 547 S. Clark St., Chicago 5 
CREATIVE COMPOSITION AND LAYOUT e MONOTYPE e LINOTYPE e FOUNDRY TYPE 
EXPERT HAND SETTING @ ELECTROS e TRU-TONE ® PLASTIC PLATES e NEWSPAPER MAT 
SERVICE e TRU-TONE@ ETCH PROOFS e TRANSPARENCIES FOR OFFSET AND GRAVURE 


meet 
BERTSCH & COOPER’S 


fabulous new 
“‘type-style file” 


... presenting Grotesque* and Venus* imported by B & C 
from abroad...superbly mated faces, striking, ultra- 
modern, remarkably readable ...a fascinating addition to 
the advertiser's and graphic arts specialist's repertoire. 


BERTSCH & COOPER °: 547 S. CLARK STREET, CHICAGO 5, ILLINOIS 


*this ad set entirely in Venus and Grotesque 


2 a eR, 


UNIQUE! : 
“File” gives 
history and 
purpose of 
face, usage 
samples. Sa 


USEFUL! 
Shows full 
block of copy a 
in all sizes Be 
and weights, ey 
plus character #3 
count. 


COMPLETE! 
Display lines 
in every size, 


complete c. and l.c. 


alphabets, plus 
numerals. 


TYPOGRaAPHy 
THAT SELLS 
MERCHANDISE 
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‘mann, New York, to handle its Redden Heads Ai Committee 

Ellis L. Redden Magnavox Co., 
has been appointe | chairman of a 
26-man public r« ations and ad- 
vertising commit :e of the Ra- 
dio-Electronics-T | evision-Manu- 
facturers Assn., W shington. Julius 
Haver of RCA ji. vice-chairman. 
The committee, among other ac- 
tivities, directs ‘,e association’s 
participation in the Voice of De- 
mocracy contest sponsored annual- 
ly in cooperation \ ith the National 
Assn. of Radio & Television Broad- 
| |casters and the U.S. Junior Cham- 
, |ber of Commerce. 


Webrib Names New Agency \ 1 
Webrib Steel Corp., New York, | advertising, succeeding Franklin 
has appointed Needham & Groh- Fader Co., Newark, N. J. 


See how ADmatic can hoost sales for you 


cz 4 al ® ee, dj 


in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs centinuously, day and night, with no oper- 
ator needed. : 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28” T V. It holds 30 slides (2" x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. | 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. « DAVIS 8-7070 ¢ EVANSTON, ILL. | 


_ \|Peterson Heads Network 

Dale R. Peterson has been named 
director of the California Radio 
Network of Broadcasting Corp. of 
America. He previously was man- 
ager of KPRO, Riverside, and 
commercial manager of the net- 
work. The network also has ap- 
pointed Joseph Webb business 
manager, Effie Brakebill office 
manager, and Nadine Hill, com- 
mercial manager. 


Advertising Age, September 20, 1954 


Cuicaco, Sept. 17—If Christmas 
buying keeps pace with the pre- 
dictions of retailers, total retail 
sales in 1954 will be slightly ahead 
of last year, according to Standard 
Factors Corp.’s survey of 127 re- 
tail establishments throughout the 
U. S. The survey will be released 
Monday. 

Despite complaints and fears 
during the early part of 1953, retail 
sales totaled $171.5 billion. After 
a similar slow start this year, the 
survey disclosed that sales should 
reach $172 billion. 

Retailers reported that the 
greatest threat to business at the 
present time is the feeling of inse- 
curity that prevails among cus- 
tomers. There is a tendency, re- 
tailers said, for consumers to save 
rather than spend. The basic fear 
is that business declines might 
come along and wipe out jobs and 
‘reduce incomes. 


growing bigger 
all the time! 


That's been the solid 
trend of The National 
Geographic Magazine for 
the past eight years — 
sound testimony to the 
appeal this unique 
publication increasingly 
holds for its 
active-minded, 

actively buying families. 


Unlike the bubble gum of our pictured friend, there is no 
impractical inflation behind this remarkable growth. The colorful 
pages of The National Geographic selectively attract the very 
kind of people who make the best customers ... intelligent, 
well-to-do families (now over 2,000,000 of them) with 
above-average incomes and above-average inclination to buy the 
things they want. Since 1946, National Geographic’s readers 

(who are also its owners) have increased more than 66% — 

drawn by the fascinating portrayal of the world this favorite 
magazine so skillfully brings into their homes every month. 


Sr a oe 


But, just as they are responsive to this pageant of other places and 
other people around the globe, so too do they respond to 
advertising messages in The National Geographic. 

The result is results — a model for media economy, as more and 
more advertisers are discovering. If you haven't kept pace with 
the facts, we'll be glad to put them on your desk this very week. 


THE NATIONAL 
GEOGRAPHIC 
MAGAZINE 


Washington 6, D. C. 


owned and read by over 2,000,000 active, buying-minded families 


Heavy Christmas Buying Could Push 1954 
Retail Sales Ahead of 1953, Survey Finds 


This attitude is reflected by the 
fact that in 1953, people put $4.1 
billion into savings accounts or 
time deposits, which is more than 
was added to savings accounts 
during the entire four years from 
1948 through 1951. 


s Consumers are buying as much 
as they did at the height of the 
boom two years ago, the survey 
shows, but they are holding back 
in their purchases of new auto- 
mobiles, some types of electrical 
goods and furniture. Nevertheless, 
reports from auto dealers revealed 
that most are doing nicely on vol- 
ume, and stocks are now down. 

People are buying more grocer- 
‘ies, Standard Factors reports, and 
this trend is even noted in rural 
areas where farmers produce much 
of their own food. 

The study discloses that with 
sales up and over-all production 
down, the inventory problem is 
nearly over. 


'@ Instead of cutting prices, retail- 
-ers are wooing customers by in- 
creasing their advertising and sell- 
ing efforts and by improving prod- 
ucts. Heavy ad_ expenditures, 
Standard Factors points out, have 
_increased retail buying during the 
| last six months. 

Although sales volume is up, re- 
tailers reported that profit mar- 
'gins are less despite the removal 
_of the excess profits tax. 

The survey indicates that more 
retail buying is being done at 
suburban shopping areas; most re- 
'tailers have followed the popula- 
tion and have benefited thereby. 


_@ The trend toward self-service is 
continuing in outlets catering to 
the middle and lower class income 
brackets. In many stores, self- 
service has replaced “budget base- 
ment” selling. 

The survey shows that there is 
a movement away from night 
openings, prompted by the refusal 
of store personnel to work nights 
and the added cost of after-dark 
operations. 

Department stores are doing well 
on volume and may exceed the 
1953 record year. But Standard 
Factors’ report indicates depart- 
ment stores are losing their share 
of the total market. 

Retail sales in department stores 
are expected to be 5.8% of all re- 
tail sales this year, compared with 
6% in 1953 and 8.3% in 1945. 
‘Competition from: grocery chains, 
supermarkets, specialty shops and 
‘drug chains is making inroads into 
department store business, Stand- 
ard Factors finds. 


‘Nielsen Promotes Jenkins 

| Joseph M. Jenkins, with the 
company for 16 years, has been 
/promoted to account executive in 
the food-drug division of A. C. 
| Nielsen Co. He will direct servicing 
of a group of clients of the Nielsen 
Food and Drug Index at the New 
York office. 


‘Lush Appoints James Pilling 

E. J. Lush Inc., New Haven 
agency, has appointed James A. 
Pilling, formerly with the adver- 
tising department of Plymouth 
Electric Co., New Haven, a copy- 
writer. 


Box Named WOKY Manager 

John F. Box Jr., account execu- 
tive of WOKY-TV, Milwaukee, has 
been named manager of Radio Sta- 
tion WOKY, operated by Bartell 
Broadcasters Inc. 


Sterling Names Ramsey Co. 

Sterling Pulp & Paper Co., Eau 
Claire, Wis., maker of Pert and 
Ritz paper napkins, has named L. 
W. Ramsey Co., Chicago, to han- 
dle its advertising. 
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MOVING DAYS—These two 
novel moving-day notices 
were received by AA last 
week. Avery Knodel, New 
York novelty firm, utilizes a 
pull tab, while De Martini 
Associates, Philadelphia, 
keys its card to its new room 
number in Lewis Tower. 


VWnoving 


For 30 years, the entire Western Market of 302 


of news, information and entertainment. 


excellence has enabled KOA to consistently 


KOA covers the West... best! 


Advertisers! To get more for your advertising 


market with KOA’‘s 50,000-Watt dominance. 


Nerace gon bers 


maintain its dominance. It is the “single station network.” 


counties in 12 states has relied upon KOA as its main source 


This length of service, unmatched coverage and program 


dollar, you can‘t afford to miss the Western Market of 3,644,400 
people and over $5 billion buying income! Sell this entire 


{-———-—--- 


Write today for the 
September KOA Western Market 
folder, detailing the latest 


American Women 
Not Happy with Their 
Lipstick, Study Finds 


NEw York, Sept. 14—Lipstick 
isn’t perfect yet. At least, not in the 
thinking of the mail consumer pan- 
el of the Home Testing Institute. 

In a pilot study of 51 of the in- 
stitute’s members, it was found 
that only four were satisfied with 
their present lipstick. Another 15 
had no suggestions to offer when 
they were asked what they want 
in a lipstick. The other 32 (60%) 
made a total of 51 suggestions. 

Of these, 18 want lipsticks with 
better stay-on qualities, seven had 
specific suggestions on how lip- 
stick packages could be improved. 
Reflecting the summer weather, 
smaller numbers were critical of 
greasiness and low melting points 
of present lipsticks. 


# Other suggestions: a lipstick 
that stays on but washes off easier; 
indelible, non-drying moist-look- 
ing lipstick that doesn’t leave a 
blur when it wears off; a lipstick 
that’s straight across at the end 
rather than round; a larger tube, 
with something to grasp; one that 
doesn’t have a greasy feeling and 
doesn’t smear. 

There were also contrasting sug- 
gestions: A light-colored lipstick 
that is red, not orange—a lipstick 
that is orange-red; a lipstick with 
a nice flavor—one that is tasteless. 

A more complete summary of 
the survey can be had by writing 
Henry Brenner, Home Testing In- 
stitute, 221i W. 57th St., New York 
19. 


Sidney Garfield Adds One, 
Appoints Three Staffers 


Ore-Ida Potato Products Inc., 
Ontario, Ore., has named Sidney 
Garfield & Associates, San Fran- 
cisco, to handle advertising and 
merchandising for Ore-Ida potato 
patties and French fries. 

Edith Curtiss, formerly media 
director of Rhoades & Davis, has 
been appointed media director of 
the agency. Garfield also has 
named James E. Ficken, previous- 
ly copy chief of Frederick E. Bak- 
er & Associates, copy director, and 
Robert S. Jones, formerly station 
manager of the Elroy McCaw 
group of radio stations, merchan- 
dising director and head of the ra- 
dio-tv department. 


Old Hickory Offers Grid Guide 
Old Hickory Distilling Corp., 
Philadelphia, distiller of Old Hick- 
ory bourbon, is distributing a 
pocket-size football guide and 
schedule of leading college and 
professional games this season. 


Rohloff & Co. Names Meany 
Rohloff & Co. Los Angeles 


facts and figures on population. 
income and sales in the 
Western Market. 


dle its advertising and publicity. 
A merchandising and _ business | 
analysis is being made to deter-| 
mine markets and media. | 


a 


DENVER 
Covers The West... Best! 


maker of Kemiko stains and Col- 
R-Tone finishes for concrete sur-| 
faces, has appointed Philip J. | 
Meany Co., Los Angeles, to han- 


y Ly 
iy 


My 


‘And by the way, Rembrandt, we need 
a new package design before lunch” 


Famous last account-man-type words, aren't 
they? And a lovely little problem to leave with 
an art director. 

Lovely, except for the fact that packaging 
materials, structural designs, and printing lim- 
itations are a few of the many things that have 
to be considered before you even start on the 
artwork. But here’s a shortcut both client and 
agency people find handy — especially with a 
deadline coming up. 

Simply reach for the phone, call the nearest 
Gair sales office, and ask for the Gair design. 


expediter. He’s your pipeline to the latest and 
broadest packaging know-how available. 

He can show you what kinds of packaging 
materials, designs, and printing have paid off 
for clients with similar problems. He’ll also 
show you what ones haven't in terms of your 
market. And he'll give you as much or as little 
help as you want on the creative side. 

The catch? It’s barely possible our man will try 
to convince you that Gair can do a superior job 
on producing the package you and your client 
are both sweating out. You take it from there. 


FC.4.1 


FOLDING CARTONS 


SHIPPING CONTAINERS * PAPERBOARD 


ROBERT GAIR COMPANY, INC. © 155 EAST 44TH STREET © NEW YORK 17 
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Cisler Reports on Stations 
That Maintain Their Rates 
To the Editor: Your Aug. 23 is- 
sue carried an article headed 
“Radio-1955 Style.” This is an ex- 
cellent deal, and is completely in 
accord with the facts. . .until...you 
get down to the last paragraph, 
and the last sentence..... 
“Remember, in these days the 
first offer is an asking price.” 
What a travesty for a magazine 


science has mechanized 


silk screen printing! 


Originally, silk screen printing was a 
100% by hand process. Stencils, print- 
ing, racking for drying were all done 
manually. But now, thanks to science, 
stencils are cut photographically; print- 
ing, done on automatic presses. More 
than ever before, silk screen is the 
process for short run printing, from 25 
to 10,000 copies. 

If you aren’t using screen process print- 
ing now, you should try it! See classi- 
fied telephone directory for screen 


printer nearest you. Published by a 
group of members of SPPA in the in- 
terests of silk screen printing. 


The Voice of the Advertiser 


This department is a reader’s forum, Letters are welcome. 


|such as yours to try and lump all 
| radio in the bargain basement zone 
of the networks? All radio stations 
are not prostitutes to rate situa- 
tions? I assume this article was 
written by a bitter, ex-vice-presi- 
dent from one of the networks, 
who didn’t get the business with a 
cut rate deal but did get fired. 

You had better move out of 
Cloud Number Nine and take a 
look at hundreds and hundreds of 
radio stations who do maintain 
rate integrity and whose adver- 
tisers have confidence that they 
enjoy the only and most favorable 
rate on the card or under the table. 

To tar a whole industry with the 
sins of a few big, weak members is 
unfair to advertising. Does AA cut 
rates? Should I consider your next 
ad solicitation for space is just an 
“asking price?” If it works in ra- 
dio, why not in black and white? 
The trade press? Anything? Or 
have you so filled your head with 
the “discount house” scare that 
you think all business is operated 
in this fashion? 

The situation is probably true 
with most networks, if we are to 
judge by their current sale antics. 
But this is probably the reason 
why network sales decline and 
local and national spot increase. 
Rate deals never will cure a sick 
network offer. But I resent your 
putting our entire industry in the 
same bracket. KEAR happens to 


AMERICAN 
_ WEEKLY 


nd 


| 
L 


a oy By 


THIS WEEK 


ee 


LOUIS 


VILLE 


BELONGS ON 


ANY 


SUPPLEMENT 


SCHED 


ULE 


DID YOU KNOW? 


Louisville is the second largest market offering supplement 


advertising, yet not served by 


one of the three national sup- 


plements. Many advertisers using one or more of the three 


national supplements, also 


used the Louisville Courier- 


Journal Sunday Magazine to complete their national supple- 
ment schedules. This Week 1952 advertisers, for example, 
also placed a total of 286,419 lines in the Louisville Courier- 


Journal Sunday Magazine. 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 


Journal, Lovisville 2, Kentucky. 


THE LOUISVILLE 


Courier-Zonrnal 


SUNDAY MAGAZINE _ 


Sunday Courier-Journal Circulation 303,238 » Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


operate on one r ‘e, national and 
local, with all .iscounts earned 
within one week’s time. We have a 
standing offer to zive any poten- 
tial sponsor or asency a look at 
any contract on our books. If that 
sponsor is thinking someone else 
got it cheaper, and he can find it 
in our files, we gi.e him whatever 
we are trying to sell him free! 
Imagine a network making that 
offer? 

Further, a sale:man is no better 
in business tactics and morals than 
his management. Our KEAR sales- 
men know that if they come in 
with a sub-price contract, or even 
call up to ask if a deal can be had, 
they are automatically fired. 
We have never had to do this, be- 
cause the salesmen know we mean 
it. 

We also dislike your patronizing 
and deprecating opening of this 
article... .“‘the fallen.grandeur of 
radio is like viewing the ruins of 
Pompeii.” Get out of the Loop and 
off Madison avenue and learn the 
facts of life about local and inde- 
pendent radio. Because the heavy 
sugar and easy order taking of the 
old network days is gone, and you 
have a lot of vice-presidents going 
into selling 1930 films to neophyte 
and money hungry TV operators, 
is no reason to say radio is in 
ruins. Again, speak for the one 
sector you represent. . network ra- 
dio from the agency angle. The 
rest of the business you apparently 
think doesn’t exist. 

And now a word of thanks for 
your generally excellent magazine. 
We have used a lot of your feature 
section articles to point up com- 
petitive media to our salesmen. 
Many of your articles are worth 
filing. But you ought to expand 
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your horizon of thinking and ob- 
serving on radio to measure and 
appraise the job independent radio 
is doing in selling the business 
where the retailer knows what 
pays...on the home town scene. 
STEPHEN A. CISLER, 

President, KEAR, San Fran- 

cisco. 

Only one comment, Mr. Cisler: 
the writer of the article isn’t an 
ex-v.p. and he isn’t bitter. He’s 
just a realistic buyer. 

* a o 
Confused by Packard Ads 

To the Editor: Advertising is 
leaving me more and more con- 
fused all the time. 

I am attaching two advertise- 
ments from the Chicago Tribune 
and printed on the same day— 
same edition. 

I saw the first, ‘“Packard—no 
name Says so much so fast.” I have 
no tuxedo—my wife has no dinner 
dress so pretty but the idea of 
“motoring pleasure” sounded 
beautiful and the fact that a dealer 
would put one at my “early dis- 
posal” with no mention of price, 
payments, etc.—appealed too. 

That “Packard Appeal’ made 


says so much so fast! 


OMProm ise w 
KARD herica: 
means in terms of today 
PACKARD dealer pur a 
disposal. There's a0 obi 


Never a ¢ 
‘That's the PAC 


PACKARD eerns evazrry onty 


the car look like siw.mething out of 
“Sak’s Fifth Avenue.” 

On another page I find “Pack- 
ard—We will allow you 50% more 
than your car is worth in trade on 
a Packard.” 


This looked not like “‘Sak’s” but Hershfield. To avoid this kind of 


like Sammy Cohen’s bargain base- 
ment on Maxwell St. 
I (a) wondered if Packard was 


‘cartoons (in The Saturday Eve- 


Look—Never Before a 
New Car Deal Like This! 


We Will Allow You 
Up to 50% More Than 
Your Present Car Is 


Worth in Trade on 


A PACKARD or 
PACKARD CLIPPER 


Here's your big chance to sctually own an 


exciting Packard or Packard Clipper for 
HUNDREDS OF DOLLARS LESS than you 
ever thought possible! We're actually offering 
up to 50% MORE for your car in trade than 
it is worth! Bring your old car in today --and 
make the deal of a lifetime! 


SEE YOUR LOCAL PACKARD DEALER 


so deluxy after all and (b) how 
the devil they could give me $1,500 
for my old $1,000 car unless they 
charged me too much for the 
Packard. In 1929, in the Florida 
boom a friend of mine sold a dog 
in Coral Gables for $10,000. He got 
no money though—had to take two 
$5,000 cats for him. 
I think Packard a good car, but 
these two advertisements sort of 
clash. Did Jim Nance see them? 
G. F. Atcort, 

Bloomington, Il. 


It Was Leo Hershfield, Not 
Harry, in AA Picture 

To the Editor: You may be in- 
terested in Leo Hershfield’s note to 
me, received after your issue of 
Aug. 23, noting the names of the 
judges for the contest to choose 
“Miss Calendar Girl of 1955” (a 
competition sponsored by the Ad- 
vertising Specialty National 
Assn.—plug), called him Harry 


confusion, Leo Hershfield signs his 


ning Post and the New York .Times 


NEW TV MARKET 


Never before WKBT was the 
. rich La Crosse area reached 
by TV. Now WKBT offers 
unduplicated service in this 
vast virgin market of more 
than a half million people. 
i La Crosse and environs do 
$100,000,000 worth of busi- 
ness a year—in manufactur- i 
ing alone. Rail, river, air 
terminals converge at La 
Crosse. Sales Management 
calls it “America’s newest 
‘metropolitan area.”” A mar- 
ket worth selling — covered 
only in television by WKBT. 


ABI 


CHANNEL 


Affiliated with 5000 watt 
WKBH, La Crosse’s 32 
year old NBC outlet 


@ 


*Milton Berle stars in ‘‘The Buick-Berle Show"’ WKBT, Tuesdays 7:00 PM 


Buick sponsors Uncle Miltie on WKBT. And 
other great advertisers are bringing increas- 
ingly more network stars before WKBT 
viewers. It’s only natural for the nation’s top 
advertisers to go into the nation’s newest and 
most promising TV territory...La Crosse, 
covered exclusively by WKBT. Here are 
34,600 TV homes}{...mever before exposed 
to television’s tremendous selling force! 
Imagine the impact of your commercial mes-. 
sage on this vast virgin market. Then do 
something about it. Buy WKBT! 


#CBS research 


REPRESENTED 
NATIONALLY BY 


PAUL A. RAYMER 
COMPANY, Inc. 
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Magazine, among others) simply 
“Leo.” I didn’t bother to point 
out your error to you because I 
figured it was too late to matter. 
And Leo would probably have a 
full-time job on his hands if he 
tried to keep everyone straight. 

But your current issue (Rough 
Proofs, Aug. 30) compounds the 
error with a reference to Harry 
Hershfield’s “interesting task.” 

Leo’s note: “There’s something 
odd about the picture in Page 32 
of Advertising Eon. It shows the 
art director of HJK&A (who really 
looks like Marilyn Monroe) and 
Harry Hershfield smirking at a 
calendar girl. 

“It is obvious that Harry is an 
imposter—the same jerk who 
through these many years has been 
posing as the clever grey-haired 
raconteur (when he isn’t posing as 
the bush-faced and talented cari- 
caturist on the New York Times- 
Herald). Just wait till the real 
Harry gets a load of this. 

(signed) Arpad Schmidlap” 
EUGENE T. HOOVER JR., 

Art Director, Henry J. Kauf- 

man & Associates, Washington, 

Dd. Cc. 


Confused by a Line 

To the Editor: Is it I? My 
eyes? My myopia? My age? My 
intelligence? My innocence? 

I don’t get the glamor line 
stuff in Canada Dry’s new cam- 
paign. (Oh, sure, telephone and 
all that.) But what in hell is the 


NOW! rou can Ber rue 


GLAMOR 
LINE 


Fer the first time, you can enjoy full favored, fil-bodied dietetic 
drinks that cut down on your calories without cutting down on 
your pleasure. Glamor Drinks are different. They're made the 
Canada Dry—or quality—way, and they come in your favorite 
‘True Fruit flavors. Naturally, they're 100% sugar-free and salt- 
free. Naturally, they taste better than any other dietetic drinks 


you've ever tried. \ 
HAAN 


SUGAR-FREE + SALT-FREE 
SCIENTIFIC CARBONATION 
WORLD-FAMOUS QUALITY 
FIVE DELICIOUS FLAVORS 
The best in dietetic beverages 


10% Tao 
“Tae 


line to the left in the illustration, 
besides being the telephone cord? 
I took it—still take it—as the left 
counterpart of the right curve— 
and a damned strange shape she 
has if it is. 

Confoosing. 

C. RALPH BENNETT, 
Executive Vice-President, 
Fred Gardner Co., New York. 


Says Independent Stations 
Will Stay That Way 


To the Editor: Your radio-tv 
article in the July 26 issue on 
simulcasting is interesting and 
very impractical from the stand- 
point of the independent radio 
station. 

Leading independents all over 
the country have grown and pros- 
pered considerably in the last few 
years since the advent of televi- 
sion, while network affiliates 
weakened due to the drop in net- 
work revenue and programming. 
In all the leading cities in the 
country, there are now independ- 
ents that surpass network stations 
and daytime television in their 
share of audience and in their 
total Nielsen coverage. 

This is evidence enough that the 
programming structure of inde- 
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pendents is -what the _ listeners 
want. No need for them to lean in 
any way on television or anyene 
else for assistance. 
In other words, the independ- 
ents will remain independent! 
R. C. EMBry, 
Vice-President, Station WITH, 
Baltimore. 


Parker Sets Woolf Straight 
on First Color for Pens 

To the Editor: You will be 
pleased to know that there is new 
evidence to prove the high reader- 
ship of James D. Woolf’s column 
in ADVERTISING AGE: 

This morning 14 tear pages ar- 
rived from various friends of 
Parker underscoring the paren- 
thetical comment relative to color 
introduction to fountain pens, “I 
believe it was Sheaffer’ (AA, 
July 26). 


Tsk, tsk .. . I am surprised. One 
of his ex-company’s better clients 
was responsible for the merchan- 
dising revolution in fountain pens 
through the introduction of the 
red Parker Duofold pen and the 
first use of color in writing instru- 
ment advertising. 

GEORGE A. Eppy, 

Advertising Manager, Parker 

Pen Co., Janesville, Wis. 


& 7 « 
Reprints ‘Fixtures’ Article 

To the Editor: In reference to 
“Tips for the Production Man,” 
in your Aug. 16 issue: 

We are interested in permission 
to reprint this particular article 
and send it with samples of our 
work to approximately 100 cus- 
tomers or prospective customers. 

GLENN O. LIEBNER, 

Vice-President, Central Litho- 

graph Co., Cleveland. 


Authoritative Free Book Discloses 
Secrets of Direct Selling Success 


Modern Direct Selling is big! Eight 
to nine billions’ yearly volume big, 
and versatile, too. Few products or 
services aren't suited to it, and a 
big-ticket price makes no differ- 
ence—today’'s Direct Selling Spe- 
cialist can sell anything you can 
sell him. What's the secret of sell- 
ing him? Send today for a free 
copy of “The Quickest Way to 
National Distribution’’ and find 
out in mere minutes of reading- 
time. It's most authoritative text on 
modern Direct Selling, filled with 


facts all sales executives and 
agency account men should know. 
Write for it today on business let- 
terhead; learn why this powerful 
distribution force adds volume fast, 
perils no part of present over-the- 
counter retail sales, can be tested 
virtually cost-free. Just pin, paste 
or staple this ad to your letterhead 
and mail to: SPECIALTY SALES- 
MAN, The Magazine of modern 
Direct Selling; Room 812-1, 307 
N. Michigan Ave., Chicago 1, Ill. 


are your sales keeping pace 
with the spectacular growth 
of the Denver Post's Market? 


The Post Office does a booming business in Denver. Since the war, postal receipts 


have increased 46 percent. Here is a highly valid index of Denver's spectacular growth... 


a growth of 200,000 additional people since the war...a growth that has swelled 


Metropolitan Denver's population to a total of 669,700. 


To reach this growth market—to send your sales story home in Metropolitan Denver — 


use the only newspaper read by almost 9 out of 10 of your prospects—The Denver Post. 


CIRCULATION 
Evening, except Saturday 


Saturday ° 
eee 8 ke we 


Empire Magazine and Comics 
A.B.C. Publisher's Statement 
March 31, 1954 


236,366 
188,884 
353,675 
392,036 


The Voice of the Rocky Mountain Empe 
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Pittsburgh Stores 
Face Yule Season 
with Strike Still On 


PITTSBURGH, Sept. 14—City mer- 
chants are heading into the Christ- 
|mas buying season with shrug- 
| ging shoulders and a pained stare 
as the weary department store 
strike marches into its 42nd week | 
(AA, May 5, et seq.). 

Retailers’ advertising in the 
city’s three big newspapers was 
lower in July than in any month 
during the past iwo years, accord- 
ing to the University of Pitts- 
burgh’s bureau of business re- 
search. 

The bureau said dollar sales of 
Pittsburgh wholesalers were 15% 
lower in the first seven months of 
1954 than a like period last year. 


With 1049 ft. tower and 100,000 watts max- 
imum power WTAR-TV covers 459,000 families 


s Hardest hit among wholesale 
‘merchandise were women’s and 
men’s clothing and _ electrical 
'goods, among several others. Even 


cia 


... says Albert J. Carter, 
Territory Manager, Seattle Office, 


WESSON OIL and SNOWDRIFT SALES CO. 


“A large portion of our business in the growing 
Pacific Northwest comes from the Tacoma mar- 
ket,” Mr. Carter says. “And because it is individual 
and distinct from any other market, we request and 
expect advertising coverage in Tacoma as well as 
in Seattle. We’ve found that Seattle advertising and 
merchandising promotions simply do not reach 
Mrs. Housewife in the Tacoma area.” 


ALWAYS 
in the 


“FIRST FIFTY” 


(From MEDIA RECORDS, first 6 
months 1954 for Canadian ond 
U. S. evening newspapers) 


Syracuse Herald Journal 
Dayton News 

Akron Beacon-Journal 
Cincinnati Post 
Rochester Times-Union 
Tacoma News Tribune 
Louisville Times 
Miami News 
Boston Globe 
Minneapolis Star 


One of 7 evening newspapers 
on the Pacific Coast, and one of 
2 in the Pacific Northwest to 
oppear consistently in the *' 
Fifty’’ list. 


First 


‘Tacoma 
Tribune! 
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RATES FOR SYMPATHETIC ~ 
LISTENING TO DESCRIPTION 
OF YOUR BOWLING 


GENERAL RATES Listening time is limited to two 
minutes for each of the items listea below. Rates are 
automatically doubled tor each additional minute of 
listening time 


LISTENING TO 
First-Night-of-Season excuses 
Haven't Bowled Since Last May...........-- 
Trying Something New This Season. . 
Switched to 2 (or 3) Finger Bali... 
Alleys Aren't Broken-In Yet.................2 
Runways Are Too Sticky. 
1 Was Tapped . *2 for S¢ 
That Guy On the Next Alley Distracted Me Each 10¢ 
Did You See How I Slipped?.............. Bach 10¢ 
Bad Rack ..... , Each 10¢, 12 for $1.00 
How Can I Bow! ‘With That Lousy Pin Boy? . 506 
Sore Finger, Bad Thumb, etc. ........... Each 2S¢ 
Why Didn't You Tell Me There Was a ‘Sleeper? 


Each 10¢ 

SPECIAL RATES Listening 

Time cimit 

. 1S Minutes 
Describing 10 frames, frame by frame 

AGI BID 555s cdiacondecicecaseoreeqeeccies Soe 

Between 150 and 200 ... 2.2.6.6. e cee cnee $1.00 

NTI i nicord b ddwran sacha hsencsdcestaspes 1.50 

SEIN esi dan sie wa 5.0008 Qn eaes You Get Paid 


C.&E.A. LEAGUE NIGHT “SPECIALS” 
Listening to v hat’s wrong with the league 
Listening to what's wrong with the league 
officers 
Listening to what's wrong with the —— -Ea. 25S¢ 
for $1.00 


POT GAME LISTENING 
Listening to Description of Hi-Low Game where you 
carried your Partner We 
Listening to Description of Hi-Low Game where 
Partner carried you .....-....6 ee eee eeeeee $1.00 
(Rates are Higher on This Because it is So Rare) 
Listening to Description of More Than = 
One Game, if All Were Bowled on 
Same Occasion REQUEST 
Listening to How You Took the Boys for $ 
(10% of Amount Mentioned) 
Listening to How Boys Took You for 
(Are You Serious?) 


OPEN LISTENING — Hard Luck Bowling 

This type of listening is very wearing on our listeners 

—we request you keep your descriptions as brief as 

possible. 

Just Listening “e Each 25¢ 

Listening with Sincerity, saeh 3 . Each 50¢ 

lf Weeping is Required . Extra "Charge S0¢ 
(Towels Furnished at 25¢ each) 

Listening to description of hits by opponents that 
were actually “lucky”....... .10 pins for S0¢ 

Listening to How You Didn't Foul 
If foot was one inch from foul line, 10¢; over one 
inch 2S¢ 

Listening to How Team Lost 
When you blew 10th frame 
(If teammate blew 10th frame, add 10¢) 


LISTENING TO (Team Bowling) 

How Team Would Have Won if Anchor Man Hadn't 
Biown Easy Spare in Tenth Frame.......... 1S¢ 

How Team Won Because You Picked Up Split in 
Tenth Frame 


2-7 or 3-10 Split 
DG PD. 844 6004 seed Naas Cecees 
4-7-10 of 6-7-10 Split 


How Team Won Because You Turkeyed Out... 20¢ 
How You Could Bow! Better on Another Team. .25¢ 


NOTE: Special discount allowed if C.& E.A. listener is permitted to describe his bowling. 


Copyright 1954—Cruttenden & Eger Assoc 


jates, Chicago. All Bights Reserved 


SERVICE FOR BOWLERS—With the opening of the bowling season, Crut- 

tenden & Eger Associates, Chicago agency, mailed its friends and 

prospects a four-page vest pocket folder written by Leon H. Lewis 

of the agency, offering < “rate card” for listening to bowling yarns. 
The inside two pages are shown here. 


liquor sales showed a 5.3% slip. 
One plus was noted: jewelry was 
up 7.7% for the period. 

Totals for the 
newspapers here, the Post-Ga- 
zette, the Press and the Sun-Tele- 
graph, showed June’s figures 
slipped from 2,368,000 lines to 1,- 
779,000 in July, a 24.9% loss. For 
the comparable seven-month peri- 
od, total lines were off 10%. 


s At the trade markets a general 
feeling of optimism prevails. How- 
ever, some merchants prefer to 
call it resignation to “new” normal 
figures. 

Whatever it is, any feeling ap- 
proaching optimism is a stranger 
to big ticket departments of the 
struck stores. Furniture and major 
appliance volumes have _ been 
crushed by the exasperating tie- 
up. 

And the “hopes rise’—“hopes 
dim,” headline-consuming strike of 
12 AFL unions against the Big 
Five department stores plods on— 
its second Christmas just around 
the corner. 


Red Top Is Now Wunder Brau 
Red Top Brewing Co., Cincin- 

nati, has changed its name to 

Wunder Brau Brewing Co. 


Patton-Hagerty Changes Name 

Patton-Hagerty-Sullivan, Chi- 
cago agency, has changed its name 
to Hagerty & Sullivan. 


inree major | 


Stewart-Warner Is 
Back in Phono Field 
with 10 New Models 


CuHIcaco, Sept. 14—Stewart- 
Warner Electric, radio, television 
and electronic products division of 
Stewart-Warner Corp., has re- 
turned to the phonograph field 
after several years’ absence. 

The company is introducing ten 
models of standard and high fi- 
delity phonographs and radio- 
phono combinations to its distrib- 
utors this fall. 

Advertising at present is con- 
fined to trade publications—Elec« 
trical Merchandising, Electrical 
Dealer and Retailing Daily. In ad- 
dition to this, co-op newspaper 
mats are being made available to 
dealers and distributors. 


= Some time after the first of the 
year, the company will return to 
consumer publications. 

According to Graeme W. Stew- 
art, advertising manager for radio 
and television, the promotion “has 
catapulted nicely” with enthusi- 
astic dealer and distributor re- 
sponse. One high-fidelity model in 
particular has received a great 
deal of acceptance by the dealers 
and distributors, according to Mr. 
Stewart. 

O’Grady-Andersen-Gray is han- 
dling the advertising. 


(ADVERTISEMENT) 


Will Baseball-Playing Chicken Stop 
Crowds at Your Convention Display? 


Casey at the Bat, a real live 
chicken trained to play baseball, 
will steal the show for you duiing 
the fall and winter convention 
season. The entire unit, 4 chickens 
and a baseball diamond, is shipped 
to you by express with simple in- 
structions on how to set up and 
handle. This unique live display 
has proved its effectiveness not 
only as a crowd stopper but also 
for its news value on radio and 
television and in the newspapers. 
You should see our testimonials on 
its success. 


Continuous Performance 

Half the job is building a strong 
selling display. The other half—of 
getting attention—is where Casey 
comes in. She will perform 8 to 
12 hours continuously, day in and 
day out. People quickly discover 
that this talented hen knows when 
she’s going to get a hit. You've got 


to see it to believe it. Word gets 
around fast that at your booth is 
a show of major league caliber. 

Casey’s baseball field is 4x4 feet, 
small enough to fit nicely into your 
booth. Her motivation is hunger. 
To get feed, she smacks out home 
runs. She needs no coaxing to per- 
form. Only time she goes into a 
hitting slump is when she is full of 
feed—that’s why we supply 4 
birds. 


Yours Exclusively 

We permit only one Casey act in 
a convention. She’s yours exclu- 
sively. Trained by Keller Breland, 
well-known animal psychologist, 
Casey is so newsworthy she’s been 
featured on national television net- 
works and in LIFE, COLLIER’S 
and POPULAR MECHANICS. For 
rental rates and details, write or 
wire Keller Breland Associates, 
Inc., 1112 Grove St., Evanston, Ill 
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Ad Drive to Combat 
‘Erroneous Attitude’ 
that Copper’s Scarce 


New York, Sept. 14—An adver- 
tising campaign starts this month 
in 43 magazines and newspapers to 
explain how copper and its alloys 
can be used to advantage by 
American industry. 

Sponsored by the Copper & 
Brass Research Assn., through 
Maubert St. Georges Inc., New 
York, the program is designed to 
“combat an erroneous attitude re- 
garding copper supplies which 
started in World War II and was 
aggravated by the Korean con- 
flict.” According to Mr. St. Geor- 
ges, this attitude is expressed in 
one of three ways—(1) that the 
supply of copper is insufficient for 
our growing economy in times of 
emergency, (2) that reserves of 
copper will soon peter out, or (3) 
that it is necessary to substitute 
other materials for copper wher- 
ever an adequate substitute can be 
found. 


® The campaign will continue in- 
definitely, Mr. St. Georges told 
AA, and no budget limitation has 
yet been established. The agency 
will make a recommendation along 
these lines after the campaign has 
run for several months and re- 
sults can be established. 

“We plan to reach the nation’s 
industrialists in three ways,” the 
agency head said. “As ordinary 
citizens, through the general mag- 
azines they read for news; as ex- 
ecutives, through the publications 
they rely on for business and fi- 
nancial reporting, and as profes- 
sionals—engineers, chemists, de- 
signers, manufacturers, etc.—in 
the trade magazines that serve 
their special interests.” 

Ads in the series will be cou- 
poned, and respondents will re- 
ceive from the association a copy 
of the U. S. Department of Com- 
merce’s quarterly, “Copper Indus- 
try Report,” and a copy of “Cop- 
per... Today and Tomorrow,” sta- 
tistical pamphlet produced by the 
association. 


Nesco .Appoints Vincent 
Anson Marketing Manager 

Nesco division of New York 
Shipbuilding Corp., Milwaukee, 
has appointed Vincent Anson 
marketing manager effective Sept. 
1. Formerly regional sales mana- 
ger in St. Louis for Nesco, Mr. 
Anson in his new post will have 
charge of all advertising, mer- 
chandising, new products and 
packaging development and sales 
promotion for the division. 

Mr. Anson served with Nesco 
Inc. for over 20 years prior to its 
incorporation as a division of New 
York Shipbuilding last May. He 
succeeds William J. Freund, who 
has resigned. 


BAB Appoints McKenna 

Carroll McKenna, formerly di- 
rector of sales promotion and re- 
search for KABC, Los Angeles, 
and ABC’s western division, has 
jcined the national promotion staff 
of the Broadcast Advertising Bu- 
reau, New York. He will assist J. 
Norman Nelson, director of na- 
tional promotion for BAB. 


Ellington & Co. Named 


Washington Mills Co., Winston- 
Salem, has named Ellington & Co., 
New York, to handle advertising 
for its new Mayo Spruce line of 
men’s and boys’ underwear, 
sportswear and sleepwear. Maga- 
zines and trade publications will 
be used. 


Wehner Appoints Verbel 

Jerry Verbel, formerly of Ruder 
& Finn Associates, has joined Weh- 
ner Advertising Agency, Newark, 
as a copywriter. 
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UNITED STATES STEEL 
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STEEL SUPPORT—Four-color spread in Nov. 27 Saturday Evening Post 
will see U. S. Steel launch “Operation Snowflake,” a drive intended 
to help U.S.S. customers sell more white goods (AA, Aug. 30). 
Business publications and “U. S. Steel Hour” on tv will be used 
for the campaign. Batten, Barton, Durstine & Osborn is handling. 


‘succeeds Elno Heronen, who has 


‘resigned. The district office in Pas-| | W 
adena, Cal., will be Mr. Carsten-_ Paste Paper A AYS 
sen’s headquarters. ~ with 
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Fairchild Boosts Carstensen Portco to Morton & Stanton 
Howard H. Carstensen has been| Portco Corp. has appointed Mor- 
appointed district manager of | ton & Stanton, Portland, to handle 
Scan-A-Graver sales and service advertising for its paper products 
for 11 western states and British | division, Vancouver, Wash. The 
Columbia by Fairchild Camera &|company produces lines of spe- 
Instrument Corp., Syosset, N. Y.|cialty paper bags, paper twines 
Mr. Carstensen, who was in charge | and garden supplies. 
of sales for Illinois and Indiana, 


ARF Adds Four Members 


Four more subscribing members 
have been added to the roster of 
Advertising Research Foundation. 
They are Chicago Car Advertis- 
ing Co.; International Editions of 
Reader’s Digest; Tatham-Laird, 
Chicago advertising agency, and 
Time-Life International. This 
brings the foundation’s member- 
ship to 193. 


UNION RUBBER & ASBESTOS CO. 
TRENTON, W. J. 


SY GP UID MAKES PASTING A PLEASURE 


hook? 


Even Izaak Walton couldn’t answer this one. It takes all three, 


of course. 


Selling in the appliance, radio, TV business takes all three, too — the 
distributor, the distributor salesman and the retail dealer. Working to- 
gether on the same line, they get sales results. 

Don’t overlook this fact when you make your sales and advertising 
plans. And don’t overlook the important fact that Electrical Dealer is 
the magazine that covers all three groups. It is the only magazine that 
publishes a special edition for appliance, radio, TV distributors and 
distributor salesmen. 


ELECTRICAL DEALER (2) mm a 


THE APPLIANCE-RADIO-TV SALESMAGAZINE 


SALES OFFICES: 


CHICAGO 11, ILL. CLEVELAND 15, OHIO 
22 E. Huron Street 1836 Euclid Avenue 
Whitehall 4-0868 PRospect 1-0505 


Walter J. Stevens John E. MacArthur 
Orrin A. Eames 
Lou Porterfield 


NEW YORK 17, NEW YORK WEST COAST 


101 Park Avenue MCDONALD-THOMPSON 
MuUrray Hill 3-0256 San Francisco Seattle 
J. H. Thomson Los Angeles Dallas 


William G. Dunn 


THE SALES MAGAZINE EDITED FOR ALL 3—DISTRIBUTORS—DISTRIBUTOR SALESMEN—DEALERS 
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WSAI Signs Baseball Contract 

WSAI, Cincinnati radio station, 
has signed a long-term contract to 
broadcast all Cincinnati Redleg 
baseball games with the start of 


JUST ASK: FOR MARIE: 
Call WAbash 2-8655 and ask for 
Marie Maize on your next multi- 
raph, goimtonssen. addressing or 
mailing job. _ pick-up and de- 
liv ‘Gast and accurate work, plenty 
of tenced personnel, charges 
always in line THE LETTER SHOP. 
Inc.. 431 S. Dearborn St., Chicago 5 


(Now in our 25th successful year.) 


the 1955 season. For the past dec- | 
ade the games have been aired by 
WCPO, Scripps-Howard Radio, 
Inc. operation. Burger Brewing | 
Co. will continue to sponsor the 
games over WSAI through its 
agency, Midland Advertising 
Agency. 


Agency Boosts Mrs. Genovar 

Mrs. Christine Genovar, for-| 
merly personnel director, has been 
appointed manager of the St.| 
Augustine office of Bacon, eceitt 
man & Vollbrecht. 


Specialists in SILK SCREEN PRINTING 


INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 


| 


N. Y. Agency Head 
Gets Book on Golf 
Out of His System 


New York, Sept. 14—Louis de- 
Garmo, agency chief and amateur 
golfer, has gotten a small book 
(95 pages) out of his system. 

“Play Golf...and Enjoy It,” 
published today 
by Greenberg, 
New York, at $2, 
offers, according 
to an introduc- 
tion by the late 
Grantland Rice, 
“practical, help- 
ful advice to the 
golfer who 
dreams in the 70s 


...talks in the 
Lovis deGarmo ()s...aspires to 
the 90s...and 


hardly ever breaks 100.” 

The head of deGarmo Inc. here 
advises duffers to forget most of 
the traditional rules for playing 


Atlontic City Ethibits 


Lower R 
Will Push 


7 le ihe hawdwaue Tol 


Because it gives hardwaremen live industry news, the latest 
on new products and trade trends in an easy-to-read style — 
your selling ads belong in the tabloid format of 
HARDWARE & HOUSEWARES. Every ad you place 

is next to news . . . you're assured top visibility . . . and 

there are no ‘buried’ ads, ever. Decide now that to better sell 
the hardware trade, HARDWARE & HOUSEWARES 

is your best advertising choice. A free copy of “Selling The 
$3 Billion Hardware and Housewares Market” is yours 

for the asking. Write today. 


The Hardware Newspaper 


Hardware & Housewares 


Published by the Irving-Cloud Publishing Co. 
8th Floor, Daily News Bldg., Chicago 6. Il. 
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| golf and concentrate instead on us- 
ing the club, grip and stance that 
seems most natural to them. “It 
doesn’t matter how you stand, or 
how you swing, or how you grip 
the club, within certain limits,” 
writes Mr. deGarmo. 


s “But if you can just get into 
the habit of hitting one shot after 
the other you will acquire the abil- 
ity sooner or later to hit more and 
more of them correctly. . .and that’s 
when you'll begin to have fun. 
Golfing for enjoyment means, 
simply, hitting the bail the easiest 
way for you.” 

This advice is intertwined with a 
number of deGarmo reminiscences 
and some anecdotes about golfing’s 
great and near-great. 

And for those who still can’t 
shave 100, there’s the doubtful 
balm of Damon Runyon’s crack, 
recounted here: “Golf is a gentle- 
man’s game and that’s why many 
people play it so badly.” 


Bangor Gets New Daily 


The Patriot, a new afternoon 
daily newspaper, has started pub- 
lication in Bangor, Me., using the 
plant of the Evening Commercial, 
which suspended Jan. 17 after 78 
years of publication. Monte F. 
Bourjailly is the editor and pub- 
lisher. 


Newman Joins Official Films 
John Newman, director of pub- 
licity for MCA TV for the past 
three years, has resigned to be- 
come director of advertising, pro- 
motion and publicity for Official 
Films, New York, tv distributor. 


McGraw Electric 
Awarded Damages 


in Fair Trade Case 


Ecin, ILL., Sept. 15—McGraw 
Electric Co. has been awarded a 
$2,332.76 judgment in which the 
Veeds Television & Appliance Co., 
New York, is cited for violation of 
the fair trade price structure es- 
tablished by the plaintiff for its 
Toastmaster line of toasters. 

The judgment, awarded by Jus- 
tice Matthew M. Levy of the su- 
preme court of New York, includes 
$1,000 for damages suffered by 
Toastmaster products division of 
McGraw and an additional 
$1,332.76 for court costs. 

McGraw was originally granted 
an injunction in 1950, restraining 
Veeds from selling its toasters be- 
low list price. The second court 
order holds Veeds in contempt for 
violating the injunction by con- 
tinuing to sell the Toastmaster line 
below the fair trade price. 

W. E. O’Brien, v.p. of the Toast- 
master products division, said 
similar court actions will be initi- 
ated whenever it is necesary to 
continue enforcement of Toast- 
master’s price maintenance pro- 
gram. 


Cherry Agency in New Oftice 

George Cherry Advertising 
Agency, Denver, has moved into 
larger quarters in the new Mile 
Hi Center. Harry Walker Indus- 
trial News & Photo Service will 
operate with the agency in the 
new office on a contractual basis. 


CBS for CENTRAL OHIO 


Sandwich your spots among the TOP 20 PULSE- 
rated programs on WBNS, and join the satisfied 
sponsors who savor flavorful profits from loyal 
WBNS listeners. The “piece de résistance” is a 
market of more Central Ohio listeners than all 
other local stations combined! 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 
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8: WCAE Appoints Trench 


s| respectively, for KOIN-TV and 
KOIN, Portland, Ore., effective 
Oct. 15. This is the sixth non-o&o 
|| radio station and the seventh non-'! = 
|\o&o tv station to be represented 
|by CBS Spot Sales. 


Agency Moves, Alters Name 

| Hughes Advertising, Toledo, has 
|'moved to 4054 Fitch Rd. in West 
'Toledo, O., and at the same time 
changed its name to Jenssen Ad- 


; vertising. The agency was pur- 
RAY W. MARTIN has been appointed | chased in 1948 by Jeanette Jens- 


national advertising manager Of |cen. 

the St. Petersburg Independent. He 

has been associated with the Mi- Hamburger Heads PR Dept. 
ami Daily News and other news-| Phil Hamburger, who previous- 
papers and such publishers as ly operated his own public rela- 


Scripps-Howard, Hearst, and Mac- ‘tions office, has been named pub- 


‘lic relations director for Dick 
Leon-Hunter. Laughlin & Associates, Houston 
agency. 


CBS Television Spot Sales and a . accoumnecs syeven Ka 
CBS Radio Spot Sales have been | MUCMGOMUCUBUL AU) Le 
appointed national representatives AIR CONDITIONING a ‘ 


PAPER PRODUCTS © CAKE DECORATIONS © CLEANERS 
DOUGHNUT MACHINES * CONTROLS * CONCENTRATES 
MOULDS + PRESERVES « VACUUM CLEANERS ¢ YEAST 
_ DIVIDERS © FLOUR HANDLING EQUIPMENT © SUGAR 
_ HUMIDIFIERS © INSECTICIDES © BROOMS + VITAMINS 
- BASKETS © REFRIGERATING MACHINERY = UNIFORMS 
_ SHORTENINGS * VEGETABLE OLS + THERMOMETERS 
— DETERGENTS © PROOF BOXES + MOTORS © FIXTURES 
| FRUITS * OVENS * PANS © SPICES * MIXERS © MILK 


READERS DO 


2% 


OF THE BUSINESS 
IN THIS $5 BILLION 
DOLLAR INDUSTRY 


Over 14,000 


23% more paid 
Readers than any 


CLISSOLD BUSINESSPAPERS: 
THE CANNER * BAKING INDUSTRY * HOSPITAL MANAGEMENT 
Rede ETT: EET AEE 


BBB Has Complaints 
on Mail Order Mart'’s 
Ads for Used Clothes 


New York, Sept. 14—The Na- 
tional Better Business Bureau and 
various local better business bu- 


Coast-to-Coast Host 
Long Run 
New Freedom 


Promotion Plus 


reaus said today they have re- 
ceived a number of complaints | 
from dissatisfied customers of. 
Mail Order Mart, which advertise: 
and sells used clothing through the 
mails. 

Mail Order Mart, which operates 
out of 164 Monroe St. here and: 
199 Sackett St., Brooklyn, had 
made no reply to the bureau’s 
recommendation that the company 
make prominent disclosure in its 
ad copy that the advertised mer- 
chandise is ‘used,”’ the bureau 
said. 

In one ad published by the com- |, 
pany, the bureau said, the size of | 
type and the position of the word. 
“used” was such that it might es-. 
cape the attention of other than a} 
careful reader. Customers com-_ 
plained to the bureau about re-| 
ceiving used merchandise when' 
they thought they were ordering 
new merchandise. 

David Reiffe, a partner in the 
mail order business, in comment- 
ing on the National Better Busi- 
ness Bureau’s service bulletin, told 
AA today, “We're a reputable firm 
in business over 17 years. We an- 
swer all complaints, and we make 
all refunds. Whether the word) 
‘used’ is in large print or small 
is immaterial.” 


@ Ladies just love to tell their age . . . to Art Link- 
letter on his “House Party” radio and television show. So 
it’s no wonder he makes such a persuasive salesman for 
Lever Brothers’ Surf. Three times a week he tells women 
that a Surf wash makes clothes so clean they “smell like 
sunshine.” These commercials have the same friendly 
touch that has won “House Party” millions of fans. 


BBB Bares Big Bang 


The National Better Business 
Bureau has asked Chemi-Technix 
Laboratories, Buffalo, to discon- 
tinue distribution of a pamphlet 
by Henry J. Zimon titled “Spec- 
tacular Chemical Experiments,” 
which a consulting chemist told 
BBB was “the most dangerous 
piece of literature that has come 
to my attention.” The bureau re- 
ports also that the New York City 
Fire Department has advised that. 
“the chemical ingredients and the 
finished products described in this | 
pamphlet are of a hazardous na-)| 
ture and may cause injury to life’ 
and limb of minors and adults.” 


Mitchell Adds 1, Drops 1 
Plastimayd Products Corp., 
Portland, Ore., has appointed 
Everett Mitchell Advertising, Port- 
land, to handle its advertising. 
Plastimayd recently acquired the 
assets of Plastic Sheeting Co. and 
is planning to expand distribution 
of its rainwear, inflatables, sport- 
ing goods and industrial products 
in the U. S. and Canada. Consumer 
and trade publications will be 
used. Mitchell also announced it 


© Youthful action photographs dramatically illus- 
trate “Five days of new freedom” — 1954 campaign theme 
for MEDS. This series for Personal Products Corp. broke 
in the early summer months . . . when outdoor sports come 
into full swing and the demand for tampons is greatest. 
Two-color advertisements appear in magazines directed at 
an ever-growing group of modern young Americans. 


@ Early retirement — with enough money to enjoy it 
— is an appeal which never seems to grow old. Now in its 
25th year, this campaign is actually setting new records 
for Phoenix Mutual Life Insurance Co. Business through 
advertising hit an all-time high in 1953. Key-numbered 
coupons check the pulling power of each advertisement in 
this broad series, which runs in general magazines. 


CT 


a 


HOUSEHOLD. 


@ Big news for the ladies this month — South Seas in 


Community silverplate. It’s completely new . . . in styling, 
proportions and silhouette. Client Oneida Ltd. makes its 
television debut with star-saleswoman Arlene Francis on 
the “Home” show to promote the South Seas pattern. Space 
advertising is the mainstay of the campaign, with four- 
color cover ads in six national magazines. 


has resigned the account of Trade- 
winds Inc., Tacoma, Wash., tackle 
manufacturer and importer of 
Husqvarna Swedish firearms. 


BATTEN, BARTON, DURSTINE & OSBORN, 


NEW YORK * BOSTON * BUFFALO * CHICAGO * CLEVELAND * PITTSBURGH * MINNEAPOLIS * SAN FRANCISCO * HOLLYWOOD * LOS ANGELES + DETROIT * DALLAS * ATLANTA 


INC. Advertising 
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It's How You Can Serve 
Not Just What You Sell 


Dallas, Texas—Early this spring, 
A. J. Airoldi, who sells metal build- 
ings here, was just about ready to 
cancel his newspaper advertising. 

Airoldi Metal Products had been 
running seven column inches week- 
ly on The Dallas Times Herald busi- 
ness page, using stereotyped line 
drawings of buildings and general- 
izations about the product. The ads 
simply were not pulling. 

Then a Times Herald representa- 
tive suggested increasing the size 
and featuring local installations, 
showing particularly how custom- 
built office units could dress up the 
metal structures. It was a shift in 
emphasis from what Airoldi had to 
sell, to how Airoldi could serve. 

The new series clicked from the 


start. Inquiries tripled. Business 
boomed, and today Mr. Airoldi re- 
gards newspaper advertising as a 
“most vital’’ element in his progress. 
A doubled schedule is in the offing. 


All any newspaper can offer its 
advertisers is interested, construc- 
tive service and action-provoking 
readership as measured not only by 
circulation but by specific reaction. 


How The Times Herald serves its 
advertisers is illustrated by the 
story above. As for circulation, the 
March 31, 1954, ABC Audit’s one- 
day count lists The Times Herald 
total net paid as 163,299 daily, and 
166,279 Sunday. In Dallas County, 
the Southwest's Blue Chip Market, 
The Times Herald reaches in excess 


a ats 
of 25,000 more families daily, and 28,000 
more Sunday, than any other newspaper. 

The Times Herald is represented na- 
tionally by The Branham Company. (Adv.) 


Marketing Booklet Out 


The bureau of economic and 


| business research of the Universi- 


|ty of Illinois, Urbana-Champaign, | | 


has issued a 60-page booklet, “The 
| Role and Nature of Competition 
‘in Our Marketing Economy,” 
| which contains the papers present- 
‘ed at the university’s biennial 
marketing symposium. It is edit- 
ed by Prof. Harvey W. Huegy, and 


sells for $1. 


Charles Wilcox Named V. P. 


Charles A. Wilcox, research di- 
rector and an account executive 
of Wherry, Baker & Tilden, Chi- 
cago, has been appointed a v.p. of 
the agency. 


Riedl & Freede Adds One 

Germicidal Corp., New York, 
has named Riedl & Freede, also 
New York, to handle advertising 
‘for its Permasceptic line of hy- 
gienic agents. 


$8,500 PENOBSCOT CABIN 


COVERS ALL THREE 


Use America’s only “3-state one station TV 
network” and save ...in just 12 weeks of a 
10 per week 20 second spot campaign... the 
complete cost of an $8,500 prefabricated 
hunting lodge by The Penobscot Cabin Co. 


Because of WMTW’s tremendous coverage 
we can offer unbelievably low rates. Aver- 
age time costs run 54% less than the com- 
bined cost of the next 3 TV stations which 


together give only second best coverage. 


Mt. Washington’s more-than-a- 
mile high transmitter beams a 
perfect signal over most of Maine, 
New Hampshire and Vermont. 
WMTW’s three state coverage 
area is unequalled by any other 
television station in the country. 


TV sets: 229,884, RETMA — 


July 2. 


CBS-ABC 


CARRIES MORE WEIGHT 


WMTW serves a market with re- 
tail sales of over one and a half 
billion dollars . .. offers primary 


ie 


Munnar 62 


bes the ery be 


GIN... TON 


Resnoe «seed eae 


NO BEARD—B. B. Haas (left), brana 
advertising manager for Melrose 
Distillers, subsidiary of Schenley 
Industries, and Charles Derrick, 
advertising manager for Schweppes 
(U.S.A.) Ltd., present the newest 
display promoting gin and tonic. 
The display is a joint promotion by 
Melrose and Schweppes, the form- 
er distributing the display unit 
to bars and package stores, the 
latter to drug and grocery stores. 
Peck Advertising Agency handles 
Melrose gin and Ogilvy, Benson & 
Mather is the Schweppes agency. 


7 geen | a, 


Nt: Washingt, TV 
WMTW 


John H. Norton, Jr., Vice Pres. and General Manager 


coverage of 445,000 U. S. fami- 
lies, many of whom have never 
received television before. Pro- 
vides the national or regional 
advertiser with unequalled cover- 
age of northern New England’s 
3 states. 


Channel 8 


REPRESENTED NATIONALLY BY HARRINGTON, RIGHTER & PARSONS, Inc. 


Blue Cross Plans 
Starts Four-Month 


Campaign in Canada 


MONTREAL, Sept. 14—The Can- 
adian Council of Blue Cross Plans 
this month starts a four-month 
campaign with a double purpose. 
The first purpose is to attract 
business to a new national uni- 
form hospital service contract. 
Secondly, institutional type adver- 
tising will serve to maintain pub- 
lic interest in the Blue Cross plan. 

Four business  publications— 
Canadian Business, Commerce, Fi- 
nancial Post and Saturday Night— 
will carry two-thirds page ads in 
both English and French. 

Consumers will be reached 
through two English-language 
weekend publications—Star Week- 
ly and Week-End—and one 
French-language weekend pub- 
lication—La Presse. Four half- 
page ads will run in these publi- 
cations. 

Cockfield, Brown & Co. is the 
agency. 


E-Z Pop Bows in West; 
Brooke, Smith Places Ads 


Frontier Foods Corp., Los Ange- 
les, has appointed Brooke, Smith, 
French & Dorrance, San Francisco, 
to handle advertising and mer- 
chandising for E-Z Pop popcorn. 
The product will be introduced 
in October in Los Angeles and San 
Diego via newspapers, magazines 
and tv spots, and in central and 
northern California in the winter. 

Top Pop Products Co., Detroit, 
introduced the foil packaged pop- 
corn this past spring in the Mid- 
west through W. B. Doner & Co., 
Detroit. Taylor-Reed Corp., Glen- 
brook, Conn., introduced it last 
month in 18 eastern states through 
Cunningham & Walsh, New York 
(AA, Aug. 30). Frontier Foods and 
Taylor-Reed have franchise dis- 
tributorships from Top Pop. 


Ted Sperling Named A.M. 

Artcraft Venetian Blind Mfg. 
Co., St. Louis, has appointed Ted 
Sperling to the new post of ad- 
vertising manager. He formerly 
was advertising assistant for Mis- 
souri-Illinois in the public rela- 
tions department of Southwestern 
Bell Telephone Co. 


Vernard, Rintoul Moves 

Venard, Rintoul & McConneil, 
radio-tv station representative, 
has moved to new offices at 579 
Fifth Ave., New York. 
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Advertising Age, September 20, 1954 


‘Naturally, anyone can wear striped toreador pants’... 


Cheesecake: It Sells Shirts, Peddles Packaging 


The story of Cellu-Craft 
Products Corp.’s campaign to 
sell Cellu-Craft transparent 
packaging with the help of 
some fairly transparent sex 
(AA, Aug. 9) has provoked 
a genteel altercation with 
Carson Roberts Inc., Los An- 
geles, which last year empha- 
sized the torsos of a number 
of female models in order to 
sell Hartog shirts to the 
trade (AA, Nov. 25, ’53). 

“Naturally,” writes June 
Barth, publicity director at 
Carson Roberts, “anyone can 
wear striped toreador pants.” 

Samples from the two 
campaigns are reproduced 
herewith to enable readers 
to compare Cellu-Craft’s 
high-key technique with the 
earlier and more literal Har- 
tog items. (Harold Miller Co. 
developed the Cellu-Craft 


BELONGS TO DADDY 


ads.) 
Whatever the _ respective 
oe ee = merits of the two campaigns 
radent Packaciwa sPacial —from the standpoints of es- 


thetics or  originality—ob- 
servers may gratefully dis- 
agree with Miss Barth that 
“anyone can wear striped 
toreador pants.” 

Luckily, some girls can. 
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PHOTOGRAPHIC REVIEW | 


Wheeler Adams Ritter 
SCHEDULE SHARING—Three Detroit tv stations will 
share in airing home games of the Red Wings hockey 
club, in what represents a new departure in video 

\ sports coverage. Stroh Brewery Co. will sponsor 16 
elecasts on WXYZ-TV and 10 each on WJBK-TV 
and WWJ-TV. Present as the agreement is con- 


Wagoner 


MacNeal Cornelius Gamble Barton 


APPRECIATIVE AUDIENCE—Paper clip marks the spot in Country Gentle- 

man where Gamble-Skogmo stores’ first national advertising ap- 

pears. Looking at the ad are Robert MacNeal, president of Curtis 

Publishing Co., and B. C. Gamble, president of Gamble-Skogmo, 

with Bruce Barton, board chairman, and John C. Cornelius, exec. 
v.p., of Batten, Barton, Durstine & Osborn. 


FISH IN A BEER BARREL—Press, radio and tv guests enjoyed fishing for 

2,500 trout stuffed into a 50’ pool in Milwaukee by Pabst Brew- 

ing Co. and Trout Information Committee, the joint hosts. The pool 
also was a feature of the Wisconsin State Fair, Milwaukee. 


Grubb Riddell 


cluded are: Edwin K. Wheeler, WWJ-TV general 
manager; Jack Adams, general manager of the Red 
Wings; A. H. Ritter, v.p. of Zimmer, Keller & Cal- 
vert, the Stroh agency; H. S. Wagoner, Stroh’s v.p. 
in charge of sales; Gayle V. Grubb, WJBK-TV, and 
James Riddell, president of WXYZ-TV. 


COOL CAT—Carol Segermore greeted 
sales executives from 26 grocery 
chains which handle food products 
of Topco Associates, Chicago, when 
they convened in that city last 
week. The feline costume pointed 
to a forthcoming promotion of 
Topco frozen fish sticks. Russel M. 
Seeds is the agency. 


kann Sse: 


JANTZEN PREVIEWS—Anticipating its national press showing of 1955 

swim suits, scheduled for the Hotel Pierre, New York, Sept. 21, 

Jantzen held a Portland, Ore., preview for its sales force. The four 

suits shown are: “petit posie” (left), “mardi gras” (top), florentine 
floral sheath (bottom) and romper (right). 


Musser 
Correll 


Gosden Light 


POINT-OF-SALE HELPERS—Gerald Light, ad director of CBS-Columbia, 

New York, points out the store display which will be used to show 

off the company’s new rudios this fall. Interested spectators are 

“Amos” (Freeman Gosden) and “Andy” (Charles Correll) and 

William Musser, Ted Bates & Co. account executive. CBS-Columbia 

will sponsor “Amos ’n’ Andy” on alternate Sunday nights on CBS 
Radio. 


~e 


LUKAS PERM LORRE  — acllccine cone ee 


EXPANDING OUTDOOR—Walt Disney will cover coast 
to coast markets with this poster. It will be the first 
time he has used this methed, and the first time he 
has produced a full-length live dramatic film. C. J. 


LaRoche & Co., New York, is placing the 24-sheet 
poster three months in advance of the film’s Christ- 
mas release—a date believed to set a precedent for 
early motion picture promotion. 
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If you want to measure the economic health of this great Midwest area, take a look 
at Omaha. 


When Nebraska prospers, when the green acres yield a bountiful crop of corn and 
wheat, and the beef cattle grow fat at market time, Omaha industry picks up the 
fast-paced tempo of prosperity. The grain and livestock harvest of our agricultural 
empire comes to Omaha to keep production high in the food processing plants and 
the packing houses. 


And it keeps the cash registers ringing in the retail stores. 


On September 1, Omaha ranked as one of the ten brightest business spots in the 
nation, a distinction the city has held for the past six months. Only New York City has 
been listed among the top ten as consistently. 


RETAIL SALES AND EMPLOYMENT UP! 


Omaha, in its 100th year, is not a boom town but its business is booming nonetheless. 


Compare this busy Centennial year with record-breaking 1953 and you'll find these 
facts: 


= Department store sales are up 2 per ® Bank clearings are up 2.8 per cent 
cent. and debits show a gain of 7.2 per 
cent. 


® Manufacturing employment is up 3.6 
per cent. Omaha's unemployment = Water consumption has increased 20 


schedule. 


rate is about 3 per cent of the total 
labor force, compared with the na- 
tional average of 5 per cent. 


Building permits are up 53.5 per 
cent. 


Postal receipts are up 7 per cent. 


per cent over the first 8 months of 
1953. Use of natural gas is up 22 
per cent and there’s a 15 per cent 
increase in electric power use. 


Number of livestock processed and 
livestock receipts both show gains 
of about 2 per cent over 1953. 


ONE MEDIUM COVERS... 


If you have product distribution in the prosperous Nebraska and Western lowa market, 
the quickest, lowest cost way to reach your customers is through the ONE sales medium 
that can influence this 2-billion dollar market in your behalf. 


Three out of five families in Nebraska and Western lowa read The World-Herald. They 


look to The World-Herald for news and for leadership. They respond to World-Herald 
advertising. 


. 


If you want to do business in busy Nebraska, make sure The World-Herald is on your 


Contact your nearest O'Mara & Ormsbee office or write our National 
Advertising Department. 


The Omaha World-Herald 


O'Mara and Ormsbee National Representatives 


New York e Chicago e Detroit 


San Francisco e Los Angeles 


252,522 Daily — 261,374 Sunday 
Publishers’ statement for six month period ending March 21, 1954 
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Safeway to Continue 


and town by town, and the prog- 
ress made in the construction and 
modernization of its facilities, 


Competitive Pricing, 
"gs ‘ place it in a favorable position to 
Eschew Giveaway s meet any competitive develop- 


OAKLAND, Cat.. Sept. 14—Safe- ments.” 
way Stores will continue to rely 
on competitive prices to counter @ The report shows that stores 
trading stamps and other devices. opened in the last five years now 

That’s what Lingan A. Warren, average more than $30,000 a week 
president of Safeway Stores, told in volume, with some ranging up 
stockholders in a semi-annual re- to $100,000 a week. The average 
port. “Competition in the retail) for the 1,876 stores operated in the 
food business is becoming keener) U. S. is $16,407 a week, for the 
and many competitors are resort- | first 24 weeks of 1954; in Canada, 
ing to the use of trading stamps/ 140 stores averaged $16,881. Safe- 
and other giveaway devices in an way opened 13 retail stores in the 
effort to maintain satisfactory | U. S. and two in Canada during 
sales volumes,” he said. “Your)|that period, and on June 19 had 
management believes that your/47 stores under construction, 40 
company’s long-standing policy of|of which ought to be completed 


competitive pricing, item by item | 


| A Confidential Letter to 
Publishing Executives 
THE GALLAGHER REPORT | ?0bishing Executv 
147 W. 42nd St., N.Y. 36, N.Y., LA. 4-1631| by Bernard P. Gallagher 
| Publication Negotiator 


by the end of the year. It plans 


another 222 retuil stores, to be 
built over the next two and one- 
half years. 

Almost all Safeway stores now 
have frozen food facilities, and 
869 have self-service meat sec- 
tions. 

In the first 24 weeks of °54 
Safeway had tot.l sales of $821,- 
863,404, up from $787,578,737 for 
a comparable period of 1953. Its 
net also moved up—$6,615,971 for 
the 24-week period in 54, $6,192,- 
952 for the same period in 1953. 


NBC Appoints Cook 

Joseph C. Cook, formerly sales 
promotion manager of KSTP and 
KSTP-TV, Minneapolis, has been 
named supervisor of tv network 
on-the-air promotion at the Na- 
tional Broadcasting Co., New York. 


Kay Knight Joins Lyon Co. 
Kay Knight, formerly head of 
the radio and tv time buying de- 
|partment of Arthur Meyerhoff & 
|Co., Chicago, has been named an 
,account executive in the Sioux 
City office of W. D. Lyon Co. 


AVAILABLE 
IN AKRON 


NOW! 


The Akron Beacon Journal will now run ONE 


COLOR: and BLACK, 2 COLORS and 


BLACK and 


FULL COLOR R.O.P. advertising in both DAILY 


and Sunday issues. 


Take advantage of the FULL COVERAGE offered 
by Akron’s ONLY daily and Sunday newspaper 


by selecting this rich market to receive your com- 


plete color schedule. 


For color rates, closing dates and other informa- 
tion, call your nearest Story, Brooks & Finley man, 
or write The Beacon Journal General Advertising 


Department. 


Akron Beacon 


OHIO’S MOST COMPLETE NEWSPAPER 
JOHN S. KNIGHT, Publisher 


Journa 


Se acre an ee 
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PACKAGING “FIRST’—C. A. Swanson & Sons, Omaha, has decided that 
impulse buying of canned poultry will be stimulated by six-color 
lithographed can lids, developed for Swanson by Continental Can Co. 


Eppens Launches Campaign | Two Studios Merge 


Eppens, Smith Co., New York,; Studio Ltd., New York, layout, 
is spending $25,000 advertising art, copy, design, lettering and re- 
Holland House coffee with i30-| touching studio, and Byron Musser 
line two-column ads in New York,|Inc.,_ illustration studio, have 
New Jersey, Westchester and Long| merged at the former’s address, 
Island daily newspapers in Sep-|270 Park Ave. A 40-man staff, in- 
tember and October. The ads use|cluding the creative personnel of 
photographs showing everyday sit-| both studios, will continue oper- 
uations and copy promoting the/ating under both names. Perry 
coffee as a pickup for parents, for| Wolf will be president of the com- 
instance, after getting their chil-| bined operation and Roger Smith 
dren off to school. Ellington & Co.,|and Mul Helmer will be sales rep- 
New York, is the agency. resentatives. 


Printers Add Course CBS-TV Appoints Two 


The New York Employing Print- Edward A. Larkin, formerly 
ers Assn. has added a new course, | midwestern sales manager for CBS 
advanced typographic design, to|Television Spot Sales, has been 
its evening classes in NYEPA|shifted to New York as eastern 
headquarters, 461 Eighth Ave. En-/| sales manager. Jack Schneider was 
rollment for the courses starts}nmamed to replace him in Chicago. 
Sept. 27, and classes will start}He was formerly an account ex- 
Oct. 18. ecutive on the New York staff. 


Metropolitan 


OAKLAND 
is Stgger 


Metropolitan Oakland 


Alameda 82 6,000 


eee 
San Francisco 


777,800 


The Oakland Tribune, with the largest home- 


San Francisco 
Peer 


delivered circulation in northern California, is 
the only paper that covers Alameda County, the 


second largest county in the 11 western states. 


1954 population figures from the California State De- 
partment of Finance. 


CRESMER & WOODWARD, 


resentative’s Inchming Sunday Mag 
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Gulf Joins Gasoline 
Ad Battle With New 
‘Non-Additive’ Fuel 


PITTSBURGH, Sept. 15—Gulf Oil 
Corp. today broke the biggest ad- 
vertising campaign in the compa- 
ny’s history in announcing a “com- 
pletely new and different gaso- 
line.” 

The company, through Young & 
Rubicam, New York, will use ad- 
vertising in approximately 900 
newspapers, spots on 400 radio sta- 
tions, spreads in Life and The Sat- 
urday Evening Post and commer- 
cial time on “The Life of Riley” 
(NBC-TV) for the new Gulf No- 
Nox. 

Through Calkins & Holden, New 
York, the company will place more 
than 19,000 outdoor posters and 
will provide service stations with 
pump toppers, window stickers, 
rack toppers, pole signs, pennants, 
banners and spinners. 


= Two separate newspaper sched- 
ules have been arranged. About 
one-third of the 900 papers will 
receive four full-page ads during 


Gulf announces a 
completely new and 
different gasoline! 


D Now Gali refines out the “dirty-burmng 2 cleaner-burning veper-tuel that gives 
tasl-ead” of gasohme-the Ne | trowble you thousands of extra mules of bull engme 
maker @ Ugh compresnes cages Result! powers. tree from knock or pregquiten. 


the campaign, while the remainder 
will get two pages and two 1,800- 
line advertisements. 

The new product is a non-addi- 
tive fuel, which, the company will 
claim in its copy, has been refined 
to eliminate “the dirty-burning 
tailend of gasoline—the No. 1 
trouble-maker in high-compres- 
sion engines.” 

Featured prominently in space 
advertising and on tv commercials 
will be a demonstration showing a 
laboratory worker holding two 
white plates over adjoining fuel 
burners. The plate held over the 
unit consuming the new Gulf gas- 
oline will be clean, while the plate 
held over the burning “other gas” 
will show black deposits. 


= To test the new product and to 


provide additional selling copy 
material, two test caravans jour- 
neyed more than 16,000 miles over 
Gulf’s sales area during a two- 
month period last spring. Follow- 
ing their return to the company’s 
laboratories at Harmarville, Pa., 
the cars’ engines were torn down 
and inspected. According to “Gulf 
News,” published monthly for the 
information of dealers, distributors 
and service station personnel, “the 
high expectations of Gulf scientists 
were fulfilled.” 


# Results of the run, says the pub- 
lication, confirm earlier tests that 
had indicated that Gulf’s new 
gas was a “cleaner-burning fuel, 
producing more power and more 
protection for the engine than 
competitive gasolines.” 

Yesterday, 24 hours prior to 
public announcement of the new 
product in many of the 900 news- 
papers, Gulf inserted a page in 
the Wall St. Journal aimed at Gulf 
stockholders and other investors in 
general. 


Chicago Department 
Stores Break Out 


in Warehouse Rash 


CuHIcaGco, Sept. 14—Department 
store warehouse sales are begin- 
ning to be epidemic here. 

The Fair opened its so-called 
“warehouse sale” here yesterday 
but held it on two floors of its 
Loop store. This was just after 
Marshall Field completed its first 
warehouse promotion, which ran 
from last Tuesday through Satur- 
day. 

Mandel Brothers speeded up its 
schedule and ran its sale last 
month when word~of the pend- 
ing Field’s sale leaked out. Sears, 
Roebuck & Co. also held such a 
promotion last month in a series 
of moves against discount houses. 
Several furniture stores are us- 
ing warehouse clearance copy in 
their ads. 


e Results of the Field’s sale are 
“satisfactory,” according to a 
store spokesman. The sale was 
an experiment “to try out several 
ideas we’ve had,” he said. Prelim- 
inary checks indicated that cus- 
tomers wanted such a sale, the 
spokesman added, but some phases 
of such promotions could not be 
evaluated without an actual test. 

The Field’s sale opened with a 
“Courtesy Day” Tuesday—adver- 
tised via direct mail. Newspaper 
ads scheduled for the next day 
were pulled when the Tuesday 
traffic overflowed the store, then 
ran Thursday after the Wednes- 
day volume dropped. Weekend 
traffic appeared to be consider- 
ably lighter than that of Tuesday. 


A Statement by 
W. F. FOSTER, PRESIDENT 
of the 


MERIT CLOTHING COMPANY 


to the 


MEN'S CLOTHING RETAILERS 


OF THE UNITED STATES 


Diarins the past nine months there have been more mergers 
comet) and 


respected franchises are being talked of as the posible “foot 


tomorrew's clotiung business Who could have dreamed thet such things 
would come to pass” 

The Mert Clothing Company's 10th semi-annual sales convention has 
rust drawn toe clase The salesmen for our (wo ngtionally advertiad lines 
of men's clothing are now in thew territories showing our lines for 
Spring and Summer 1955 As Present of one of the largest and oldest 
comparuss manute (uring branded mens  iothing in the ( nited States | 
believe, therefore, that | should put before you certain pertinent facts 
concernang the present position of the clothing industry generally and ow 
Company i particular 

‘The Merit Clothing Company fifty five years young in t 


Amencas clothing merchants now serves more independent retailers than 


to push ahead each vear to ever greeter aervne to our customers We are 
constantly trying to build @ mare finely styled garment —« greater value 
bugger and better reputation 

Why om | mahing this statement at thes time” 

The answer ws sumple Un every mde we find clothing merchants confused, 
worned and spprehensve as other Spring and Summer 1955 lines are late 
oF delayed in getting on the rom’ Whereas im our case we were on the road 
Sepiembe: ind with our Compan) + hggest and best Spring end Summer line 

The Merit Clothing Company knows exactiy where it m goung and what 
it » going to do We are going to continue to manulscture “AMERICA’S 
GREATEST CLOTHING VALUE” for the greetest good and profit 

p of clothing retailers served by any one clothing 


ONWARD & UPWARD—It started as a letter to retail clothing dealers, but 
after he had written the message expressing his confidence in the 
future of the men’s clothing industry, W. F. Foster, president of 
Merit Clothing Co., Mayfield, Ky., decided to run it as an ad. The 
statement will appear in the Sept. 24 issue of Men’s Wear. 


Werth 


Sayre 


Runge Von Ammon 


24-PAGE IMPETUS—Judson Sayre, president of Norge division of Borg- 
Warner Corp., contracts for a special 24-page ad section—Norge’s 
biggest ever—in the September issue of Electrical Merchandising to 
salute dealers and report the division’s sales pace this year. Present 


at the signing are Roland Werth, 


Electrical Merchandising western 


manager; Robert J. Runge, Norge ad director, and Carl Von Ammon, 
of J. Walter Thompson Co., the agency’s account executive. 


Inetfective Chemical Advertising Results 
from Confusion over Goals, Says Pattison 


New York, Sept. 16—Problems 
arising from the use of advertising 
and publicity in selling chemicals 
held the exclusive attention today 
of several hundred of the 12,000 
members who are attending the 
week-long 126th national meeting 
of the American Chemical Society. 

Presided over by Howard A. 
Marple, director of advertising 
and public relations, Monsanto 
Chemical Co., St. Louis, an all- 
day symposium heard promotion 
executives of some of the coun- 
try’s leading chemical companies 
discuss such subjects as product 
publicity, the use of trade show 
exhibits, house organs, movies and 
film strips and direct mail. 

“Confusion as to goals, rather 
than ignorance -of effective tech- 
niques, is the major cause of inef- 
fective chemical advertising,” 
members were told by E. Scott 
Pattison, manager of the glycerine 
and fatty acid divisions of the 
Assn. of American Soap & Glycer- 
ine Producers, New York. Discuss- 
ing “selling chemicals in the trade 
press,” Mr. Pattison recommended 
that advertising men in the indus- 
try attempt to shift the focus of 
attention of their top management 
people away from such technical 
advertising questions as _ layout, 
typography and copy and get them 
“to reach agreement on the func- 
tion which your trade and techni- 
cal advertising is expected to per- 
form in a particular sales situa- 
tion.” 


® Pointing out that the effect of 
space advertising usually cannot | 
be isolated from a complete sales | 
program, Mr. Pattison said: “De- | 
spite a lot of brave talk, the meas- | 
urement of sales results strictly | 
ascribable to advertising is still} 
beyond us. Judgment, or lack of it, | 
still rules.” 
Explaining that the general| 
public has few opportunities to 
come into direct contact with the 
industry’s products, George P.| 
Neilson Jr., who handles televi- | 
sion advertising for E. I. du Pont | 
de Nemours & Co., Wilmington. | 
told his audience that Du Pont has} 
sponsored “Cavalcade of America” 
for 18 years on radio and two 
years on tv, because “it provides 
a place where Du Pont’s interests 
and the public interest meet. 
“Only 18% of Du Pont sales 
are in products that reach the con- 
sumer under the Du Pont label,” 


convinced that in order to have 
people understand us and regard 
us favorably, we must give them 
facts about what we have done 
and what we are doing. And we 
feel that ‘Cavalcade’ does th's 
not only for Du Pont, but—in a 
sense—for the entire American 
chemical industry. 


= “Because ‘Cavalcade’ increase 
the public’s familiarity with chem- 
istry, it wins friends for the entire 
industry—and friends, of course, 
are an industry’s best prospects 
for its goals and services,” he con- 
cluded, after having reported that 
a survey had indicated more fav- 
orable attitudes toward his com- 
pany among viewers than among 
non-viewers of the program. 
The day-long symposium was 
sponsored by the society’s division 
of chemical marketing and eco- 
nomics, of which C. A. Setter- 
strom, Carbide & Carbon Chemi- 
cals Co., New York, is chairman. 


Stine Forms Consultant Firm 

Henry A. Stine, recently retired 
president of Stineway Drug Co., 
has established a business consult- 
ant service, specializing in the drug 
field, at 105 W. Adams, Chicago. 
In addition to opening the con- 
sultant office, Mr. Stine has 
leased a store in Highland Park, 
Ill., for an ethical prescription 
pharmacy and said plans are be- 
ing made for others. 


he continued. “We have become 


N. Y. Judge to Be 
Comics Arbiter; 
Plans Code, Seal 


(Continued from Page 1) 
signated position on the cover of 
all approved books. 

Judge Murphy, questioned by 
reporters attending a press con- 
ference called by the new associa- 
tion, declined to say whether he 
believes there is any relation be- 
tween “horror-terror’” comics and 


juvenile delinquency. He subse- ~ 


quently declared: “In my time on 
the bench [nine years], in no in- 
stance did I know anyone con- 
nected with a law case who attrib- 
uted a youngster’s misdeeds to the 
fact that he read comics.” 


= Asked if legislation barring of- 
fensive comics books was desira- 
ble, Judge Murphy said, “I think 
that after I get through there’ll be 
no need for legislation.” 

John Goldwater, president of the 
association and business manager 
of Archie Comic Publications, in 
referring to the three publishers 
not presently members of the 
group, said Dell Publishing “is 
shirking its public responsibility 
by not joining us.’ He added that 
Dell comics are “wholesome” and 
“we have no complaints against 
them.” Dell, he added, “did not 
give us a flat no, and we still hope 
they will come in.” 

The other two publishers who 
are not members of the association 
are Classics Illustrated and Enter- 
taining Comics Group. The latter 
is headed by William Gaines, pub- 
lisher of the first U. S. “horror” 
comics in 1950, who earlier this 
week announced he will discon- 
tinue all horror and crime comics 
immediately. 


ws Mr. Gaines, who said he had 
proposed such an association as 
has now been formed, declared 
that he would not join the new 
group because it “will permit hor- 
ror and crime comics to be pub- 
lished.” 

“T have on my desk a number of 
horror comics published by other 
publishers but with new titles and 
deceptive covers,” he said. “This is 
bad faith, and I will have no part 
of it. I have hope for the new as- 
sociation, but if Entertaining Com- 
ics is to join, the group must indi- 
cate its sincerity of purpose by 
writing a code that will forbid 
crime and horror comics. This it 
has not done and apnvarently does 
not plan to do—and so, for the 
time being, we cannot join.” 

Mr. Gaines said he was dropping 
five of his current ten titles. Those 
that will not be published after 
October are Tales from the Crypt, 
Haunt of Fear, Crime Suspense, 
Shock Suspense Stories and Vault 
of Horror. He plans to continue 
publication of Mad, Panic, Weird 
Science Fantasy, Piracy and Two- 
Fisted Tales. In January he will 
publish five adventure books 
which will be known as a “clean, 


| clean line,” to replace the titles he 
jis dropping. The 
| titles will cost Gaines $250,000 a 


discontinued 


year, he said. His move was attrib- 
uted to “much clamor” from the 
public. 


Raymond Corp. Boosts Peck 
William L. Peck, formerly assis- 

tant sales manager of the hydraul- 

ic lift division, has been appointed 


HAROLD FAIR, director of the radio|advertising and sales promotion 


and tv department of Bozell & Ja-|manager of 
|Greene, N. Y., maker of electric 


cobs, New York, has been named a 


v.p. of the agency. Former program 
head of several major radio and tv 
stations, he was director of the) 


Raymond Corp., 


industrial trucks and hydraulic 
elevating equipment. He succeeds 
Carl F. Kellogg, formerly acting 
advertising manager and assistant 


National Assn. of Broadcasters \t, the president, who will devote 


(now NARTB) for several years. 


\full time to his latter duties. 
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KING-SIZ E retail sales 


Winston-Salem 
LEADS 


all other North Carolina 
- metropolitan areas in 


Retail Sales Gain 
for fiscal year ending June 30, 1954 
$13 8 841 .780.00°* for 52-53 
6,208,782.00° a gain of 4.47% 


$145,050,562.00° for 53-54 


The North Carolina Department of Revenue 
has just released the following retail 


sales figures for the fiscal year ending 
June 30, 1954. 


RETAIL SALES % 
: METROPOLITAN AREA Revegotg nel BRCM 

7 i WINSTON-SALEM $6,208,782.00 | 44.47% 
Asheville 4,740,188.00 | 44.26% 

Raleigh 3,181,758.00 | -4.2.06% 

Greensboro-High Point 1,216,562.00 | 40.59% 

Charlotte 1,048,215.00 | 40.36% 

Durham —1,869,794.00 | —1.92% 


WHY THESE ARE THE MOST ACCURATE 
FIGURES AVAILABLE——-NOT AN ESTIMATE 


4 North Carolina merchants are required by law to report total gross 
sales each month to the North Carolina Department of Revenue. 
These figures are listed on the State Retail Sales and Use Tax 
form filed on or before the fifteenth of each month. Total gross 
sales must be reported; hence, the annual retail sales figures 
released by the N. C. Department of Revenue as of June 30th 
each year are an accurate report of Gross Retail Sales, 

by counties, for the State of North Carolina. 


*Total taxable and non- tong sales as reported monthly on 
North Carolina sales tax form 


WINSTON-SALEM 


and Northwest North Carolina 


YOU CAN’T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


. TWIN CITY 


WINSTON-SALEM 


JOURNAL and SENTINEL 


_ MORNING SUNDAY EVENING 


National Representative: KELLY-SMITH COMPANY 


Advertising Age, September 20, 1954 


General Motors Ad Budget Allocations, 1949-1953 


1950 


FARM 
MAGAZINES 


MEDIA BREAKDOWN—The above chart shows how Gen- 
largest advertiser in the U. S. in 
1953, divided the money it spent on magazine, farm 
magazine, newspaper and newspaper supplement 
and network radio and tv advertising each year 


eral Motors Corp., 


since 1949. The chart shows that 


the bulk of GM advertising, with magazines and 
network tv also claiming a sizable share. Only 2% 
of GM’s total ad expenditure was invested in net- 
work tv in 1949, compared with 13% in 1953. 


$42.7 


1951—-$ 36.9 


NEWSPAPERS 
& SECTIONS 


newspapers got 


pth ORK ee NETWORK TV 


Meanwhile, newspapers, which had 63% of GM’s 
total ad expenditure in 1949, claimed only 53% in 
1853. The company’s dollar expenditures for each 
year are shown at the base of each column (with 
000,000 omitted). This chart covers GM expendi- 
tures only in listed media, and does not include 
outdoor, spot radio and tv, etc. Figures are based on 
data by Leading National Advertisers Inc., Publish- 
ers Information Bureau, and Bureau of Advertising, 
American Newspaper Publishers Assn. 


1953 $61.9 


Magnesium Seen 
as Future Boon 
to Plate Making 


(Continued from Page 3) 


further development of dry-offset 
process, be a natural “companion” 
to phototypesetting, put letterpress 
in a stronger competitive position 
with offset for many jobs, and pro- 
vide a faster, more economical, 
easier to ship method for produc- 
ing ad plates. 

Advertising Requirements lists 
both the advantages and disad- 
vantages to be expected from m2g- 
nesium. 


= Advantages: 

1. Plates in 2% to 7 minutes. 

2. One-fourth the weight of zinc; 
one-fifth that of copper. 

3. Complete plates for direct 
printing, requiring little or no 
press makeready. 

4. Can be curved for rotary and 
dry-offset presses. 

5. Requires little plate storage 
space. 

6. Long-lasting for press runs— 
out-lasting copper five to six 


times. 
7. Can be used for mat making 
without pattern plate. 


s Disadvantages: 


1. Can’t be staged or re-etched 
satisfactorily. 

2. High cost of initial equipment, 
with continuing royalties. 

3. Requires special etching bath 


which is difficult to mix, must be. 


changed often. 

4. Equipment and supplies re- 
quire considerable space. 

5. No formula as yet for pro- 
ducing combination plates in a 
single operation. 

6. No completely satisfactory 
touch-up solution for plates. 


7. Soldering, routing, mortising |, 


difficult. 
8. Screen range still limited. 
However, AR adds, “rapid de- 
velopment in the past ten years 
indicates that most of the major 
disadvantages will be overcome 
within a short time.” 


‘Modern Sanitatioz’ Left Out 

In the Aug. 30 issue of AA, a 
list of publications which are car- 
rying advertisements for Lily- 
Tulip Cup Corp. omitted Modern 
Sanitation. Modern Sanitation is 
included on Lily-Tulip’s media 
schedule. 


| 
} 
| 
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Every reader is a prospect 
in CAR LIFE —the maga- 
zine read by car owners only, 
with incomes twice the 
national average — and pur- 
chasing ability to match. No 
waste circulation. 100% 
coverage. Lowest cost per 
thousand car owners. Car 
Life survey gives you the 
facts. Send for it today. 
MOTOR PUBLICATIONS, 
270 Madison Ave., New York 
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Fellows Says Fight | 


on Beer-Wine Ads Is 


Foot-in-Door for Drys 


(Continued from Page 2) 
for their ingenuity—carefully se- 
lect their targets, plan their cam- 
paigns and correct their timing 
for political wind-drift. More re- 
cently their target has been adver- 
tising generally and advertising 
specifically as it appears on itel- 
evision and as it is heard over the 
radio. 


s “During the last session of the 
83rd Congress these forces man- 
aged to convince an important 
committee of the House of Repre- 
sentatives—the interstate com- 
merce committee—that its mem- 
bers should release a report sing- 
ling out radio and television... 

“Thus it has been made plain 
to us who are broadcasters by 
those who are legislators that the 
Congress of the U. S. is displeased 
with the amount, and the nature, 
of the advertising of alcoholic 
beverages which appears on tel- 
evision and is broadcast over ra- 
dio. It is significant, of course, that 
this complaint is filed against the 
broadcasting medium—and not 
against other media which also 
carry extensive advertising, not 
only in behalf of beer and light 
wine, but also on behalf of hard 
liquor, which radio and television 
traditionally have refused to ac- 
cept. 

“Probably this is true for two 
reasons: (1) broadcasting is more 
intimate in its appeal to the fam- 
ily, and (2) broadcasting is li- 
censed by the U. S. government 
and thus conceivably is more vul- 
nerable than those media that are 
not licensed. 


a “The question here is elear 
enough: How much alcohol by 
volume is there in American 
broadcasting, and does it represent 
too much? The drys have con- 
ducted their campaign on the 
premise that even a little bit is 
too much, and their ultimate ob- 
jective is to get all advertising of 
any kind of beverage containing 
alcohol off the air. 

“I have no doubt, nor should 
you who are broadcasters or you 
who are in the advertising busi- 
ness have any doubt, that the next 
step following such a_ successful 
campaign would be to eliminate 
similar advertising in other me- 
dia.” 


NARTB QUERIES STATIONS 
ON BEER, WINE ADS 


WASHINGTON, Sept. 16—The Na- 
tional Assn. of Radio & Television 
Broadcasters this week mailed ev- 
ery radio and tv station a ques- 
tion form asking for information 
about beer and wine advertising 
during one week in a_ twelve- 
month period ending Aug. 31, 1954. 

The form was sent out in an 
effort to comply with a request 
from the House interstate com- 
merce committee which is con- 
ducting an investigation of the 
role that beer and wine ads play 
in radio and tv. While each station 
reports only on one week’s experi- 
ence, NARTB said the mailing was 
planned so that there will be in- 
formation for each week of the 
year and for every region of the 
country. 


s In mailing the form to members 


Advertising Age, September 20, 1954 


to drop the Bryson bill, outlawing 
all liquor advertising. The com- 
mittee sent letters to FCC, NARTB 
and alcoholic beverage trade asso- 
ciations expressing concern over 
the volume of beer and wine 
broadcasting. It asked a full, fac- 
tual report as a basis for further 
study. 


‘Herald Tribune’ Resigns 
from Publishers’ Group 

The New York Herald Tribune 
has resigned from the Publishers’ 
Assn. of New York City. The an- 
nouncement was made by Mrs. 
Ogden Reid, chairman of the 
board, who said the paper “has 
decided to negotiate directly with 
its own employes through their 
authorized representatives because 
we feel this procedure will help us 
keep in closer touch with our own 
people and their problems.” 

The action preceded the associ- 
ation’s annual collective bargain- 
ing with craft unions. Twelve 


COLLEEN UTTER, formerly director of 


advertising, publicity and sales 

promotion for Saks Fifth Avenue, 

New York, has been named fashion 

and retail advertising consultant to 
The New Yorker. 


other New York papers belong to 
the association for business, labor 
and informational purposes. 


Neale Associates to Move Bartlett Joins ‘Free Press’ 
Neale Advertising Associates, C. Andrew Bartlett, formerly 
Los Angeles agency, will move to advertising director of the Herald, 
larger quarters at 8462 Sunset Portsmouth, N. H., has been named 
Blvd., West Los Angeles, on Oct. | retail advertising manager of the 


ie | Free Press, Burlington, Vt. 


Whichever you need, you'll find them easier with an ad in The Ad- 
vertising Market Place. Since Ad Age reaches more people in adver- 
tising than does any other publication, you can be sure that it 
reaches more of the people who are ready to move on to a new job 
and a new opportunity. 


Remember—The Market Place’s new closing date gives you five-day 
service; your ad runs the Monday after Wednesday receipt of your 
copy. To put your classified message where, reaching more of the 
people who are more important to you, it can do you the most good, 
write or call: Classified Dept., Advertising Age, 200 E. Illinois St., 
Chicago 11. DElaware 7-1337. 


SR 


See 


is pictured here. 


and non-members alike, NARTB 
said the survey “is probably one 
of the most urgent pieces of mail 
broadcasters have received.” The 
association is under instructions 
to provide the committee with the 
data before Congress reassembles. 
NARTB asked broadcasters to re- 
turn their forms by Oct. 11. 

The House interstate commerce 
committee centered its attention 
on broadcasters after it decided 


| 


| 
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(10 TO (33) SCREEN 


You catch and hold interest when you step up the 
impact of your advertising illustrations! Superior 
can help you do that without changing the original 
art or photography. Engraving techniques and 
arrangements not commonly used often add that 
extra visual power the sales message needs to get 
and hold attention. A typical example of one idea 


Superior Technical Service Men are highly trained. 
They know all the “tricks of the trade.” Chances 


215 W. Superior St., Chicago 10, Illinois 


IN ONE HALFTONE! 


are they can lend you valuable aid in adding that 
extra wallop you want in your letterpress or offset 
plates. And Superior’s big day and night shops can 
ease the burden of pressing closing dates. 


More and more of Chicago’s most critical plate 
buyers are depending on SUPERIOR for IDEAS 
and for the consistent speed and quality they need. 
You'll profit, too, by discussing your current plate 
jobs with a Superior Service Man. Will you tell us 
about your needs, today ? 


SUPERIOR ENGRAVING CO. 


© Telephone SUperior 7-7070 


Operating day and night shops with the largest night photo engraving shop in 


Chicago! Complete “Superior Service” includes: Typesetting @ Black and White 
and 4 Color Process Engraving @ Black and White and 4 Color Offset Plate Making 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


Most of you regard research as a 
lack-lustre, dry as dust business. 
We do not think of it this way in our 
shop! We find it a lively operation, 
as reports stream in from our fifteen- 
city cohorts, full of valuable facts 
and figures for the help and pleasure 
of our clients. 


xk * 


Want to know whether your new 
noodle package will move off the 
shelves at the supermarket? Whether 
your new test promotion will do a 
job in Winnipesaukee? How the cus- 
tomers go for popcorn in beer 
weather? Burgoyne is the man who 
comes up with the answers. 


xk 


Customer preferences sometimes 
hang on a very thin thread. Seems 
a maker of sugar-cookies — and 
tasty bits they were, too — wanted 
to know why his package was an- 
chored to the shelves while the com- 
petition sold out. At heart the cookie- 
maker was a very sound guy — so 
he asked Burgoyne for suggestions. 
Burgoyne, after making a study in 
four cities Omaha, Syracuse, 
Charlotte and Roanoke, was able to 
tell him that he needed a change in 
retail price, and also needed re- 
packaging. The unlucky customers 
couldn’t get into the cookie bag 
without blasting. 


xkk 


Before you launch any new product, 
new package or new advertising idea 
on a national scale — you’d be wise 
indeed to find out how, and if, it 
will be accepted by Mr. and/or Mrs. 
Public, and how it will stand up in 
the face of competition. 


xk 


When a large national food adver- 
tiser developed a new cake mix, 
they wanted to know its probable 
consumer appeal. Smart marketers 
that they are, they wanted to be 
sure before they went all-out. They 
turned to the Burgoyne Grocery & 
Drug Index for a scientific pre-test. 
This organization, skilled in the 
technique of marketing research, 
provided the food company with 
monthly-audit reports of the new 
product’s performance in Dayton, 
Harrisburg, and Grand Rapids. As it 
turned out, the new cake mix went 
over with a bang, so it was launched 
nationally — with utmost confidence. 


xk 


Funny how some salesmen forget to 
ask for the order. Not us. Write to 
Burgoyne Grocery & Drug Index, 
Inc., First National Bank Bldg., Cin- 
cinnati 2, Ohio, or phone MAin 4445. 
And do it now — the rest of this 
torrid tabloid can wait. 


xk 


We'd iike your comments on our 
column — and will give credit where 
it’s due. Write to John Burgoyne. 


xk 


FIRST WATIOWAL BANK BLOG. CINCINNATI 2, OH10 mission questions use of terms 
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the practices listed in the Federal 


inine commandments for cigaret 


‘complaints and strictures before. 
/Here are a few examples of the 


WASHINGTON, Sept. 17—Most of 


Trade Commission’s suggested 


advertisers had been the objects of 


kind of piecemeal _ regulation 
which antedated FTC’s current 
suggestions: 


s Brown & Williamson Tobacco 
Corp. (Stipulation, July 9, 1943): 
Will stop referring to Reader’s 
Digest article reporting results of 
tests, in ads containing this state- 
ment: “Avalons—one of the seven 
leading brands tested—proved to 
have less nicotine—less_ throat 
irritating tars in the smoke—than 
the average of all the other brands 
tested.” 


= R. J. Reynolds and P. Lorillard 
Co. (Orders issued April 5, 1950)— 
All cigarets contain varying 
amounts of nicotine and throat 
irritants, and there is no reliable 
basis for advertising one brand 
superior to another in these re- 
spects...“The smoke of all the 
leading brands contains throat 
irritants in essentially the same 
quantities and degrees.”... 
“Being an irritant, the smoke will 
irritate disordered throats, and 
excessive smoking of any brand 
will irritate even throats in normal 


healthy condition.” . .. “There is | 
no known practical process by. 
which nicotine, tars and resins in 
the tobacco leaf may be removed 
or substantially reduced without at | 
the same time denaturing the to-| 
bacco and rendering it unsatis- 
factory for use in the manufacture 
of cigarets.”’ Lorillard was ordered 
to stop representing that Old 
Golds “contain less nicotine” or 
less tars or resins or are less irrita- 
ting to the throat than the cigarets 
or smoke therefrom of any other 
leading brand. Also that Old Golds | 
had the lowest nicotine content in 
a Reader’s Digest study. Reynolds 
was prohibited from advertising 
that Camels “will never harm or 
irritate the throat,” will encourage 
flow of digestive fluids, increase 
alkalinity of the digestive tract 
or aid digestion in any respect; 
relieve fatigue or create, restore, 
renew, or release bodily energy; 
will not impair the wind or physi- 
cal condition of athletes, are 
soothing, restful or comforting to 
the nerves; will never leave an 
aftertaste. In the case of testi- 
monials, FTC said, statements 
were motivated by desire to re- 
ceive consideration. FTC ruled 
Reynolds must stop using testi- 
monials which contain representa- | 
tions prohibited in the order. 


® Brown & Williamson (Stipula- 
tion, July 13, 1950)—Must stop 
saying Life cigarets are “safer” for 
throat and lungs. 


# American Tobacco Co. (Order, 
June 29, 1951)—Must not say 
Lucky Strike cigarets contain less 
nicotine or less acid than other | 
leading brands. Bans statement 
that independent tobacco experts 
prefer Luckies 2 to 1. “Any prefer- | 
ence which independent tobacco | 
experts may have had for Lucky | 
Strikes did not result from their 
knowledge as to the quality of to- 
bacco used.” Drops complaint 
against “It’s toasted” as “not sus- 
tained by evidence.” 


® Philip Morris (Order, Jan. 5, 


1953)—-Cannot say diethylene gly- 
‘col makes Philip Morris less irri- 
tating to the upper respiratory 


tract or that use of Philip Morris | 


protects smokers from smoker’s 
cough. (This order has been sus- 
pended pending further hearings.) 


s Liggett & Myers Tobacco Co. 
(Complaint, Jan. 26, 1953)—Com- 


|“always milder,” “better tasting,” 


‘How FTC Has Ruled on Cigaret Advertising 


“cooler smoking,” “no unpleasant 
aftertaste” and the like. Also 
challenges claim that Chesterfields 
have no adverse effect on nose, 
throat and other organs. Examin- 
er’s decision, July 25, 1954, says 
“always milder” and similar terms 
are mere puffery, not subject to 
proof. His proposal to drop this 
portion of complaint now being 
reviewed. Other portions of com- 
plaint, dealing with nose, throat 
and other organs, were not in- 
volved in rulin. and are still pend- 
ing. 


Ad Confab Set Sept. 24-25 


The 1954 Advertising Manage- 
ment Conference, sponsored joint- 
ly by the department of journal- 
ism and the continuing education 
service of Michigan State College 
and the Advertising Roundtable of 
Southern Michigan in cooperation 
with advertising and sales clubs 
in Michigan, will be held Sept. 24 
and 25 at the Kellogg Center, 
Michigan State College, East Lan- 
sing, Mich. 


Niagara Resumes Publication 

“Niagara News,” house organ of 
Niagara Mfg. and Distributing 
Corp., Adamsville, Pa., has re- 
sumed publication. Discontinued 
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RAISE YOU THREE—Pillsbury follows 
up General Mills’ 25¢ coupon in 
Chicago (AA, Aug. 16) with a 
coupon worth 28¢, or haif of the 
“regular purchase price” of a5-lb. 
sack. Two-pound bags have been! 
selling at 25¢, 5-lb. sacks at 49¢. 


since 1951, it now is being dis- 


tributed to the company’s 700 
dealers and salesmen sia 
the U. S. 


Trendex TV Ratings 


Sept. 1-7, 1954 
Ten Multi-Station Markets 
RANK PROGRAM RATING 
1 Dragnet (Liggett & Myers, NBC)....35.3 
2 Public Defender (Philip Morris, 
CBS) 34.0 
3 Talent Scouts (Lipton, CBS) ............ 28.4 
4 Ford Theater (NBC) .......:.csccseeeeeee 27.3 
5 Best of Groucho (DeSoto-Plymouth, 
NBC) 26.5 
6 This Is Your Life (Hazel Bishop, 
NBC) 
7 I've Got a Secret (R. J. Reynolds, 
CBS) 25.5 
8 Toast of the Town (Lincoln-Mercury, 
CBS) 25.4 
9 Masquerade Party (General Foods, 
CIEE aniesives 24.7 
10 Justice (Borden, NBC) .................. 24.2 


: Heller Named Media Director 


Howard A. Heller has been ap- 


‘| pointed director of media of the 


Chicago office of McCann-Erick- 
son. A v.p. of the agency, Mr. Hel- 
ler has been a member of the New 
York staff for several years. 


A triple benefit... 


for you, your agency, and us 
and, while we're on the subject, why 
not instruct YOUR agency to have 
JAY P WALK set your next ad. The 3 

WwW L , us will benefit. Learn how. .. now. 


ADVERTISING TYPOGRAPHY 
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THE 3 LARGEST 


SINGLE MARKET (NW PENNSYLVAMIAS 


PHILADELPHIA-~ 3,671,000 Population 


Scranton and 


Wilkes-Barre are two markets in 


one. The area is exactly the same today as it always 


has 
cluding Hazleton. 


° 


614,146 Population |” 


peace 


This is likewi 


* 


KES-BARRE 


HAZLETON 


Wit 


SCRANTON- 


850 completed and occupied housing units. 

4000 additional school enrollments. 

Sank deposits increased by 15,742,607. 

Bank clearings increased by $34,389,413. 

9000 new jobs in nine new industries and ex- 
panded plants. 

Total employed in the city of Scranton 46,000. 


been—tLackawanna and Luzerne counties, ex- 


These two markets are so closely allied and 
fused into one that it is impossible for the traveler 
to tell when he passed from one to the other. 


se true in the distribution of mer- 


chandise as all sales organizations familiar with the 
territory will testify. 
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Evinrude Takes to 
General Magazines 
to Push Its Motors 


NEw YorK, Sept. 15—Because 
three out of every four buyers of 
outboard motors in 1953 proved 
to be new customers, who had nev- 
er before gone in for this kind 
of pleasure boating, Evinrude Mo- 
tors, Milwaukee, has decided to 
expand its advertising schedule to 
include general consumer maga- 
zines for the first time in its 45- 
year history. 

Howard F. Larson, director of 
sales, here today to help introduce 
the company’s new line of “Aqua- 
sonic” motors, told ADVERTISING 
AGE that the problem facing the 
organization is that of selling not 
just outboard motors, but the en- 
tire concept of pleasure boating. 

“Too many people think of 
boating as something expensive 
and inconvenient, which it no 
longer is. Our statistics show that 
the average pleasure boat owner 
in the country today has an in- 
come of $75 per week; so obvious- 
ly the activity is well within the 
means of most Americans. 


em “We are currently studying the 
consumer magazine field, before 
completing our schedules for 1954- 
55,” he said, “but we know defi- 
nitely that Evinrude advertising 
will appear in The New Yorker, 
Sports Illustrated, Time and News- 
week, in addition to our usual 
schedule of boating and outdoor 
magazines.” 

To help clarify its own thinking 
on the problem, the company is 
currently surveying last year’s 
buyers to find out their maga- 
zine reading practices and prefer- 
ences. Although a total budget for 
the fiscal year has not yet defi- 
nitely been arrived at, Mr. Larson 
predicted it would surpass last 
year’s by some 20 to 25%. 


= The trend in outdoor living 
which the country has experienced 
since the end of World War II, 
the company says, has resulted in 
loss of admissions for many spec- 
tator sports, with a correspond- 
ing increase in sales of participa- 
tion sports equipment. Evinrude 
believes the trend will continue 
to the extent that about 550,000 
outboard motors will be sold next 
year. 


ABC Just Makes It: 
Sells Football Time 


New York, Sept. 17—American 
Broadcasting Co. made it. 

Just a few days before the start 
of ABC-TV’s collegiate football 
series, the network sold the sports 
special—which has been one of 
its toughest sales assignments—to 
Amana Refrigeration, Maytag Co. 
and Zenith Radio Corp. (AA’s ra- 
dio-tv columnist reviews the prob- 
lem on Page 56.) 

This completes the sponsor line- 
up for the National Collegiate 
Athletic Assn. approved grid 
schedule that kicks off tomorrow. 
Carnation Co. has already signed 
as regional backer for three west- 
ern states, and Humble Oil & Re- 
fining Co. will carry the games in 
Texas. 

Time for Amana was bought 
through Maury, Lee & Marshall. 
McCann-Erickson handles May- 
tag; Young & Rubicam is the agen- 
cy for Zenith. 


Gilman Paper Boosts Taylor 
Gilman Paper Co., New York, 
has appointed James W. Taylor 
research, sales promotion and ad- 
vertising manager of its subsid- 
iary, Kraft Bag Corp., New York 
and St. Marys, Ga. This new post 
has been established to promote 
multiwall bag sales. Mr. Taylor 
formerly was assistant to the v.p. 


Last Minute News Flashes 
Waldie & Briggs Gets Division of Hills-McCanna 


Curcaco, Sept. 17—Waldie & Briggs has been named to handle ad- 
vertising for the ACRC division of Hills-McCanna Co., valve and pump 


manufacturer. The division makes Lo-Jet air-coolant equipment for) 


machine tools. The account formerly was handled by Allen Advertis- 
ing Inc. 


Music Advertiser Runs 32-Page Insert 


New York, Sept. 17—The Fred Gretsch Co., New York, has a 32- 
page insert in the Oct. 6 issue of Down Beat which carries complete 
catalog information on its line of drums. An overrun provides the ad- 
vertiser with his normal supply of catalogs. Down Beat said the cost 
of the advertising and the extra catalogs is no greater than the printing 
of the catalogs alone. Smith, Hagel & Snyder, New York, is the agency. 


Announcement of Old Gold's New Filter Expected 


New York, Sept. 17—P. Lorillard Co. reportedly will put its prin- 
cipal brand, Old Gold, into the filter competition soon. An announce- 
ment is expected Wednesday. This—plus Kent—will give Lorillard 
two filter brands. 


N.]. Milk Producers Appoint Brisacher, Wheeler 


TRENTON, Sept. 17—The New Jersey milk industry has appointed 
Brisacher, Wheeler & Staff, New York, to handle product advertising. 
The New Jersey milk group has an executive committee, advertising 
committee and officers, but has not yet selected a name for incorpora- 
tion. Dan Wettlin Jr. is exec. v.p. of the group. The BW&S San Fran- 
cisco office similarly serves the California Dairy Industry Advisory 
Board, Sacramento Milk Council, East Bay Producers Group and the 
San Francisco Milk Industry. 


Walker Unlocks ‘Private Cellar’; Other Late News 


e Hiram Walker Inc. will introduce a five-year-old bonded bourbon, 
Hiram Walker’s Private Cellar, next week. It reportedly will sell for 
slightly less than $5 a fifth. Maxon Inc. has been named to handle the 
brand, but campaign plans are still in the works. 


e Harry H. Maus has been elected exec. v.p. of Russel M. Seeds Co., 
Chicago, succeeding the late George R. Bayard. Maus joined the agen- 
cy 19 years ago as a copywriter. Since then he has served as copy 
chief, account executive, and v.p. In addition to his new administrative 
duties, Maus will continue to be supervising account executive on the 
W. A. Sheaffer Pen Co. account. 


e Metropolis Brewery, Trenton (Champale Malt Liquor); Century 
Brewing Corp., Norfolk, Va. (Regent Beer); Metropolis Brewery, New 
York, and Abir beer (imported from Israel) —all associated companies 
—have named Norman D. Waters & Associates here to handle adver- 
tising. Hilton & Riggio formerly had Metropolis of New Jersey and 
Abir, newest imported beer entry, which is distributed by Metropolis. 


e@ Underwood Corp. is making its tv debut with a spot test on 32 sta- 
tions in 30 markets. Initial results from this drive, which started Sept. 
7 and ends Sept. 21, were very favorable. As a result tv is expected 
to figure prominently in the company’s ad plans for next year. Video 
may be used for the Christmas season. Brooke, Smith, French & Dor- 
rance is the agency. 


e The New York Post has opened its radio and tv program listings 
for program display ads. Ads may be from five to 40 lines and will 
cost $1.75 a line. This copy will appear at the start of the time bracket 
for the advertised show. When two or more ads are scheduled for the 
same time period, the largest ad will run on top. Routine listings in 
the program logs will continue to be free. 


California, where he was active in 
residential home design. This was 
a return to his first field of in- 
terest, architecture, which he had 
studied at the University of IIli- 
nois. Mr. Behel was born and 
raised in Chicago and lived in sub- 
urban Lake Bluff for 50 years. 


Vern Behel, Agency 
Founder, Dies in West 


SAN Francisco, Sept. 15—Ver- 
non W. Behel Jr., 61, founder in 
1920 of the Chicago agency now 
known as Waldie & Briggs, died 
Sept. 14 at Letterman General 
Hospital here. Mr. Behel had lived 
in Saratoga, Cal., since his retire- 
ment in 1945. 

Mr. Behel’s career in Chicago 
spanned more than two decades of 
intensive development in both 
general and industrial advertising 
and he was widely known among 
advertisers and media men. 

After service in World War I 
as an aviator, he returned to Chi- 
cago as advertising manager of 
the Hump Hair Pin Co. He re- 
signed from this firm to free lance 
and then to start his own agency, 
with W. S. Harvey as his first part- 
ner. The new agency was known 
as Behel & Harvey. 


Vacuum Cleaner 


Pioneer Hoover Dies 


CANTON, O., Sept. 17—Herbert 
W. Hoover, 76, who built the 
sweeper company founded by his 
father to an organization which in 
1953 had sales amounting to $51,- 
712,774, died here Sept. 16. He had 
suffered two heart attacks and a 
cerebral attack in July. 

Electric Suction Sweeper Co., 
with William H. Hoover as presi- 
dent and his son as v.p. and gen- 
eral manager, was formed in 1908 
to manufacture vacuum cleaners, 
based on a homemade sweeper 
invented by a James M. Spangler, 
an elderly janitor whose asthma 
had led him to seek an improve- 
ment over the broom. Three 
months after the company had 
bought the invention, Hoover Mod- 
el O was on the market. 

The younger Hoover was presi- 
dent of Hoover Co. from 1922 until 
1948 and board chairman since 
that time. 

A graduate of Hiram College, 


= When Mr. Harvey moved from 
Behel & Harvey to the publishing 
field (he is now president of Har- 
vey & Howe), Mr. Behel’s partner 
became Benjamin D. Waldie, now 
president of the agency. With as- 
sociation of George L. Briggs as 
one of: the principals in 1941, the 
agency became Behel & Waldie & 
Briggs. 

In 1942, Mr. Behel returned to 


Treasury Settles 


_ |Old Crow, Early 
Times Claim Feud 


WASHINGTON, Sept. 17—Two 


- |feuding distillers left the offices 
‘lof the Bureau of Internal Reve- 


nue’s alcohol and tobacco tax divi- 
sion this noon amicably agreed 
on a statement of facts which will 
enable each firm to advertise its 


_..|bourbon as the leader in its field. 


The solution worked out after 


» j|an all-morning conference says 


EYE EMPHASIS—Cashmere Bouquet 
is using this four-color page in the 
Sept. 27 Life to announce Look 
Out Red, new lipstick shade. Other 
insertions are set for October and 
November issues of Charm, Dell 
Group, Glamour, Good Housekeep- 
ing, Ladies’ Home Journal, Seven- 
teen and True Story Group. Bry- 
an Houston Inc., New York, is 
handling. 


RCA Unveils New 21” 
Color Picture Tube 


PRINCETON, N. J., Sept. 16—Ra- 
dio Corp. of America yesterday 
showed its new 21” color tv pic- 
ture tube at work. The demonstra- 
tion included a combination live 
and film pickup from NBC-TV’s 
studios in New York. 

E. C. Anderson, exec. v.p. of the 
RCA commercial department, said 
the large-size tube will be avail- 
able for industry sampling start- 
ing Nov. 1. RCA expects to have 
21” sets on the market before the 
end of this year, with “production 
in quantity” planned by early 1955. 
First sets will sell for $800 to 
$900. 


® Major technical claims made 
for the color receiver shown here 
were: 

1. Offers 250 square inches of 
viewing area—22% more than any 
other color tube yet produced. 

2. A magnetic field equalizer 
called the “color equalizer,” giv- 
ing improved set performance and 
affording a reduction in manu- 
facturing costs. 

3. Circuitry reduction of about 
one-third. 

The company will use up a few 
thousand chassis originally made 
for 19” tubes in its initial line of 
21” sets. 

Meanwhile, RCA’s arch rival in 
the battle for color supremacy, 
Columbia Broadcasting System, is 
getting ready to introduce a 22” 
rectangular tube in a glass enve- 
lope. 

Columbia’s tube making subsid- 
iary, CBS-Hytron, in cooperation 
with Corning Glass Works, re- 
portedly will have the glass en- 
velopes ready for industry sam- 
pling by Nov. 1. 


‘TV Program Week’ Sets 
Late Fall Date for Debut 

TV Program Week, Curtis Cir- 
culation Co.’s new magazine (AA, 
Aug. 2), will be published begin- 
ning late in the fall, according to 
Robert D. Wheeler, former New 
York district sales manager for 
Curtis, who will be publisher of 
the magazine. He said the circula- 
tion base and the page rates of the 
publication are still being worked 
out. 

The magazine’s national section 
will be printed on The Saturday 
Evening Post presses and will be 
approximately the size of TV 
Guide. The number of pages car- 


that Brown-Forman can advertise 
Early Times as “the largest selling 
straight whisky not bottled in 
bond,” and that National Distillers 
Products Corp. can advertise Old 
Crow as “the largest selling brand 
of straight whisky.” 

The settlement was reached after 
Brown-Forman protested that Old 
Crow rated as leader only because 
the Treasury Department com- 
bined figures for Old Crow bottled 
in bond and Old Crow unbonded 
at 85 proof (AA, Sept. 13). 


= National continued to argue that 
“straight whisky is straight whisky 
no matter what the proof,” and to- 
day’s settlement confirms this 
point of view. The _ settlement 
meets the need of Brown-Forman, 
however, by certifying Early 
Times’ leadership in its own field. 

Moreover, it enables Brown- 
Forman to salvage advertising 
plates now being produced—which 
claimed leadership in the straight 
whisky field—simply by inserting 
the phrase, “not bottled in bond.” 

As this morning’s conference 
broke up ATTD issued the follow- 
ing statement: 

“National Distillers and Brown- 
Forman have submitted figures to 
the alcohol and tobacco tax divi- 
sion on the sales of Old Crow and 
Early Times whisky since Jan. 1, 
1954. National Distillers sells Old 
Crow both as a bottled in bond 
whisky and as a whisky not bot- 
tled in bond. Brown-Forman sells 
Early Times only as a whisky not 
bottled in bond. The figures estab- 
lish that Early Times is the largest 
selling straight whisky not bottled 
in bond as a unit, while Old Crow, 
combining sales of both bottled in 
bond and not bottled in bond as a 
unit, is the largest selling brand 
of straight whisky. Advertising of 
either company may therefore 
make advertising claims accord- 
ingly.” 


Ayer Boosts Cunningham, 
Burton, Adds 3 Staffers 

N. W. Ayer & Son, Philadelphia, 
has named Newton C. Cunning- 
ham, who joined the agency in 
1951, associate director of plans- 
merchandising and Richard B. 
Burton, formerly head of the 
scheduling staff of the Plymouth 
automotive co-op program, field 
representative on the co-op adver- 
tising program. 

The agency also has appointed 
William H. Hemp to its outdoor 
department, Grant V. Frazer to its 
educational department and Gene 
Reichert a copywriter in the ra- 
dio-television department of its 
New York office. 


Friedman Plans Trillium Drive 

Tailored Silk Undergarment Co., 
New York, which appointed Leon 
A. Friedman Advertising, New 
York, to handle advertising earlier 
this year during an inactive peri- 
od, will begin using fashion mag- 
azines, trade publications and di- 
rect mail to promote its Trillium 
brand of lingerie. 


WCAE Appoints Trench 
Alan Trench, formerly acting 


sales manager, has been named 


service as a captain in the Army 
Air Forces, serving in various ad- 
ministrative posts until discharged 
as a major in 1945. He returned to 


in charge of multiwall bag sales. | civilian life and retirement in 


Herbert Hoover entered his fa- 
ther’s saddlery business in 1898. 
In 1903, when the business was 
incorporated as W. H. Hoover Co., 


he became v.p. of the company. 


ried in each issue will vary from!|sales manager of WCAE, Pitts- 
town to town depending on the | burgh. Carl Dozer, recovering 
number of channels the magazine from a long illness, has been 
covers. Eugene L. Pollock is ad-| named sales service manager of 


vertising representative. the radio station. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 


se per line. Add two lines 


for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 


o column inch. Regular card discounts, size and frequency, apply on display. 


CARRS IERAIC IS OA RT RTE  TENTID TN 


POSITIONS WANTED 


“4 HELP WANTED 


INDUSTRIAL COPYWRITERS WANTED 
Medium size AAAA agency with growing 
; pains needs copywriters who would like 
g to grow. Must have experience or apti- 
tude for technical copy and be willing to 
locate in Western Michigan. 
Ae: Box 7076, ADVERTISING AGE 
e 200 E. Illinois St. Chicago 11, I. 
BARNARD’'S 

ALERT EMPLOYMENT SYSTEM 

Call M. L. Barnard—Frank Vell 
202 S. State Wa _ 2-2306-07 Chicago 

LAYOUT ARTIST! 

Guaranteed minimum salary plus FREE- 
LANCE work 
Wanted: experienced layout man to af- 
filiate with smal! well-located agency on 
a guaranteed minimum of $50.00 a week 
basis plus all the freelance work he can 
handle on his own. The man we're look- 
ing for will not rebel at paste ups; and if 
j he can scale type and do occasional hand- 
ey. lettering, all to the good. Private space 
and supplies furnished by agency. 

Box 7082, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 

MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 
CREATIVE COPYWRITER WANTED 

Small, growing mid-South agency offers 
excellent opportunity to outstanding crea- 
ee ‘ tive copy man. Must be able to develop 
-“ 7 fresh, sound campaign ideas and copy for 


all media on all types accounts. Must be 
of potential management calibre. Some 
production know-how and previous con- 
tact experience or ability desirable. Please 
send complete resume, including salary 
requirements. Your letter will be kept 
confidential. 

Box 7070, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


OPPORTUNITY IN LIVESTOCK FIELD 
Because of necessary retirement of vresi- 
dent, substantial interest is offered in 
long-established livestock publication, 
leader in field, most important livestock 
raising area in country. Entire property 
or controlling interest may be sold at at- 
tractive price to right party. 

Box 7087, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ml. 

FRED J. MASTERSON 

ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


PRODUCTION MAN with Art Studio, 
Agency, Publishing and Engraving House 
background. Knowledge of Type, Plates, 
Art, and Printing. Can produce page 
paste-ups, folios, press impositions, comps, 
key line, spot ret., spot illus., 36. Will re- 
locate anywhere. Box 17079, ADVERTIS- 
ING AGE, 200 E. Illinois St., Chicago 11, 
Til. 


Experienced Merchandising Consultant 
Specializing in all types of packaging in- 
terested in locating with agency handling 
food, . beverage or pharmaceutical ac- 
counts. 

Box 7077, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


SALES PROMOTION MANAGER 
Experienced in creating, producing and 
executing successful Distributor and Deal- 
ers Promotions for large appliance con- 
cern. Full knowledge of Art Layouts, 
printing, displays, premiums and sales in- 
centive programs. Excellent background - 
well-known in Chicago Area, presently 
employed. 

Box 7078, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ASS’T. ADV. MANAGER 
3 % yrs. exp. Production ass’t., Ass’t. 
Acc’t. Exec., Gov't editor PH.B Eng. Lit. 
Ages 27. Vet. Will relocate. McLean Gar- 
dens, Benning Hall-303, Washington, D. C. 


ART DIRECTOR 
Now with top ten agency. Broad experi- 
ence. IDEAS, Art administration, client 
contact on nat’l, accts, all media. Age 31, 
$12,500 min. 
Box 7081, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Present PR dep’t head of ad agency seeks 
change. Twelve years experience, three 
in present job. Prefer small but growing 
PR agency in midwest, south with chance 
to invest. 

Box 7085, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


ARTIST - designer, creative layouts, styl- 
ized illustration, can handle art direc- 
tion, retail and studio experience. 

Box 7075, ADVERTISING AG® 

200 E. Illinois St. Chicago 11, Il. 


Advertising Sales Representative 
Now available. 20 years with one Trade 
Publisher. Chicago territory. Proven sales 
record. Box 7083, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ml. 


ADVERTISING - SALES PROMOTION 


Ex-Agency man heavy on industrials with 20 
years in graphic arts, media, space, copy, 
art, publicity, sales promotion and technical 

Is desires position in the Midwest. 


4-A Agency Copywriter 


Midwestern agency has opportunity 
for man with experience to enable 
him to write high readership maga- 
zine — on consumer hard goods. 
Give résumé of experience in first 
letter. Replies held in confidence. 
Box 102, Advertising Age, 200 E 
Illinois St., Chicago 11, IIl. 


“Our 43rd Year” 


IT’S OPEN SEASON! 


While Norman Nimrod shoots snipe, 
Charlie Copywriter sets his sights 
on that desirable agency job. To ap- 
ply for a hunting license for this 
quarry, write— 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Handled sales promotion and advertising for 

home appliances, machine tools, soaps, con- 

struction equipment, flavors, chemiczls, tex- 

tiles, worked with and developed sales offices, 

dealer and distributor organizations. Age 41. 
Box 996 ADVERTISING AGE 

200 E. Tilinois St. Chicago 11, Ill. 


ADVERTISING MANAGER . . . 


Magazine 

Now Advertising and Sales Manager for 
national magazine of 230,000 circ. .. . 
past 242 years. Formerly Account Ex- 
ecutive at CBS Radio... 1 year. Beauti- 
ful sales record. Excellent record also in 
Ideas, Copywriting, roughs, follow through, 
and administration. Is flexible and very 
good at selling new accounts and building 
up present onés. 

Age 28, 5’ 11”, 190. Ex Army Paratroop 
Officer. Degree in Marketing from North- 
western Univ. plus graduate work. Prefer 
Publisher or Agency. Over $8,000 salary. 

Box 109, ADVERTISING AGE 
200 East Illinois St. Chicago 11, Til. 


One of the most desirable 


account executive jobs 
in Chicago is open 


This is a big job with a big Chicago agency which has 
doubled its billing in the last three years. 


It is the key spot ona multi-million-dollar food account. 

It calls for fundamental understanding of food mer- 
chandising and advertising. 

it calls for exceptional initiative and imagination 
rather than routine competence. 

It offers the right man a chance to shape basic mar- 
keting plans for one of the most intelligent and aggres- 


sive advertisers in the country. 

It offers the backing of one of the strongest creative 
teams in the advertising business. 

The account executive who qualifies for this impor- 
tant job is headed for prosperity and security. 

If that appeals to you, submit your credentials in 
writing as soon as possible to Maurice H. Needham, 


president. 


135 South LaSalle Street 


Needham, Louis & Brorby, Inc. 


Chicago 3, Illinois 


POSITIONS WANTED 


MERCHANDiSING-SALz> PROMOTION | 


Grass roots knowledge of requirements | 


for successful store promotions from ten 
years field experience leading national 
food brands, supervising brokers and ac- 
tively selling and promoting wholesale- 
co-op-chain-retail. Past 3 years West 
Coast; residence Los Angeles. Write Box 
7080, ADVERTISING AGE, 200 E. Illino:s 
St.. Chicago 11, I! 


Advertising Age, September 20, 1954 


ATTENTION: ART BUYERS 


Here’s your opportunity to purchase the 
best black & white illustrations you can 
get from versatile Chicago artist, free 
lance. Topnotch exp. Smart line tech- 
nique, beautiful wash effects. Quality 
work for reasonable rates. Will accept 
out-of-town work by mail. Box 103, Ad- 
vertising Age, 200 E. Illinois St., Chicago 
11, Mlinois. 


A Young Advertising Man, college grad., 
well-seasoned in retail advertising and 
promotion campaigns (6 yrs) enthusiasti- 


|cally desires opportunity with agency or 
|manufacturer which likes to discover new 


blood in the way of fresh new promotion | 


ideas, copy and iayout in all 
Presently employec; looking for just one 


good opportunity to prove scope of abil-| 
ity and to develop creative talents. Start- | 


ing salary...just enough to show that 
you really want and need me. 

Box 7088, ADVERTISING AGE 

200 E. Illinois +t., Chicago 11, Ill. 


PRODUCTION - TX AFFIC SUPERVISOR 
As rare as a Rembrandt is the production 
manager who, through his own practical 
experience knows the answers independ- 
ent of suppliers’ aid; a man with 20 years 
experience in every phase of the graphic 
arts; a man who has sat on both sides of 
the desk. I am one of those rarities. Con- 
tact me at Box 7089, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 


REPRESENTATIVE WANTED 


Established power: engineering journal 
seeks enterprising space salesman for 
Ohio-Western Pennsylvania. Prefer some- 
one in Cleveland or Pittsburgh and al- 
ready representing non-competing publi- 
cations. Give age, experience, education. 

Box 7086 ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 


TIRED OF COMMUTING? Estate offers 
weekly newspaper. Published 100 years. 
Beautiful section. Profitable. Bargain. 
Box 17084, ADVERTISING AGE, 480 
Lexington Ave., New York 17, N. Y. 


TEST SANDERS DANDY ABC 3 
Avon Herald News - Nunda News 
Livingston County Leader, Geneseo, N. Y. 
TOPS IN GRASS ROOTS VALUE 


MISCELLANEOUS 


CARTOONS FROM YOUR IDEAS 
Skillfully drawn in ink on 8'2"x11” bris- 
tol. Four drawings for $10.00. Satisfaction 
or money back. J. R. Jacobs, P. O. Box 
162, Washington Bridge Station, New 
York 33. 


We have our own publication printing 
plant and now have extra press and com- 
posing room time available. We are in 
position to print another monthly or semi- 
monthly publication with run of 100,000 
to 200,000, type size approximately 9” by 
13”, from 16 pages up. Rotary web maga- 
zine newsprint press, color available on 
50% of the pages. Mailing facilities. Cen- 
trally located for mailing in New York 
State and New England. 
Box 7067, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
CANADA’S BEST MAILING LIST 
250,000 live name on Elliott stencils 
Call your list broker - TO-DAY 
or Tobe’s - Niagara on the Lake, Canada 


media. | 


ACCOUNT EXEC. LOOKING 
FOR MAJOR ADVERTISER 


This man offers 17 years of wide experience 
in advertising, merchandising & sales promo- 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRC 
Executive 


Placement 
Counselors 


ADVERTISING PERSONNEL 
Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 
DRAKE PERSONNEL, INC. 


Suite 1009 


7 W. Madison * Financial 6-2100 * Chicago 2, ILL. 


RESEARCH DIRECTOR 


Has open time for consultation or 
assignment in marketing, media, 
opinion study, and communications. 
ARF motivation directory listing. 
Staff available. 

Box 999, Advertisin 


Age, 
480 Lexington Ave., New 


ork 17,N.Y. 


CALIFORNIA OPPORTUNITY 


If you're an assistant ad man, now and 
want to advance. If you're an art di- 
rector who wants to settle in California. 
A leading men’s store in Bay area is 
looking for a young man with experience 
in the clothing field to head up one man 
ad department. Must know production, 
copy, layout. Please give all details to: 
Bernard B. Schnitzer, Advertising, 347 
Stockton Street, San Francisco. 


COPYWRITER 
WANTS HARDER JOB 


because present job with branch of 
national agency offers scant oppor- 
tunity, even fails to keep me occu- 
pied. Background is diversified retail 
copy, then agency financial and 
industrial accounts. Some consumer, 
some contact. Single, 27, B.B.A. 
Midwest preferred, under $10,000. 
Please don’t write unless you genu- 
inely need someone who thrives on 
hard work and responsibility. 
Box 108, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


COLOR 


Stock HOTOS 


WORLD'S LARGEST SELECTION 
FOR EDITORIAL - ADVERTISING 


FP 62 West 45th Street MUrray Bill FPG 


New York 36,N.Y.° 7-0045 


PUBLIC RELATIONS FOR 
HEAVY INDUSTRY 


To an organization that sells well 
engineered products, even complex 
products to yy 4 I offer sea- 
soned knowhow on how to develop 
articles that business magazines and 
financial editors will use. It takes 
ideas and a thorough knowledge of 
editors plus a background of sales 
promotion advertising and public 
relations to accomplish this. Salary 


5,000. 
Box 107, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


WHERE TO FIND 
ABLE EXECUTIVES 


Here in New York’s largest, most 
selective pool of finely-screened, 
high-calibre executive personnel, 
you'll find men of tested abilities for 
every business and industry, in all 
phases of administration, manage- 
ment, finance, research, engineering, 
production, advertising, sales, mar- 
keting, merchandising, distribution, 
ublic relations . . . and at no cost 
© you. Phone or write us about 
your requirements. 

here is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


tion. Ten se years with major agencies 
serving major accounts in food, appliances, 
automotive, & soft goods fields. Seven years 
with mfrs. in an adv. executive capacity. He 
offers initiative & imagination plus excep- 
tional experience and ability to a major ad- 
vertiser, He’s currently earning $18,000 and 
will move anywhere for a real opportunity. 
Box 106 ADVERTISING AGE 
200 FE. Illinois St. Chicago 11, Il. 


Executive Contact 
Major Appliance or 
TV Field Experience 


Large 4A agency in Chicago requires 
top-notch contact man with strong 
fundamental creative background to 
be account executive on large heavy 
good client. Must be orderly to keep 
up with daily flow of projects, flexi- 
ble to cope with a equa 
field, and able to give fundamenta 
and on-the-spot copy thinking. 
Please write fully giving background 
and complete employment history. 
We will hold in strictest confidence. 
Salary open. 
Box 100, Advertising Age 

200 E. Illinois St. Chicago 11, Ill. 


COME GROW WITH US! 


We want facile writer who can 
put sell into catalog, brochure 
and direct mail copy. Assign- 
ments for our diverse products 
should keep your ideas and out- 
look fresh. If you're interested 
in long-established company 
with progressive ideas sell us 
with a letter. 

Send along your favorite sam- 
ple with its detailed history from 
idea stage to printed form. 

Salary depends on experience. 

Box 101, Advertising Age 
200 E. Illinois St., Chicago 11, Ill. 


THE JOB: Working directly with 
Advertising Manager on a seven 
figure budget. Copywriting for col- 
lateral material. Agency contact on 
all details of one P ase of prearans. 
This job cannot be run from the 
desk—some first-hand field contact 
is important so you must be willing 
to travel an average of 3 days a 
month, digging for sound retail 
sales ideas. 


ation in Metropoli- 
tan New York. 


Agricultural Advertising Man 


Challenging opportunity with leading chemical and pharmaceutical 
company now building leadership in agriculture. 


THE FUTURE: Chance to develop 
quickly into complete charge of 
—— own budget and compete for 
— jobs to come. 

WE W Minimum of 5 years 
sound advertising and marketing 
experience preferable with drug, 
eed or food products. Agricultural 
Coesune en ollege or 

uivalent special experience. 

SALARY: In keeping with experi- 
ence. 


Box 997, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


YOUNG ADVERTISING 
EXECUTIVE 


early thirties, with varied ex- 
perience and proven ability, 
seeks opportunity with aggres- 
sive agency or company. Ex- 
perience includes Contact in 4A 
agency on $3,000,000 account .. . 
four years consumer and indus- 
trial copywriting . . . salesman, 
sales promotion, sales training 
for leading oil company, where 
offered job as head of dept. 
Ability proved by testimonials 
from clients .. . by exhibits of 
successful work with agency 
creative depts. om newspaper, 
radio, TV, publication ads. For 
résumé and references, write... 
Box 104 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


WHAT THE JOB OFFERS: An 
opportunity to take charge of 
the accounting, general office 
and traffic operations in a lead- 
ing mid-western 4-A agency as 
Operations Manager. More im- 
portant, it’s a chance to know 
the satisfaction of being a mem- 
ber of the young, aggressive, 
successful team—and of con- 
tributing to and sharing in their 
continued growth and success. 
Starting salary commensurate 
with experience and past earn- 


ings. 
WHAT THE JOB REQUIRES: 


MANAGER OF OPERATIONS 
OHIO ADVERTISING AGENCY 


Executive, administrative and 
financial experience—preferably 
in a sizable advertising agency 
or gained as advertising man- 
ager of a company with a 
substantial advertising budget. 
Must be a self-starter, a good 
executive, organizer, planner, 
doer. And with a special talent 
for making people want to do a 
good job for him. Age? Prob- 
ably 35 to 40. Write fully and in 
complete confidence as a pre- 
liminary to a personal inter- 
view. Box 105, Advertising Age, 
200 E. Illinois St., Chicago 11, Ill. 


AVAILABLE 


Exceptional 
Advertising Executive 


An unusual combination of circum- 
stances makes available an unusual 
combination of skills. 
The man _is at present a V.P. and 
Account Executive in this agency. 
He has done an outstanding job for 
us in administration, creative super- 
vision and client contact. 
He is a writer of genuine talent, 
particularly in the fields of mail 
order and direct selling; an astute 
analyst of advertising results and 
ome: an accurate and effective 
organizer and systematizer. 
He can administer the internal func- 
tions of an agency for profits and 
has a deep sense of service that 
clients like. He is competent to take 
a product from its inception, to help 
attract, service and keep clients and 
ide them in all phases of success- 
ul operation. 

He is ripe for a similar association 
in another agency or for complete 
direction of the advertising depart- 
ment of an advertiser seeking direct 
results. 
$15,000 - 20,000, plus participation. 
Chicago preferred. Replies will be 
held confidential or you may con- 
tact through a third party. 


Box 998, Advertising Age 
200 E. Illinois St. Chicago 11, Tl. 
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I'm the kind 
that just 

can't keep a 
secret...and 


I can hardly 
wait to tell 
you all about 


UNMUZZLED HOSTESS—Gladness Ba- 
keries, Minneapolis, ran teaser ads 
like the one above, to attract at- 
tention to one and one-third page 
spread in St. Paul papers Sept. 20, 
shown at the right. Test campaign 
was to promote the company’s new 
One-Step frozen cake batter. If the 
test succeeds, the “cake you can 


Advertising Age, September 20, 1954 


Iv’S THE 
BIGGEST STEP 
FORWARD IN 


CAKE BAKING 
HISTORY! 


JUST POUR AND BAKE 
WONDERFUL CAKE! 


bake in a party dress” will move out into nearby states. Olmsted & Foley is the Gladness agency. 


Walter Lowen | 


PLACEMENT AGENCY 


° 
Headquarters since 1920 for 
ADVERTISING AND 


MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 

lic Relations | 
Please write briefly outlining your 
specific experience or personnel needs. 


420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


Mutual's O'Neil 


Defends Network 
Radio's Future 


(Continued from Page 3) 


Group Inc., Mr. O’Neil expressed 
‘the opinion that the substitution 


of some sort of national program- 


ming service for national networks 
/is not the answer to radio’s money 


problems. “I think you’d find the 
cost to the stations prohibitive,” 


he said, “because presumably the 
stations would be bearing all the 
costs of lines, of program content 
and of everything else. 


= “And there is another possible 
problem: Today, when a network 
sends out a certain number of 


programs which they sell them-| 


selves, they have a programming 


department which determines the 


type of programs they send out... 
If, instead, they were to send out 


a service to a number of stations, | 


instead of having one program di- | 
‘rector (in the case of Mutual, with | 
572 stations, for example), you’d 


have 572 program managers. Pret- | 


ty soon you’d find that this would 
be impractical because...a great 
number of people would always 
want to take the kind of program 
they want sectionally.” 

The panel of editors question- 
ing Mr. O’Neil included John 
Crichton, executive editor of Ap- 
VERTISING AGE; Ben Gross, radio-tv 
critic of the New York Daily News, 
and Rufus Crater, an editor of 
Broadcasting-Telecasting. Hardy 
Burt is moderator of “State of the 
Nation.” 


Humble Airs NCAA Games 


In its second sale of the com- 
plete NCAA football games Ameri- 
can Broadcasting Co. has signed 
Humble Oil & Refining Co., Hous- 
ton, to sponsor the games in Tex- 
as, beginning Sept. 18. Earlier, 
(AA, Aug. 30), ABC signed Carna- 


79 


tion Co. to sponsor the series on 
the Pacific Coast. McCann-Erick- 
son, Houston, is the Humble agen- 


cy. 


Lloyd to Snellenburg 

Charles E. Lloyd, advertising 
and sales promotion manager of 
Metropolitan Co., Dayton, has 
been appointed sales promotion 
manager and publicity director of 
Snellenburg’s department store, 
Philadelphia. 


low Advertisers Use Photg-Reports 


joey age Spictren ond describes how 
gets res and ae 
yt sers and 


38 Park Pl., Newark, N. J. 
MArket 2-3966 


The NEWS of the Rockies 


In 1953 the News carried 74.6% of 
the retail liquor linage in Denver. 
It's a good place for your liquor 


brand copy. 


Rocky Mountain News 
heii tia Hele Mae 


GOOD TASTE 


What has GOOD TASTE to do with the elec- 
trotyping business? It is something difficult 
to define, but generally it means “doing things 
in a manner to please the most people.” In 
that sense, we at P&A feel it applies to us, as 
we have been doing just that for many years. 
GOOD TASTE is a prime factor whenever a 
choice must be made of two or more ways of do- 
ing anything. When you buy clothes, furniture, 
a car, etc., the more you consider your selec- 
tion from the standpoint of GOOD TASTE, 


the more satisfied you will be with it. The best 
creative minds in the advertising profession 
are best because they are critical of their own 
decisions, and consider everything as being ac- 
ceptable or not acceptable. Appropriateness is 
probably the most important factor in GOOD 
TASTE, and applies not only to the manner 
in which we spend our time, but also to the 
way we spend our money. GOOD TASTE 
can be developed and acquired by merely giv- 
ing more consideration to the service or prod- 


uct being chosen. If you take the time to 
analyze more things from the standpoint of 
GOOD TASTE, you will be more satisfied 
with your decisions, more happy with results. 


Think it over, and you'll call 


PARTRIDGE & ANDERSON COMPANY 


712 Federal Street, Chicago 5 
for Electrotypes, Mats, Plastic Plates, and R. 0. P. Color Mats. 


—the phone number is HArrison 7-3732 
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From the San Francisco 


erase oy ag eee Mae rrewspapen man 


BILL 
LEISER 


New Sports 
Magazine 


A Beauty 


BOB ROOS, Roos Bros., and SPORTS 


hig better place to shop for bathing 
rr or any kind of sportswear than 
ugh SPORTS ILLUSTRATED? 


ILLUSTRATED onducteds mostpiper Richt 

ant reception for-Mr. and Mrs. Ben ight as rain, Bill! : 

ese Cece ‘svhagagd at TRATED isthe hid nay ene ILLUS- 

e Olympic Uiub, eside. zine f - Smaga- 
or the whole family. 


Occasion was the 
day of the first arrival 
on newsstands of 
SPORTS ILLUS- 
TRATED, the new 
Time- and Life-spon- 
sored weekly. 

There was the 


oint of showin 
rather startling new 
creationsintheswim- 


ang other sportswea 
i bert acting as master of@ere- 
moniesin presenting the beautiful mod- 
els. Frankie did well enough, too, as he 
always does in everything. 

Each guest received a copy of the 
first actual printing of SPORTS ILLUS- 
TRATED and, to the surprise of no 
one, it was a beauty. 


There has been nothing like it in the 
sports : 

t's loaded wi advertisements, FF 
dicating a mogt happy jg nching tha 
orobably will insure lone ife 

ough most weekly publications 
are a month or more behind the news, 


STRAT 


ne bought over a million dol- 
= lve of advertising space in SPORTS 
TRATED before publication. 236 


accounts have n 
bless ’em all. ow placed orders— 


25,000 new subscriptions were received 


from the insert c 
ards bound i 
newestand cones. in the first 


ae week—fast coverage of the 
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